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Berlin Subdivision Rail Corridor – General Approach
 Understand who lives in the corridor and could serve as potential users of an Interim Trail facility.

 Develop estimates of Interim Trail usage (trips) and benefits, including:

– Potential consumer spending

– Potential health related benefits

– Estimates of potential property value impacts

 Offer summary potential fiscal/economic impacts associated with rail station development for selected 
locations

– Develop estimates of annual on-board passenger rail spending

 Discuss other benefits of the Potential Restoration of Rail Service Scenarios



Berlin Subdivision Rail Corridor - Scenarios
 Interim Trail using existing rail bed (Trail until Rail or “TUR”)

– TUR – Gravel (path)

– TUT – Paved (path)

 Interim Trail adjacent to existing rail bed (Rail with Trail or “RWT”)

– RWT – Gravel (path)

– RWT – Paved (path)

 Maintain/preserve existing rail corridor for possible restoration of rail services

– RWT – Gravel (path)

– RWT – Paved (path)

Scenarios modeled using IMPLAN to estimate economic impacts associated with Capital costs of construction and ongoing 
Maintenance costs:

- The latter refer specifically to costs, for maintaining the trail and/or rail infrastructure only and do not include any operation costs for 

potential rail service
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 Prior studies of Interim Trail facilities have 
indicated that use is particularly high among the 
following:
– Population – highest among those aged 45 and 

older – equates to nearly 46% of the resident 
population in the study area (7,000+ residents)

– Median Household Income – highest among 
households with median incomes over $60,000 -
equates to slightly more than 73% of the households 
in the study area (5,000+ households)

– Educational Attainment – highest among those with 
at least a college education – approximately 56% of 
the population aged 25 or older in the study area 
(11,000+ residents) 
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 Potential trips on the Berlin Subdivision Rail 
Corridor range from 129,750 to 195,000.

 Studies suggest 23% of all trips may be made by 
non-local trail users – or approximately 29,840 
to 44,850 for this analysis.

 Studies also indicate that the average consumer 
spending for non-local users per trip averages 
$118.

 This could result in annual spending across all 
categories of:

– Low Estimate – approximately $3.52 million

– High Estimate – approximately $5.29 million

– Note – these estimates could be less if 
snowmobile recreational uses were curtailed or not 
permitted   
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RKG utilized the IMPLAN econometric model to understand 

the potential direct, indirect, and induced impacts of spending 

by users and construction and on-going maintenance 

associated with the different use scenarios.

– Direct Impacts - Direct impacts refer to the initial dollar 

investment into the economy. In this case, the direct 

impacts are equal to user spending, the estimated 

construction cost, and on-going operations/maintenance.

– Indirect Impacts - The indirect impacts refer to the “inter-

industry impacts of the input-output analysis.” Indirect 

impacts result from spending by workers building, 

operating, or maintaining the facility as well as business to 

business spending to buy equipment and supplies, rent 

space, pay their employees, etc.

– Induced Impacts - The induced impacts refer to the 

impacts of spending by the employees generated by the 

direct and indirect impacts.

Berlin Subdivision Rail Corridor – IMPLAN Overview

Source: IMPLAN Economic Impact Analysis

IMPLAN Model Diagram



 RKG measured the economic impact of user 
spending and how those additional dollars 
could impact Maine’s economy

 The IMPLAN measure of value added is the 
contribution to gross state product (GSP), or 
labor income plus taxes on production and 
imports:

– Low Estimate – annual spending of $3.52 
million results in a value added $3.25 million.

– High Estimate – annual spending of $5.29 
million results in a value added $4.88 million.

The greatest value added is from lodging and 
food expenditures – both exhibiting the 
greatest annual spending. 

SUMMARY COMPARISONS - IMPLAN Models (total) ($millions)

Low Estimate of Total Consumer Spending = $3,521,415

Expenditure Category Employment
Labor 

Income Value Added Output

Lodging 23 $1.10 $1.60 $2.59
Food 14 $0.50 $0.79 $1.32
Retail 2 $0.10 $0.14 $0.25
Transportation 13 $0.27 $0.44 $0.79
Other Recreation 4 $0.14 $0.20 $0.34

Equipment 1 $0.05 $0.09 $0.16

Totals of Low Estimate 57 $2.17 $3.25 $5.46

High Estimate of Total Consumer Spending = $5,292,300

Expenditure Category Employment
Labor 

Income Value Added Output

Lodging 35 $1.65 $2.40 $3.89
Food 20 $0.75 $1.18 $1.99
Retail 4 $0.14 $0.22 $0.38
Transportation 19 $0.41 $0.66 $1.18
Other Recreation 6 $0.22 $0.30 $0.52

Equipment 1 $0.08 $0.13 $0.25

Totals of High Estimate 86 $3.26 $4.88 $8.20

Berlin Subdivision Rail Corridor – Interim Trail



Potential Health Benefits of Interim Trail Use

 According to studies by the CDC, many adults are at health 
risk from limited physical activity and categorized as:

– Inactive

– Insufficiently Active

 For Maine, the CDC estimates 24.8% of the adult 
population falls within these two categories and when 
applied to the Berlin Subdivision Rail Corridor adult 
population (aged 45+) = 1,738 persons

– Inactive – annual per capita health costs of $1,704

– Insufficiently Active – annual per capita health costs of $846

Berlin Subdivision Rail Corridor – Interim Trail

7,007 - Adults over 45 in the Corridor

24.8% as Insufficiently Active and Inactive

1,738 as Insufficiently Active and Inactive

5% (174 adults) become more physically 
active as a result of the facility

Increased physical activity results in 
potential health benefits of $221,561
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Potential Property Value Benefits

 Within the Berlin Subdivision Rail Corridor 
there are a total of:

– 3,382 single family units

– Average per unit valuation of nearly 
$347,500

– Studies vary in estimating what impacts 
proximity to green space, or in this 
instance an interim trail may have, but 
generally offer a 5% to 10% impact.

– At 5% - average impact of nearly  $17,375

– At 10% - average impact of nearly $34,750

Summary Residential Values by Town - Berlin Subdivision Rail Corridor

Single Family Units

Location
# of 
Units

Total 
Valuation

(in millions)
Average Value 

per Unit
5% Value 
Increase

10% Value 
Increase

Auburn 6 $1.12 $186,250 $9,313 $18,625 

Cumberland 338 $153.73 $454,833 $22,742 $45,483 

Falmouth 530 $297.62 $561,541 $28,077 $56,154 

New Gloucester 189 $42.90 $226,977 $11,349 $22,698 

North Yarmouth 284 $105.00 $369,726 $18,486 $36,973 

Portland 1,096 $248.08 $226,353 $11,318 $22,635 

Pownal 45 $4.73 $105,098 $5,255 $10,510 

Yarmouth 894 $321.99 $360,172 $18,009 $36,017 
Totals or 
Averages 3,382 $1,175.17 $347,479 $17,374 $34,748 

Berlin Subdivision Rail Corridor – Interim Trail

Note – Any potential increase in property values would most likely be realized as a residential 
property were to come on the market as a for sale property, with an Interim Trail cited as a 
“locational amenity”.  RKG does not necessarily consider that local assessing departments 
would unilaterally increase the property’s estimated valuation without some market basis such 
as comparable sales activity.



Berlin Subdivision Rail Corridor – Capital Costs –
Interim Trail and Rail Service
 Infrastructure (or capital) costs 

were used as the basis for the 
initial investment for each of the 
six scenarios under consideration

– Note that the estimated capital 
costs are presented in total and 
without regard to the source of 
funding. If, for example, some 
portion of the funding were from 
the State of Maine, then those 
dollars are already in the state 
economy.

– As before, the metric of interest is 
value added or the additional 
impact to gross state product for 
Maine’s economy over the period 
of construction. 

Type of Use(s) Employment Labor Income Value Added Output Direct
Freight Rail 281 $15.15 $19.02 $42.41 $22.20
Passenger Rail 3,474 $187.02 $234.77 $523.39 $274.00
TUR - Gravel 602 $32.42 $40.70 $90.73 $47.50
TUR - Paved 697 $37.54 $47.12 $105.06 $55.00
RWT - Gravel 1,141 $61.43 $77.11 $171.92 $90.00
RWT - Paved 1,196 $64.36 $80.80 $180.13 $94.30
Source: IMPLAN, VHB and RKG (2022)

Note - constant 2022 dollars in $millions

Note - totals reflects combination of direct, indirect and induced

Estimated 
Initial Costs

SUMMARY COMPARISONS -  IMPLAN Models (total) and in rounded $millions
Infrastructure Costs


Other Studies 1



				Eastern Trails Survey 2014								miles						Camoin Study Spending per Trip (2021)

												22

																		Lodging				$48

				Trail "Users"														Food				$25

				cohort 46 to 55						21.0%								Retail				$14

				Cohort 56 to 65						37.0%								Transportation				$14

				Cohort 65+						27.0%								Other Recreation				$6

																		Equipment				$11

				Median $ $61k to $100k						35.0%								TOTAL				$118

				Median $ > $100k						33.0%				In State				Out of State

												Per Trail Mile																		St Lawrence & Atlantic Berlin Subdivision Rail Corridor

				Annual "Users"						88,828				83.0%				17.0%

				Total Econ Impact						$   857,541		$   38,979.14		73,727				15,101												Low		85,914		Hard goods $				$   242,884

				per "User"						$   9.65				Per all "Users"				Pct "Users"				Actual "Users"				Per Actual								Soft goods $				$   571,537

																																		Lodging $				$   14,984

				Hard goods $						$   251,123		$   11,414.68		$   2.83				46.0%				40,861				$   6.15												$   829,404

				Soft goods $						$   590,925		$   26,860.23		$   6.65				45.0%				39,973				$   14.78				High		177,890		Hard goods $				$   502,908

				Lodging $						$   15,492		$   704.18		$   0.17				10.0%				8,883				$   1.74								Soft goods $				$   1,183,408

				TOTAL						$   857,540		$   38,979.09		$   9.65				101.0%				89,716				$   22.67								Lodging $				$   31,025

																																						$   1,717,342

				National Studies suggest 5% to 10% in housing values proximate to trails

				NOT verified by local Maine realtors																								Miles						Low		High

				However, observed that DOM was less if near a trail																								30.8		Mountain				137,300		329,400

																														Berlin

																												26.1		Lower Road				63,750		96,000

				VT Kingdom Trail (2021)																								13.0		Calais				15,750		23,500

																												69.9						216,800		448,900

																												per Mile						3,102		6,422

				Reported $10 million in direct impacts

				Out of State stay 3 days with avg/$ of $115/day																		24.22						27.7		STAB				85,914		177,890

																												per VHB						129,750		195,000

				NH Snowmobilers (2010-2011)



				Total stae econ impcat								$   586,000,000

				Per day resident spending								$   79

				Per day non-resident spending								$   114

				In State trips/season								8.0

				In Stae avg/party size								4.2

				In State annnual party trips								182,168

				Out State trips/season								5.7

				Out Stateavg/party size								4.4

				Out State annual party trips								241,701

														Per Party Trip				Percent of Total

				Annual Spending

				Eat and drink								$   28,000,000		$   66.06				13.8%

				Accomodations								$   33,000,000		$   77.85				16.3%

				Recreation								$   16,000,000		$   37.75				7.9%

				Food stores								$   15,000,000		$   35.39				7.4%

				Retail stores								$   63,000,000		$   148.63				31.0%

				Ground transportation								$   14,000,000		$   33.03				6.9%

				Service								$   34,000,000		$   80.21				16.7%

				TOTAL								$   203,000,000		$   478.92				100.0%





VHB Input 1

						Trail Characteristic		Mountain Division		Berlin Subdivision		Lower Road Corridor		Calais Branch						TOTALS

						Peak Month Trail Trip Estimates		18,306[1]		21,633		10,628		2,609						31,543				236,573		13.3%				7,886

						Corridor Length (Miles)		30.8		24.7		26.1		13						69.9

						Peak Month Trail Trips/Mile		594		876		407		201										Population count is high as sum of communties - do not use

						Trail Corridor Population		26,040		89,973		40,418		3,348						69,806				Peak month trips per pop								0.45

						Peak Month Trail Trips/1000 People		703		240		263		779

						Trail Corridor Key Destinations		3		5		3		1

						Peak Month Trail Trips/Destination		6,102		4,327		3,543		2,609



						[1] 		per Table 6-5 of the May 2022 Mountain Division Feasibility Study report, using 13.3% (see paragraph below) of the low estimate total to determine the estimated Peak Month for the Mountain Division Corridor



																										Day 1		Day 2		combined

						Per pop Trips														Downeaster						afternoon		AM

						Jan		0.1129666504				1,971								Track		136

						Feb		0.1129666504				1,971

						Mar		0.1807466407				3,154								Café Sales 						207		80		287

						Apr		0.1807466407				3,154								Passengers						85		144		229

						May		0.3388999513				5,914								$/Passger						$2.435		$0.556		$1.253

						June		0.45				7,886								Per Pass/mile						$0.018		$0.004		$0.009

						July		0.45				7,886

						Aug		0.45				7,886								Berlin Sub

						Sep		0.45				7,886								miles		26.48								$0.24

						Oct		0.3388999513				5,914								Annual Riders ?				57,671						$14,073

						Nov		0.1807466407				3,154

						Dec		0.1129666504				1,971												Downeaster 2022						2019

						ANNUAL		3.3664061828				58,749		per mile		840				23,281				Jan		20396				37963

								234,995.35						per pop		0.84								Feb		27600				40460

																								Mar		31519				46787

																								Apr		37745				48694

						St Lawrence & Atlantic Berlin Subdivision Rail Corridor																		May		36388				44429

																21,563		161,723		13.3%				June		42580				48234

						Population				89,973																196,228				55168

						Trail Miles				27.7						Low		High												60944

						RKG annual trips (per pop)				75,721				VHB 		129,750		195,000												47817

						RKG annual trips (per mile)				23,281																				50363

																60,577		90,866												47573

																														46260

																														576,711





BERLIN Corridor

								Berlin Corridor

																				Cost Estimates								MP 0 to MP 1.7				MP 1.7 to MP 26				Total MP 0 to MP 26



								Auburn						0.39

								New Gloucester						6.93						Freight only service								$53,000,000				$36,000,000				$89,000,000		Run agianst IMPLAN - construction								$22,200,000

								Pownal						0.84						contingency				30%		`										$26,700,000		To Be Updated per VHB 9/22/22								$6,660,000

								North Yarmouth						5.08						design				10%												$8,900,000										$2,220,000

								Yarmouth						3.25						administration				15%												$13,350,000										$3,330,000

								Cumberland						2.57						actual construction																$40,050,000										$9,990,000

								Falmouth						3.82						annual costs per track mile								$82,000								$2,171,360

								Portland						3.60

								TOTAL						26.48

																				Passenger service								$60,000,000				$213,000,000				$273,000,000		Run agianst IMPLAN - construction								$274,000,000

								Plus												contingency				30%		`										$81,900,000										$82,200,000

														26.48						design				10%												$27,300,000										$27,400,000

																				administration				15%												$40,950,000										$41,100,000

																				actual construction																$122,850,000										$123,300,000

																				annual costs per track mile								$90,000								$2,383,200

														188355														Gravel Path

																				Trail (maybe rail later)								$19,100,000				$28,400,000				$47,500,000		Run agianst IMPLAN - construction

																				contingency				30%		`										$14,250,000

														1441						design				10%												$4,750,000

														125367						administration				15%												$7,125,000

														244475.4						actual construction																$21,375,000

														168688.026						annual costs per trail mile (average)								$4,500								$119,160

																												Paved Path

																				Trail (maybe rail later)								$19,200,000				$35,800,000				$55,000,000		Run agianst IMPLAN - construction

																				contingency				30%		`										$16,500,000

																				design				10%												$5,500,000

																				administration				15%												$8,250,000

																				actual construction																$24,750,000

																				annual costs per trail mile (average)								$4,000								$105,920

																												Gravel Path

																				Rail with Trail								$19,300,000				$70,700,000				$90,000,000		Run agianst IMPLAN - construction

																				contingency				30%		`										$27,000,000

																				design				10%												$9,000,000

																				administration				15%												$13,500,000

																				actual construction																$40,500,000

																				annual costs per trail mile (average)								$4,500								$119,160

																												Paved Path

																				Rail with Trail								$19,300,000				$75,000,000				$94,300,000		Run agianst IMPLAN - construction

																				contingency				30%		`										$28,290,000

																				design				10%												$9,430,000

																				administration				15%												$14,145,000

																				actual construction																$42,435,000

																				annual costs per trail mile (average)								$4,000								$105,920

																				Estimated Annual Trips				% NEW		Estimated Annual Spending												TOTAL

																								23%		Lodging		Food		Retail		Transpiration		Other Rec		Equip



																				Low		129,750		29,843		$1,432,440		$746,062.50		$417,795		$417,795		$179,055		$328,267.50		$3,521,415		Run agianst IMPLAN for consumer spending?

																				High		195,000		44,850		$2,152,800		$1,121,250		$627,900		$627,900		$269,100		$493,350		$5,292,300		Run agianst IMPLAN for consumer spending?

																										Trail POP in 2027

																				Health / Trail Activity				Pct Use				Pct Increase

												47094.5														15,410		23%								0.5



																				Hiking				69%		10,633		2,446		1,687		$7.80		$13,162		$6,581

												1442								Bicycling				37%		5,702		1,311		485		$25.04		$12,150		$6,075

												2166								Walking				29%		4,469		1,028		298		$7.80		$2,325		$1,162

																				Skiing/Ski				25%		3,853		886		222		$53.67		$11,889		$5,944

												87.0106235566								Running				12%		1,849		425		51		$7.80		$398		$199

																				Snowshoeing				11%		1,695		390		43		$7.80		$335		$167

												188355								Wildlife Watching				8%		1,233		284		23		$8.48		$192		$96

																				ATV/Snowmobiling				8%		1,233		284		23		$88.65		$2,011		$1,005

												$   244,475								Total Users						30,666

																87				Increase in Users				23%		7,053		7,053		2,832				$42,462		$21,231



												360.5								FUZZY ON THIS														Recreational Use Value

												31363.5

												244296

												10871.1538461538

												5826.6773162939								2165

												21626.67								188355

												168688.026								360.5

																				31363.5

																				21,641		11,604		9,095		7,841		3,764		3,450		2,509		2,509		62,413

																				$168,798		$290,577		$70,944		$420,820		$29,356		$26,910		$21,277		$222,430		$1,251,112

																				$84,399		$145,288		$35,472		$210,410		$14,678		$13,455		$10,638		$111,215		$625,556

																				635		0.01		1704		10820.4

																								846		5372.1

																				Potential Health  Related Savings				2022 Target Cohort Population



																				Total Pop (2022)				7,007

																2560.4838709677				Inactivity factor		24.8%		1,738

																				1704		0.05		$148,055

																				846		0.05		$73,506

																		2560.4838709677		148077.6

																		635		73517.4





AGE Data



																Detailed Age Profile



																		BerlinSub_HalfMileBuffer 1																		Prepared by Esri

																		Area: 26.22 square miles









								Summary						Census 2010								2022				2027								2022-2027     Change												2022-2027     Annual Rate

								Population						14,409								15,296				15,412								116												0.15%

								Households						6,323								6,798				6,867								69												0.20%

								Average Household Size						2.25								2.21				2.21								0.00												0.00%



																				                 Census 2010								                 2022												                  2027

								Total Population by Detailed Age												Number				Percent				Number				Percent								Number								Percent

								Total												14,407				100.0%				15,293				100.0%								15,410								100.0%

								<1												148				1.0%				141				0.9%								144								0.9%

								1												149				1.0%				147				1.0%								155								1.0%

								2												145				1.0%				130				0.9%								137								0.9%

								3												157				1.1%				140				0.9%								146								0.9%

								4												155				1.1%				145				0.9%								152								1.0%

								5												148				1.0%				135				0.9%								132								0.9%

								6												174				1.2%				138				0.9%								137								0.9%

								7												171				1.2%				154				1.0%								149								1.0%

								8												188				1.3%				161				1.1%								158								1.0%

								9												164				1.1%				155				1.0%								148								1.0%

								10												171				1.2%				168				1.1%								152								1.0%

								11												178				1.2%				170				1.1%								152								1.0%

								12												201				1.4%				180				1.2%								160								1.0%

								13												175				1.2%				168				1.1%								147								1.0%

								14												193				1.3%				172				1.1%								153								1.0%

								15												184				1.3%				185				1.2%								164								1.1%

								16												188				1.3%				195				1.3%								169								1.1%

								17												181				1.3%				182				1.2%								158								1.0%

								18												146				1.0%				164				1.1%								145								0.9%

								19												102				0.7%				133				0.9%								121								0.8%

																												3,163												2,979

								20 - 24												911				6.3%				1,002				6.6%								991								6.4%

								25 - 29												1,073				7.4%				1,129				7.4%								1,327								8.6%

								30 - 34												968				6.7%				1,127				7.4%								1,132								7.3%

								35 - 39												942				6.5%				928				6.1%								1,028								6.7%

								40 - 44												1,040				7.2%				937				6.1%								922								6.0%

																												5,123												5,400

								45 - 49												1,128				7.8%				927				6.1%								881								5.7%

								50 - 54												1,104				7.7%				974				6.4%								880								5.7%

																												1,901												1,761

								55 - 59												990				6.9%				1,049				6.9%								913								5.9%

								60 - 64												815				5.7%				977				6.4%								941								6.1%

																												2,026												1,854

								65 - 69												580				4.0%				892				5.8%								911								5.9%

								70 - 74												410				2.8%				740				4.8%								819								5.3%

								75 - 79												379				2.6%				549				3.6%								660								4.3%

								80 - 84												338				2.3%				377				2.5%								485								3.1%

								85+												411				2.9%				522				3.4%								541								3.5%

																												3,080												3,416



								<18												3,071				21.3%				2,867				18.7%								2,714								17.6%

								18+												11,337				78.7%				12,428				81.2%								12,698								82.4%

								21+												10,967				76.1%				11,958				78.2%								12,270								79.6%

								Median Age												40.0								41.6												41.3





				Source: Esri forecasts for 2022 and 2027. U.S. Census Bureau 2010 decennial Census data converted by Esri into 2020 geography.
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																Detailed Age Profile
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				Source: Esri forecasts for 2022 and 2027. U.S. Census Bureau 2010 decennial Census data converted by Esri into 2020 geography.
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																		Area: 26.22 square miles









																				                 Census 2010								                 2022												                  2027

								Male Population by Detailed Age												Number				Percent				Number				Percent								Number								Percent

								Total												6,829				100.0%				7,270				100.0%								7,349								100.0%

								<1												68				1.0%				70				1.0%								74								1.0%

								1												71				1.0%				66				0.9%								70								1.0%

								2												78				1.1%				66				0.9%								71								1.0%

								3												79				1.2%				67				0.9%								69								0.9%

								4												80				1.2%				77				1.1%								79								1.1%

								5												71				1.0%				65				0.9%								64								0.9%

								6												93				1.4%				69				0.9%								69								0.9%

								7												91				1.3%				80				1.1%								77								1.0%

								8												96				1.4%				73				1.0%								71								1.0%

								9												89				1.3%				80				1.1%								74								1.0%

								10												74				1.1%				78				1.1%								72								1.0%

								11												91				1.3%				83				1.1%								73								1.0%

								12												98				1.4%				86				1.2%								75								1.0%

								13												84				1.2%				84				1.2%								73								1.0%

								14												102				1.5%				91				1.3%								83								1.1%

								15												92				1.3%				98				1.3%								82								1.1%

								16												90				1.3%				96				1.3%								80								1.1%

								17												83				1.2%				92				1.3%								75								1.0%

								18												70				1.0%				84				1.2%								72								1.0%

								19												52				0.8%				69				0.9%								60								0.8%

								20 - 24												438				6.4%				485				6.7%								500								6.8%

								25 - 29												546				8.0%				557				7.7%								643								8.7%

								30 - 34												468				6.9%				561				7.7%								574								7.8%

								35 - 39												454				6.6%				469				6.5%								506								6.9%

								40 - 44												472				6.9%				441				6.1%								462								6.3%

								45 - 49												545				8.0%				447				6.1%								427								5.8%

								50 - 54												524				7.7%				450				6.2%								422								5.7%

								55 - 59												494				7.2%				509				7.0%								429								5.8%

								60 - 64												393				5.8%				460				6.3%								449								6.1%

								65 - 69												251				3.7%				421				5.8%								414								5.6%

								70 - 74												178				2.6%				332				4.6%								383								5.2%

								75 - 79												159				2.3%				230				3.2%								282								3.8%

								80 - 84												118				1.7%				147				2.0%								198								2.7%

								85+												137				2.0%				187				2.6%								197								2.7%



								<18												1,528				22.4%				1,420				19.5%								1,330								18.1%

								18+												5,298				77.6%				5,850				80.5%								6,019								81.9%

								21+												5,114				74.9%				5,610				77.2%								5,799								78.9%

								Median Age												38.4								39.9												39.9





				Source: Esri forecasts for 2022 and 2027. U.S. Census Bureau 2010 decennial Census data converted by Esri into 2020 geography.
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				Source: Esri forecasts for 2022 and 2027. U.S. Census Bureau 2010 decennial Census data converted by Esri into 2020 geography.
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																				                 Census 2010								                 2022												                  2027

								Female Population by Detailed Age												Number				Percent				Number				Percent								Number								Percent

								Total												7,579				100.0%				8,027				100.0%								8,062								100.0%

								<1												81				1.1%				71				0.9%								70								0.9%

								1												79				1.0%				80				1.0%								86								1.1%

								2												67				0.9%				65				0.8%								66								0.8%

								3												78				1.0%				73				0.9%								77								1.0%

								4												74				1.0%				68				0.8%								73								0.9%

								5												78				1.0%				71				0.9%								68								0.8%

								6												80				1.1%				69				0.9%								68								0.8%

								7												81				1.1%				75				0.9%								71								0.9%

								8												92				1.2%				88				1.1%								88								1.1%

								9												75				1.0%				75				0.9%								74								0.9%

								10												97				1.3%				90				1.1%								80								1.0%

								11												87				1.1%				87				1.1%								79								1.0%

								12												104				1.4%				94				1.2%								84								1.0%

								13												91				1.2%				84				1.0%								74								0.9%

								14												90				1.2%				81				1.0%								70								0.9%

								15												91				1.2%				88				1.1%								82								1.0%

								16												98				1.3%				99				1.2%								90								1.1%

								17												98				1.3%				90				1.1%								83								1.0%

								18												76				1.0%				81				1.0%								73								0.9%

								19												50				0.7%				64				0.8%								61								0.8%

								20 - 24												473				6.2%				517				6.4%								491								6.1%

								25 - 29												527				7.0%				572				7.1%								684								8.5%

								30 - 34												501				6.6%				566				7.1%								558								6.9%

								35 - 39												488				6.4%				459				5.7%								522								6.5%

								40 - 44												568				7.5%				496				6.2%								460								5.7%

								45 - 49												583				7.7%				480				6.0%								454								5.6%

								50 - 54												580				7.7%				523				6.5%								458								5.7%

								55 - 59												496				6.5%				540				6.7%								484								6.0%

								60 - 64												421				5.6%				517				6.4%								492								6.1%

								65 - 69												330				4.4%				471				5.9%								497								6.2%

								70 - 74												232				3.1%				408				5.1%								436								5.4%

								75 - 79												219				2.9%				319				4.0%								378								4.7%

								80 - 84												220				2.9%				231				2.9%								287								3.6%

								85+												274				3.6%				335				4.2%								344								4.3%



								<18												1,541				20.3%				1,448				18.0%								1,384								17.2%

								18+												6,039				79.7%				6,579				82.0%								6,679								82.8%

								21+												5,853				77.2%				6,347				79.1%								6,471								80.3%

								Median Age												41.2								43.1												42.8



				Source: Esri forecasts for 2022 and 2027. U.S. Census Bureau 2010 decennial Census data converted by Esri into 2020 geography.
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				Source: Esri forecasts for 2022 and 2027. U.S. Census Bureau 2010 decennial Census data converted by Esri into 2020 geography.
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HH INC data



																		Household Income Profile



																				BerlinSub_HalfMileBuffer 1																		Prepared by Esri

																				Area: 26.22 square miles







																																										2022-2027								2022-2027

								Summary																		2022						2027										Change								Annual Rate

								Population																		15,296						15,412										116								0.15%

								Households																		6,798						6,867										69								0.20%

								Median Age																		41.6						41.3										-0.3								-0.14%

								Average Household Size																		2.21						2.21										0.00								0.00%



																														2022														2027

								Households by Income																						Number						Percent								Number								Percent

								Household Income Base																						6,798						100%								6,867								100%

								<$15,000																						340						5.0%								217								3.2%														340		217		-123

								$15,000-$24,999																						311						4.6%								267								3.9%														311		267		-44

								$25,000-$34,999																						456						6.7%								497								7.2%														456		497		41

								$35,000-$49,999																						717						10.5%								665								9.7%														717		665		-52

								$50,000-$74,999																						1,059						15.6%								691								10.1%														1,059		691		-368		-546

								$75,000-$99,999																						903						13.3%								664								9.7%														903		664		-239		616

								$100,000-$149,999																						1,107						16.3%								1,527								22.2%														1,107		1,527		420

								$150,000-$199,999																						737						10.8%								1,077								15.7%														737		1,077		340

								$200,000+																						1,167						17.2%								1,262								18.4%														1,167		1,262		95



								Median Household Income																						$87,566														$110,046

								Average Household Income																						$133,034														$151,155

								Per Capita Income																						$58,051														$66,109





				Data Note: 2022 household income represents an estimate of annual income as of July 1, 2022 and 2027 household income represents an estimate of annual income as of July 1, 2027.
Source: Esri forecasts for 2022 and 2027.
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								2022 Households by Income and Age of Householder

										<25														25-34				35-44		45-54						55-64								65-74								75+

								HH Income Base		269														1,086				1,041		1,151						1,226								1,061								964



								<$15,000		34														58				39		43						52								54								59

								$15,000-$24,999		25														51				26		24						38								59								86

								$25,000-$34,999		27														67				46		41						65								77								134

								$35,000-$49,999		55														144				96		68						86								101								166

								$50,000-$74,999		56														198				154		143						163								205								140

								$75,000-$99,999		37														181				155		129						153								146								103

								$100,000-$149,999		26														176				197		220						227								171								90

								$150,000-$199,999		6														103				124		160						168								85								90

								$200,000+		2														108				203		321						274								163								95



								Median HH Income		$47,410														$77,574				$100,661		$123,892						$108,928								$79,688								$54,930

								Average HH Income		$60,204														$109,162				$145,943		$174,542						$154,998								$124,071								$98,683

								Percent Distribution

										<25														25-34				35-44		45-54						55-64								65-74								75+

								HH Income Base		100%														100%				100%		100%						100%								100%								100%



								<$15,000		12.6%														5.3%				3.7%		3.7%						4.2%								5.1%								6.1%

								$15,000-$24,999		9.3%														4.7%				2.5%		2.1%						3.1%								5.6%								8.9%

								$25,000-$34,999		10.0%														6.2%				4.4%		3.6%						5.3%								7.3%								13.9%

								$35,000-$49,999		20.4%														13.3%				9.2%		5.9%						7.0%								9.5%								17.2%

								$50,000-$74,999		20.8%														18.2%				14.8%		12.4%						13.3%								19.3%								14.5%

								$75,000-$99,999		13.8%														16.7%				14.9%		11.2%						12.5%								13.8%								10.7%

								$100,000-$149,999		9.7%														16.2%				18.9%		19.1%						18.5%								16.1%								9.3%

								$150,000-$199,999		2.2%														9.5%				11.9%		13.9%						13.7%								8.0%								9.3%

								$200,000+		0.7%														9.9%				19.5%		27.9%						22.3%								15.4%								9.9%





				Data Note: 2022 household income represents an estimate of annual income as of July 1, 2022 and 2027 household income represents an estimate of annual income as of July 1, 2027.
Source: Esri forecasts for 2022 and 2027.
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								2027 Households by Income and Age of Householder

										<25														25-34				35-44		45-54						55-64								65-74								75+

								HH Income Base		263														1,163				1,068		1,066						1,108								1,101								1,098



								<$15,000		23														44				23		23						25								34								45

								$15,000-$24,999		23														48				22		19						29								50								76

								$25,000-$34,999		35														93				52		43						59								78								138

								$35,000-$49,999		58														147				91		61						67								88								154

								$50,000-$74,999		44														134				100		76						85								133								119

								$75,000-$99,999		31														133				115		83						99								114								89

								$100,000-$149,999		38														266				263		271						275								261								153

								$150,000-$199,999		8														167				177		190						214								143								177

								$200,000+		2														132				225		300						257								200								146



								Median HH Income		$47,174														$96,046				$119,331		$138,818						$129,793								$106,872								$78,825

								Average HH Income		$66,886														$126,242				$164,919		$189,836						$174,135								$148,388								$126,371

								Percent Distribution

										<25														25-34				35-44		45-54						55-64								65-74								75+

								HH Income Base		100%														100%				100%		100%						100%								100%								100%



								<$15,000		8.7%														3.8%				2.2%		2.2%						2.3%								3.1%								4.1%

								$15,000-$24,999		8.7%														4.1%				2.1%		1.8%						2.6%								4.5%								6.9%

								$25,000-$34,999		13.3%														8.0%				4.9%		4.0%						5.3%								7.1%								12.6%

								$35,000-$49,999		22.1%														12.6%				8.5%		5.7%						6.0%								8.0%								14.0%

								$50,000-$74,999		16.7%														11.5%				9.4%		7.1%						7.7%								12.1%								10.8%

								$75,000-$99,999		11.8%														11.4%				10.8%		7.8%						8.9%								10.4%								8.1%

								$100,000-$149,999		14.4%														22.9%				24.6%		25.4%						24.8%								23.7%								13.9%

								$150,000-$199,999		3.0%														14.4%				16.6%		17.8%						19.3%								13.0%								16.1%

								$200,000+		0.8%														11.3%				21.1%		28.1%						23.2%								18.2%								13.3%





				Data Note: 2022 household income represents an estimate of annual income as of July 1, 2022 and 2027 household income represents an estimate of annual income as of July 1, 2027.
Source: Esri forecasts for 2022 and 2027.
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Spending Data



														Sports and Leisure Market Potential



																BerlinSub_HalfMileBuffer 1										Prepared by Esri

																Area: 26.22 square miles











								Demographic Summary																						2022								2027

								Population																						15,296								15,412

								Population 18+																						12,428								12,698

								Households																						6,798								6,867

								Median Household Income																						$87,566								$110,046

																				Expected

								Product/Consumer Behavior												Number of Adults/HHs												Percent								MPI

								Participated in aerobics in last 12 months										1,214												9.8%								116

								Participated in archery in last 12 months										327												2.6%								107

								Participated in backpacking in last 12 months										556												4.5%								123

								Participated in baseball in last 12 months										372												3.0%								102

								Participated in basketball in last 12 months										783												6.3%								93

								Participated in bicycling (mountain) in last 12 months										588												4.7%								126

								Participated in bicycling (road) in last 12 months										1,885												15.2%								134

								Participated in boating (power) in last 12 months										723												5.8%								114

								Participated in bowling in last 12 months										1,068												8.6%								107

								Participated in canoeing/kayaking in last 12 months										1,171												9.4%								129

								Participated in fishing (fresh water) in last 12 months										1,235												9.9%								93

								Participated in fishing (salt water) in last 12 months										463												3.7%								106

								Participated in football in last 12 months										361												2.9%								94

								Participated in Frisbee in last 12 months										559												4.5%								124

								Participated in golf in last 12 months										1,242												10.0%								127

								Participated in hiking in last 12 months										2,506												20.2%								126

								Participated in horseback riding in last 12 months										302												2.4%								117

								Participated in hunting with rifle in last 12 months										334												2.7%								77

								Participated in hunting with shotgun in last 12 months										259												2.1%								74

								Participated in ice skating in last 12 months										334												2.7%								115

								Participated in jogging/running in last 12 months										1,813												14.6%								131

								Participated in motorcycling in last 12 months										313												2.5%								88

								Participated in Pilates in last 12 months										473												3.8%								121

								Participated in ping pong in last 12 months										497												4.0%								115

								Participated in rock climbing in last 12 months										238												1.9%								108

								Participated in roller skating in last 12 months										180												1.4%								93

								Participated in skiing (downhill) in last 12 months										508												4.1%								147

								Participated in soccer in last 12 months										514												4.1%								106

								Participated in softball in last 12 months										225												1.8%								95

								Participated in swimming in last 12 months										2,247												18.1%								115

								Participated in target shooting in last 12 months										644												5.2%								96

								Participated in tennis in last 12 months										581												4.7%								124

								Participated in volleyball in last 12 months										293												2.4%								90

								Participated in walking for exercise in last 12 months										4,530												36.4%								117

								Participated in weight lifting in last 12 months										1,847												14.9%								118

								Participated in yoga in last 12 months										1,691												13.6%								131

								Participated in Zumba in last 12 months										366												2.9%								90

								Spent on sports/recreation equipment in last 12 months: $1-99										766												6.2%								98

								Spent on sports/recreation equipment in last 12 months: $100-$249										850												6.8%								119

								Spent on sports/recreation equipment in last 12 months: $250+										1,233												9.9%								116

								Attend sports events: basketball game (college)										285												2.3%								142

								Attend sports events: football game (college)										481												3.9%								141

								Attend sports events: high school sports										283												2.3%								91

								Attend sports events: baseball game (MLB regular season)										468												3.8%								114

								Attend sports events										1,801												14.5%								114

								Listen to sports on radio										1,298												10.4%								113

								Watch sports on TV										7,650												61.6%								106



				Data Note: An MPI (Market Potential Index) measures the relative likelihood of the adults or households in the specified trade area to exhibit certain consumer behavior or purchasing patterns compared to the U.S. An MPI of 100 represents the U.S. average.
Source: These data are based upon national propensities to use various products and services, applied to local demographic composition. Usage data were collected by MRI-Simmons in a nationally representative survey of U.S. households. Esri forecasts for 2022 and 2027.









												August 08, 2022



						©2022 Esri																														Page 1 of 6



														Sports and Leisure Market Potential



																BerlinSub_HalfMileBuffer 1										Prepared by Esri

																Area: 26.22 square miles







																						Expected

								Product/Consumer Behavior														Number of Adults/HHs										Percent								MPI

								Watch on TV: alpine skiing/ski jumping														420										3.4%								123

								Watch on TV: auto racing (NASCAR)														865										7.0%								91

								Watch on TV: auto racing (not NASCAR)														531										4.3%								108

								Watch on TV: baseball (MLB regular season)														2,428										19.5%								108

								Watch on TV: baseball (MLB playoffs/World Series)														2,357										19.0%								116

								Watch on TV: basketball (college)														1,822										14.7%								114

								Watch on TV: basketball (NCAA tournament)														1,262										10.2%								110

								Watch on TV: basketball (NBA regular season)														1,656										13.3%								96

								Watch on TV: basketball (NBA playoffs/finals)														1,729										13.9%								99

								Watch on TV: basketball (WNBA)														295										2.4%								89

								Watch on TV: bicycle racing														286										2.3%								125

								Watch on TV: bowling														233										1.9%								85

								Watch on TV: boxing														615										4.9%								85

								Watch on TV: bull riding (pro)														255										2.1%								84

								Watch on TV: esports on TV														312										2.5%								87

								Watch on TV: extreme sports (summer)														233										1.9%								103

								Watch on TV: extreme sports (winter)														290										2.3%								111

								Watch on TV: figure skating														608										4.9%								96

								Watch on TV: fishing														361										2.9%								84

								Watch on TV: football (college)														3,461										27.8%								110

								Watch on TV: football (NFL Sunday/Monday/Thursday night games)														4,123										33.2%								106

								Watch on TV: football (NFL weekend games)														3,994										32.1%								109

								Watch on TV: football (NFL playoffs/Super Bowl)														4,284										34.5%								108

								Watch on TV: golf (PGA)														1,799										14.5%								121

								Watch on TV: golf (LPGA)														388										3.1%								110

								Watch on TV: gymnastics														594										4.8%								117

								Watch on TV: high school sports														479										3.9%								95

								Watch on TV: horse racing (at track or OTB)														334										2.7%								105

								Watch on TV: ice hockey (NHL regular season)														1,162										9.3%								119

								Watch on TV: ice hockey (NHL playoffs/Stanley Cup)														1,136										9.1%								121

								Watch on TV: mixed martial arts (MMA)														268										2.2%								87

								Watch on TV: motorcycle racing														179										1.4%								93

								Watch on TV: Olympics (summer)														1,059										8.5%								105

								Watch on TV: Olympics (winter)														1,069										8.6%								109

								Watch on TV: international soccer														716										5.8%								109

								Watch on TV: rodeo														162										1.3%								74

								Watch on TV: soccer (MLS)														693										5.6%								115

								Watch on TV: U.S. men`s soccer national team														472										3.8%								108

								Watch on TV: U.S. women`s soccer national team														632										5.1%								118

								Watch on TV: soccer (World Cup)														795										6.4%								108

								Watch on TV: tennis (men`s)														1,040										8.4%								124

								Watch on TV: tennis (women`s)														972										7.8%								119

								Watch on TV: track & field														336										2.7%								97

								Watch on TV: volleyball (pro beach)														236										1.9%								104

								Watch on TV: ultimate fighting championship (UFC)														532										4.3%								104

								Watch on TV: other mixed martial arts (MMA)														268										2.2%								87

								Watch on TV: wrestling (WWE)														332										2.7%								68

								Interest in sports: college basketball super fan														373										3.0%								100

								Interest in sports: college football super fan														735										5.9%								98

								Interest in sports: golf super fan														239										1.9%								114

								Interest in sports: high school sports super fan														193										1.6%								73

								Interest in sports: International soccer super fan														463										3.7%								77

								Interest in sports: MLB super fan														483										3.9%								89

								Interest in sports: MLS soccer super fan														269										2.2%								73

								Interest in sports: NASCAR super fan														176										1.4%								79

								Interest in sports: NBA super fan														407										3.3%								70

								Interest in sports: NFL super fan														1,174										9.4%								91

								Interest in sports: NHL super fan														350										2.8%								102



				Data Note: An MPI (Market Potential Index) measures the relative likelihood of the adults or households in the specified trade area to exhibit certain consumer behavior or purchasing patterns compared to the U.S. An MPI of 100 represents the U.S. average.
Source: These data are based upon national propensities to use various products and services, applied to local demographic composition. Usage data were collected by MRI-Simmons in a nationally representative survey of U.S. households. Esri forecasts for 2022 and 2027.
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																						Expected

								Product/Consumer Behavior														Number of Adults/HHs										Percent								MPI

								Member of AARP														1,934										15.6%								102

								Member of church board														385										3.1%								110

								Member of fraternal order														372										3.0%								117

								Member of religious club														439										3.5%								107

								Member of union														539										4.3%								106

								Member of veterans club														263										2.1%								88

								Participate in indoor gardening or plant care														1,792										14.4%								108

								Attended adult education course in last 12 months														1,405										11.3%								115

								Visited an aquarium in last 12 months														720										5.8%								108

								Went to art gallery in last 12 months														1,227										9.9%								146

								Attended auto show in last 12 months														597										4.8%								98

								Did baking in last 12 months														4,061										32.7%								112

								Barbecued in last 12 months														4,034										32.5%								106

								Went to bar/night club in last 12 months														2,510										20.2%								119

								Went to beach in last 12 months														4,240										34.1%								115

								Played billiards/pool in last 12 months														635										5.1%								102

								Played bingo in last 12 months														501										4.0%								98

								Did birdwatching in last 12 months														793										6.4%								109

								Played board game in last 12 months														3,219										25.9%								119

								Read book in last 12 months														5,486										44.1%								118

								Participated in book club in last 12 months														585										4.7%								132

								Went on overnight camping trip in last 12 months														1,849										14.9%								114

								Played cards in last 12 months														2,646										21.3%								114

								Played chess in last 12 months														516										4.2%								110

								Played computer game (offline w/software)/12 months														1,101										8.9%								109

								Played computer game (online w/o software)/12 months														1,921										15.5%								104

								Cooked for fun in last 12 months														3,452										27.8%								113

								Did crossword puzzle in last 12 months														1,782										14.3%								112

								Danced/went dancing in last 12 months														1,076										8.7%								107

								Attended dance performance in last 12 months														490										3.9%								126

								Dined out in last 12 months														7,095										57.1%								113

								Flew a drone in last 12 months														305										2.5%								91

								Attended state/county fair in last 12 months														1,277										10.3%								100

								Participated in fantasy sports league last 12 months														739										5.9%								130

								Did furniture refinishing in last 12 months														641										5.2%								114

								Gambled at casino in last 12 months														1,425										11.5%								100

								Gambled in Las Vegas in last 12 months														449										3.6%								105

								Participate in indoor gardening/plant care														1,792										14.4%								108

								Participated in genealogy in last 12 months														683										5.5%								111

								Attended horse races in last 12 months														240										1.9%								98

								Participated in karaoke in last 12 months														455										3.7%								104

								Bought lottery ticket in last 12 months														3,936										31.7%								97

								Played lottery 6+ times in last 30 days														1,090										8.8%								85

								Bought lottery ticket in last 12 months: Daily Drawing														424										3.4%								99

								Bought lottery ticket in last 12 months: Instant Game														2,122										17.1%								92

								Bought lottery ticket in last 12 months: Mega Millions														2,139										17.2%								101

								Bought lottery ticket in last 12 months: Powerball														2,309										18.6%								101

								Attended a movie in last 6 months														6,410										51.6%								108

								Attended movie in last 90 days: once/week or more														195										1.6%								111

								Attended movie in last 90 days: 2-3 times a month														272										2.2%								93

								Attended movie in last 90 days: once a month														665										5.4%								111

								Attended movie in last 90 days: < once a month														4,521										36.4%								110

								Movie genre seen at theater/6 months: action														2,194										17.7%								103



				Data Note: An MPI (Market Potential Index) measures the relative likelihood of the adults or households in the specified trade area to exhibit certain consumer behavior or purchasing patterns compared to the U.S. An MPI of 100 represents the U.S. average.
Source: These data are based upon national propensities to use various products and services, applied to local demographic composition. Usage data were collected by MRI-Simmons in a nationally representative survey of U.S. households. Esri forecasts for 2022 and 2027.
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																						Expected

								Product/Consumer Behavior														Number of Adults/HHs										Percent								MPI

								Movie genre seen at theater/6 months: adventure														2,431										19.6%								103

								Movie genre seen at theater/6 months: animation genre														1,324										10.7%								102

								Movie genre seen at theater/6 months: biography genre														1,202										9.7%								121

								Movie genre seen at theater/6 months: comedy														2,251										18.1%								108

								Movie genre seen at theater/6 months: crime														1,172										9.4%								111

								Movie genre seen at theater/6 months: drama														2,435										19.6%								110

								Movie genre seen at theater/6 months: family														1,023										8.2%								102

								Movie genre seen at theater/6 months: fantasy														1,456										11.7%								108

								Movie genre seen at theater/6 months: horror														716										5.8%								101

								Movie genre seen at theater/6 months: romance														1,078										8.7%								124

								Movie genre seen at theater/6 months: science fiction														1,057										8.5%								96

								Movie genre seen at theater/6 months: thriller														1,185										9.5%								104

								Went to museum in last 12 months														2,084										16.8%								133

								Attended classical music/opera performance/12 months														582										4.7%								141

								Attended country music performance in last 12 months														630										5.1%								104

								Attended rock music performance in last 12 months														1,293										10.4%								131

								Played musical instrument in last 12 months														1,237										10.0%								122

								Did painting/drawing in last 12 months														1,347										10.8%								107

								Did photo album/scrapbooking in last 12 months														538										4.3%								99

								Did photography in last 12 months														1,469										11.8%								113

								Did Sudoku puzzle in last 12 months														1,232										9.9%								107

								Participated in tailgating in last 12 months														476										3.8%								120

								Went to live theater in last 12 months														1,602										12.9%								128

								Visited a theme park in last 12 months														1,722										13.9%								97

								Visited a theme park 5+ times in last 12 months														354										2.8%								88

								Participated in trivia games in last 12 months														1,090										8.8%								112

								Played video/electronic game (console) last 12 months														1,495										12.0%								102

								Played video/electronic game (portable) last 12 months														716										5.8%								97

								Visited an indoor water park in last 12 months														322										2.6%								108

								Did woodworking in last 12 months														626										5.0%								90

								Went to zoo in last 12 months														1,607										12.9%								114

								Bought 1-2 DVDs/30 Days														345										2.8%								92

								Bought 3+ DVDs/30 Days														264										2.1%								90

								Rented DVDs (movie or other video) in last 30 days: 1														315										2.5%								108

								Rented DVDs (movie or other video) in last 30 days: 2														289										2.3%								105

								Rented DVDs (movie or other video) in last 30 days: 3+														437										3.5%								93

								Rented movie or other video/30 days: action/adventure														2,610										21.0%								110

								Rented movie or other video/30 days: classics														798										6.4%								119

								Rented movie or other video/30 days: comedy														2,197										17.7%								111

								Rented movie or other video/30 days: drama														1,767										14.2%								117

								Rented movie or other video/30 days: family/children														936										7.5%								101

								Rented movie or other video/30 days: foreign														342										2.8%								131

								Rented movie or other video/30 days: horror														622										5.0%								88

								Rented movie or other video/30 days: musical														362										2.9%								119

								Rented movie or other video/30 days: news/documentary														603										4.9%								123

								Rented movie or other video/30 days: romance														723										5.8%								103

								Rented movie or other video/30 days: science fiction														954										7.7%								120

								Rented movie or other video/30 days: TV show														970										7.8%								114

								Rented movie or other video/30 days: western														286										2.3%								106



				Data Note: An MPI (Market Potential Index) measures the relative likelihood of the adults or households in the specified trade area to exhibit certain consumer behavior or purchasing patterns compared to the U.S. An MPI of 100 represents the U.S. average.
Source: These data are based upon national propensities to use various products and services, applied to local demographic composition. Usage data were collected by MRI-Simmons in a nationally representative survey of U.S. households. Esri forecasts for 2022 and 2027.
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																						Expected

								Product/Consumer Behavior														Number of Adults/HHs										Percent								MPI

								Rented/purchased DVD/Blu-ray/30 days: from amazon.com														1,737										14.0%								118

								Rented DVD/Blu-ray/30 days: from netflix.com														1,108										8.9%								113

								Rented/purchased DVD/Blu-ray/30 days: from Redbox														1,052										8.5%								96

								Bought any children`s toy/game in last 12 months														4,443										35.7%								98

								Spent on toys/games for child last 12 months: $1-49														831										6.7%								98

								Spent on toys/games for child last 12 months: $50-99														392										3.2%								102

								Spent on toys/games for child last 12 months: $100-199														854										6.9%								94

								Spent on toys/games for child last 12 months: $200-499														1,277										10.3%								102

								Spent on toys/games for child last 12 months: $500+														680										5.5%								100

								Bought infant toy in last 12 months														808										6.5%								96

								Bought pre-school toy in last 12 months														847										6.8%								99

								Bought for child last 12 months: boy action figure														803										6.5%								88

								Bought for child last 12 months: girl action figure														335										2.7%								85

								Bought for child last 12 months: action game														302										2.4%								96

								Bought for child last 12 months: bicycle														717										5.8%								94

								Bought for child last 12 months: board game														1,770										14.2%								98

								Bought for child last 12 months: builder set														821										6.6%								121

								Bought for child last 12 months: car														923										7.4%								97

								Bought for child last 12 months: construction toy														748										6.0%								97

								Bought for child last 12 months: fashion doll														484										3.9%								91

								Bought for child last 12 months: large/baby doll														693										5.6%								85

								Bought for child last 12 months: doll accessories														492										4.0%								99

								Bought for child last 12 months: doll clothing														417										3.4%								90

								Bought for child last 12 months: educational toy														1,766										14.2%								107

								Bought for child last 12 months: electronic doll/animal														258										2.1%								79

								Bought for child last 12 months: electronic game														635										5.1%								92

								Bought for child last 12 months: mechanical toy														487										3.9%								97

								Bought for child last 12 months: model kit/set														480										3.9%								108

								Bought for child last 12 months: plush doll/animal														1,149										9.2%								99

								Bought for child last 12 months: water toy														1,035										8.3%								97

								Bought for child last 12 months: word game														274										2.2%								92



				Data Note: An MPI (Market Potential Index) measures the relative likelihood of the adults or households in the specified trade area to exhibit certain consumer behavior or purchasing patterns compared to the U.S. An MPI of 100 represents the U.S. average.
Source: These data are based upon national propensities to use various products and services, applied to local demographic composition. Usage data were collected by MRI-Simmons in a nationally representative survey of U.S. households. Esri forecasts for 2022 and 2027.
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														Sports and Leisure Market Potential



																BerlinSub_HalfMileBuffer 1										Prepared by Esri

																Area: 26.22 square miles







																						Expected

								Product/Consumer Behavior														Number of Adults/HHs										Percent								MPI

								Bought digital book in last 12 months														2,592										20.9%								120

								Bought hardcover book in last 12 months														3,563										28.7%								118

								Bought paperback book in last 12 months														4,467										35.9%								115

								Bought 1-3 books in last 12 months														2,633										21.2%								104

								Bought 4-6 books in last 12 months														1,580										12.7%								119

								Bought 7+ books in last 12 months														2,841										22.9%								119

								Bought book (fiction) in last 12 months														4,197										33.8%								118

								Bought book (non-fiction) in last 12 months														3,946										31.8%								117

								Bought biography in last 12 months														1,228										9.9%								119

								Bought children`s book in last 12 months														1,288										10.4%								104

								Bought cookbook in last 12 months														924										7.4%								109

								Bought history book in last 12 months														1,470										11.8%								124

								Bought mystery book in last 12 months														1,643										13.2%								115

								Bought novel in last 12 months														2,426										19.5%								131

								Bought religious book (Not Bible) in last 12 months														769										6.2%								104

								Bought romance book in last 12 months														661										5.3%								97

								Bought science fiction book in last 12 months														837										6.7%								109

								Bought personal/business self-help book last 12 months														1,174										9.4%								121

								Bought travel book in last 12 months														254										2.0%								106

								Purchased greeting card in last 12 months														7,215										58.1%								107

								Bought book from Barnes & Noble store in last 12 months														1,611										13.0%								121

								Bought book from other book store in last 12 months														1,317										10.6%								120

								Bought book from Amazon Online in last 12 months														4,527										36.4%								119

								Bought book from Barnes & Noble Online in last 12 months														369										3.0%								123

								Bought book from iTunes/Apple Books in last 12 months														254										2.0%								118

								Listened to Audiobook in last 6 months														1,285										10.3%								130



				Data Note: An MPI (Market Potential Index) measures the relative likelihood of the adults or households in the specified trade area to exhibit certain consumer behavior or purchasing patterns compared to the U.S. An MPI of 100 represents the U.S. average.
Source: These data are based upon national propensities to use various products and services, applied to local demographic composition. Usage data were collected by MRI-Simmons in a nationally representative survey of U.S. households. Esri forecasts for 2022 and 2027.
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EDU Data



																				ACS Key Population & Household Facts



																						BerlinSub_HalfMileBuffer 1																								Prepared by Esri

																						Area: 26.22 square miles









																										2016-2020

																										ACS Estimate												Percent																MOE(±)																Reliability



												TOTALS

												Total Population																15,551																												598

												Total Households																6,635																												260

												Housing Units																7,140																												269



												POPULATION 15+ BY MARITAL STATUS

												Total																13,134												100%																532

												Never married																5,178												39.4%																392

												Married																5,696												43.4%																158

												Widowed																823												6.3%																167

												Divorced																1,438												10.9%																118





												POPULATION 25+ BY EDUCATIONAL ATTAINMENT

												Total																		11,371												100%																472

												No schooling																		77												0.7%																48

												Nursery School																		0												0.0%																0

												Kindergarden																		8												0.1%																13

												1st to 4th Grade																		87												0.8%																79

												5th to 8th Grade																		116												1.0%																29

												Some High School																		307												2.7%																27

												High School Diploma																		1,448												12.7%																119

												GED																		185												1.6%																41

												Some College																		1,727												15.2%																212

												Associates degree																		1,026												9.0%																188

												Bachelors degree																		3,714												32.7%																355

												Masters degree																		1,940												17.1%																136

												Professional school degree																		496												4.4%																87

												Doctorate degree																		240												2.1%																40





				Source: U.S. Census Bureau, 2016-2020 American Community Survey
																																Reliability:																high																medium												low
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																				ACS Key Population & Household Facts



																						BerlinSub_HalfMileBuffer 1																								Prepared by Esri

																						Area: 26.22 square miles









																										2016-2020

																										ACS Estimate												Percent																MOE(±)																Reliability



												CIVILIAN EMPLOYED POPULATION 16+ BY OCCUPATION

												Total																		8,676												100%																476

												Management																		1,130												13.0%																200

												Business and financial operations																		565												6.5%																57

												Computer and mathematical																		393												4.5%																81

												Architecture and engineering																		242												2.8%																76

												Life, physical, and social science																		135												1.6%																21

												Community and social services																		260												3.0%																62

												Legal																		116												1.3%																24

												Education, training, and library																		770												8.9%																103

												Arts, design, entertainment, sports, and media																		346												4.0%																50

												Healthcare practitioner, technologists, and technicians																		745												8.6%																89

												Healthcare support																		461												5.3%																219

												Protective service																		70												0.8%																46

												Food preparation and serving related																		378												4.4%																103

												Building and grounds cleaning and maintenance																		149												1.7%																45

												Personal care and service																		398												4.6%																109

												Sales and related																		691												8.0%																88

												Office and administrative support																		729												8.4%																105

												Farming, fishing, and forestry																		41												0.5%																16

												Construction and extraction																		208												2.4%																56

												Installation, maintenance, and repair																		93												1.1%																13

												Production																		320												3.7%																137

												Transportation and material moving																		435												5.0%																104







												CIVILIAN EMPLOYED POPULATION 16+ BY INDUSTRY

												Total																		8,676												100%																476

												Agriculture, forestry, fishing and hunting																		84												1.0%																18

												Mining, quarrying, and oil and gas extraction																		0												0.0%																0

												Construction																		284												3.3%																67

												Manufacturing																		670												7.7%																146

												Wholesale trade																		121												1.4%																48

												Retail trade																		740												8.5%																91

												Transportation and warehousing																		278												3.2%																83

												Utilities																		12												0.1%																17

												Information																		154												1.8%																16

												Finance and insurance																		660												7.6%																73

												Real estate and rental and leasing																		112												1.3%																17

												Professional, scientific, and technical services																		1,113												12.8%																112

												Management of companies and enterprises																		25												0.3%																29

												Administrative and support and waste management services																		154												1.8%																44

												Educational services																		853												9.8%																102

												Health care and social assistance																		1,829												21.1%																195

												Arts, entertainment, and recreation																		449												5.2%																197

												Accommodation and food services																		473												5.5%																107

												Other services, except public administration																		482												5.6%																94

												Public administration																		186												2.1%																28







				Source: U.S. Census Bureau, 2016-2020 American Community Survey
																																Reliability:																high																medium												low
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																				ACS Key Population & Household Facts



																						BerlinSub_HalfMileBuffer 1																								Prepared by Esri

																						Area: 26.22 square miles









																										2016-2020

																										ACS Estimate												Percent																MOE(±)																Reliability



												HISPANIC OR LATINO ORIGIN BY RACE

												Total																		15,551												100%																598

												Not Hispanic or Latino																		15,283												98.3%																599

												White alone																		13,687												88.0%																532

												Black or African American alone																		694												4.5%																248

												American Indian and Alaska Native alone																		3												0.0%																10

												Asian alone																		551												3.5%																204

												Native Hawaiian and Other Pacific Islander alone																		0												0.0%																0

												Some other race alone																		37												0.2%																102

												Two or more races																		311												2.0%																121







												Hispanic or Latino																		268												1.7%																27

												White alone																		114												0.7%																21

												Black or African American alone																		54												0.3%																41

												American Indian and Alaska Native alone																		0												0.0%																0

												Asian alone																		0												0.0%																0

												Native Hawaiian and Other Pacific Islander alone																		0												0.0%																0

												Some other race alone																		40												0.3%																15

												Two or more races																		61												0.4%																27



												RACE

												Total																		15,551												100%																598

												White alone																		13,801												88.7%																532

												Black or African American alone																		748												4.8%																247

												American Indian and Alaska Native alone																		3												0.0%																10

												Asian alone																		551												3.5%																204

												Native Hawaiian and Other Pacific Islander alone																		0												0.0%																0

												Some other race alone																		76												0.5%																50

												Two or more races																		371												2.4%																120





												TOTAL POPULATION BY AGE

												Total Population																				15,551												100%
																598

												Under 5 years																				784												5.0%																172

												5 to 9 years																				709												4.6%																56

												10 to 14 years																				923												5.9%																89

												15 to 19 years																				985												6.3%																161

												20 to 24 years																				778												5.0%																174

												25 to 29 years																				1,313												8.4%																201

												30 to 34 years																				962												6.2%																114

												35 to 39 years																				1,357												8.7%																250

												40 to 44 years																				912												5.9%																84

												45 to 49 years																				905												5.8%																69

												50 to 54 years																				1,092												7.0%																101

												55 to 59 years																				1,226												7.9%																113

												60 to 64 years																				758												4.9%																71

												65 to 69 years																				658												4.2%																68

												70 to 74 years																				613												3.9%																53

												75 to 79 years																				588												3.8%																48

												80 to 85 years																				381												2.5%																106

												85 years and over																				606												3.9%																166







				Source: U.S. Census Bureau, 2016-2020 American Community Survey
																																Reliability:																high																medium												low
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																				ACS Key Population & Household Facts



																						BerlinSub_HalfMileBuffer 1																								Prepared by Esri

																						Area: 26.22 square miles









																										2016-2020

																										ACS Estimate												Percent																MOE(±)																Reliability

												POPULATION BY SEX BY AGE

												Total																				15,551												100%																598

												Male Population																				7,369												47.4%																315

												Under 5 years																				425												2.7%																136

												5 to 9 years																				373												2.4%																41

												10 to 14 years																				539												3.5%																82

												15 to 19 years																				624												4.0%																130

												20 to 24 years																				251												1.6%																90

												25 to 29 years																				533												3.4%																146

												30 to 34 years																				456												2.9%																81

												35 to 39 years																				595												3.8%																147

												40 to 44 years																				390												2.5%																50

												45 to 49 years																				541												3.5%																51

												50 to 54 years																				420												2.7%																71

												55 to 59 years																				599												3.9%																90

												60 to 64 years																				390												2.5%																51

												65 to 69 years																				349												2.2%																65

												70 to 74 years																				236												1.5%																33

												75 to 79 years																				286												1.8%																34

												80 to 85 years																				246												1.6%																132

												85 years and over																				116												0.7%																14



												Female Population																				8,181												52.6%																381

												Under 5 years																				359												2.3%																107

												5 to 9 years																				337												2.2%																46

												10 to 14 years																				384												2.5%																47

												15 to 19 years																				362												2.3%																91

												20 to 24 years																				528												3.4%																150

												25 to 29 years																				780												5.0%																169

												30 to 34 years																				506												3.3%																81

												35 to 39 years																				762												4.9%																203

												40 to 44 years																				522												3.4%																68

												45 to 49 years																				364												2.3%																49

												50 to 54 years																				672												4.3%																89

												55 to 59 years																				627												4.0%																70

												60 to 64 years																				367												2.4%																44

												65 to 69 years																				309												2.0%																43

												70 to 74 years																				378												2.4%																53

												75 to 79 years																				302												1.9%																37

												80 to 85 years																				135												0.9%																20

												85 years and over																				490												3.2%																165







				Source: U.S. Census Bureau, 2016-2020 American Community Survey
																																Reliability:																high																medium												low
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																				ACS Key Population & Household Facts



																						BerlinSub_HalfMileBuffer 1																								Prepared by Esri

																						Area: 26.22 square miles









																										2016-2020

																										ACS Estimate												Percent																MOE(±)																Reliability

												TOTAL HOUSEHOLDS BY INCOME

												Total																				6,635												100%																260

												Less than $10,000																				196												3.0%																63

												$10,000 to $14,999																				186												2.8%																55

												$15,000 to $19,999																				341												5.1%																83

												$20,000 to $24,999																				98												1.5%																21

												$25,000 to $29,999																				212												3.2%																39

												$30,000 to $34,999																				159												2.4%																20

												$35,000 to $39,999																				422												6.4%																174

												$40,000 to $44,999																				366												5.5%																127

												$45,000 to $49,999																				258												3.9%																48

												$50,000 to $59,999																				511												7.7%																73

												$60,000 to $74,999																				546												8.2%																83

												$75,000 to $99,999																				954												14.4%																153

												$100,000 to $124,999																				762												11.5%																95

												$125,000 to $149,999																				290												4.4%																42

												$150,000 to $199,999																				498												7.5%																53

												$200,000 or more																				835												12.6%																85



												Median Household Income																				$75,425																												N/A

												Average Household Income																				$109,430																												$6,352



												HOUSEHOLDS WITH HOUSEHOLDER AGE <25 YEARS BY INCOME

												Total																				213												100%																91

												Less than $10,000																				63												29.6%																58

												$10,000 to $14,999																				0												0.0%																0

												$15,000 to $19,999																				3												1.4%																9

												$20,000 to $24,999																				0												0.0%																0

												$25,000 to $29,999																				0												0.0%																0

												$30,000 to $34,999																				0												0.0%																0

												$35,000 to $39,999																				26												12.2%																37

												$40,000 to $44,999																				15												7.0%																21

												$45,000 to $49,999																				0												0.0%																0

												$50,000 to $59,999																				50												23.5%																49

												$60,000 to $74,999																				29												13.6%																31

												$75,000 to $99,999																				25												11.7%																47

												$100,000 to $124,999																				2												0.9%																27

												$125,000 to $149,999																				0												0.0%																0

												$150,000 to $199,999																				0												0.0%																0

												$200,000 or more																				0												0.0%																0



												Median Household Income for HHr <25																				$44,812																												N/A

												Average Household Income for HHr <25																				N/A																												N/A





				Source: U.S. Census Bureau, 2016-2020 American Community Survey
																																Reliability:																high																medium												low
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																				ACS Key Population & Household Facts



																						BerlinSub_HalfMileBuffer 1																								Prepared by Esri

																						Area: 26.22 square miles









																										2016-2020

																										ACS Estimate												Percent																MOE(±)																Reliability

												HOUSEHOLDS WITH HOUSEHOLDER AGE 25-44 YEARS BY INCOME

												Total																				2,118												100%																195

												Less than $10,000																				40												1.9%																27

												$10,000 to $14,999																				47												2.2%																38

												$15,000 to $19,999																				69												3.3%																60

												$20,000 to $24,999																				6												0.3%																13

												$25,000 to $29,999																				41												1.9%																24

												$30,000 to $34,999																				34												1.6%																18

												$35,000 to $39,999																				104												4.9%																44

												$40,000 to $44,999																				89												4.2%																30

												$45,000 to $49,999																				113												5.3%																44

												$50,000 to $59,999																				160												7.6%																38

												$60,000 to $74,999																				139												6.6%																49

												$75,000 to $99,999																				384												18.1%																145

												$100,000 to $124,999																				358												16.9%																76

												$125,000 to $149,999																				127												6.0%																39

												$150,000 to $199,999																				262												12.4%																42

												$200,000 or more																				145												6.8%																31



												Median Household Income for HHr 25-44																				$87,119																												N/A

												Average Household Income for HHr 25-44																				N/A																												N/A



												HOUSEHOLDS WITH HOUSEHOLDER AGE 45-64 YEARS BY INCOME

												Total																				2,460												100%																134

												Less than $10,000																				48												2.0%																26

												$10,000 to $14,999																				58												2.4%																45

												$15,000 to $19,999																				51												2.1%																26

												$20,000 to $24,999																				20												0.8%																12

												$25,000 to $29,999																				64												2.6%																20

												$30,000 to $34,999																				16												0.7%																17

												$35,000 to $39,999																				43												1.7%																19

												$40,000 to $44,999																				207												8.4%																202

												$45,000 to $49,999																				58												2.4%																22

												$50,000 to $59,999																				190												7.7%																34

												$60,000 to $74,999																				197												8.0%																63

												$75,000 to $99,999																				331												13.5%																41

												$100,000 to $124,999																				322												13.1%																60

												$125,000 to $149,999																				123												5.0%																17

												$150,000 to $199,999																				178												7.2%																31

												$200,000 or more																				553												22.5%																81



												Median Household Income for HHr 45-64																				$94,970																												N/A

												Average Household Income for HHr 45-64																				N/A																												N/A





				Source: U.S. Census Bureau, 2016-2020 American Community Survey
																																Reliability:																high																medium												low







																		August 08, 2022



						©2022 Esri																																																												Page 6 of 7



																				ACS Key Population & Household Facts



																						BerlinSub_HalfMileBuffer 1																								Prepared by Esri

																						Area: 26.22 square miles









																										2016-2020

																										ACS Estimate												Percent																MOE(±)																Reliability

												HOUSEHOLDS WITH HOUSEHOLDER AGE 65+ BY INCOME

												Total																				1,844												100%																168

												Less than $10,000																				45												2.4%																19

												$10,000 to $14,999																				81												4.4%																15

												$15,000 to $19,999																				218												11.8%																77

												$20,000 to $24,999																				72												3.9%																21

												$25,000 to $29,999																				107												5.8%																31

												$30,000 to $34,999																				109												5.9%																19

												$35,000 to $39,999																				249												13.5%																165

												$40,000 to $44,999																				55												3.0%																38

												$45,000 to $49,999																				87												4.7%																38

												$50,000 to $59,999																				111												6.0%																30

												$60,000 to $74,999																				181												9.8%																30

												$75,000 to $99,999																				214												11.6%																88

												$100,000 to $124,999																				80												4.3%																11

												$125,000 to $149,999																				40												2.2%																12

												$150,000 to $199,999																				58												3.1%																15

												$200,000 or more																				137												7.4%																33



												Median Household Income for HHr 65+																				$43,642																												N/A

												Average Household Income for HHr 65+																				N/A																												N/A





								Data Note:  N/A means not available.

2016-2020 ACS Estimate:  The American Community Survey (ACS) replaces census sample data.  Esri is releasing the 2016-2020 ACS estimates, five-year period data collected monthly from January 1, 2016 through December 31, 2020.  Although the ACS includes many of the subjects previously covered by the decennial census sample, there are significant differences between the two surveys including fundamental differences in survey design and residency rules.

Margin of error (MOE): The MOE is a measure of the variability of the estimate due to sampling error.   MOEs enable the data user to measure the range of uncertainty for each estimate with 90 percent confidence.  The range of uncertainty is called the confidence interval, and it is calculated by taking the estimate +/- the MOE.  For example, if the ACS reports an estimate of 100 with an MOE of +/- 20, then you can be 90 percent certain the value for the whole population falls between 80 and 120.

Reliability: These symbols represent threshold values that Esri has established from the Coefficients of Variation (CV) to designate the usability of the estimates.  The CV measures the amount of sampling error relative to the size of the estimate, expressed as a percentage.


														High Reliability:  Small CVs (less than or equal to 12 percent) are flagged green to indicate that the sampling error is small relative to the estimate and the estimate is reasonably reliable.

														Medium Reliability:  Estimates with CVs between 12 and 40 are flagged yellow-use with caution.

														Low Reliability:  Large CVs (over 40 percent) are flagged red to indicate that the sampling error is large
relative to the estimate.  The estimate is considered very unreliable.




				Source: U.S. Census Bureau, 2016-2020 American Community Survey
																																Reliability:																high																medium												low
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TABLES

																																		22.2

																																																																																								Low		High

										Berlin Subdivision Rail Corridor - Annual User Spending								Factor		Low Estimate		High Estimate																FREIGHT RAIL SERVICE																												Target Pop				45.8%														Lodging				$1,432.4		$2,152.8

																																						Input Costs		 Construction Costs for Infrastructure =  $22.20 mill																										Target Med HH $				73.2%														Food				$746.1		$1,121.3

																																						Impact		Employment		Labor Income		Value Added		Output																				Target Education				56.2%														Retail				$417.8		$627.9

										Annual Users										129,750		195,000												20.2060208200000				1 - Direct		160		$8.45		$7.87		$22.20																																						Transportation				$417.8		$627.9

										Out-of-Town Users								23%		29,843		44,850												122				2 - Indirect		57		$3.37		$5.30		$10.25																																						Other Recreation				$179.1		$269.1

																																		6.6990461000000				3 - Induced		65		$3.33		$5.85		$9.96		20.21																																				Equipment				$328.3		$493.4

										Annual Spending								Average $/per		Low		High												11.1482974900000				Total		281		$15.15		$19.02		$42.41		122

										Lodging								$48		$1,432,440		$2,152,800				41%		41%										Source: IMPLAN, VHB and RKG (2022) - analysis in constant 2022 dollars and in rounded $millions										6.70

										Food								$25		$746,063		$1,121,250				21%		21%										FREIGHT RAIL SERVICE										11.15

										Retail								$14		$417,795		$627,900				12%		12%										Input Costs		Annual O&M Costs = $2,132,000

										Transportation								$14		$417,795		$627,900				12%		12%										Impact		Employment		Labor Income		Value Added		Output

										Other Recreation								$6		$179,055		$269,100				5%		5%						1.97257837534673				1 - Direct		6		$0.75		$0.85		$2.13

										Equipment								$11		$328,268		$493,350				9%		9%						12				2 - Indirect		6		$0.36		$0.59		$1.07		1.97

										TOTAL								$118		$3,521,415		$5,292,300												0.662463517876410				3 - Induced		6		$0.30		$0.53		$0.91		1.13

										Estimated Spending/1,000 Users								na		$3,521		$5,292												1.12754033377351				Total		18		$1.41		$1.98		$4.10		12

										Source: RKG (2022)																												Source: IMPLAN, VHB and RKG (2022) - analysis in constant 2022 dollars and in rounded $millions										0.66

																																						Note - constant 2022 dollars in $millions										1.13																																				2022 $				at 5%		at 10%

										GRAPH										2022		2027																																																														Auburn				$9,313		$18,625

										Percent of Berlin Rail Corridor "Target Metrics"																																																																										Cumberland				$22,742		$45,483

																																						PASSENGER RAIL SERVICE																																														Falmouth				$28,077		$56,154

																																						Input Costs		 Construction Costs for Infrastructure =  $274.00 mill																																												New Gloucester				$11,349		$22,698

										Population Cohorts										35.0%		45.0%				Population												Impact		Employment		Labor Income		Value Added		Output																																						North Yarmouth				$18,486		$36,973

										Educational Attainment										18.0%		22.0%				Education												1 - Direct		1,970		$104.34		$97.17		$274.00		249.39																																				Portland				$11,318		$22,635

										Median Household Income										45.0%		60.0%				Income												2 - Indirect		701		$41.61		$65.39		$126.50		1,504																																				Pownal				$5,255		$10,510

																																						3 - Induced		803		$41.07		$72.21		$122.89		82.68																																				Yarmouth				$18,009		$36,017

																																						Total		3,474		$187.02		$234.77		$523.39		137.60																																										Capital Costs		Value Added

																																						Source: IMPLAN, VHB and RKG (2022) - analysis in constant 2022 dollars and in rounded $millions																																														Freight Rail						$22.20		$19.02						86%

																																						PASSENGER RAIL SERVICE																																														Passenger Rail						$274.00		$234.77						86%

																																						Input Costs		Annual O&M Costs = $2,340,000																																												TUR - Gravel						$47.50		$40.70						86%

																																						Impact		Employment		Labor Income		Value Added		Output																																						TUR - Paved						$55.00		$47.12						86%

																																						1 - Direct		6		$0.82		$0.93		$2.34		2.17																																				RWT - Gravel						$90.00		$77.11						86%

																																						2 - Indirect		7		$0.39		$0.65		$1.17		13																																				RWT - Paved						$94.30		$80.80						86%

																																						3 - Induced		6		$0.33		$0.59		$1.00		0.73

																																						Total		20		$1.55		$2.17		$4.51		1.24																																										Annual O&M				Value Added

																																						Source: IMPLAN, VHB and RKG (2022) - analysis in constant 2022 dollars and in rounded $millions																																														Freight Rail						$2.13				$1.98				93%

																																						Note - constant 2022 dollars in $millions																																														Passenger Rail						$2.34				$2.17				93%

																																																																																				TUR - Gravel						$0.12				$0.09				78%

																																																																																				TUR - Paved						$0.10				$0.08				80%

																																						TRAIL until RAIL - GRAVEL																																														RWT - Gravel						$0.12				$0.11				93%

																																						Input Costs		 Construction Costs for Infrastructure =  $47.50 mill																																												RWT - Paved						$0.10				$0.09				93%

																																						Impact		Employment		Labor Income		Value Added		Output

																																						1 - Direct		342		$18.09		$16.84		$47.50		43.23

										Berlin Subdivision Rail Corridor - Population by Age Cohort								2022		2027		Percent Change																2 - Indirect		122		$7.21		$11.34		$21.93		261																																				44400000

																																						3 - Induced		139		$7.12		$12.52		$21.30		14.33																																				22200000

																																						Total		602		$32.42		$40.70		$90.73		23.85

										Total Population								15,293		15,410		0.8%																Source: IMPLAN, VHB and RKG (2022) - analysis in constant 2022 dollars and in rounded $millions

										19 and under								3,163		2,979		-5.8%																TRAIL until RAIL - GRAVEL

										20 to 44 years								5,123		5,400		5.4%												234000				Input Costs		Annual O&M Costs = $117,000

										45 to 54 years								1,901		1,761		-7.4%												117000				Impact		Employment		Labor Income		Value Added		Output

										55 to 64 years								2,026		1,854		-8.5%																1 - Direct		0.32		$0.04		$0.05		$0.12		0.11

				350.35						65 and older								3,080		3,416		10.9%																2 - Indirect		0.34		$0.02		$0.03		$0.06		0.67

										Target Cohorts								7,007		7,031		0.3%						0.248										3 - Induced		0.33		$0.02		$0.03		$0.05		0.04

										as a percent of Total								45.8%		45.6%								1737.736										Total		1.00		$0.08		$0.11		$0.23		0.06

										Source: U.S. Census Bureau, Esri and RKG (2022)																												Source: IMPLAN, VHB and RKG (2022) - analysis in constant 2022 dollars and in rounded $millions

																																						Note - constant 2022 dollars in $millions

										Berlin Subdivision Rail Corridor - Educational Attainment								2016-2020 (1)		% of 25+ Population



																																						TRAIL until RAIL - PAVED

										Total Population (25 and older)								11,371		56.2%																		Input Costs		 Construction Costs for Infrastructure =  $55.0 mill

										Undergraduate degree								3,714		32.7%																		Impact		Employment		Labor Income		Value Added		Output

										Masters degree								1,940		17.1%																		1 - Direct		395		$20.94		$19.50		$55.00		50.06

										Professional and Doctorate degree																												2 - Indirect		141		$8.35		$13.12		$25.39		302

																		736		6.5%																		3 - Induced		161		$8.24		$14.49		$24.67		16.60

										Source: U.S. Census Bureau, Esri, ACS and RKG (2022)																												Total		697		$37.54		$47.12		$105.06		27.62

										(1) American Community Survey (ACS) data																												Source: IMPLAN, VHB and RKG (2022) - analysis in constant 2022 dollars and in rounded $millions

																																						TRAIL until RAIL - PAVED

										Berlin Subdivision Rail Corridor - Median Household Income								2022		2027		Percent Change												208000				Input Costs		Annual O&M Costs = $104,000

																																		104000				Impact		Employment		Labor Income		Value Added		Output

																																						1 - Direct		0.27		$0.04		$0.04		$0.10		0.09

										Total Households								6,798		6,867		1.0%																2 - Indirect		0.29		$0.02		$0.03		$0.05		0.56

										under $50,000								1,824		1,646		-9.8%																3 - Induced		0.28		$0.01		$0.03		$0.04		0.03

										$50,000 to $75,000								1,059		691		-34.7%																Total		0.84		$0.08		$0.09		$0.19		0.05

										$75,000 to $100,000								903		664		-26.5%																Source: IMPLAN, VHB and RKG (2022) - analysis in constant 2022 dollars and in rounded $millions

				855						$100,000 and over								3,011		3,866		28.4%																Note - constant 2022 dollars in $millions

				$22,480						Median Household Income 								$87,566		$110,046		25.7%

										Target Incomes								4,973		5,221		5.0%

										as a percent of Total								73.2%		76.0%																		RAIL with TRAIL - GRAVEL 

										Source: U.S. Census Bureau, Esri and RKG (2022)																												Input Costs		 Construction Costs for Infrastructure =  $90.0 mill

																																						Impact		Employment		Labor Income		Value Added		Output

																																						1 - Direct		647		$34.27		$31.92		$90.00		81.92

										Berlin Subdivision Rail Corridor - Health Impacts/ Benefits								Inactive (1)		Insufficiently Active (2)																		2 - Indirect		230		$13.67		$21.48		$41.55		494

																																						3 - Induced		264		$13.49		$23.72		$40.36		27.16

										 2022 Target Population								7,007		7,007																		Total		1,141		$61.43		$77.11		$171.92		45.20

				7,007						At 24.8%								1,738		1,738																		Source: IMPLAN, VHB and RKG (2022) - analysis in constant 2022 dollars and in rounded $millions

				0.248						More Active - 5.0%								87		87																		RAIL with TRAIL - GRAVEL 

										"Inactive" $/Capita								$1,704																				Input Costs		Annual O&M Costs = $117,000

										"Insufficiently Active" $/Capita																												Impact		Employment		Labor Income		Value Added		Output

																				$846																		1 - Direct		0.32		$0.04		$0.05		$0.12		0.11

										Potential Health Benefit								$148,055		$73,506																		2 - Indirect		0.34		$0.02		$0.03		$0.06		0.67

										Source: U.S. Census Bureau, Esri, ACS, CDC and RKG (2022)																												3 - Induced		0.33		$0.02		$0.03		$0.05		0.04

										(1) Inactive – respondents to a CDC survey indicating that they engaged in no leisure-time physical activity within the last month.																												Total		1.00		$0.08		$0.11		$0.23		0.06

																																						Source: IMPLAN, VHB and RKG (2022) - analysis in constant 2022 dollars and in rounded $millions

										(2) Insufficiently Active - respondents to a CDC survey indicating that they engaged in minimal leisure-time physical activity within the last month.																												Note - constant 2022 dollars in $millions





																																						RAIL with TRAIL - PAVED

																																						Input Costs		 Construction Costs for Infrastructure =  $94.3 mill

																																						Impact		Employment		Labor Income		Value Added		Output

																																		34%				1 - Direct		678		$35.91		$33.44		$94.30		85.83

																																						2 - Indirect		241		$14.32		$22.50		$43.54		518

																																						3 - Induced		276		$14.13		$24.85		$42.29		28.46

																														4.5%								Total		1,196		$64.36		$80.80		$180.13		47.36

																																						Source: IMPLAN, VHB and RKG (2022) - analysis in constant 2022 dollars and in rounded $millions

																																						RAIL with TRAIL - PAVED

																														Bike commuters								Input Costs		Annual O&M Costs = $104,000

																														24921								Impact		Employment		Labor Income		Value Added		Output

																														13266020		$   532						1 - Direct		0.27		$0.04		$0.04		$0.10		0.09

																																						2 - Indirect		0.29		$0.02		$0.03		$0.05		0.56

																														Recreational riders								3 - Induced		0.28		$0.01		$0.03		$0.04		0.03

																														149916								Total		0.84		$0.08		$0.09		$0.19		0.0528865072126413

																														73942611		$   493						Source: IMPLAN, VHB and RKG (2022) - analysis in constant 2022 dollars and in rounded $millions

																																						Note - constant 2022 dollars in $millions



																																														1000000						SUMMARY COMPARISONS -  IMPLAN Models (total) and in rounded $millions										Estimated Initial Costs

																																																				Infrastructure Costs

																																																				Type of Use(s)		Employment		Labor Income		Value Added		Output		Direct

																																																				Freight Rail		281		$15.15		$19.02		$42.41		$22.20

																																																				Passenger Rail		3,474		$187.02		$234.77		$523.39		$274.00

																																																				TUR - Gravel		602		$32.42		$40.70		$90.73		$47.50

																																																				TUR - Paved		697		$37.54		$47.12		$105.06		$55.00

																																																				RWT - Gravel		1,141		$61.43		$77.11		$171.92		$90.00

																																																				RWT - Paved		1,196		$64.36		$80.80		$180.13		$94.30

																																																				Source: IMPLAN, VHB and RKG (2022)

																																																				Note - constant 2022 dollars in $millions

																																																				Note - totals reflects combination of direct, indirect and induced







																																																				SUMMARY COMPARISONS -  IMPLAN Models (total) and in rounded $millions										Estimated Annual Costs

																																																				Annual O&M Costs







																																																				Type of Use(s)		Employment		Labor Income		Value Added		Output		Direct

																																																				Freight Rail		18		$1.41		$1.98		$4.10		$2.13

																																																				Passenger Rail		20		$1.55		$2.17		$4.51		$2.34

																																																				TUR - Gravel		1		$0.08		$0.09		$0.23		$0.12

																																																				TUR - Paved		1		$0.08		$0.08		$0.19		$0.10

																																																				RWT - Gravel		1		$0.08		$0.11		$0.23		$0.12

																																																				RWT - Paved		1		$0.08		$0.09		$0.19		$0.10

																																																				Source: IMPLAN, VHB and RKG (2022)

																																																				Note - constant 2022 dollars in $millions

																																																				Note - totals reflects combination of direct, indirect and induced





																																																				Summary Residential Values by Town - Berlin Subdivision Rail Corridor

																																																				Single Family Units

																																																				Location		# of Units		Valuation (1)		Average		5%		10%



																																																				Auburn		6		$1.12		$186,250		$9,313		$18,625				ERROR:#VALUE!

																																																				Cumberland		338		$153.73		$454,833		$22,742		$45,483				22.8%

																																																				Falmouth		530		$297.62		$561,541		$28,077		$56,154				26.6%

																																																				New Gloucester		189		$42.90		$226,977		$11,349		$22,698				12.7%

																																																				North Yarmouth		284		$105.00		$369,726		$18,486		$36,973				12.3%

																																																				Portland 		1,096		$248.08		$226,353		$11,318		$22,635				17.5%

																																																				Pownal		45		$4.73		$105,098		$5,255		$10,510				6.7%

																																																				Yarmouth		894		$321.99		$360,172		$18,009		$36,017				19.7%

																																																				Totals or Averages		3,382		$1,175.17		$347,479		$17,374		$34,748				19.2%

																																																				Source: VHB, Vision Government Solutions and RKG (2022)														3.8%

																																																				(1) - in $ millions





																																																				SUMMARY COMPARISONS -  IMPLAN Models (total) ($millions)

																																																				Low Estimate of Total Consumer Spending = $3,521,415

																																																				Expenditure Category		Employment		Labor Income		Value Added		Output

																																																				Lodging		23		$1.10		$1.60		$2.59

																																																				Food		14		$0.50		$0.79		$1.32

																																																				Retail		2		$0.10		$0.14		$0.25

																																																				Transportation		13		$0.27		$0.44		$0.79

																																																				Other Recreation		4		$0.14		$0.20		$0.34

																																																				Equipment		1		$0.05		$0.09		$0.16

																																																$   32,503				Totals of Low Estimate		57		$2.17		$3.25		$5.46

																																																				High Estimate of Total Consumer Spending = $5,292,300

																																																				Expenditure Category		Employment		Labor Income		Value Added		Output

																																																				Lodging		35		$1.65		$2.40		$3.89

																																																				Food		20		$0.75		$1.18		$1.99

																																																				Retail		4		$0.14		$0.22		$0.38

																																																				Transportation		19		$0.41		$0.66		$1.18

																																																				Other Recreation		6		$0.22		$0.30		$0.52

																																																				Equipment		1		$0.08		$0.13		$0.25

																																																$   48,848.0				Totals of High Estimate		86		$3.26		$4.88		$8.20

																																																				Source: IMPLAN, VHB and RKG (2022)

																																																				Note - constant 2022 dollars in $millions



																																																				Summary Residential Sales by Town (2018 to 2022 ytd) - Berlin Subdivision  Rail Corridor

																																																				Single Family Residential

																																																				Location		# of Units		Sales Price		Average		SF		$/SF



																																																				Auburn (1)		na		na		na		na		na

																																																				Cumberland		77		$53,488,460		$694,655		221,833		$241

																																																				Falmouth		141		$79,969,926		$567,163		353,855		$226

																																																				New Gloucester 		24		$8,379,000		$349,125		49,245		$170

																																																				North Yarmouth		35		$17,438,750		$498,250		94,875		$184

																																																				Portland		192		$92,015,510		$479,247		310,670		$296

																																																				Pownal		3		$954,000		$318,000		5,040		$189

																																																				Yarmouth		176		$105,602,004		$600,011		411,411		$257

																																																19%				Total or Average		648		$357,847,650		$552,234		1,446,929		$247				2232.9151234568

																																																4%				Source: VHB, Redfin and RKG (2022)

																																																				(1) - no single family residential sales reported inside the Berlin Rail Corridor



Population Cohorts	

2022	2027	0.35	0.45	Educational Attainment	

2022	2027	0.18	0.22	Median Household Income	

2022	2027	0.45	0.6	







Target Pop	

0.45818348263911596	Target Med HH $	

0.73153868784936749	Target Education	

0.56195585260751035	







Low	

Lodging	Food	Retail	Transportation	Other Recreation	Equipment	1432.44	746.0625	417.79500000000002	417.79500000000002	179.05500000000001	328.26749999999998	High	

Lodging	Food	Retail	Transportation	Other Recreation	Equipment	2152.8000000000002	1121.25	627.9	627.9	269.10000000000002	493.35	







Berlin Subdivision Rail Corridor - Potential Property Value Impacts per Single Family Unit (if sold)



Auburn	Cumberland	Falmouth	New Gloucester	North Yarmouth	Portland	Pownal	Yarmouth	at 5%	

Auburn	Cumberland	Falmouth	New Gloucester	North Yarmouth	Portland	Pownal	Yarmouth	9312.5	22741.642011834323	28077.066037735851	11348.862433862436	18486.320422535213	11317.640967153286	5254.8888888888896	18008.612975391497	at 10%	

Auburn	Cumberland	Falmouth	New Gloucester	North Yarmouth	Portland	Pownal	Yarmouth	18625	45483.284023668646	56154.132075471702	22697.724867724872	36972.640845070426	22635.281934306571	10509.777777777779	36017.225950782995	







Berlin Subdivision 

Rail Corridor - Comparisons of Infrastructure Costs Relative to Total Value Added (in $millions)



Capital Costs	

Freight Rail	Passenger Rail	TUR - Gravel	TUR - Paved	RWT - Gravel	RWT - Paved	22.2	274	47.5	55	90	94.3	Value Added	

Freight Rail	Passenger Rail	TUR - Gravel	TUR - Paved	RWT - Gravel	RWT - Paved	19.02	234.7651485562794	40.698337797165216	47.124391133559733	77.112640036734106	80.796910616266956	







Berlin Subdivision 

Rail Corridor - Comparisons of Annual O&M Costs Relative to Total Value Added (in $millions)



Annual O	&	M	

Freight Rail	Passenger Rail	TUR - Gravel	TUR - Paved	RWT - Gravel	RWT - Paved	2.1320000000000001	2.34	0.11916	0.1	0.11916	0.1	Freight Rail	Passenger Rail	TUR - Gravel	TUR - Paved	RWT - Gravel	RWT - Paved	Value Added	

Freight Rail	Passenger Rail	TUR - Gravel	TUR - Paved	RWT - Gravel	RWT - Paved	1.9754918461679545	2.168222757989219	9.2659092221761441E-2	0.08	0.11041257429145095	9.2659092221761441E-2	









image1.bin



image2.bin

Census 2010


2022


2027


Total Population by Detailed AgeTotal Population by Detailed Age


A


g


e


 


G


r


o


u


p


s


<1


1


2


3


4


5


6


7


8


9


10


11


12


13


14


15


16


17


18


19


20-24


25-29


30-34


35-39


40-44


45-49


50-54


55-59


60-64


65-69


70-74


75-79


80-84


85+


Percent


8.587.576.565.554.543.532.521.510.50




image3.bin

Census 2010


2022


2027


Male Population by Detailed AgeMale Population by Detailed Age


A


g


e


 


G


r


o


u


p


s


<1


1


2


3


4


5


6


7


8


9


10


11


12


13


14


15


16


17


18


20


20-24


25-29


30-34


35-39


40-44


45-49


50-54


55-59


60-64


65-64


70-74


75-79


80-84


85+


Percent


8.587.576.565.554.543.532.521.510.50




image4.bin

Census 2010


2022


2027


Female Population by Detailed AgeFemale Population by Detailed Age


A


g


e


 


G


r


o


u


p


s


<1


1


2


3


4


5


6


7


8


9


10


11


12


13


14


15


16


17


18


19


20-24


25-29


30-34


35-39


40-44


45-49


50-54


55-59


60-64


65-69


70-74


75-79


80-84


85+


Percent


8.587.576.565.554.543.532.521.510.50




image5.bin



image6.bin



image7.bin





Berlin Subdivision Rail Corridor – Maintenance Costs –
Interim Trail and Rail Service
 Annual Maintenance Costs were 

used as the basis for the annual 
upkeep for each of the six 
scenarios under consideration

– Note that the estimated 
maintenance costs are presented in 
total and without regard to the 
source of funding. If, for example, 
some portion of the funding were 
from the State of Maine, then those 
dollars are already in the State 
economy

– As before, the metric of interest is 
value added or the additional 
impact to gross state product for 
Maine’s economy over the period 
of construction. 

Type of Use(s) Employment Labor Income Value Added Output Direct
Freight Rail 18 $1.41 $1.98 $4.10 $2.13
Passenger Rail 20 $1.55 $2.17 $4.51 $2.34
TUR - Gravel 1 $0.08 $0.09 $0.23 $0.12
TUR - Paved 1 $0.08 $0.08 $0.19 $0.10
RWT - Gravel 1 $0.08 $0.11 $0.23 $0.12
RWT - Paved 1 $0.08 $0.09 $0.19 $0.10
Source: IMPLAN, VHB and RKG (2022)

Note - constant 2022 dollars in $millions

Note - totals reflects combination of direct, indirect and induced

Estimated 
Annual  Annual Maintenance Costs

SUMMARY COMPARISONS -  IMPLAN Models (total) and in rounded $millions

Note that these refer specifically to costs, for maintaining the trail and/or rail 
infrastructure only and do not include any operation costs for potential rail service.


Other Studies 1



				Eastern Trails Survey 2014								miles						Camoin Study Spending per Trip (2021)

												22

																		Lodging				$48

				Trail "Users"														Food				$25

				cohort 46 to 55						21.0%								Retail				$14

				Cohort 56 to 65						37.0%								Transportation				$14

				Cohort 65+						27.0%								Other Recreation				$6

																		Equipment				$11

				Median $ $61k to $100k						35.0%								TOTAL				$118

				Median $ > $100k						33.0%				In State				Out of State

												Per Trail Mile																		St Lawrence & Atlantic Berlin Subdivision Rail Corridor

				Annual "Users"						88,828				83.0%				17.0%

				Total Econ Impact						$   857,541		$   38,979.14		73,727				15,101												Low		85,914		Hard goods $				$   242,884

				per "User"						$   9.65				Per all "Users"				Pct "Users"				Actual "Users"				Per Actual								Soft goods $				$   571,537

																																		Lodging $				$   14,984

				Hard goods $						$   251,123		$   11,414.68		$   2.83				46.0%				40,861				$   6.15												$   829,404

				Soft goods $						$   590,925		$   26,860.23		$   6.65				45.0%				39,973				$   14.78				High		177,890		Hard goods $				$   502,908

				Lodging $						$   15,492		$   704.18		$   0.17				10.0%				8,883				$   1.74								Soft goods $				$   1,183,408

				TOTAL						$   857,540		$   38,979.09		$   9.65				101.0%				89,716				$   22.67								Lodging $				$   31,025

																																						$   1,717,342

				National Studies suggest 5% to 10% in housing values proximate to trails

				NOT verified by local Maine realtors																								Miles						Low		High

				However, observed that DOM was less if near a trail																								30.8		Mountain				137,300		329,400

																														Berlin

																												26.1		Lower Road				63,750		96,000

				VT Kingdom Trail (2021)																								13.0		Calais				15,750		23,500

																												69.9						216,800		448,900

																												per Mile						3,102		6,422

				Reported $10 million in direct impacts

				Out of State stay 3 days with avg/$ of $115/day																		24.22						27.7		STAB				85,914		177,890

																												per VHB						129,750		195,000

				NH Snowmobilers (2010-2011)



				Total stae econ impcat								$   586,000,000

				Per day resident spending								$   79

				Per day non-resident spending								$   114

				In State trips/season								8.0

				In Stae avg/party size								4.2

				In State annnual party trips								182,168

				Out State trips/season								5.7

				Out Stateavg/party size								4.4

				Out State annual party trips								241,701

														Per Party Trip				Percent of Total

				Annual Spending

				Eat and drink								$   28,000,000		$   66.06				13.8%

				Accomodations								$   33,000,000		$   77.85				16.3%

				Recreation								$   16,000,000		$   37.75				7.9%

				Food stores								$   15,000,000		$   35.39				7.4%

				Retail stores								$   63,000,000		$   148.63				31.0%

				Ground transportation								$   14,000,000		$   33.03				6.9%

				Service								$   34,000,000		$   80.21				16.7%

				TOTAL								$   203,000,000		$   478.92				100.0%





VHB Input 1

						Trail Characteristic		Mountain Division		Berlin Subdivision		Lower Road Corridor		Calais Branch						TOTALS

						Peak Month Trail Trip Estimates		18,306[1]		21,633		10,628		2,609						31,543				236,573		13.3%				7,886

						Corridor Length (Miles)		30.8		24.7		26.1		13						69.9

						Peak Month Trail Trips/Mile		594		876		407		201										Population count is high as sum of communties - do not use

						Trail Corridor Population		26,040		89,973		40,418		3,348						69,806				Peak month trips per pop								0.45

						Peak Month Trail Trips/1000 People		703		240		263		779

						Trail Corridor Key Destinations		3		5		3		1

						Peak Month Trail Trips/Destination		6,102		4,327		3,543		2,609



						[1] 		per Table 6-5 of the May 2022 Mountain Division Feasibility Study report, using 13.3% (see paragraph below) of the low estimate total to determine the estimated Peak Month for the Mountain Division Corridor



																										Day 1		Day 2		combined

						Per pop Trips														Downeaster						afternoon		AM

						Jan		0.1129666504				1,971								Track		136

						Feb		0.1129666504				1,971

						Mar		0.1807466407				3,154								Café Sales 						207		80		287

						Apr		0.1807466407				3,154								Passengers						85		144		229

						May		0.3388999513				5,914								$/Passger						$2.435		$0.556		$1.253

						June		0.45				7,886								Per Pass/mile						$0.018		$0.004		$0.009

						July		0.45				7,886

						Aug		0.45				7,886								Berlin Sub

						Sep		0.45				7,886								miles		26.48								$0.24

						Oct		0.3388999513				5,914								Annual Riders ?				57,671						$14,073

						Nov		0.1807466407				3,154

						Dec		0.1129666504				1,971												Downeaster 2022						2019

						ANNUAL		3.3664061828				58,749		per mile		840				23,281				Jan		20396				37963

								234,995.35						per pop		0.84								Feb		27600				40460

																								Mar		31519				46787

																								Apr		37745				48694

						St Lawrence & Atlantic Berlin Subdivision Rail Corridor																		May		36388				44429

																21,563		161,723		13.3%				June		42580				48234

						Population				89,973																196,228				55168

						Trail Miles				27.7						Low		High												60944

						RKG annual trips (per pop)				75,721				VHB 		129,750		195,000												47817

						RKG annual trips (per mile)				23,281																				50363

																60,577		90,866												47573

																														46260

																														576,711





BERLIN Corridor

								Berlin Corridor

																				Cost Estimates								MP 0 to MP 1.7				MP 1.7 to MP 26				Total MP 0 to MP 26



								Auburn						0.39

								New Gloucester						6.93						Freight only service								$53,000,000				$36,000,000				$89,000,000		Run agianst IMPLAN - construction								$22,200,000

								Pownal						0.84						contingency				30%		`										$26,700,000		To Be Updated per VHB 9/22/22								$6,660,000

								North Yarmouth						5.08						design				10%												$8,900,000										$2,220,000

								Yarmouth						3.25						administration				15%												$13,350,000										$3,330,000

								Cumberland						2.57						actual construction																$40,050,000										$9,990,000

								Falmouth						3.82						annual costs per track mile								$82,000								$2,171,360

								Portland						3.60

								TOTAL						26.48

																				Passenger service								$60,000,000				$213,000,000				$273,000,000		Run agianst IMPLAN - construction								$274,000,000

								Plus												contingency				30%		`										$81,900,000										$82,200,000

														26.48						design				10%												$27,300,000										$27,400,000

																				administration				15%												$40,950,000										$41,100,000

																				actual construction																$122,850,000										$123,300,000

																				annual costs per track mile								$90,000								$2,383,200

														188355														Gravel Path

																				Trail (maybe rail later)								$19,100,000				$28,400,000				$47,500,000		Run agianst IMPLAN - construction

																				contingency				30%		`										$14,250,000

														1441						design				10%												$4,750,000

														125367						administration				15%												$7,125,000

														244475.4						actual construction																$21,375,000

														168688.026						annual costs per trail mile (average)								$4,500								$119,160

																												Paved Path

																				Trail (maybe rail later)								$19,200,000				$35,800,000				$55,000,000		Run agianst IMPLAN - construction

																				contingency				30%		`										$16,500,000

																				design				10%												$5,500,000

																				administration				15%												$8,250,000

																				actual construction																$24,750,000

																				annual costs per trail mile (average)								$4,000								$105,920

																												Gravel Path

																				Rail with Trail								$19,300,000				$70,700,000				$90,000,000		Run agianst IMPLAN - construction

																				contingency				30%		`										$27,000,000

																				design				10%												$9,000,000

																				administration				15%												$13,500,000

																				actual construction																$40,500,000

																				annual costs per trail mile (average)								$4,500								$119,160

																												Paved Path

																				Rail with Trail								$19,300,000				$75,000,000				$94,300,000		Run agianst IMPLAN - construction

																				contingency				30%		`										$28,290,000

																				design				10%												$9,430,000

																				administration				15%												$14,145,000

																				actual construction																$42,435,000

																				annual costs per trail mile (average)								$4,000								$105,920

																				Estimated Annual Trips				% NEW		Estimated Annual Spending												TOTAL

																								23%		Lodging		Food		Retail		Transpiration		Other Rec		Equip



																				Low		129,750		29,843		$1,432,440		$746,062.50		$417,795		$417,795		$179,055		$328,267.50		$3,521,415		Run agianst IMPLAN for consumer spending?

																				High		195,000		44,850		$2,152,800		$1,121,250		$627,900		$627,900		$269,100		$493,350		$5,292,300		Run agianst IMPLAN for consumer spending?

																										Trail POP in 2027

																				Health / Trail Activity				Pct Use				Pct Increase

												47094.5														15,410		23%								0.5



																				Hiking				69%		10,633		2,446		1,687		$7.80		$13,162		$6,581

												1442								Bicycling				37%		5,702		1,311		485		$25.04		$12,150		$6,075

												2166								Walking				29%		4,469		1,028		298		$7.80		$2,325		$1,162

																				Skiing/Ski				25%		3,853		886		222		$53.67		$11,889		$5,944

												87.0106235566								Running				12%		1,849		425		51		$7.80		$398		$199

																				Snowshoeing				11%		1,695		390		43		$7.80		$335		$167

												188355								Wildlife Watching				8%		1,233		284		23		$8.48		$192		$96

																				ATV/Snowmobiling				8%		1,233		284		23		$88.65		$2,011		$1,005

												$   244,475								Total Users						30,666

																87				Increase in Users				23%		7,053		7,053		2,832				$42,462		$21,231



												360.5								FUZZY ON THIS														Recreational Use Value

												31363.5

												244296

												10871.1538461538

												5826.6773162939								2165

												21626.67								188355

												168688.026								360.5

																				31363.5

																				21,641		11,604		9,095		7,841		3,764		3,450		2,509		2,509		62,413

																				$168,798		$290,577		$70,944		$420,820		$29,356		$26,910		$21,277		$222,430		$1,251,112

																				$84,399		$145,288		$35,472		$210,410		$14,678		$13,455		$10,638		$111,215		$625,556

																				635		0.01		1704		10820.4

																								846		5372.1

																				Potential Health  Related Savings				2022 Target Cohort Population



																				Total Pop (2022)				7,007

																2560.4838709677				Inactivity factor		24.8%		1,738

																				1704		0.05		$148,055

																				846		0.05		$73,506

																		2560.4838709677		148077.6

																		635		73517.4





AGE Data



																Detailed Age Profile



																		BerlinSub_HalfMileBuffer 1																		Prepared by Esri

																		Area: 26.22 square miles









								Summary						Census 2010								2022				2027								2022-2027     Change												2022-2027     Annual Rate

								Population						14,409								15,296				15,412								116												0.15%

								Households						6,323								6,798				6,867								69												0.20%

								Average Household Size						2.25								2.21				2.21								0.00												0.00%



																				                 Census 2010								                 2022												                  2027

								Total Population by Detailed Age												Number				Percent				Number				Percent								Number								Percent

								Total												14,407				100.0%				15,293				100.0%								15,410								100.0%

								<1												148				1.0%				141				0.9%								144								0.9%

								1												149				1.0%				147				1.0%								155								1.0%

								2												145				1.0%				130				0.9%								137								0.9%

								3												157				1.1%				140				0.9%								146								0.9%

								4												155				1.1%				145				0.9%								152								1.0%

								5												148				1.0%				135				0.9%								132								0.9%

								6												174				1.2%				138				0.9%								137								0.9%

								7												171				1.2%				154				1.0%								149								1.0%

								8												188				1.3%				161				1.1%								158								1.0%

								9												164				1.1%				155				1.0%								148								1.0%

								10												171				1.2%				168				1.1%								152								1.0%

								11												178				1.2%				170				1.1%								152								1.0%

								12												201				1.4%				180				1.2%								160								1.0%

								13												175				1.2%				168				1.1%								147								1.0%

								14												193				1.3%				172				1.1%								153								1.0%

								15												184				1.3%				185				1.2%								164								1.1%

								16												188				1.3%				195				1.3%								169								1.1%

								17												181				1.3%				182				1.2%								158								1.0%

								18												146				1.0%				164				1.1%								145								0.9%

								19												102				0.7%				133				0.9%								121								0.8%

																												3,163												2,979

								20 - 24												911				6.3%				1,002				6.6%								991								6.4%

								25 - 29												1,073				7.4%				1,129				7.4%								1,327								8.6%

								30 - 34												968				6.7%				1,127				7.4%								1,132								7.3%

								35 - 39												942				6.5%				928				6.1%								1,028								6.7%

								40 - 44												1,040				7.2%				937				6.1%								922								6.0%

																												5,123												5,400

								45 - 49												1,128				7.8%				927				6.1%								881								5.7%

								50 - 54												1,104				7.7%				974				6.4%								880								5.7%

																												1,901												1,761

								55 - 59												990				6.9%				1,049				6.9%								913								5.9%

								60 - 64												815				5.7%				977				6.4%								941								6.1%

																												2,026												1,854

								65 - 69												580				4.0%				892				5.8%								911								5.9%

								70 - 74												410				2.8%				740				4.8%								819								5.3%

								75 - 79												379				2.6%				549				3.6%								660								4.3%

								80 - 84												338				2.3%				377				2.5%								485								3.1%

								85+												411				2.9%				522				3.4%								541								3.5%

																												3,080												3,416



								<18												3,071				21.3%				2,867				18.7%								2,714								17.6%

								18+												11,337				78.7%				12,428				81.2%								12,698								82.4%

								21+												10,967				76.1%				11,958				78.2%								12,270								79.6%

								Median Age												40.0								41.6												41.3





				Source: Esri forecasts for 2022 and 2027. U.S. Census Bureau 2010 decennial Census data converted by Esri into 2020 geography.
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				Source: Esri forecasts for 2022 and 2027. U.S. Census Bureau 2010 decennial Census data converted by Esri into 2020 geography.
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																				                 Census 2010								                 2022												                  2027

								Male Population by Detailed Age												Number				Percent				Number				Percent								Number								Percent

								Total												6,829				100.0%				7,270				100.0%								7,349								100.0%

								<1												68				1.0%				70				1.0%								74								1.0%

								1												71				1.0%				66				0.9%								70								1.0%

								2												78				1.1%				66				0.9%								71								1.0%

								3												79				1.2%				67				0.9%								69								0.9%

								4												80				1.2%				77				1.1%								79								1.1%

								5												71				1.0%				65				0.9%								64								0.9%

								6												93				1.4%				69				0.9%								69								0.9%

								7												91				1.3%				80				1.1%								77								1.0%

								8												96				1.4%				73				1.0%								71								1.0%

								9												89				1.3%				80				1.1%								74								1.0%

								10												74				1.1%				78				1.1%								72								1.0%

								11												91				1.3%				83				1.1%								73								1.0%

								12												98				1.4%				86				1.2%								75								1.0%

								13												84				1.2%				84				1.2%								73								1.0%

								14												102				1.5%				91				1.3%								83								1.1%

								15												92				1.3%				98				1.3%								82								1.1%

								16												90				1.3%				96				1.3%								80								1.1%

								17												83				1.2%				92				1.3%								75								1.0%

								18												70				1.0%				84				1.2%								72								1.0%

								19												52				0.8%				69				0.9%								60								0.8%

								20 - 24												438				6.4%				485				6.7%								500								6.8%

								25 - 29												546				8.0%				557				7.7%								643								8.7%

								30 - 34												468				6.9%				561				7.7%								574								7.8%

								35 - 39												454				6.6%				469				6.5%								506								6.9%

								40 - 44												472				6.9%				441				6.1%								462								6.3%

								45 - 49												545				8.0%				447				6.1%								427								5.8%

								50 - 54												524				7.7%				450				6.2%								422								5.7%

								55 - 59												494				7.2%				509				7.0%								429								5.8%

								60 - 64												393				5.8%				460				6.3%								449								6.1%

								65 - 69												251				3.7%				421				5.8%								414								5.6%

								70 - 74												178				2.6%				332				4.6%								383								5.2%

								75 - 79												159				2.3%				230				3.2%								282								3.8%

								80 - 84												118				1.7%				147				2.0%								198								2.7%

								85+												137				2.0%				187				2.6%								197								2.7%



								<18												1,528				22.4%				1,420				19.5%								1,330								18.1%

								18+												5,298				77.6%				5,850				80.5%								6,019								81.9%

								21+												5,114				74.9%				5,610				77.2%								5,799								78.9%

								Median Age												38.4								39.9												39.9





				Source: Esri forecasts for 2022 and 2027. U.S. Census Bureau 2010 decennial Census data converted by Esri into 2020 geography.
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				Source: Esri forecasts for 2022 and 2027. U.S. Census Bureau 2010 decennial Census data converted by Esri into 2020 geography.
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																				                 Census 2010								                 2022												                  2027

								Female Population by Detailed Age												Number				Percent				Number				Percent								Number								Percent

								Total												7,579				100.0%				8,027				100.0%								8,062								100.0%

								<1												81				1.1%				71				0.9%								70								0.9%

								1												79				1.0%				80				1.0%								86								1.1%

								2												67				0.9%				65				0.8%								66								0.8%

								3												78				1.0%				73				0.9%								77								1.0%

								4												74				1.0%				68				0.8%								73								0.9%

								5												78				1.0%				71				0.9%								68								0.8%

								6												80				1.1%				69				0.9%								68								0.8%

								7												81				1.1%				75				0.9%								71								0.9%

								8												92				1.2%				88				1.1%								88								1.1%

								9												75				1.0%				75				0.9%								74								0.9%

								10												97				1.3%				90				1.1%								80								1.0%

								11												87				1.1%				87				1.1%								79								1.0%

								12												104				1.4%				94				1.2%								84								1.0%

								13												91				1.2%				84				1.0%								74								0.9%

								14												90				1.2%				81				1.0%								70								0.9%

								15												91				1.2%				88				1.1%								82								1.0%

								16												98				1.3%				99				1.2%								90								1.1%

								17												98				1.3%				90				1.1%								83								1.0%

								18												76				1.0%				81				1.0%								73								0.9%

								19												50				0.7%				64				0.8%								61								0.8%

								20 - 24												473				6.2%				517				6.4%								491								6.1%

								25 - 29												527				7.0%				572				7.1%								684								8.5%

								30 - 34												501				6.6%				566				7.1%								558								6.9%

								35 - 39												488				6.4%				459				5.7%								522								6.5%

								40 - 44												568				7.5%				496				6.2%								460								5.7%

								45 - 49												583				7.7%				480				6.0%								454								5.6%

								50 - 54												580				7.7%				523				6.5%								458								5.7%

								55 - 59												496				6.5%				540				6.7%								484								6.0%

								60 - 64												421				5.6%				517				6.4%								492								6.1%

								65 - 69												330				4.4%				471				5.9%								497								6.2%

								70 - 74												232				3.1%				408				5.1%								436								5.4%

								75 - 79												219				2.9%				319				4.0%								378								4.7%

								80 - 84												220				2.9%				231				2.9%								287								3.6%

								85+												274				3.6%				335				4.2%								344								4.3%



								<18												1,541				20.3%				1,448				18.0%								1,384								17.2%

								18+												6,039				79.7%				6,579				82.0%								6,679								82.8%

								21+												5,853				77.2%				6,347				79.1%								6,471								80.3%

								Median Age												41.2								43.1												42.8



				Source: Esri forecasts for 2022 and 2027. U.S. Census Bureau 2010 decennial Census data converted by Esri into 2020 geography.
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				Source: Esri forecasts for 2022 and 2027. U.S. Census Bureau 2010 decennial Census data converted by Esri into 2020 geography.
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																																										2022-2027								2022-2027

								Summary																		2022						2027										Change								Annual Rate

								Population																		15,296						15,412										116								0.15%

								Households																		6,798						6,867										69								0.20%

								Median Age																		41.6						41.3										-0.3								-0.14%

								Average Household Size																		2.21						2.21										0.00								0.00%



																														2022														2027

								Households by Income																						Number						Percent								Number								Percent

								Household Income Base																						6,798						100%								6,867								100%

								<$15,000																						340						5.0%								217								3.2%														340		217		-123

								$15,000-$24,999																						311						4.6%								267								3.9%														311		267		-44

								$25,000-$34,999																						456						6.7%								497								7.2%														456		497		41

								$35,000-$49,999																						717						10.5%								665								9.7%														717		665		-52

								$50,000-$74,999																						1,059						15.6%								691								10.1%														1,059		691		-368		-546

								$75,000-$99,999																						903						13.3%								664								9.7%														903		664		-239		616

								$100,000-$149,999																						1,107						16.3%								1,527								22.2%														1,107		1,527		420

								$150,000-$199,999																						737						10.8%								1,077								15.7%														737		1,077		340

								$200,000+																						1,167						17.2%								1,262								18.4%														1,167		1,262		95



								Median Household Income																						$87,566														$110,046

								Average Household Income																						$133,034														$151,155

								Per Capita Income																						$58,051														$66,109





				Data Note: 2022 household income represents an estimate of annual income as of July 1, 2022 and 2027 household income represents an estimate of annual income as of July 1, 2027.
Source: Esri forecasts for 2022 and 2027.
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								2022 Households by Income and Age of Householder

										<25														25-34				35-44		45-54						55-64								65-74								75+

								HH Income Base		269														1,086				1,041		1,151						1,226								1,061								964



								<$15,000		34														58				39		43						52								54								59

								$15,000-$24,999		25														51				26		24						38								59								86

								$25,000-$34,999		27														67				46		41						65								77								134

								$35,000-$49,999		55														144				96		68						86								101								166

								$50,000-$74,999		56														198				154		143						163								205								140

								$75,000-$99,999		37														181				155		129						153								146								103

								$100,000-$149,999		26														176				197		220						227								171								90

								$150,000-$199,999		6														103				124		160						168								85								90

								$200,000+		2														108				203		321						274								163								95



								Median HH Income		$47,410														$77,574				$100,661		$123,892						$108,928								$79,688								$54,930

								Average HH Income		$60,204														$109,162				$145,943		$174,542						$154,998								$124,071								$98,683

								Percent Distribution

										<25														25-34				35-44		45-54						55-64								65-74								75+

								HH Income Base		100%														100%				100%		100%						100%								100%								100%



								<$15,000		12.6%														5.3%				3.7%		3.7%						4.2%								5.1%								6.1%

								$15,000-$24,999		9.3%														4.7%				2.5%		2.1%						3.1%								5.6%								8.9%

								$25,000-$34,999		10.0%														6.2%				4.4%		3.6%						5.3%								7.3%								13.9%

								$35,000-$49,999		20.4%														13.3%				9.2%		5.9%						7.0%								9.5%								17.2%

								$50,000-$74,999		20.8%														18.2%				14.8%		12.4%						13.3%								19.3%								14.5%

								$75,000-$99,999		13.8%														16.7%				14.9%		11.2%						12.5%								13.8%								10.7%

								$100,000-$149,999		9.7%														16.2%				18.9%		19.1%						18.5%								16.1%								9.3%

								$150,000-$199,999		2.2%														9.5%				11.9%		13.9%						13.7%								8.0%								9.3%

								$200,000+		0.7%														9.9%				19.5%		27.9%						22.3%								15.4%								9.9%





				Data Note: 2022 household income represents an estimate of annual income as of July 1, 2022 and 2027 household income represents an estimate of annual income as of July 1, 2027.
Source: Esri forecasts for 2022 and 2027.
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								2027 Households by Income and Age of Householder

										<25														25-34				35-44		45-54						55-64								65-74								75+

								HH Income Base		263														1,163				1,068		1,066						1,108								1,101								1,098



								<$15,000		23														44				23		23						25								34								45

								$15,000-$24,999		23														48				22		19						29								50								76

								$25,000-$34,999		35														93				52		43						59								78								138

								$35,000-$49,999		58														147				91		61						67								88								154

								$50,000-$74,999		44														134				100		76						85								133								119

								$75,000-$99,999		31														133				115		83						99								114								89

								$100,000-$149,999		38														266				263		271						275								261								153

								$150,000-$199,999		8														167				177		190						214								143								177

								$200,000+		2														132				225		300						257								200								146



								Median HH Income		$47,174														$96,046				$119,331		$138,818						$129,793								$106,872								$78,825

								Average HH Income		$66,886														$126,242				$164,919		$189,836						$174,135								$148,388								$126,371

								Percent Distribution

										<25														25-34				35-44		45-54						55-64								65-74								75+

								HH Income Base		100%														100%				100%		100%						100%								100%								100%



								<$15,000		8.7%														3.8%				2.2%		2.2%						2.3%								3.1%								4.1%

								$15,000-$24,999		8.7%														4.1%				2.1%		1.8%						2.6%								4.5%								6.9%

								$25,000-$34,999		13.3%														8.0%				4.9%		4.0%						5.3%								7.1%								12.6%

								$35,000-$49,999		22.1%														12.6%				8.5%		5.7%						6.0%								8.0%								14.0%

								$50,000-$74,999		16.7%														11.5%				9.4%		7.1%						7.7%								12.1%								10.8%

								$75,000-$99,999		11.8%														11.4%				10.8%		7.8%						8.9%								10.4%								8.1%

								$100,000-$149,999		14.4%														22.9%				24.6%		25.4%						24.8%								23.7%								13.9%

								$150,000-$199,999		3.0%														14.4%				16.6%		17.8%						19.3%								13.0%								16.1%

								$200,000+		0.8%														11.3%				21.1%		28.1%						23.2%								18.2%								13.3%





				Data Note: 2022 household income represents an estimate of annual income as of July 1, 2022 and 2027 household income represents an estimate of annual income as of July 1, 2027.
Source: Esri forecasts for 2022 and 2027.
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Spending Data



														Sports and Leisure Market Potential



																BerlinSub_HalfMileBuffer 1										Prepared by Esri

																Area: 26.22 square miles











								Demographic Summary																						2022								2027

								Population																						15,296								15,412

								Population 18+																						12,428								12,698

								Households																						6,798								6,867

								Median Household Income																						$87,566								$110,046

																				Expected

								Product/Consumer Behavior												Number of Adults/HHs												Percent								MPI

								Participated in aerobics in last 12 months										1,214												9.8%								116

								Participated in archery in last 12 months										327												2.6%								107

								Participated in backpacking in last 12 months										556												4.5%								123

								Participated in baseball in last 12 months										372												3.0%								102

								Participated in basketball in last 12 months										783												6.3%								93

								Participated in bicycling (mountain) in last 12 months										588												4.7%								126

								Participated in bicycling (road) in last 12 months										1,885												15.2%								134

								Participated in boating (power) in last 12 months										723												5.8%								114

								Participated in bowling in last 12 months										1,068												8.6%								107

								Participated in canoeing/kayaking in last 12 months										1,171												9.4%								129

								Participated in fishing (fresh water) in last 12 months										1,235												9.9%								93

								Participated in fishing (salt water) in last 12 months										463												3.7%								106

								Participated in football in last 12 months										361												2.9%								94

								Participated in Frisbee in last 12 months										559												4.5%								124

								Participated in golf in last 12 months										1,242												10.0%								127

								Participated in hiking in last 12 months										2,506												20.2%								126

								Participated in horseback riding in last 12 months										302												2.4%								117

								Participated in hunting with rifle in last 12 months										334												2.7%								77

								Participated in hunting with shotgun in last 12 months										259												2.1%								74

								Participated in ice skating in last 12 months										334												2.7%								115

								Participated in jogging/running in last 12 months										1,813												14.6%								131

								Participated in motorcycling in last 12 months										313												2.5%								88

								Participated in Pilates in last 12 months										473												3.8%								121

								Participated in ping pong in last 12 months										497												4.0%								115

								Participated in rock climbing in last 12 months										238												1.9%								108

								Participated in roller skating in last 12 months										180												1.4%								93

								Participated in skiing (downhill) in last 12 months										508												4.1%								147

								Participated in soccer in last 12 months										514												4.1%								106

								Participated in softball in last 12 months										225												1.8%								95

								Participated in swimming in last 12 months										2,247												18.1%								115

								Participated in target shooting in last 12 months										644												5.2%								96

								Participated in tennis in last 12 months										581												4.7%								124

								Participated in volleyball in last 12 months										293												2.4%								90

								Participated in walking for exercise in last 12 months										4,530												36.4%								117

								Participated in weight lifting in last 12 months										1,847												14.9%								118

								Participated in yoga in last 12 months										1,691												13.6%								131

								Participated in Zumba in last 12 months										366												2.9%								90

								Spent on sports/recreation equipment in last 12 months: $1-99										766												6.2%								98

								Spent on sports/recreation equipment in last 12 months: $100-$249										850												6.8%								119

								Spent on sports/recreation equipment in last 12 months: $250+										1,233												9.9%								116

								Attend sports events: basketball game (college)										285												2.3%								142

								Attend sports events: football game (college)										481												3.9%								141

								Attend sports events: high school sports										283												2.3%								91

								Attend sports events: baseball game (MLB regular season)										468												3.8%								114

								Attend sports events										1,801												14.5%								114

								Listen to sports on radio										1,298												10.4%								113

								Watch sports on TV										7,650												61.6%								106



				Data Note: An MPI (Market Potential Index) measures the relative likelihood of the adults or households in the specified trade area to exhibit certain consumer behavior or purchasing patterns compared to the U.S. An MPI of 100 represents the U.S. average.
Source: These data are based upon national propensities to use various products and services, applied to local demographic composition. Usage data were collected by MRI-Simmons in a nationally representative survey of U.S. households. Esri forecasts for 2022 and 2027.
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														Sports and Leisure Market Potential



																BerlinSub_HalfMileBuffer 1										Prepared by Esri

																Area: 26.22 square miles







																						Expected

								Product/Consumer Behavior														Number of Adults/HHs										Percent								MPI

								Watch on TV: alpine skiing/ski jumping														420										3.4%								123

								Watch on TV: auto racing (NASCAR)														865										7.0%								91

								Watch on TV: auto racing (not NASCAR)														531										4.3%								108

								Watch on TV: baseball (MLB regular season)														2,428										19.5%								108

								Watch on TV: baseball (MLB playoffs/World Series)														2,357										19.0%								116

								Watch on TV: basketball (college)														1,822										14.7%								114

								Watch on TV: basketball (NCAA tournament)														1,262										10.2%								110

								Watch on TV: basketball (NBA regular season)														1,656										13.3%								96

								Watch on TV: basketball (NBA playoffs/finals)														1,729										13.9%								99

								Watch on TV: basketball (WNBA)														295										2.4%								89

								Watch on TV: bicycle racing														286										2.3%								125

								Watch on TV: bowling														233										1.9%								85

								Watch on TV: boxing														615										4.9%								85

								Watch on TV: bull riding (pro)														255										2.1%								84

								Watch on TV: esports on TV														312										2.5%								87

								Watch on TV: extreme sports (summer)														233										1.9%								103

								Watch on TV: extreme sports (winter)														290										2.3%								111

								Watch on TV: figure skating														608										4.9%								96

								Watch on TV: fishing														361										2.9%								84

								Watch on TV: football (college)														3,461										27.8%								110

								Watch on TV: football (NFL Sunday/Monday/Thursday night games)														4,123										33.2%								106

								Watch on TV: football (NFL weekend games)														3,994										32.1%								109

								Watch on TV: football (NFL playoffs/Super Bowl)														4,284										34.5%								108

								Watch on TV: golf (PGA)														1,799										14.5%								121

								Watch on TV: golf (LPGA)														388										3.1%								110

								Watch on TV: gymnastics														594										4.8%								117

								Watch on TV: high school sports														479										3.9%								95

								Watch on TV: horse racing (at track or OTB)														334										2.7%								105

								Watch on TV: ice hockey (NHL regular season)														1,162										9.3%								119

								Watch on TV: ice hockey (NHL playoffs/Stanley Cup)														1,136										9.1%								121

								Watch on TV: mixed martial arts (MMA)														268										2.2%								87

								Watch on TV: motorcycle racing														179										1.4%								93

								Watch on TV: Olympics (summer)														1,059										8.5%								105

								Watch on TV: Olympics (winter)														1,069										8.6%								109

								Watch on TV: international soccer														716										5.8%								109

								Watch on TV: rodeo														162										1.3%								74

								Watch on TV: soccer (MLS)														693										5.6%								115

								Watch on TV: U.S. men`s soccer national team														472										3.8%								108

								Watch on TV: U.S. women`s soccer national team														632										5.1%								118

								Watch on TV: soccer (World Cup)														795										6.4%								108

								Watch on TV: tennis (men`s)														1,040										8.4%								124

								Watch on TV: tennis (women`s)														972										7.8%								119

								Watch on TV: track & field														336										2.7%								97

								Watch on TV: volleyball (pro beach)														236										1.9%								104

								Watch on TV: ultimate fighting championship (UFC)														532										4.3%								104

								Watch on TV: other mixed martial arts (MMA)														268										2.2%								87

								Watch on TV: wrestling (WWE)														332										2.7%								68

								Interest in sports: college basketball super fan														373										3.0%								100

								Interest in sports: college football super fan														735										5.9%								98

								Interest in sports: golf super fan														239										1.9%								114

								Interest in sports: high school sports super fan														193										1.6%								73

								Interest in sports: International soccer super fan														463										3.7%								77

								Interest in sports: MLB super fan														483										3.9%								89

								Interest in sports: MLS soccer super fan														269										2.2%								73

								Interest in sports: NASCAR super fan														176										1.4%								79

								Interest in sports: NBA super fan														407										3.3%								70

								Interest in sports: NFL super fan														1,174										9.4%								91

								Interest in sports: NHL super fan														350										2.8%								102



				Data Note: An MPI (Market Potential Index) measures the relative likelihood of the adults or households in the specified trade area to exhibit certain consumer behavior or purchasing patterns compared to the U.S. An MPI of 100 represents the U.S. average.
Source: These data are based upon national propensities to use various products and services, applied to local demographic composition. Usage data were collected by MRI-Simmons in a nationally representative survey of U.S. households. Esri forecasts for 2022 and 2027.
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																						Expected

								Product/Consumer Behavior														Number of Adults/HHs										Percent								MPI

								Member of AARP														1,934										15.6%								102

								Member of church board														385										3.1%								110

								Member of fraternal order														372										3.0%								117

								Member of religious club														439										3.5%								107

								Member of union														539										4.3%								106

								Member of veterans club														263										2.1%								88

								Participate in indoor gardening or plant care														1,792										14.4%								108

								Attended adult education course in last 12 months														1,405										11.3%								115

								Visited an aquarium in last 12 months														720										5.8%								108

								Went to art gallery in last 12 months														1,227										9.9%								146

								Attended auto show in last 12 months														597										4.8%								98

								Did baking in last 12 months														4,061										32.7%								112

								Barbecued in last 12 months														4,034										32.5%								106

								Went to bar/night club in last 12 months														2,510										20.2%								119

								Went to beach in last 12 months														4,240										34.1%								115

								Played billiards/pool in last 12 months														635										5.1%								102

								Played bingo in last 12 months														501										4.0%								98

								Did birdwatching in last 12 months														793										6.4%								109

								Played board game in last 12 months														3,219										25.9%								119

								Read book in last 12 months														5,486										44.1%								118

								Participated in book club in last 12 months														585										4.7%								132

								Went on overnight camping trip in last 12 months														1,849										14.9%								114

								Played cards in last 12 months														2,646										21.3%								114

								Played chess in last 12 months														516										4.2%								110

								Played computer game (offline w/software)/12 months														1,101										8.9%								109

								Played computer game (online w/o software)/12 months														1,921										15.5%								104

								Cooked for fun in last 12 months														3,452										27.8%								113

								Did crossword puzzle in last 12 months														1,782										14.3%								112

								Danced/went dancing in last 12 months														1,076										8.7%								107

								Attended dance performance in last 12 months														490										3.9%								126

								Dined out in last 12 months														7,095										57.1%								113

								Flew a drone in last 12 months														305										2.5%								91

								Attended state/county fair in last 12 months														1,277										10.3%								100

								Participated in fantasy sports league last 12 months														739										5.9%								130

								Did furniture refinishing in last 12 months														641										5.2%								114

								Gambled at casino in last 12 months														1,425										11.5%								100

								Gambled in Las Vegas in last 12 months														449										3.6%								105

								Participate in indoor gardening/plant care														1,792										14.4%								108

								Participated in genealogy in last 12 months														683										5.5%								111

								Attended horse races in last 12 months														240										1.9%								98

								Participated in karaoke in last 12 months														455										3.7%								104

								Bought lottery ticket in last 12 months														3,936										31.7%								97

								Played lottery 6+ times in last 30 days														1,090										8.8%								85

								Bought lottery ticket in last 12 months: Daily Drawing														424										3.4%								99

								Bought lottery ticket in last 12 months: Instant Game														2,122										17.1%								92

								Bought lottery ticket in last 12 months: Mega Millions														2,139										17.2%								101

								Bought lottery ticket in last 12 months: Powerball														2,309										18.6%								101

								Attended a movie in last 6 months														6,410										51.6%								108

								Attended movie in last 90 days: once/week or more														195										1.6%								111

								Attended movie in last 90 days: 2-3 times a month														272										2.2%								93

								Attended movie in last 90 days: once a month														665										5.4%								111

								Attended movie in last 90 days: < once a month														4,521										36.4%								110

								Movie genre seen at theater/6 months: action														2,194										17.7%								103



				Data Note: An MPI (Market Potential Index) measures the relative likelihood of the adults or households in the specified trade area to exhibit certain consumer behavior or purchasing patterns compared to the U.S. An MPI of 100 represents the U.S. average.
Source: These data are based upon national propensities to use various products and services, applied to local demographic composition. Usage data were collected by MRI-Simmons in a nationally representative survey of U.S. households. Esri forecasts for 2022 and 2027.
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																						Expected

								Product/Consumer Behavior														Number of Adults/HHs										Percent								MPI

								Movie genre seen at theater/6 months: adventure														2,431										19.6%								103

								Movie genre seen at theater/6 months: animation genre														1,324										10.7%								102

								Movie genre seen at theater/6 months: biography genre														1,202										9.7%								121

								Movie genre seen at theater/6 months: comedy														2,251										18.1%								108

								Movie genre seen at theater/6 months: crime														1,172										9.4%								111

								Movie genre seen at theater/6 months: drama														2,435										19.6%								110

								Movie genre seen at theater/6 months: family														1,023										8.2%								102

								Movie genre seen at theater/6 months: fantasy														1,456										11.7%								108

								Movie genre seen at theater/6 months: horror														716										5.8%								101

								Movie genre seen at theater/6 months: romance														1,078										8.7%								124

								Movie genre seen at theater/6 months: science fiction														1,057										8.5%								96

								Movie genre seen at theater/6 months: thriller														1,185										9.5%								104

								Went to museum in last 12 months														2,084										16.8%								133

								Attended classical music/opera performance/12 months														582										4.7%								141

								Attended country music performance in last 12 months														630										5.1%								104

								Attended rock music performance in last 12 months														1,293										10.4%								131

								Played musical instrument in last 12 months														1,237										10.0%								122

								Did painting/drawing in last 12 months														1,347										10.8%								107

								Did photo album/scrapbooking in last 12 months														538										4.3%								99

								Did photography in last 12 months														1,469										11.8%								113

								Did Sudoku puzzle in last 12 months														1,232										9.9%								107

								Participated in tailgating in last 12 months														476										3.8%								120

								Went to live theater in last 12 months														1,602										12.9%								128

								Visited a theme park in last 12 months														1,722										13.9%								97

								Visited a theme park 5+ times in last 12 months														354										2.8%								88

								Participated in trivia games in last 12 months														1,090										8.8%								112

								Played video/electronic game (console) last 12 months														1,495										12.0%								102

								Played video/electronic game (portable) last 12 months														716										5.8%								97

								Visited an indoor water park in last 12 months														322										2.6%								108

								Did woodworking in last 12 months														626										5.0%								90

								Went to zoo in last 12 months														1,607										12.9%								114

								Bought 1-2 DVDs/30 Days														345										2.8%								92

								Bought 3+ DVDs/30 Days														264										2.1%								90

								Rented DVDs (movie or other video) in last 30 days: 1														315										2.5%								108

								Rented DVDs (movie or other video) in last 30 days: 2														289										2.3%								105

								Rented DVDs (movie or other video) in last 30 days: 3+														437										3.5%								93

								Rented movie or other video/30 days: action/adventure														2,610										21.0%								110

								Rented movie or other video/30 days: classics														798										6.4%								119

								Rented movie or other video/30 days: comedy														2,197										17.7%								111

								Rented movie or other video/30 days: drama														1,767										14.2%								117

								Rented movie or other video/30 days: family/children														936										7.5%								101

								Rented movie or other video/30 days: foreign														342										2.8%								131

								Rented movie or other video/30 days: horror														622										5.0%								88

								Rented movie or other video/30 days: musical														362										2.9%								119

								Rented movie or other video/30 days: news/documentary														603										4.9%								123

								Rented movie or other video/30 days: romance														723										5.8%								103

								Rented movie or other video/30 days: science fiction														954										7.7%								120

								Rented movie or other video/30 days: TV show														970										7.8%								114

								Rented movie or other video/30 days: western														286										2.3%								106



				Data Note: An MPI (Market Potential Index) measures the relative likelihood of the adults or households in the specified trade area to exhibit certain consumer behavior or purchasing patterns compared to the U.S. An MPI of 100 represents the U.S. average.
Source: These data are based upon national propensities to use various products and services, applied to local demographic composition. Usage data were collected by MRI-Simmons in a nationally representative survey of U.S. households. Esri forecasts for 2022 and 2027.
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																						Expected

								Product/Consumer Behavior														Number of Adults/HHs										Percent								MPI

								Rented/purchased DVD/Blu-ray/30 days: from amazon.com														1,737										14.0%								118

								Rented DVD/Blu-ray/30 days: from netflix.com														1,108										8.9%								113

								Rented/purchased DVD/Blu-ray/30 days: from Redbox														1,052										8.5%								96

								Bought any children`s toy/game in last 12 months														4,443										35.7%								98

								Spent on toys/games for child last 12 months: $1-49														831										6.7%								98

								Spent on toys/games for child last 12 months: $50-99														392										3.2%								102

								Spent on toys/games for child last 12 months: $100-199														854										6.9%								94

								Spent on toys/games for child last 12 months: $200-499														1,277										10.3%								102

								Spent on toys/games for child last 12 months: $500+														680										5.5%								100

								Bought infant toy in last 12 months														808										6.5%								96

								Bought pre-school toy in last 12 months														847										6.8%								99

								Bought for child last 12 months: boy action figure														803										6.5%								88

								Bought for child last 12 months: girl action figure														335										2.7%								85

								Bought for child last 12 months: action game														302										2.4%								96

								Bought for child last 12 months: bicycle														717										5.8%								94

								Bought for child last 12 months: board game														1,770										14.2%								98

								Bought for child last 12 months: builder set														821										6.6%								121

								Bought for child last 12 months: car														923										7.4%								97

								Bought for child last 12 months: construction toy														748										6.0%								97

								Bought for child last 12 months: fashion doll														484										3.9%								91

								Bought for child last 12 months: large/baby doll														693										5.6%								85

								Bought for child last 12 months: doll accessories														492										4.0%								99

								Bought for child last 12 months: doll clothing														417										3.4%								90

								Bought for child last 12 months: educational toy														1,766										14.2%								107

								Bought for child last 12 months: electronic doll/animal														258										2.1%								79

								Bought for child last 12 months: electronic game														635										5.1%								92

								Bought for child last 12 months: mechanical toy														487										3.9%								97

								Bought for child last 12 months: model kit/set														480										3.9%								108

								Bought for child last 12 months: plush doll/animal														1,149										9.2%								99

								Bought for child last 12 months: water toy														1,035										8.3%								97

								Bought for child last 12 months: word game														274										2.2%								92



				Data Note: An MPI (Market Potential Index) measures the relative likelihood of the adults or households in the specified trade area to exhibit certain consumer behavior or purchasing patterns compared to the U.S. An MPI of 100 represents the U.S. average.
Source: These data are based upon national propensities to use various products and services, applied to local demographic composition. Usage data were collected by MRI-Simmons in a nationally representative survey of U.S. households. Esri forecasts for 2022 and 2027.
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														Sports and Leisure Market Potential



																BerlinSub_HalfMileBuffer 1										Prepared by Esri

																Area: 26.22 square miles







																						Expected

								Product/Consumer Behavior														Number of Adults/HHs										Percent								MPI

								Bought digital book in last 12 months														2,592										20.9%								120

								Bought hardcover book in last 12 months														3,563										28.7%								118

								Bought paperback book in last 12 months														4,467										35.9%								115

								Bought 1-3 books in last 12 months														2,633										21.2%								104

								Bought 4-6 books in last 12 months														1,580										12.7%								119

								Bought 7+ books in last 12 months														2,841										22.9%								119

								Bought book (fiction) in last 12 months														4,197										33.8%								118

								Bought book (non-fiction) in last 12 months														3,946										31.8%								117

								Bought biography in last 12 months														1,228										9.9%								119

								Bought children`s book in last 12 months														1,288										10.4%								104

								Bought cookbook in last 12 months														924										7.4%								109

								Bought history book in last 12 months														1,470										11.8%								124

								Bought mystery book in last 12 months														1,643										13.2%								115

								Bought novel in last 12 months														2,426										19.5%								131

								Bought religious book (Not Bible) in last 12 months														769										6.2%								104

								Bought romance book in last 12 months														661										5.3%								97

								Bought science fiction book in last 12 months														837										6.7%								109

								Bought personal/business self-help book last 12 months														1,174										9.4%								121

								Bought travel book in last 12 months														254										2.0%								106

								Purchased greeting card in last 12 months														7,215										58.1%								107

								Bought book from Barnes & Noble store in last 12 months														1,611										13.0%								121

								Bought book from other book store in last 12 months														1,317										10.6%								120

								Bought book from Amazon Online in last 12 months														4,527										36.4%								119

								Bought book from Barnes & Noble Online in last 12 months														369										3.0%								123

								Bought book from iTunes/Apple Books in last 12 months														254										2.0%								118

								Listened to Audiobook in last 6 months														1,285										10.3%								130



				Data Note: An MPI (Market Potential Index) measures the relative likelihood of the adults or households in the specified trade area to exhibit certain consumer behavior or purchasing patterns compared to the U.S. An MPI of 100 represents the U.S. average.
Source: These data are based upon national propensities to use various products and services, applied to local demographic composition. Usage data were collected by MRI-Simmons in a nationally representative survey of U.S. households. Esri forecasts for 2022 and 2027.
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EDU Data



																				ACS Key Population & Household Facts



																						BerlinSub_HalfMileBuffer 1																								Prepared by Esri

																						Area: 26.22 square miles









																										2016-2020

																										ACS Estimate												Percent																MOE(±)																Reliability



												TOTALS

												Total Population																15,551																												598

												Total Households																6,635																												260

												Housing Units																7,140																												269



												POPULATION 15+ BY MARITAL STATUS

												Total																13,134												100%																532

												Never married																5,178												39.4%																392

												Married																5,696												43.4%																158

												Widowed																823												6.3%																167

												Divorced																1,438												10.9%																118





												POPULATION 25+ BY EDUCATIONAL ATTAINMENT

												Total																		11,371												100%																472

												No schooling																		77												0.7%																48

												Nursery School																		0												0.0%																0

												Kindergarden																		8												0.1%																13

												1st to 4th Grade																		87												0.8%																79

												5th to 8th Grade																		116												1.0%																29

												Some High School																		307												2.7%																27

												High School Diploma																		1,448												12.7%																119

												GED																		185												1.6%																41

												Some College																		1,727												15.2%																212

												Associates degree																		1,026												9.0%																188

												Bachelors degree																		3,714												32.7%																355

												Masters degree																		1,940												17.1%																136

												Professional school degree																		496												4.4%																87

												Doctorate degree																		240												2.1%																40





				Source: U.S. Census Bureau, 2016-2020 American Community Survey
																																Reliability:																high																medium												low
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																				ACS Key Population & Household Facts



																						BerlinSub_HalfMileBuffer 1																								Prepared by Esri

																						Area: 26.22 square miles









																										2016-2020

																										ACS Estimate												Percent																MOE(±)																Reliability



												CIVILIAN EMPLOYED POPULATION 16+ BY OCCUPATION

												Total																		8,676												100%																476

												Management																		1,130												13.0%																200

												Business and financial operations																		565												6.5%																57

												Computer and mathematical																		393												4.5%																81

												Architecture and engineering																		242												2.8%																76

												Life, physical, and social science																		135												1.6%																21

												Community and social services																		260												3.0%																62

												Legal																		116												1.3%																24

												Education, training, and library																		770												8.9%																103

												Arts, design, entertainment, sports, and media																		346												4.0%																50

												Healthcare practitioner, technologists, and technicians																		745												8.6%																89

												Healthcare support																		461												5.3%																219

												Protective service																		70												0.8%																46

												Food preparation and serving related																		378												4.4%																103

												Building and grounds cleaning and maintenance																		149												1.7%																45

												Personal care and service																		398												4.6%																109

												Sales and related																		691												8.0%																88

												Office and administrative support																		729												8.4%																105

												Farming, fishing, and forestry																		41												0.5%																16

												Construction and extraction																		208												2.4%																56

												Installation, maintenance, and repair																		93												1.1%																13

												Production																		320												3.7%																137

												Transportation and material moving																		435												5.0%																104







												CIVILIAN EMPLOYED POPULATION 16+ BY INDUSTRY

												Total																		8,676												100%																476

												Agriculture, forestry, fishing and hunting																		84												1.0%																18

												Mining, quarrying, and oil and gas extraction																		0												0.0%																0

												Construction																		284												3.3%																67

												Manufacturing																		670												7.7%																146

												Wholesale trade																		121												1.4%																48

												Retail trade																		740												8.5%																91

												Transportation and warehousing																		278												3.2%																83

												Utilities																		12												0.1%																17

												Information																		154												1.8%																16

												Finance and insurance																		660												7.6%																73

												Real estate and rental and leasing																		112												1.3%																17

												Professional, scientific, and technical services																		1,113												12.8%																112

												Management of companies and enterprises																		25												0.3%																29

												Administrative and support and waste management services																		154												1.8%																44

												Educational services																		853												9.8%																102

												Health care and social assistance																		1,829												21.1%																195

												Arts, entertainment, and recreation																		449												5.2%																197

												Accommodation and food services																		473												5.5%																107

												Other services, except public administration																		482												5.6%																94

												Public administration																		186												2.1%																28







				Source: U.S. Census Bureau, 2016-2020 American Community Survey
																																Reliability:																high																medium												low
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																				ACS Key Population & Household Facts



																						BerlinSub_HalfMileBuffer 1																								Prepared by Esri

																						Area: 26.22 square miles









																										2016-2020

																										ACS Estimate												Percent																MOE(±)																Reliability



												HISPANIC OR LATINO ORIGIN BY RACE

												Total																		15,551												100%																598

												Not Hispanic or Latino																		15,283												98.3%																599

												White alone																		13,687												88.0%																532

												Black or African American alone																		694												4.5%																248

												American Indian and Alaska Native alone																		3												0.0%																10

												Asian alone																		551												3.5%																204

												Native Hawaiian and Other Pacific Islander alone																		0												0.0%																0

												Some other race alone																		37												0.2%																102

												Two or more races																		311												2.0%																121







												Hispanic or Latino																		268												1.7%																27

												White alone																		114												0.7%																21

												Black or African American alone																		54												0.3%																41

												American Indian and Alaska Native alone																		0												0.0%																0

												Asian alone																		0												0.0%																0

												Native Hawaiian and Other Pacific Islander alone																		0												0.0%																0

												Some other race alone																		40												0.3%																15

												Two or more races																		61												0.4%																27



												RACE

												Total																		15,551												100%																598

												White alone																		13,801												88.7%																532

												Black or African American alone																		748												4.8%																247

												American Indian and Alaska Native alone																		3												0.0%																10

												Asian alone																		551												3.5%																204

												Native Hawaiian and Other Pacific Islander alone																		0												0.0%																0

												Some other race alone																		76												0.5%																50

												Two or more races																		371												2.4%																120





												TOTAL POPULATION BY AGE

												Total Population																				15,551												100%
																598

												Under 5 years																				784												5.0%																172

												5 to 9 years																				709												4.6%																56

												10 to 14 years																				923												5.9%																89

												15 to 19 years																				985												6.3%																161

												20 to 24 years																				778												5.0%																174

												25 to 29 years																				1,313												8.4%																201

												30 to 34 years																				962												6.2%																114

												35 to 39 years																				1,357												8.7%																250

												40 to 44 years																				912												5.9%																84

												45 to 49 years																				905												5.8%																69

												50 to 54 years																				1,092												7.0%																101

												55 to 59 years																				1,226												7.9%																113

												60 to 64 years																				758												4.9%																71

												65 to 69 years																				658												4.2%																68

												70 to 74 years																				613												3.9%																53

												75 to 79 years																				588												3.8%																48

												80 to 85 years																				381												2.5%																106

												85 years and over																				606												3.9%																166







				Source: U.S. Census Bureau, 2016-2020 American Community Survey
																																Reliability:																high																medium												low
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																				ACS Key Population & Household Facts



																						BerlinSub_HalfMileBuffer 1																								Prepared by Esri

																						Area: 26.22 square miles









																										2016-2020

																										ACS Estimate												Percent																MOE(±)																Reliability

												POPULATION BY SEX BY AGE

												Total																				15,551												100%																598

												Male Population																				7,369												47.4%																315

												Under 5 years																				425												2.7%																136

												5 to 9 years																				373												2.4%																41

												10 to 14 years																				539												3.5%																82

												15 to 19 years																				624												4.0%																130

												20 to 24 years																				251												1.6%																90

												25 to 29 years																				533												3.4%																146

												30 to 34 years																				456												2.9%																81

												35 to 39 years																				595												3.8%																147

												40 to 44 years																				390												2.5%																50

												45 to 49 years																				541												3.5%																51

												50 to 54 years																				420												2.7%																71

												55 to 59 years																				599												3.9%																90

												60 to 64 years																				390												2.5%																51

												65 to 69 years																				349												2.2%																65

												70 to 74 years																				236												1.5%																33

												75 to 79 years																				286												1.8%																34

												80 to 85 years																				246												1.6%																132

												85 years and over																				116												0.7%																14



												Female Population																				8,181												52.6%																381

												Under 5 years																				359												2.3%																107

												5 to 9 years																				337												2.2%																46

												10 to 14 years																				384												2.5%																47

												15 to 19 years																				362												2.3%																91

												20 to 24 years																				528												3.4%																150

												25 to 29 years																				780												5.0%																169

												30 to 34 years																				506												3.3%																81

												35 to 39 years																				762												4.9%																203

												40 to 44 years																				522												3.4%																68

												45 to 49 years																				364												2.3%																49

												50 to 54 years																				672												4.3%																89

												55 to 59 years																				627												4.0%																70

												60 to 64 years																				367												2.4%																44

												65 to 69 years																				309												2.0%																43

												70 to 74 years																				378												2.4%																53

												75 to 79 years																				302												1.9%																37

												80 to 85 years																				135												0.9%																20

												85 years and over																				490												3.2%																165







				Source: U.S. Census Bureau, 2016-2020 American Community Survey
																																Reliability:																high																medium												low
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																				ACS Key Population & Household Facts



																						BerlinSub_HalfMileBuffer 1																								Prepared by Esri

																						Area: 26.22 square miles









																										2016-2020

																										ACS Estimate												Percent																MOE(±)																Reliability

												TOTAL HOUSEHOLDS BY INCOME

												Total																				6,635												100%																260

												Less than $10,000																				196												3.0%																63

												$10,000 to $14,999																				186												2.8%																55

												$15,000 to $19,999																				341												5.1%																83

												$20,000 to $24,999																				98												1.5%																21

												$25,000 to $29,999																				212												3.2%																39

												$30,000 to $34,999																				159												2.4%																20

												$35,000 to $39,999																				422												6.4%																174

												$40,000 to $44,999																				366												5.5%																127

												$45,000 to $49,999																				258												3.9%																48

												$50,000 to $59,999																				511												7.7%																73

												$60,000 to $74,999																				546												8.2%																83

												$75,000 to $99,999																				954												14.4%																153

												$100,000 to $124,999																				762												11.5%																95

												$125,000 to $149,999																				290												4.4%																42

												$150,000 to $199,999																				498												7.5%																53

												$200,000 or more																				835												12.6%																85



												Median Household Income																				$75,425																												N/A

												Average Household Income																				$109,430																												$6,352



												HOUSEHOLDS WITH HOUSEHOLDER AGE <25 YEARS BY INCOME

												Total																				213												100%																91

												Less than $10,000																				63												29.6%																58

												$10,000 to $14,999																				0												0.0%																0

												$15,000 to $19,999																				3												1.4%																9

												$20,000 to $24,999																				0												0.0%																0

												$25,000 to $29,999																				0												0.0%																0

												$30,000 to $34,999																				0												0.0%																0

												$35,000 to $39,999																				26												12.2%																37

												$40,000 to $44,999																				15												7.0%																21

												$45,000 to $49,999																				0												0.0%																0

												$50,000 to $59,999																				50												23.5%																49

												$60,000 to $74,999																				29												13.6%																31

												$75,000 to $99,999																				25												11.7%																47

												$100,000 to $124,999																				2												0.9%																27

												$125,000 to $149,999																				0												0.0%																0

												$150,000 to $199,999																				0												0.0%																0

												$200,000 or more																				0												0.0%																0



												Median Household Income for HHr <25																				$44,812																												N/A

												Average Household Income for HHr <25																				N/A																												N/A





				Source: U.S. Census Bureau, 2016-2020 American Community Survey
																																Reliability:																high																medium												low
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																				ACS Key Population & Household Facts



																						BerlinSub_HalfMileBuffer 1																								Prepared by Esri

																						Area: 26.22 square miles









																										2016-2020

																										ACS Estimate												Percent																MOE(±)																Reliability

												HOUSEHOLDS WITH HOUSEHOLDER AGE 25-44 YEARS BY INCOME

												Total																				2,118												100%																195

												Less than $10,000																				40												1.9%																27

												$10,000 to $14,999																				47												2.2%																38

												$15,000 to $19,999																				69												3.3%																60

												$20,000 to $24,999																				6												0.3%																13

												$25,000 to $29,999																				41												1.9%																24

												$30,000 to $34,999																				34												1.6%																18

												$35,000 to $39,999																				104												4.9%																44

												$40,000 to $44,999																				89												4.2%																30

												$45,000 to $49,999																				113												5.3%																44

												$50,000 to $59,999																				160												7.6%																38

												$60,000 to $74,999																				139												6.6%																49

												$75,000 to $99,999																				384												18.1%																145

												$100,000 to $124,999																				358												16.9%																76

												$125,000 to $149,999																				127												6.0%																39

												$150,000 to $199,999																				262												12.4%																42

												$200,000 or more																				145												6.8%																31



												Median Household Income for HHr 25-44																				$87,119																												N/A

												Average Household Income for HHr 25-44																				N/A																												N/A



												HOUSEHOLDS WITH HOUSEHOLDER AGE 45-64 YEARS BY INCOME

												Total																				2,460												100%																134

												Less than $10,000																				48												2.0%																26

												$10,000 to $14,999																				58												2.4%																45

												$15,000 to $19,999																				51												2.1%																26

												$20,000 to $24,999																				20												0.8%																12

												$25,000 to $29,999																				64												2.6%																20

												$30,000 to $34,999																				16												0.7%																17

												$35,000 to $39,999																				43												1.7%																19

												$40,000 to $44,999																				207												8.4%																202

												$45,000 to $49,999																				58												2.4%																22

												$50,000 to $59,999																				190												7.7%																34

												$60,000 to $74,999																				197												8.0%																63

												$75,000 to $99,999																				331												13.5%																41

												$100,000 to $124,999																				322												13.1%																60

												$125,000 to $149,999																				123												5.0%																17

												$150,000 to $199,999																				178												7.2%																31

												$200,000 or more																				553												22.5%																81



												Median Household Income for HHr 45-64																				$94,970																												N/A

												Average Household Income for HHr 45-64																				N/A																												N/A





				Source: U.S. Census Bureau, 2016-2020 American Community Survey
																																Reliability:																high																medium												low
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																				ACS Key Population & Household Facts



																						BerlinSub_HalfMileBuffer 1																								Prepared by Esri

																						Area: 26.22 square miles









																										2016-2020

																										ACS Estimate												Percent																MOE(±)																Reliability

												HOUSEHOLDS WITH HOUSEHOLDER AGE 65+ BY INCOME

												Total																				1,844												100%																168

												Less than $10,000																				45												2.4%																19

												$10,000 to $14,999																				81												4.4%																15

												$15,000 to $19,999																				218												11.8%																77

												$20,000 to $24,999																				72												3.9%																21

												$25,000 to $29,999																				107												5.8%																31

												$30,000 to $34,999																				109												5.9%																19

												$35,000 to $39,999																				249												13.5%																165

												$40,000 to $44,999																				55												3.0%																38

												$45,000 to $49,999																				87												4.7%																38

												$50,000 to $59,999																				111												6.0%																30

												$60,000 to $74,999																				181												9.8%																30

												$75,000 to $99,999																				214												11.6%																88

												$100,000 to $124,999																				80												4.3%																11

												$125,000 to $149,999																				40												2.2%																12

												$150,000 to $199,999																				58												3.1%																15

												$200,000 or more																				137												7.4%																33



												Median Household Income for HHr 65+																				$43,642																												N/A

												Average Household Income for HHr 65+																				N/A																												N/A





								Data Note:  N/A means not available.

2016-2020 ACS Estimate:  The American Community Survey (ACS) replaces census sample data.  Esri is releasing the 2016-2020 ACS estimates, five-year period data collected monthly from January 1, 2016 through December 31, 2020.  Although the ACS includes many of the subjects previously covered by the decennial census sample, there are significant differences between the two surveys including fundamental differences in survey design and residency rules.

Margin of error (MOE): The MOE is a measure of the variability of the estimate due to sampling error.   MOEs enable the data user to measure the range of uncertainty for each estimate with 90 percent confidence.  The range of uncertainty is called the confidence interval, and it is calculated by taking the estimate +/- the MOE.  For example, if the ACS reports an estimate of 100 with an MOE of +/- 20, then you can be 90 percent certain the value for the whole population falls between 80 and 120.

Reliability: These symbols represent threshold values that Esri has established from the Coefficients of Variation (CV) to designate the usability of the estimates.  The CV measures the amount of sampling error relative to the size of the estimate, expressed as a percentage.


														High Reliability:  Small CVs (less than or equal to 12 percent) are flagged green to indicate that the sampling error is small relative to the estimate and the estimate is reasonably reliable.

														Medium Reliability:  Estimates with CVs between 12 and 40 are flagged yellow-use with caution.

														Low Reliability:  Large CVs (over 40 percent) are flagged red to indicate that the sampling error is large
relative to the estimate.  The estimate is considered very unreliable.




				Source: U.S. Census Bureau, 2016-2020 American Community Survey
																																Reliability:																high																medium												low
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TABLES

																																		22.2

																																																																																								Low		High

										Berlin Subdivision Rail Corridor - Annual User Spending								Factor		Low Estimate		High Estimate																FREIGHT RAIL SERVICE																												Target Pop				45.8%														Lodging				$1,432.4		$2,152.8

																																						Input Costs		 Construction Costs for Infrastructure =  $22.20 mill																										Target Med HH $				73.2%														Food				$746.1		$1,121.3

																																						Impact		Employment		Labor Income		Value Added		Output																				Target Education				56.2%														Retail				$417.8		$627.9

										Annual Users										129,750		195,000												20.2060208200000				1 - Direct		160		$8.45		$7.87		$22.20																																						Transportation				$417.8		$627.9

										Out-of-Town Users								23%		29,843		44,850												122				2 - Indirect		57		$3.37		$5.30		$10.25																																						Other Recreation				$179.1		$269.1

																																		6.6990461000000				3 - Induced		65		$3.33		$5.85		$9.96		20.21																																				Equipment				$328.3		$493.4

										Annual Spending								Average $/per		Low		High												11.1482974900000				Total		281		$15.15		$19.02		$42.41		122

										Lodging								$48		$1,432,440		$2,152,800				41%		41%										Source: IMPLAN, VHB and RKG (2022) - analysis in constant 2022 dollars and in rounded $millions										6.70

										Food								$25		$746,063		$1,121,250				21%		21%										FREIGHT RAIL SERVICE										11.15

										Retail								$14		$417,795		$627,900				12%		12%										Input Costs		Annual O&M Costs = $2,132,000

										Transportation								$14		$417,795		$627,900				12%		12%										Impact		Employment		Labor Income		Value Added		Output

										Other Recreation								$6		$179,055		$269,100				5%		5%						1.97257837534673				1 - Direct		6		$0.75		$0.85		$2.13

										Equipment								$11		$328,268		$493,350				9%		9%						12				2 - Indirect		6		$0.36		$0.59		$1.07		1.97

										TOTAL								$118		$3,521,415		$5,292,300												0.662463517876410				3 - Induced		6		$0.30		$0.53		$0.91		1.13

										Estimated Spending/1,000 Users								na		$3,521		$5,292												1.12754033377351				Total		18		$1.41		$1.98		$4.10		12

										Source: RKG (2022)																												Source: IMPLAN, VHB and RKG (2022) - analysis in constant 2022 dollars and in rounded $millions										0.66

																																						Note - constant 2022 dollars in $millions										1.13																																				2022 $				at 5%		at 10%

										GRAPH										2022		2027																																																														Auburn				$9,313		$18,625

										Percent of Berlin Rail Corridor "Target Metrics"																																																																										Cumberland				$22,742		$45,483

																																						PASSENGER RAIL SERVICE																																														Falmouth				$28,077		$56,154

																																						Input Costs		 Construction Costs for Infrastructure =  $274.00 mill																																												New Gloucester				$11,349		$22,698

										Population Cohorts										35.0%		45.0%				Population												Impact		Employment		Labor Income		Value Added		Output																																						North Yarmouth				$18,486		$36,973

										Educational Attainment										18.0%		22.0%				Education												1 - Direct		1,970		$104.34		$97.17		$274.00		249.39																																				Portland				$11,318		$22,635

										Median Household Income										45.0%		60.0%				Income												2 - Indirect		701		$41.61		$65.39		$126.50		1,504																																				Pownal				$5,255		$10,510

																																						3 - Induced		803		$41.07		$72.21		$122.89		82.68																																				Yarmouth				$18,009		$36,017

																																						Total		3,474		$187.02		$234.77		$523.39		137.60																																										Capital Costs		Value Added

																																						Source: IMPLAN, VHB and RKG (2022) - analysis in constant 2022 dollars and in rounded $millions																																														Freight Rail						$22.20		$19.02						86%

																																						PASSENGER RAIL SERVICE																																														Passenger Rail						$274.00		$234.77						86%

																																						Input Costs		Annual O&M Costs = $2,340,000																																												TUR - Gravel						$47.50		$40.70						86%

																																						Impact		Employment		Labor Income		Value Added		Output																																						TUR - Paved						$55.00		$47.12						86%

																																						1 - Direct		6		$0.82		$0.93		$2.34		2.17																																				RWT - Gravel						$90.00		$77.11						86%

																																						2 - Indirect		7		$0.39		$0.65		$1.17		13																																				RWT - Paved						$94.30		$80.80						86%

																																						3 - Induced		6		$0.33		$0.59		$1.00		0.73

																																						Total		20		$1.55		$2.17		$4.51		1.24																																										Annual O&M				Value Added

																																						Source: IMPLAN, VHB and RKG (2022) - analysis in constant 2022 dollars and in rounded $millions																																														Freight Rail						$2.13				$1.98				93%

																																						Note - constant 2022 dollars in $millions																																														Passenger Rail						$2.34				$2.17				93%

																																																																																				TUR - Gravel						$0.12				$0.09				78%

																																																																																				TUR - Paved						$0.10				$0.08				80%

																																						TRAIL until RAIL - GRAVEL																																														RWT - Gravel						$0.12				$0.11				93%

																																						Input Costs		 Construction Costs for Infrastructure =  $47.50 mill																																												RWT - Paved						$0.10				$0.09				93%

																																						Impact		Employment		Labor Income		Value Added		Output

																																						1 - Direct		342		$18.09		$16.84		$47.50		43.23

										Berlin Subdivision Rail Corridor - Population by Age Cohort								2022		2027		Percent Change																2 - Indirect		122		$7.21		$11.34		$21.93		261																																				44400000

																																						3 - Induced		139		$7.12		$12.52		$21.30		14.33																																				22200000

																																						Total		602		$32.42		$40.70		$90.73		23.85

										Total Population								15,293		15,410		0.8%																Source: IMPLAN, VHB and RKG (2022) - analysis in constant 2022 dollars and in rounded $millions

										19 and under								3,163		2,979		-5.8%																TRAIL until RAIL - GRAVEL

										20 to 44 years								5,123		5,400		5.4%												234000				Input Costs		Annual O&M Costs = $117,000

										45 to 54 years								1,901		1,761		-7.4%												117000				Impact		Employment		Labor Income		Value Added		Output

										55 to 64 years								2,026		1,854		-8.5%																1 - Direct		0.32		$0.04		$0.05		$0.12		0.11

				350.35						65 and older								3,080		3,416		10.9%																2 - Indirect		0.34		$0.02		$0.03		$0.06		0.67

										Target Cohorts								7,007		7,031		0.3%						0.248										3 - Induced		0.33		$0.02		$0.03		$0.05		0.04

										as a percent of Total								45.8%		45.6%								1737.736										Total		1.00		$0.08		$0.11		$0.23		0.06

										Source: U.S. Census Bureau, Esri and RKG (2022)																												Source: IMPLAN, VHB and RKG (2022) - analysis in constant 2022 dollars and in rounded $millions

																																						Note - constant 2022 dollars in $millions

										Berlin Subdivision Rail Corridor - Educational Attainment								2016-2020 (1)		% of 25+ Population



																																						TRAIL until RAIL - PAVED

										Total Population (25 and older)								11,371		56.2%																		Input Costs		 Construction Costs for Infrastructure =  $55.0 mill

										Undergraduate degree								3,714		32.7%																		Impact		Employment		Labor Income		Value Added		Output

										Masters degree								1,940		17.1%																		1 - Direct		395		$20.94		$19.50		$55.00		50.06

										Professional and Doctorate degree																												2 - Indirect		141		$8.35		$13.12		$25.39		302

																		736		6.5%																		3 - Induced		161		$8.24		$14.49		$24.67		16.60

										Source: U.S. Census Bureau, Esri, ACS and RKG (2022)																												Total		697		$37.54		$47.12		$105.06		27.62

										(1) American Community Survey (ACS) data																												Source: IMPLAN, VHB and RKG (2022) - analysis in constant 2022 dollars and in rounded $millions

																																						TRAIL until RAIL - PAVED

										Berlin Subdivision Rail Corridor - Median Household Income								2022		2027		Percent Change												208000				Input Costs		Annual O&M Costs = $104,000

																																		104000				Impact		Employment		Labor Income		Value Added		Output

																																						1 - Direct		0.27		$0.04		$0.04		$0.10		0.09

										Total Households								6,798		6,867		1.0%																2 - Indirect		0.29		$0.02		$0.03		$0.05		0.56

										under $50,000								1,824		1,646		-9.8%																3 - Induced		0.28		$0.01		$0.03		$0.04		0.03

										$50,000 to $75,000								1,059		691		-34.7%																Total		0.84		$0.08		$0.09		$0.19		0.05

										$75,000 to $100,000								903		664		-26.5%																Source: IMPLAN, VHB and RKG (2022) - analysis in constant 2022 dollars and in rounded $millions

				855						$100,000 and over								3,011		3,866		28.4%																Note - constant 2022 dollars in $millions

				$22,480						Median Household Income 								$87,566		$110,046		25.7%

										Target Incomes								4,973		5,221		5.0%

										as a percent of Total								73.2%		76.0%																		RAIL with TRAIL - GRAVEL 

										Source: U.S. Census Bureau, Esri and RKG (2022)																												Input Costs		 Construction Costs for Infrastructure =  $90.0 mill

																																						Impact		Employment		Labor Income		Value Added		Output

																																						1 - Direct		647		$34.27		$31.92		$90.00		81.92

										Berlin Subdivision Rail Corridor - Health Impacts/ Benefits								Inactive (1)		Insufficiently Active (2)																		2 - Indirect		230		$13.67		$21.48		$41.55		494

																																						3 - Induced		264		$13.49		$23.72		$40.36		27.16

										 2022 Target Population								7,007		7,007																		Total		1,141		$61.43		$77.11		$171.92		45.20

				7,007						At 24.8%								1,738		1,738																		Source: IMPLAN, VHB and RKG (2022) - analysis in constant 2022 dollars and in rounded $millions

				0.248						More Active - 5.0%								87		87																		RAIL with TRAIL - GRAVEL 

										"Inactive" $/Capita								$1,704																				Input Costs		Annual O&M Costs = $117,000

										"Insufficiently Active" $/Capita																												Impact		Employment		Labor Income		Value Added		Output

																				$846																		1 - Direct		0.32		$0.04		$0.05		$0.12		0.11

										Potential Health Benefit								$148,055		$73,506																		2 - Indirect		0.34		$0.02		$0.03		$0.06		0.67

										Source: U.S. Census Bureau, Esri, ACS, CDC and RKG (2022)																												3 - Induced		0.33		$0.02		$0.03		$0.05		0.04

										(1) Inactive – respondents to a CDC survey indicating that they engaged in no leisure-time physical activity within the last month.																												Total		1.00		$0.08		$0.11		$0.23		0.06

																																						Source: IMPLAN, VHB and RKG (2022) - analysis in constant 2022 dollars and in rounded $millions

										(2) Insufficiently Active - respondents to a CDC survey indicating that they engaged in minimal leisure-time physical activity within the last month.																												Note - constant 2022 dollars in $millions





																																						RAIL with TRAIL - PAVED

																																						Input Costs		 Construction Costs for Infrastructure =  $94.3 mill

																																						Impact		Employment		Labor Income		Value Added		Output

																																		34%				1 - Direct		678		$35.91		$33.44		$94.30		85.83

																																						2 - Indirect		241		$14.32		$22.50		$43.54		518

																																						3 - Induced		276		$14.13		$24.85		$42.29		28.46

																														4.5%								Total		1,196		$64.36		$80.80		$180.13		47.36

																																						Source: IMPLAN, VHB and RKG (2022) - analysis in constant 2022 dollars and in rounded $millions

																																						RAIL with TRAIL - PAVED

																														Bike commuters								Input Costs		Annual O&M Costs = $104,000

																														24921								Impact		Employment		Labor Income		Value Added		Output

																														13266020		$   532						1 - Direct		0.27		$0.04		$0.04		$0.10		0.09

																																						2 - Indirect		0.29		$0.02		$0.03		$0.05		0.56

																														Recreational riders								3 - Induced		0.28		$0.01		$0.03		$0.04		0.03

																														149916								Total		0.84		$0.08		$0.09		$0.19		0.0528865072126413

																														73942611		$   493						Source: IMPLAN, VHB and RKG (2022) - analysis in constant 2022 dollars and in rounded $millions

																																						Note - constant 2022 dollars in $millions



																																														1000000						SUMMARY COMPARISONS -  IMPLAN Models (total) and in rounded $millions										Estimated Initial Costs

																																																				Infrastructure Costs

																																																				Type of Use(s)		Employment		Labor Income		Value Added		Output		Direct

																																																				Freight Rail		281		$15.15		$19.02		$42.41		$22.20

																																																				Passenger Rail		3,474		$187.02		$234.77		$523.39		$274.00

																																																				TUR - Gravel		602		$32.42		$40.70		$90.73		$47.50

																																																				TUR - Paved		697		$37.54		$47.12		$105.06		$55.00

																																																				RWT - Gravel		1,141		$61.43		$77.11		$171.92		$90.00

																																																				RWT - Paved		1,196		$64.36		$80.80		$180.13		$94.30

																																																				Source: IMPLAN, VHB and RKG (2022)

																																																				Note - constant 2022 dollars in $millions

																																																				Note - totals reflects combination of direct, indirect and induced







																																																				SUMMARY COMPARISONS -  IMPLAN Models (total) and in rounded $millions										Estimated Annual Costs

																																																				 Annual Maintenance Costs







																																																				Type of Use(s)		Employment		Labor Income		Value Added		Output		Direct

																																																				Freight Rail		18		$1.41		$1.98		$4.10		$2.13

																																																				Passenger Rail		20		$1.55		$2.17		$4.51		$2.34

																																																				TUR - Gravel		1		$0.08		$0.09		$0.23		$0.12

																																																				TUR - Paved		1		$0.08		$0.08		$0.19		$0.10

																																																				RWT - Gravel		1		$0.08		$0.11		$0.23		$0.12

																																																				RWT - Paved		1		$0.08		$0.09		$0.19		$0.10

																																																				Source: IMPLAN, VHB and RKG (2022)

																																																				Note - constant 2022 dollars in $millions

																																																				Note - totals reflects combination of direct, indirect and induced





																																																				Summary Residential Values by Town - Berlin Subdivision Rail Corridor

																																																				Single Family Units

																																																				Location		# of Units		Valuation (1)		Average		5%		10%



																																																				Auburn		6		$1.12		$186,250		$9,313		$18,625				ERROR:#VALUE!

																																																				Cumberland		338		$153.73		$454,833		$22,742		$45,483				22.8%

																																																				Falmouth		530		$297.62		$561,541		$28,077		$56,154				26.6%

																																																				New Gloucester		189		$42.90		$226,977		$11,349		$22,698				12.7%

																																																				North Yarmouth		284		$105.00		$369,726		$18,486		$36,973				12.3%

																																																				Portland 		1,096		$248.08		$226,353		$11,318		$22,635				17.5%

																																																				Pownal		45		$4.73		$105,098		$5,255		$10,510				6.7%

																																																				Yarmouth		894		$321.99		$360,172		$18,009		$36,017				19.7%

																																																				Totals or Averages		3,382		$1,175.17		$347,479		$17,374		$34,748				19.2%

																																																				Source: VHB, Vision Government Solutions and RKG (2022)														3.8%

																																																				(1) - in $ millions





																																																				SUMMARY COMPARISONS -  IMPLAN Models (total) ($millions)

																																																				Low Estimate of Total Consumer Spending = $3,521,415

																																																				Expenditure Category		Employment		Labor Income		Value Added		Output

																																																				Lodging		23		$1.10		$1.60		$2.59

																																																				Food		14		$0.50		$0.79		$1.32

																																																				Retail		2		$0.10		$0.14		$0.25

																																																				Transportation		13		$0.27		$0.44		$0.79

																																																				Other Recreation		4		$0.14		$0.20		$0.34

																																																				Equipment		1		$0.05		$0.09		$0.16

																																																$   32,503				Totals of Low Estimate		57		$2.17		$3.25		$5.46

																																																				High Estimate of Total Consumer Spending = $5,292,300

																																																				Expenditure Category		Employment		Labor Income		Value Added		Output

																																																				Lodging		35		$1.65		$2.40		$3.89

																																																				Food		20		$0.75		$1.18		$1.99

																																																				Retail		4		$0.14		$0.22		$0.38

																																																				Transportation		19		$0.41		$0.66		$1.18

																																																				Other Recreation		6		$0.22		$0.30		$0.52

																																																				Equipment		1		$0.08		$0.13		$0.25

																																																$   48,848.0				Totals of High Estimate		86		$3.26		$4.88		$8.20

																																																				Source: IMPLAN, VHB and RKG (2022)

																																																				Note - constant 2022 dollars in $millions



																																																				Summary Residential Sales by Town (2018 to 2022 ytd) - Berlin Subdivision  Rail Corridor

																																																				Single Family Residential

																																																				Location		# of Units		Sales Price		Average		SF		$/SF



																																																				Auburn (1)		na		na		na		na		na

																																																				Cumberland		77		$53,488,460		$694,655		221,833		$241

																																																				Falmouth		141		$79,969,926		$567,163		353,855		$226

																																																				New Gloucester 		24		$8,379,000		$349,125		49,245		$170

																																																				North Yarmouth		35		$17,438,750		$498,250		94,875		$184

																																																				Portland		192		$92,015,510		$479,247		310,670		$296

																																																				Pownal		3		$954,000		$318,000		5,040		$189

																																																				Yarmouth		176		$105,602,004		$600,011		411,411		$257

																																																19%				Total or Average		648		$357,847,650		$552,234		1,446,929		$247				2232.9151234568

																																																4%				Source: VHB, Redfin and RKG (2022)

																																																				(1) - no single family residential sales reported inside the Berlin Rail Corridor



Population Cohorts	

2022	2027	0.35	0.45	Educational Attainment	

2022	2027	0.18	0.22	Median Household Income	

2022	2027	0.45	0.6	







Target Pop	

0.45818348263911596	Target Med HH $	

0.73153868784936749	Target Education	

0.56195585260751035	







Low	

Lodging	Food	Retail	Transportation	Other Recreation	Equipment	1432.44	746.0625	417.79500000000002	417.79500000000002	179.05500000000001	328.26749999999998	High	

Lodging	Food	Retail	Transportation	Other Recreation	Equipment	2152.8000000000002	1121.25	627.9	627.9	269.10000000000002	493.35	







Berlin Subdivision Rail Corridor - Potential Property Value Impacts per Single Family Unit (if sold)



Auburn	Cumberland	Falmouth	New Gloucester	North Yarmouth	Portland	Pownal	Yarmouth	at 5%	

Auburn	Cumberland	Falmouth	New Gloucester	North Yarmouth	Portland	Pownal	Yarmouth	9312.5	22741.642011834323	28077.066037735851	11348.862433862436	18486.320422535213	11317.640967153286	5254.8888888888896	18008.612975391497	at 10%	

Auburn	Cumberland	Falmouth	New Gloucester	North Yarmouth	Portland	Pownal	Yarmouth	18625	45483.284023668646	56154.132075471702	22697.724867724872	36972.640845070426	22635.281934306571	10509.777777777779	36017.225950782995	







Berlin Subdivision 

Rail Corridor - Comparisons of Infrastructure Costs Relative to Total Value Added (in $millions)



Capital Costs	

Freight Rail	Passenger Rail	TUR - Gravel	TUR - Paved	RWT - Gravel	RWT - Paved	22.2	274	47.5	55	90	94.3	Value Added	

Freight Rail	Passenger Rail	TUR - Gravel	TUR - Paved	RWT - Gravel	RWT - Paved	19.02	234.7651485562794	40.698337797165216	47.124391133559733	77.112640036734106	80.796910616266956	







Berlin Subdivision 

Rail Corridor - Comparisons of Annual O&M Costs Relative to Total Value Added (in $millions)



Annual O	&	M	

Freight Rail	Passenger Rail	TUR - Gravel	TUR - Paved	RWT - Gravel	RWT - Paved	2.1320000000000001	2.34	0.11916	0.1	0.11916	0.1	Freight Rail	Passenger Rail	TUR - Gravel	TUR - Paved	RWT - Gravel	RWT - Paved	Value Added	

Freight Rail	Passenger Rail	TUR - Gravel	TUR - Paved	RWT - Gravel	RWT - Paved	1.9754918461679545	2.168222757989219	9.2659092221761441E-2	0.08	0.11041257429145095	9.2659092221761441E-2	
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Berlin Subdivision Rail Corridor – Potential Restoration of Rail Services
 Draw upon the research recently completed by RKG as a part of the Lewiston-Auburn Rail Study for:

– Auburn, Maine (station)

– Pineland (East), Maine (station)

– Yarmouth Junction, Maine (station)

– Portland, Maine (platform site)

 Station Fiscal and Economic Metrics

– Residential Units

– Household Retail Spending Demand 

– Development Potential (SF) for Selected Retail and other Non-Retail Uses

– Potential New Employment (not specifically Rail related) 

– Residential Property Valuations and Gross Residential Property Tax

– Non-Residential Property Valuations and Gross Non-Residential Property Tax 

– Portland, Maine Platform – baseline metrics are offered only



Berlin Subdivision Rail Corridor – Auburn, ME – Rail Service

Note – This reflects a 3-mile radius (study area) about a potential 
station site for Auburn. This study area offers an approximate location 
for the station, only, in order to compile baseline metrics. This is not a 
definitive or final location for an Auburn Station – which is yet to be 
determined.

2010 2021 2026

5,074 5,060 5,105 0.9%
795 721 647 -10.3%

1,635 1,418 1,370 -3.4%
698 994 1,160 16.7%

42.2            45.3              46.8           3.3%

2,194 2,263 2,298 1.5%
1,651 1,675 1,727 3.1%

429 455 435 -4.4%

na $208,182 $298,295 43.3%
na $253,729 $352,606 39.0%

na $79,453 $86,117 8.4%
na $40,890 $46,412 13.5%

Firms Employees Emp/Firm % of Firms
303 6,299 20.8           100.0%
61 560 9.2             20.1%
15 93 6.2             5.0%
95 1,769 18.6           31.4%
31 2,228 71.9           10.2%

101 1,649 16.3           33.3%

retail sector
office sector

service sector

other
manufacturing sector

Totals (2021)

Median Household $
Per Capita $

Total Housing Units
owners households
renter households

median age

Owner Median Value
Owner Average Value

Selected Comparative Metrics
Auburn Station (1)

aged 35 to 54

% Δ 2021-
2026

Total Population

65 and older

aged 20 to 34


Stations_CoordTable

		FID		OID_		Name		Lat		Lon

		0		0		Park and Ride Station		44.03751859		-70.2634984

		1		0		Lewiston Station		44.10233507		-70.2177625

		2		0		Yarmouth Junction Station		43.81339536		-70.19400699

		3		0		Royal Junction Station		43.79984058		-70.22143447

		4		0		Portland Station		43.6469816		-70.27971767





TABLES



								Selected Comparative Metrics						Auburn Station (1)						% Δ 2021-2026		Androscoggin Co.						% Δ 2021-2026		Auburn as % of Co.

														2010		2021		2026				2010		2021		2026				2010		2021		2026



				45				Total Population						5,074		5,060		5,105		0.9%		107,702		110,157		111,367		1.1%		4.7%		4.6%		4.6%

				-74				aged 20 to 34						795		721		647		-10.3%		19,926		20,555		19,747		-3.9%		4.0%		3.5%		3.3%

				-48				aged 35 to 54						1,635		1,418		1,370		-3.4%		31,470		27,462		27,221		-0.9%		5.2%		5.2%		5.0%

				166				65 and older						698		994		1,160		16.7%		15,184		20,660		23,419		13.4%		4.6%		4.8%		5.0%				23%		21%

				-122				median age						42.2		45.3		46.8		3.3%		39.8		41.7		42.5		1.9%		106.0%		108.6%		110.1%



				35				Total Housing Units						2,194		2,263		2,298		1.5%		49,090		50,907		51,761		1.7%		4.5%		4.4%		4.4%

				52				owners households						1,651		1,675		1,727		3.1%		28,544		29,178		30,183		3.4%		5.8%		5.7%		5.7%						80%

				-20				renter households						429		455		435		-4.4%		15,771		16,731		16,470		-1.6%		2.7%		2.7%		2.6%						65%



		$   41,456		$90,113				Owner Median Value						na		$208,182		$298,295		43.3%		na		$186,029		$256,839		38.1%		na		111.9%		116.1%				0.0580759037		1752.905		78

		$   56,661		$98,877				Owner Average Value						na		$253,729		$352,606		39.0%		na		$223,163		$295,945		32.6%		na		113.7%		119.1%				0.05864808		1770.175		95



								Median Household $						na		$79,453		$86,117		8.4%		na		$57,448		$64,252		11.8%		na		138.3%		134.0%				0.027071949		445.875		-9

								Per Capita $						na		$40,890		$46,412		13.5%		na		$31,310		$35,333		12.8%		na		130.6%		131.4%				0.0273360656		450		-5



														Firms		Employees		Emp/Firm		% of Firms		Firms		Employees		Emp/Firm		% of Firms		Firms		Emp		Emp/Firm

								Totals (2021)						303		6,299		20.8		100.0%		3,773		53,446		14.2		100.0%		8.0%		11.8%		146.8%

		8.9%						retail sector						61		560		9.2		20.1%		860		11,206		13.0		22.8%		7.1%		5.0%		70.5%				51%		62%

		1.5%						office sector						15		93		6.2		5.0%		348		3,552		10.2		9.2%		4.3%		2.6%		60.7%				37%		65%

		28.1%						service sector						95		1,769		18.6		31.4%		1,495		23,342		15.6		39.6%		6.4%		7.6%		119.3%

		35.4%						manufacturing sector						31		2,228		71.9		10.2%		151		5,965		39.5		4.0%		20.5%		37.4%		181.9%

		26.2%						other						101		1,649		16.3		33.3%		919		9,381		10.2		24.4%		11.0%		17.6%		159.9%

								Source: Esri and RKG (2022)

								(1) 3-mile radius about the potential Station location

								na - data suppressed or otherwise unreported



								Selected Retail Sector Comparative Metrics (in $1,000's)						Auburn Station (1)				Import  Export		Androscoggin Co.				Import  Export		Auburn as % of Co.

														Demand		Sales				Demand		Sales				Demand		Sales



								Total						$9,352.0		$15,864.1		$6,512.1		$174,595.6		$223,168.7		$48,573.1		5.4%		7.1%						$   1,504				113%		$   1,331

				173%				specialty food stores (2)						$798.5		$2,181.9		$1,383.4		$15,084.3		$63,266.6		$48,182.4		5.3%		3.4%				798505		374.8849765258				15084277		328.5690605328

								second hand stores (3)						$503.9		$0.0		($503.9)		$9,245.0		$7,995.9		($1,249.1)		5.5%		0.0%				503914		1107.5032967033				9244974		552.5655370271

				292%				other specialty retail (4)						$1,498.2		$5,870.5		$4,372.3		$28,077.5		$14,553.9		($13,523.6)		5.3%		40.3%				1498152		7.1963570337				28077492		150.9307258546

								restaurants (5)						$6,551.5		$7,811.7		$1,260.3		$122,188.9		$137,352.3		$15,163.5		5.4%		5.7%				6551466		14.1833946366				122188856		298.6100803535

								Source: Esri and RKG (2022)

								(1) 3-mile radius about the potential Station location																																		Auburn Station Study Area 2021 - 2026 Residential						Baseline # of Units		As % of County (1)		As % of County (2)

								(2) includes meat and fish markets, produce, bakeries and confectioneries and nuts as example

								(3) includes used merchandise, consignment shops and charitable thrift stores as examples																																		Total Housing Units						32		69		90

								(4) includes pet supply stores, tobacco shops and generally unspecified other as examples																																		owners households						52		78		95

								(5) includes full-service, limited-service, cafeterias and snack vendors as examples																																		renter households						(20)		(9)		(5)

																																										Source: Esri and RKG (2022)

																																										(1) Increase 2026 representation of county by 1.15% for owner and 1.25% for renter

																																										(2) Increase 2026 representation of county by 1.25% for owner and 1.35% for renter

																						3.45%						Study Area Sales as % of County

																						0.00%

																						40.34%		Specialty Food Stores				Potential Change in HH Retail Demand from Baseline

																						5.69%		Secomd Hand Stores												$898,745		$1,427,044

																								Other Specialty Retail Stores

																								Restaurants				Potential Employment increase and annual workday restaurant spending

																																				62		$99,200

																												Potential change in Population with Household Growth above the Baseline

																												Owner Base		126						63		104

																												Renter Base		(43)						23		33

																														83						86		137







Specialty Food Stores	Secomd Hand Stores	3.4487523347214472E-2	0	0.40336246757311356	5.687361292829532E-2	
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														Demographic and Income Profile



																ME-4 N																Prepared by Esri

																ME-4 N, Auburn, Maine, 04210																								Latitude: 44.03752

																Ring: 1 mile radius																								Longitude: -70.26350





								Summary										Census 2010								2021												2026

								Population										790								780												783

								Households										346								352												355

								Families										239								235												236

								Average Household Size										2.28								2.21												2.20

								Owner Occupied Housing Units										275								275												281

								Renter Occupied Housing Units										71								77												74

								Median Age										41.6								44.8												46.6

								Trends: 2021-2026 Annual Rate										Area								State												National

								Population										0.08%								0.39%												0.71%

								Households										0.17%								0.50%												0.71%

								Families										0.08%								0.33%												0.64%

								Owner HHs										0.43%								0.76%												0.91%

								Median Household Income										1.99%								1.90%												2.41%

																										2021												2026

								Households by Income																		Number				Percent								Number								Percent

								<$15,000																		13				3.7%								9								2.5%

								$15,000 - $24,999																		14				4.0%								10								2.8%

								$25,000 - $34,999																		10				2.8%								8								2.3%

								$35,000 - $49,999																		45				12.8%								37								10.4%

								$50,000 - $74,999																		44				12.5%								40								11.3%

								$75,000 - $99,999																		79				22.4%								77								21.7%

								$100,000 - $149,999																		91				25.9%								104								29.3%

								$150,000 - $199,999																		20				5.7%								25								7.0%

								$200,000+																		37				10.5%								43								12.1%



								Median Household Income																		$88,830												$98,012

								Average Household Income																		$109,350												$123,758

								Per Capita Income																		$45,851												$52,143

																		Census 2010								2021												2026

								Population by Age										Number		Percent						Number				Percent								Number								Percent

								0 - 4										45		5.7%						37				4.7%								36								4.6%

								5 - 9										50		6.3%						44				5.6%								42								5.4%

								10 - 14										52		6.6%						51				6.5%								50								6.4%

								15 - 19										51		6.5%						43				5.5%								46								5.9%

								20 - 24										31		3.9%						30				3.8%								27								3.5%

								25 - 34										88		11.1%						80				10.3%								69								8.8%

								35 - 44										125		15.8%						107				13.7%								102								13.1%

								45 - 54										131		16.6%						119				15.3%								112								14.3%

								55 - 64										113		14.3%						121				15.5%								128								16.4%

								65 - 74										54		6.8%						98				12.6%								106								13.6%

								75 - 84										39		4.9%						35				4.5%								48								6.1%

								85+										11		1.4%						15				1.9%								15								1.9%

																		Census 2010								2021												2026

								Race and Ethnicity										Number		Percent						Number				Percent								Number								Percent

								White Alone										758		96.1%						739				94.9%								736								94.1%

								Black Alone										9		1.1%						11				1.4%								12								1.5%

								American Indian Alone										1		0.1%						1				0.1%								1								0.1%

								Asian Alone										7		0.9%						9				1.2%								11								1.4%

								Pacific Islander Alone										0		0.0%						0				0.0%								0								0.0%

								Some Other Race Alone										1		0.1%						1				0.1%								1								0.1%

								Two or More Races										13		1.6%						18				2.3%								21								2.7%



								Hispanic Origin (Any Race)										9		1.1%						12				1.5%								13								1.7%

				Data Note: Income is expressed in current dollars. 



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.





												March 02, 2022



						©2022 Esri																																				Page 1 of 6



														Demographic and Income Profile



																ME-4 N																Prepared by Esri

																ME-4 N, Auburn, Maine, 04210																								Latitude: 44.03752

																Ring: 1 mile radius																								Longitude: -70.26350











																								2021 Percent Hispanic Origin:												1.5%



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Demographic and Income Profile



																ME-4 N																Prepared by Esri

																ME-4 N, Auburn, Maine, 04210																								Latitude: 44.03752

																Ring: 2 mile radius																								Longitude: -70.26350





								Summary										Census 2010								2021												2026

								Population										2,295								2,294												2,312

								Households										936								963												977

								Families										653								652												656

								Average Household Size										2.44								2.37												2.36

								Owner Occupied Housing Units										750								760												780

								Renter Occupied Housing Units										186								203												197

								Median Age										42.1								45.2												46.8

								Trends: 2021-2026 Annual Rate										Area								State												National

								Population										0.16%								0.39%												0.71%

								Households										0.29%								0.50%												0.71%

								Families										0.12%								0.33%												0.64%

								Owner HHs										0.52%								0.76%												0.91%

								Median Household Income										1.72%								1.90%												2.41%

																										2021												2026

								Households by Income																		Number				Percent								Number								Percent

								<$15,000																		35				3.6%								24								2.5%

								$15,000 - $24,999																		43				4.5%								32								3.3%

								$25,000 - $34,999																		35				3.6%								27								2.8%

								$35,000 - $49,999																		125				13.0%								109								11.2%

								$50,000 - $74,999																		159				16.5%								160								16.4%

								$75,000 - $99,999																		193				20.0%								187								19.1%

								$100,000 - $149,999																		238				24.7%								268								27.4%

								$150,000 - $199,999																		45				4.7%								59								6.0%

								$200,000+																		91				9.4%								109								11.2%



								Median Household Income																		$83,913												$91,394

								Average Household Income																		$104,480												$118,019

								Per Capita Income																		$43,562												$49,545

																		Census 2010								2021												2026

								Population by Age										Number		Percent						Number				Percent								Number								Percent

								0 - 4										132		5.8%						110				4.8%								104								4.5%

								5 - 9										144		6.3%						128				5.6%								124								5.4%

								10 - 14										141		6.1%						146				6.4%								146								6.3%

								15 - 19										146		6.4%						126				5.5%								138								6.0%

								20 - 24										91		4.0%						84				3.7%								82								3.5%

								25 - 34										260		11.3%						236				10.3%								202								8.7%

								35 - 44										343		14.9%						311				13.6%								298								12.9%

								45 - 54										391		17.0%						332				14.5%								321								13.9%

								55 - 64										338		14.7%						368				16.0%								369								16.0%

								65 - 74										160		7.0%						302				13.2%								328								14.2%

								75 - 84										114		5.0%						107				4.7%								155								6.7%

								85+										35		1.5%						44				1.9%								45								1.9%

																		Census 2010								2021												2026

								Race and Ethnicity										Number		Percent						Number				Percent								Number								Percent

								White Alone										2,201		95.9%						2,173				94.7%								2,172								93.9%

								Black Alone										32		1.4%						39				1.7%								44								1.9%

								American Indian Alone										3		0.1%						3				0.1%								3								0.1%

								Asian Alone										16		0.7%						20				0.9%								22								1.0%

								Pacific Islander Alone										2		0.1%						2				0.1%								2								0.1%

								Some Other Race Alone										4		0.2%						5				0.2%								6								0.3%

								Two or More Races										38		1.7%						53				2.3%								63								2.7%



								Hispanic Origin (Any Race)										23		1.0%						30				1.3%								34								1.5%

				Data Note: Income is expressed in current dollars. 



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Demographic and Income Profile



																ME-4 N																Prepared by Esri

																ME-4 N, Auburn, Maine, 04210																								Latitude: 44.03752

																Ring: 2 mile radius																								Longitude: -70.26350











																								2021 Percent Hispanic Origin:												1.3%



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Demographic and Income Profile



																ME-4 N																Prepared by Esri

																ME-4 N, Auburn, Maine, 04210																								Latitude: 44.03752

																Ring: 3 mile radius																								Longitude: -70.26350





								Summary										Census 2010								2021												2026

								Population										5,074								5,060												5,105

								Households										2,080								2,130												2,162

								Families										1,433								1,426												1,436

								Average Household Size										2.43								2.37												2.35

								Owner Occupied Housing Units										1,651								1,675												1,727

								Renter Occupied Housing Units										429								455												435

								Median Age										42.2								45.3												46.8

								Trends: 2021-2026 Annual Rate										Area								State												National

								Population										0.18%								0.39%												0.71%

								Households										0.30%								0.50%												0.71%

								Families										0.14%								0.33%												0.64%

								Owner HHs										0.61%								0.76%												0.91%

								Median Household Income										1.62%								1.90%												2.41%

																										2021												2026

								Households by Income																		Number				Percent								Number								Percent

								<$15,000																		73				3.4%								52								2.4%

								$15,000 - $24,999																		100				4.7%								77								3.6%

								$25,000 - $34,999																		124				5.8%								100								4.6%

								$35,000 - $49,999																		289				13.6%								259								12.0%

								$50,000 - $74,999																		388				18.2%								396								18.3%

								$75,000 - $99,999																		388				18.2%								376								17.4%

								$100,000 - $149,999																		496				23.3%								559								25.9%

								$150,000 - $199,999																		114				5.4%								154								7.1%

								$200,000+																		158				7.4%								189								8.7%



								Median Household Income																		$79,453												$86,117

								Average Household Income																		$97,387												$109,858

								Per Capita Income																		$40,890												$46,412

																		Census 2010								2021												2026

								Population by Age										Number		Percent						Number				Percent								Number								Percent

								0 - 4										291		5.7%						239				4.7%								229								4.5%

								5 - 9										312		6.2%						277				5.5%								267								5.2%

								10 - 14										305		6.0%						317				6.3%								313								6.1%

								15 - 19										313		6.2%						273				5.4%								301								5.9%

								20 - 24										212		4.2%						191				3.8%								185								3.6%																212		191		185

								25 - 34										583		11.5%						530				10.5%								462								9.0%																583		530		462

								35 - 44										755		14.9%						685				13.5%								664								13.0%																795		721		647

								45 - 54										880		17.3%						733				14.5%								706								13.8%

								55 - 64										724		14.3%						822				16.2%								819								16.0%

								65 - 74										365		7.2%						650				12.8%								709								13.9%

								75 - 84										245		4.8%						245				4.8%								350								6.9%

								85+										88		1.7%						99				2.0%								101								2.0%

																		Census 2010								2021												2026

								Race and Ethnicity										Number		Percent						Number				Percent								Number								Percent

								White Alone										4,890		96.4%						4,823				95.3%								4,832								94.7%

								Black Alone										56		1.1%						69				1.4%								77								1.5%

								American Indian Alone										7		0.1%						7				0.1%								7								0.1%

								Asian Alone										34		0.7%						42				0.8%								48								0.9%

								Pacific Islander Alone										3		0.1%						3				0.1%								3								0.1%

								Some Other Race Alone										8		0.2%						10				0.2%								11								0.2%

								Two or More Races										77		1.5%						106				2.1%								127								2.5%



								Hispanic Origin (Any Race)										45		0.9%						58				1.1%								69								1.4%

				Data Note: Income is expressed in current dollars. 



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Demographic and Income Profile



																ME-4 N																Prepared by Esri

																ME-4 N, Auburn, Maine, 04210																								Latitude: 44.03752

																Ring: 3 mile radius																								Longitude: -70.26350











																								2021 Percent Hispanic Origin:												1.1%



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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Housing



														Housing Profile



																ME-4 N																																Prepared by Esri

																ME-4 N, Auburn, Maine, 04210																																												Latitude: 44.03752

																Ring: 1 mile radius																																												Longitude: -70.26350





								Population																																Households

								2010 Total Population												790																				2021 Median Household Income																						$88,830

								2021 Total Population												780																				2026 Median Household Income																						$98,012

								2026 Total Population												783																				2021-2026 Annual Rate																						1.99%

								2021-2026 Annual Rate												0.08%



																																Census 2010												2021														2026

								Housing Units by Occupancy Status and Tenure																								Number				Percent								Number								Percent						Number								Percent

								Total Housing Units																								366				100.0%								371								100.0%						373								100.0%

								Occupied																								346				94.5%								352								94.9%						355								95.2%

								Owner																								275				75.1%								275								74.1%						281								75.3%

								Renter																								71				19.4%								77								20.8%						74								19.8%

								Vacant																								20				5.5%								19								5.1%						18								4.8%



																																												2021														2026

								Owner Occupied Housing Units by Value																																				Number								Percent						Number								Percent

								Total																																				274								100.0%						282								100.0%

								<$50,000																																				4								1.5%						2								0.7%

								$50,000-$99,999																																				15								5.5%						5								1.8%

								$100,000-$149,999																																				29								10.6%						11								3.9%

								$150,000-$199,999																																				73								26.6%						34								12.1%

								$200,000-$249,999																																				37								13.5%						29								10.3%

								$250,000-$299,999																																				39								14.2%						45								16.0%

								$300,000-$399,999																																				43								15.7%						79								28.0%

								$400,000-$499,999																																				17								6.2%						38								13.5%

								$500,000-$749,999																																				17								6.2%						38								13.5%

								$750,000-$999,999																																				0								0.0%						0								0.0%

								$1,000,000-$1,499,999																																				0								0.0%						1								0.4%

								$1,500,000-$1,999,999																																				0								0.0%						0								0.0%

								$2,000,000+																																				0								0.0%						0								0.0%



								Median Value																																				$221,622														$318,987

								Average Value																																				$255,474														$341,844



								Census 2010 Housing Units																																																Number								Percent

								Total																																																366								100.0%

								In Urbanized Areas																																																219								59.8%

								In Urban Clusters																																																0								0.0%

								Rural Housing Units																																																147								40.2%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																ME-4 N																																Prepared by Esri

																ME-4 N, Auburn, Maine, 04210																																												Latitude: 44.03752

																Ring: 1 mile radius																																												Longitude: -70.26350





								Census 2010 Owner Occupied Housing Units by Mortgage Status																																																Number								Percent

								Total																																																275								100.0%

								Owned with a Mortgage/Loan																																																210								76.4%

								Owned Free and Clear																																																65								23.6%



								Census 2010 Vacant Housing Units by Status

																																																								Number								Percent

								Total																																																19								100.0%

								For Rent																																																4								21.1%

								Rented- Not Occupied																																																0								0.0%

								For Sale Only																																																6								31.6%

								Sold - Not Occupied																																																1								5.3%

								Seasonal/Recreational/Occasional Use																																																3								15.8%

								For Migrant Workers																																																0								0.0%

								Other Vacant																																																5								26.3%



								Census 2010 Occupied Housing Units by Age of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						347										276								79.5%

								15-24																																						7										2								28.6%

								25-34																																						45										30								66.7%

								35-44																																						70										57								81.4%

								45-54																																						79										64								81.0%

								55-64																																						75										64								85.3%

								65-74																																						36										30								83.3%

								75-84																																						29										24								82.8%

								85+																																						6										5								83.3%



								Census 2010 Occupied Housing Units by Race/Ethnicity of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						345										275								79.7%

								White Alone																																						334										267								79.9%

								Black/African American Alone																																						4										2								50.0%

								American Indian/Alaska Native Alone																																						1										1								100.0%

								Asian Alone																																						2										2								100.0%

								Pacific Islander Alone																																						0										0								0.0%

								Other Race Alone																																						0										0								0.0%

								Two or More Races																																						4										3								75.0%



								Hispanic Origin																																						2										1								50.0%



								Census 2010 Occupied Housing Units by Size and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						346										275								79.5%

								1-Person																																						80										52								65.0%

								2-Person																																						139										114								82.0%

								3-Person																																						55										47								85.5%

								4-Person																																						48										42								87.5%

								5-Person																																						15										13								86.7%

								6-Person																																						7										6								85.7%

								7+ Person																																						2										1								50.0%



								2021 Housing Affordability

								Housing Affordability Index																																						182

								Percent of Income for Mortgage																																						10.5%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																ME-4 N																																Prepared by Esri

																ME-4 N, Auburn, Maine, 04210																																												Latitude: 44.03752

																Ring: 2 mile radius																																												Longitude: -70.26350





								Population																																Households

								2010 Total Population												2,295																				2021 Median Household Income																						$83,913

								2021 Total Population												2,294																				2026 Median Household Income																						$91,394

								2026 Total Population												2,312																				2021-2026 Annual Rate																						1.72%

								2021-2026 Annual Rate												0.16%



																																Census 2010												2021														2026

								Housing Units by Occupancy Status and Tenure																								Number				Percent								Number								Percent						Number								Percent

								Total Housing Units																								982				100.0%								1,008								100.0%						1,021								100.0%

								Occupied																								936				95.3%								963								95.5%						977								95.7%

								Owner																								750				76.4%								760								75.4%						780								76.4%

								Renter																								186				18.9%								203								20.1%						197								19.3%

								Vacant																								46				4.7%								45								4.5%						44								4.3%



																																												2021														2026

								Owner Occupied Housing Units by Value																																				Number								Percent						Number								Percent

								Total																																				760								100.0%						779								100.0%

								<$50,000																																				10								1.3%						4								0.5%

								$50,000-$99,999																																				59								7.8%						21								2.7%

								$100,000-$149,999																																				101								13.3%						42								5.4%

								$150,000-$199,999																																				202								26.6%						105								13.5%

								$200,000-$249,999																																				98								12.9%						82								10.5%

								$250,000-$299,999																																				107								14.1%						135								17.3%

								$300,000-$399,999																																				105								13.8%						207								26.6%

								$400,000-$499,999																																				35								4.6%						80								10.3%

								$500,000-$749,999																																				38								5.0%						90								11.6%

								$750,000-$999,999																																				0								0.0%						0								0.0%

								$1,000,000-$1,499,999																																				5								0.7%						13								1.7%

								$1,500,000-$1,999,999																																				0								0.0%						0								0.0%

								$2,000,000+																																				0								0.0%						0								0.0%



								Median Value																																				$204,082														$300,242

								Average Value																																				$245,559														$336,104



								Census 2010 Housing Units																																																Number								Percent

								Total																																																982								100.0%

								In Urbanized Areas																																																441								44.9%

								In Urban Clusters																																																0								0.0%

								Rural Housing Units																																																541								55.1%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																ME-4 N																																Prepared by Esri

																ME-4 N, Auburn, Maine, 04210																																												Latitude: 44.03752

																Ring: 2 mile radius																																												Longitude: -70.26350





								Census 2010 Owner Occupied Housing Units by Mortgage Status																																																Number								Percent

								Total																																																750								100.0%

								Owned with a Mortgage/Loan																																																566								75.5%

								Owned Free and Clear																																																184								24.5%



								Census 2010 Vacant Housing Units by Status

																																																								Number								Percent

								Total																																																51								100.0%

								For Rent																																																8								15.7%

								Rented- Not Occupied																																																0								0.0%

								For Sale Only																																																16								31.4%

								Sold - Not Occupied																																																2								3.9%

								Seasonal/Recreational/Occasional Use																																																9								17.6%

								For Migrant Workers																																																0								0.0%

								Other Vacant																																																16								31.4%



								Census 2010 Occupied Housing Units by Age of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						938										751								80.1%

								15-24																																						19										5								26.3%

								25-34																																						123										80								65.0%

								35-44																																						182										145								79.7%

								45-54																																						218										181								83.0%

								55-64																																						201										177								88.1%

								65-74																																						100										85								85.0%

								75-84																																						76										63								82.9%

								85+																																						19										15								78.9%



								Census 2010 Occupied Housing Units by Race/Ethnicity of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						938										752								80.2%

								White Alone																																						906										730								80.6%

								Black/African American Alone																																						10										5								50.0%

								American Indian/Alaska Native Alone																																						2										2								100.0%

								Asian Alone																																						5										4								80.0%

								Pacific Islander Alone																																						1										1								100.0%

								Other Race Alone																																						1										1								100.0%

								Two or More Races																																						13										9								69.2%



								Hispanic Origin																																						5										2								40.0%



								Census 2010 Occupied Housing Units by Size and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						936										750								80.1%

								1-Person																																						200										131								65.5%

								2-Person																																						392										329								83.9%

								3-Person																																						153										128								83.7%

								4-Person																																						128										112								87.5%

								5-Person																																						39										34								87.2%

								6-Person																																						18										13								72.2%

								7+ Person																																						6										3								50.0%



								2021 Housing Affordability

								Housing Affordability Index																																						186

								Percent of Income for Mortgage																																						10.2%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																ME-4 N																																Prepared by Esri

																ME-4 N, Auburn, Maine, 04210																																												Latitude: 44.03752

																Ring: 3 mile radius																																												Longitude: -70.26350





								Population																																Households

								2010 Total Population												5,074																				2021 Median Household Income																						$79,453

								2021 Total Population												5,060																				2026 Median Household Income																						$86,117

								2026 Total Population												5,105																				2021-2026 Annual Rate																						1.62%

								2021-2026 Annual Rate												0.18%



																																Census 2010												2021														2026

								Housing Units by Occupancy Status and Tenure																								Number				Percent								Number								Percent						Number								Percent

								Total Housing Units																								2,194				100.0%								2,263								100.0%						2,298								100.0%

								Occupied																								2,080				94.8%								2,130								94.1%						2,162								94.1%

								Owner																								1,651				75.3%								1,675								74.0%						1,727								75.2%

								Renter																								429				19.6%								455								20.1%						435								18.9%

								Vacant																								114				5.2%								133								5.9%						136								5.9%



																																												2021														2026

								Owner Occupied Housing Units by Value																																				Number								Percent						Number								Percent

								Total																																				1,676								100.0%						1,727								100.0%

								<$50,000																																				43								2.6%						19								1.1%

								$50,000-$99,999																																				124								7.4%						45								2.6%

								$100,000-$149,999																																				226								13.5%						100								5.8%

								$150,000-$199,999																																				409								24.4%						223								12.9%

								$200,000-$249,999																																				220								13.1%						179								10.4%

								$250,000-$299,999																																				241								14.4%						308								17.8%

								$300,000-$399,999																																				239								14.3%						456								26.4%

								$400,000-$499,999																																				65								3.9%						145								8.4%

								$500,000-$749,999																																				72								4.3%						166								9.6%

								$750,000-$999,999																																				13								0.8%						20								1.2%

								$1,000,000-$1,499,999																																				24								1.4%						66								3.8%

								$1,500,000-$1,999,999																																				0								0.0%						0								0.0%

								$2,000,000+																																				0								0.0%						0								0.0%



								Median Value																																				$208,182														$298,295

								Average Value																																				$253,729														$352,606



								Census 2010 Housing Units																																																Number								Percent

								Total																																																2,194								100.0%

								In Urbanized Areas																																																979								44.6%

								In Urban Clusters																																																0								0.0%

								Rural Housing Units																																																1,215								55.4%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																ME-4 N																																Prepared by Esri

																ME-4 N, Auburn, Maine, 04210																																												Latitude: 44.03752

																Ring: 3 mile radius																																												Longitude: -70.26350





								Census 2010 Owner Occupied Housing Units by Mortgage Status																																																Number								Percent

								Total																																																1,651								100.0%

								Owned with a Mortgage/Loan																																																1,219								73.8%

								Owned Free and Clear																																																432								26.2%



								Census 2010 Vacant Housing Units by Status

																																																								Number								Percent

								Total																																																139								100.0%

								For Rent																																																24								17.3%

								Rented- Not Occupied																																																0								0.0%

								For Sale Only																																																36								25.9%

								Sold - Not Occupied																																																3								2.2%

								Seasonal/Recreational/Occasional Use																																																39								28.1%

								For Migrant Workers																																																0								0.0%

								Other Vacant																																																37								26.6%



								Census 2010 Occupied Housing Units by Age of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						2,079										1,650								79.4%

								15-24																																						50										14								28.0%

								25-34																																						280										179								63.9%

								35-44																																						397										314								79.1%

								45-54																																						490										410								83.7%

								55-64																																						424										372								87.7%

								65-74																																						231										198								85.7%

								75-84																																						159										130								81.8%

								85+																																						48										33								68.8%



								Census 2010 Occupied Housing Units by Race/Ethnicity of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						2,080										1,650								79.3%

								White Alone																																						2,022										1,612								79.7%

								Black/African American Alone																																						17										8								47.1%

								American Indian/Alaska Native Alone																																						5										3								60.0%

								Asian Alone																																						9										8								88.9%

								Pacific Islander Alone																																						1										1								100.0%

								Other Race Alone																																						1										1								100.0%

								Two or More Races																																						25										17								68.0%



								Hispanic Origin																																						10										4								40.0%



								Census 2010 Occupied Housing Units by Size and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						2,082										1,652								79.3%

								1-Person																																						449										296								65.9%

								2-Person																																						880										726								82.5%

								3-Person																																						341										282								82.7%

								4-Person																																						278										241								86.7%

								5-Person																																						85										73								85.9%

								6-Person																																						36										26								72.2%

								7+ Person																																						13										8								61.5%



								2021 Housing Affordability

								Housing Affordability Index																																						177

								Percent of Income for Mortgage																																						11.0%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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Business



										Business Summary



												ME-4 N																																																																																						Prepared by Esri

												ME-4 N, Auburn, Maine, 04210																																																																																																																				Latitude: 44.03752

												Rings: 1, 2, 3 mile radii																																																																																																																				Longitude: -70.26350



		Data for all businesses in area																								1 mile																																																2 miles																																																		3 miles

		Total Businesses:																						44																																																				125																																																		303

		Total Employees:																						1,204																																																				3,056																																																		6,299

		Total Residential Population:																						780																																																				2,294																																																		5,060

		Employee/Residential Population Ratio (per 100 Residents)																						154																																																				133																																																		124

																						Businesses																				Employees																								Businesses																										Employees																												Businesses																										Employees

		by SIC Codes																Number														Percent												Number						Percent																		Number										Percent														Number								Percent																Number																Percent										Number								Percent

		Agriculture & Mining																		1														2.3%												5						0.4%																		1										0.8%														12								0.4%																4																1.3%										25						0.4%

		Construction																		5														11.4%												72						6.0%																		15										12.0%														244								8.0%																34																11.2%										546						8.7%

		Manufacturing																		6														13.6%												594						49.3%																		16										12.8%														1,279								41.9%																31																10.2%										2,228						35.4%

		Transportation																		3														6.8%												52						4.3%																		10										8.0%														204								6.7%																25																8.3%										596						9.5%

		Communication																		0														0.0%												0						0.0%																		0										0.0%														0								0.0%																0																0.0%										3						0.0%

		Utility																		0														0.0%												6						0.5%																		1										0.8%														21								0.7%																3																1.0%										45						0.7%

		Wholesale Trade																		3														6.8%												30						2.5%																		9										7.2%														119								3.9%																23																7.6%										383						6.1%



		Retail Trade Summary																		8														18.2%												87						7.2%																		24										19.2%														250								8.2%																61																20.1%										560						8.9%

		Home Improvement																		1														2.3%												7						0.6%																		4										3.2%														26								0.9%																8																2.6%										52						0.8%

		General Merchandise Stores																		0														0.0%												1						0.1%																		1										0.8%														4								0.1%																3																1.0%										16						0.3%

		Food Stores																		1														2.3%												22						1.8%																		2										1.6%														39								1.3%																6																2.0%										85						1.3%

		Auto Dealers, Gas Stations, Auto Aftermarket																		3														6.8%												24						2.0%																		7										5.6%														74								2.4%																18																5.9%										155						2.5%

		Apparel & Accessory Stores																		0														0.0%												0						0.0%																		0										0.0%														0								0.0%																0																0.0%										0						0.0%

		Furniture & Home Furnishings																		0														0.0%												1						0.1%																		1										0.8%														3								0.1%																2																0.7%										6						0.1%

		Eating & Drinking Places																		1														2.3%												19						1.6%																		4										3.2%														59								1.9%																11																3.6%										151						2.4%

		Miscellaneous Retail																		1														2.3%												12						1.0%																		5										4.0%														45								1.5%																15																5.0%										95						1.5%



		Finance, Insurance, Real Estate Summary																		3														6.8%												16						1.3%																		5										4.0%														40								1.3%																15																5.0%										93						1.5%

		Banks, Savings & Lending Institutions																		0														0.0%												0						0.0%																		0										0.0%														1								0.0%																3																1.0%										20						0.3%

		Securities Brokers																		0														0.0%												0						0.0%																		0										0.0%														0								0.0%																0																0.0%										1						0.0%

		Insurance Carriers & Agents																		1														2.3%												9						0.7%																		2										1.6%														27								0.9%																6																2.0%										51						0.8%

		Real Estate, Holding, Other Investment Offices																		1														2.3%												7						0.6%																		3										2.4%														12								0.4%																6																2.0%										21						0.3%



		Services Summary																		14														31.8%												324						26.9%																		38										30.4%														854								27.9%																95																31.4%										1,769						28.1%

		Hotels & Lodging																		1														2.3%												7						0.6%																		2										1.6%														12								0.4%																4																1.3%										19						0.3%

		Automotive Services																		1														2.3%												5						0.4%																		4										3.2%														20								0.7%																15																5.0%										75						1.2%

		Motion Pictures & Amusements																		2														4.5%												19						1.6%																		3										2.4%														35								1.1%																6																2.0%										63						1.0%

		Health Services																		0														0.0%												9						0.7%																		2										1.6%														39								1.3%																8																2.6%										172						2.7%

		Legal Services																		0														0.0%												1						0.1%																		1										0.8%														3								0.1%																1																0.3%										6						0.1%

		Education Institutions & Libraries																		1														2.3%												25						2.1%																		1										0.8%														38								1.2%																3																1.0%										70						1.1%

		Other Services																		9														20.5%												258						21.4%																		26										20.8%														707								23.1%																59																19.5%										1,365						21.7%



		Government																		1														2.3%												16						1.3%																		2										1.6%														27								0.9%																3																1.0%										43						0.7%



		Unclassified Establishments																		1														2.3%												3						0.2%																		3										2.4%														6								0.2%																8																2.6%										9						0.1%



		Totals																		44														100.0%												1,204						100.0%																		125										100.0%														3,056								100.0%																303																100.0%										6,299						100.0%



				Source:  Copyright 2021 Data Axle, Inc. All rights reserved. Esri Total Residential Population forecasts for 2021.




				Date Note: Data on the Business Summary report is calculated using 

																								Esri’s Data allocation method																				which uses census block groups to allocate business summary data to custom areas.
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										Business Summary



												ME-4 N																																																																																						Prepared by Esri

												ME-4 N, Auburn, Maine, 04210																																																																																																																				Latitude: 44.03752

												Rings: 1, 2, 3 mile radii																																																																																																																				Longitude: -70.26350



																				Businesses																				Employees																								Businesses																										Employees																										Businesses																								Employees

		by NAICS Codes																		Number														Percent												Number						Percent																		Number										Percent														Number								Percent																Number																Percent										Number						Percent

		Agriculture, Forestry, Fishing & Hunting																		0														0.0%												3						0.2%																				1										0.8%														5								0.2%																		1												0.3%										8						0.1%

		Mining																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		0												0.0%										0						0.0%

		Utilities																		0														0.0%												6						0.5%																				1										0.8%														21								0.7%																		2												0.7%										38						0.6%

		Construction																		6														13.6%												77						6.4%																				16										12.8%														263								8.6%																		36												11.9%										580						9.2%

		Manufacturing																		6														13.6%												594						49.3%																				16										12.8%														1,277								41.8%																		31												10.2%										2,224						35.3%

		Wholesale Trade																		3														6.8%												30						2.5%																				9										7.2%														119								3.9%																		23												7.6%										383						6.1%

		Retail Trade																		6														13.6%												57						4.7%																				18										14.4%														174								5.7%																		48												15.8%										367						5.8%

		Motor Vehicle & Parts Dealers																		2														4.5%												18						1.5%																				5										4.0%														61								2.0%																		13												4.3%										125						2.0%

		Furniture & Home Furnishings Stores																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		0												0.0%										0						0.0%

		Electronics & Appliance Stores																		0														0.0%												1						0.1%																				1										0.8%														2								0.1%																		1												0.3%										4						0.1%

		Bldg Material & Garden Equipment & Supplies Dealers																		1														2.3%												6						0.5%																				3										2.4%														21								0.7%																		6												2.0%										42						0.7%

		Food & Beverage Stores																		1														2.3%												13						1.1%																				2										1.6%														23								0.8%																		4												1.3%										46						0.7%

		Health & Personal Care Stores																		0														0.0%												3						0.2%																				1										0.8%														11								0.4%																		3												1.0%										26						0.4%

		Gasoline Stations																		1														2.3%												6						0.5%																				2										1.6%														13								0.4%																		4												1.3%										30						0.5%

		Clothing & Clothing Accessories Stores																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		0												0.0%										0						0.0%

		Sport Goods, Hobby, Book, & Music Stores																		0														0.0%												0						0.0%																				1										0.8%														1								0.0%																		3												1.0%										6						0.1%

		General Merchandise Stores																		0														0.0%												1						0.1%																				1										0.8%														4								0.1%																		3												1.0%										16						0.3%

		Miscellaneous Store Retailers																		1														2.3%												10						0.8%																				3										2.4%														38								1.2%																		6												2.0%										73						1.2%

		Nonstore Retailers																		0														0.0%												0						0.0%																				1										0.8%														0								0.0%																		4												1.3%										0						0.0%

		Transportation & Warehousing																		2														4.5%												50						4.2%																				8										6.4%														187								6.1%																		19												6.3%										450						7.1%

		Information																		1														2.3%												3						0.2%																				2										1.6%														8								0.3%																		4												1.3%										22						0.3%

		Finance & Insurance																		1														2.3%												9						0.7%																				3										2.4%														28								0.9%																		9												3.0%										72						1.1%

		Central Bank/Credit Intermediation & Related Activities																		0														0.0%												0						0.0%																				0										0.0%														1								0.0%																		3												1.0%										20						0.3%

		Securities, Commodity Contracts & Other Financial Investments & Other Related Activities																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		0												0.0%										1						0.0%

		Insurance Carriers & Related Activities; Funds, Trusts & Other Financial Vehicles																		1														2.3%												9						0.7%																				2										1.6%														27								0.9%																		6												2.0%										51						0.8%

		Real Estate, Rental & Leasing																		1														2.3%												5						0.4%																				3										2.4%														12								0.4%																		7												2.3%										29						0.5%

		Professional, Scientific & Tech Services																		5														11.4%												151						12.5%																				12										9.6%														398								13.0%																		24												7.9%										715						11.4%

		Legal Services																		0														0.0%												1						0.1%																				1										0.8%														3								0.1%																		1												0.3%										6						0.1%

		Management of Companies & Enterprises																		0														0.0%												0						0.0%																				1										0.8%														2								0.1%																		1												0.3%										3						0.0%

		Administrative & Support & Waste Management & Remediation Services																		1														2.3%												18						1.5%																				3										2.4%														66								2.2%																		9												3.0%										148						2.3%

		Educational Services																		1														2.3%												25						2.1%																				1										0.8%														38								1.2%																		3												1.0%										70						1.1%

		Health Care & Social Assistance																		2														4.5%												56						4.7%																				6										4.8%														209								6.8%																		18												5.9%										640						10.2%

		Arts, Entertainment & Recreation																		2														4.5%												18						1.5%																				3										2.4%														36								1.2%																		6												2.0%										67						1.1%

		Accommodation & Food Services																		3														6.8%												36						3.0%																				6										4.8%														87								2.8%																		16												5.3%										210						3.3%

		Accommodation																		1														2.3%												7						0.6%																				2										1.6%														12								0.4%																		4												1.3%										19						0.3%

		Food Services & Drinking Places																		2														4.5%												29						2.4%																				5										4.0%														75								2.5%																		12												4.0%										191						3.0%

		Other Services (except Public Administration)																		4														9.1%												48						4.0%																				13										10.4%														96								3.1%																		35												11.6%										226						3.6%

		Automotive Repair & Maintenance																		1														2.3%												3						0.2%																				3										2.4%														12								0.4%																		11												3.6%										41						0.7%

		Public Administration																		1														2.3%												16						1.3%																				2										1.6%														27								0.9%																		3												1.0%										43						0.7%



		Unclassified Establishments																		1														2.3%												2						0.2%																				3										2.4%														3								0.1%																		7												2.3%										4						0.1%



		Total																		44														100.0%												1,204						100.0%																				125										100.0%														3,056								100.0%																		303												100.0%										6,299						100.0%



				Source:  Copyright 2021 Data Axle, Inc. All rights reserved. Esri Total Residential Population forecasts for 2021.




				Date Note: Data on the Business Summary report is calculated using 

																								Esri’s Data allocation method																				which uses census block groups to allocate business summary data to custom areas.
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																Retail MarketPlace Profile



																		ME-4 N																												Prepared by Esri

																		ME-4 N, Auburn, Maine, 04210																																										Latitude: 44.03752

																		Ring: 1 mile radius																																										Longitude: -70.26350

																																																																																																Auburn						Demand  (no auto)		Per HH

																																																																																																Spending Demand				HH



				Summary Demographics																																																																																												3				2,130		$52,048,027		$24,436

				2021 Population																																																										780

				2021 Households																																																										352

				2021 Median Disposable Income																																																										$68,773

				2021 Per Capita Income																																																										$45,851



						NOTE: This database is in mature status. While the data are presented in current year geography, all supply- and demand-related estimates remain vintage 2017.



																								NAICS						Demand						Supply								Retail Gap										Leakage/Surplus																		Number of

				2017 Industry Summary																										(Retail Potential)						(Retail Sales)																		Factor																		Businesses

				Total Retail Trade and Food & Drink																		44-45,722						$14,008,118						$26,636,055								-$12,627,937												-31.1																7

				Total Retail Trade																		44-45						$12,700,614						$25,352,459								-$12,651,845												-33.2																5

				Total Food & Drink																		722						$1,307,505						$1,283,596								$23,909												0.9																2

																				NAICS						Demand						Supply								Retail Gap																		Leakage/Surplus																Number of

				2017 Industry Group																						(Retail Potential)						(Retail Sales)																										Factor																Businesses

				Motor Vehicle & Parts Dealers																		441						$2,820,447						$10,002,182								-$7,181,735														-56.0																		2

				Automobile Dealers																		4411						$2,158,489						$2,262,898								-$104,409														-2.4																		1

				Other Motor Vehicle Dealers																		4412						$449,479						$7,739,285								-$7,289,806														-89.0																		1

				Auto Parts, Accessories & Tire Stores																		4413						$212,479						$0								$212,479														100.0																		0

				Furniture & Home Furnishings Stores																		442						$382,204						$0								$382,204														100.0																		0

				Furniture Stores																		4421						$224,024						$0								$224,024														100.0																		0

				Home Furnishings Stores																		4422						$158,179						$0								$158,179														100.0																		0

				Electronics & Appliance Stores																		443						$357,291						$0								$357,291														100.0																		0

				Bldg Materials, Garden Equip. & Supply Stores																		444						$944,254						$2,007,412								-$1,063,158														-36.0																		1

				Bldg Material & Supplies Dealers																		4441						$872,341						$2,007,412								-$1,135,071														-39.4																		1

				Lawn & Garden Equip & Supply Stores																		4442						$71,913						$0								$71,913														100.0																		0

				Food & Beverage Stores																		445						$2,226,017						$2,599,636								-$373,619														-7.7																		1

				Grocery Stores																		4451						$2,041,110						$0								$2,041,110														100.0																		0

				Specialty Food Stores																		4452						$149,464						$0								$149,464														100.0																		0

				Beer, Wine & Liquor Stores																		4453						$35,442						$0								$35,442														100.0																		0

				Health & Personal Care Stores																		446,4461						$777,502						$0								$777,502														100.0																		0

				Gasoline Stations																		447,4471						$1,351,976						$2,778,380								-$1,426,404														-34.5																		1

				Clothing & Clothing Accessories Stores																		448						$608,378						$0								$608,378														100.0																		0

				Clothing Stores																		4481						$368,693						$0								$368,693														100.0																		0

				Shoe Stores																		4482						$115,697						$0								$115,697														100.0																		0

				Jewelry, Luggage & Leather Goods Stores																		4483						$123,988						$0								$123,988														100.0																		0

				Sporting Goods, Hobby, Book & Music Stores																		451						$679,792						$0								$679,792														100.0																		0

				Sporting Goods/Hobby/Musical Instr Stores																		4511						$634,624						$0								$634,624														100.0																		0

				Book, Periodical & Music Stores																		4512						$45,167						$0								$45,167														100.0																		0

				General Merchandise Stores																		452						$1,913,577						$0								$1,913,577														100.0																		0

				Department Stores Excluding Leased Depts.																		4521						$1,563,824						$0								$1,563,824														100.0																		0

				Other General Merchandise Stores																		4529						$349,753						$0								$349,753														100.0																		0

				Miscellaneous Store Retailers																		453						$536,960						$862,587								-$325,627														-23.3																		1

				Florists																		4531						$29,606						$0								$29,606														100.0																		0

				Office Supplies, Stationery & Gift Stores																		4532						$136,209						$0								$136,209														100.0																		0

				Used Merchandise Stores																		4533						$96,365						$0								$96,365														100.0																		0

				Other Miscellaneous Store Retailers																		4539						$274,780						$862,587								-$587,807														-51.7																		1

				Nonstore Retailers																		454						$102,217						$0								$102,217														100.0																		0

				Electronic Shopping & Mail-Order Houses																		4541						$45,492						$0								$45,492														100.0																		0

				Vending Machine Operators																		4542						$8,231						$0								$8,231														100.0																		0

				Direct Selling Establishments																		4543						$48,494						$0								$48,494														100.0																		0

				Food Services & Drinking Places																		722						$1,307,505						$1,283,596								$23,909														0.9																		2

				Special Food Services																		7223						$34,809						$0								$34,809														100.0																		0

				Drinking Places - Alcoholic Beverages																		7224						$21,381						$0								$21,381														100.0																		0

				Restaurants/Other Eating Places																		7225						$1,251,315						$1,158,029								$93,286														3.9																		2

										Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars.  The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology Statement.
http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf



								Source: Esri and Data Axle.  Esri 2021 Updated Demographics.  Esri 2017 Retail MarketPlace. ©2021 Esri. ©2017 Data Axle, Inc. All rights reserved.
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																Retail MarketPlace Profile



																		ME-4 N																												Prepared by Esri

																		ME-4 N, Auburn, Maine, 04210																																										Latitude: 44.03752

																		Ring: 1 mile radius																																										Longitude: -70.26350







								Source: Esri and Data Axle.  Esri 2021 Updated Demographics.  Esri 2017 Retail MarketPlace. ©2021 Esri. ©2017 Data Axle, Inc. All rights reserved.
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																Retail MarketPlace Profile



																		ME-4 N																												Prepared by Esri

																		ME-4 N, Auburn, Maine, 04210																																										Latitude: 44.03752

																		Ring: 2 mile radius																																										Longitude: -70.26350





				Summary Demographics

				2021 Population																																																										2,294

				2021 Households																																																										963

				2021 Median Disposable Income																																																										$64,561

				2021 Per Capita Income																																																										$43,562



						NOTE: This database is in mature status. While the data are presented in current year geography, all supply- and demand-related estimates remain vintage 2017.



																								NAICS						Demand						Supply								Retail Gap										Leakage/Surplus																		Number of

				2017 Industry Summary																										(Retail Potential)						(Retail Sales)																		Factor																		Businesses

				Total Retail Trade and Food & Drink																		44-45,722						$35,123,461						$85,321,461								-$50,198,000												-41.7																20

				Total Retail Trade																		44-45						$31,897,712						$82,125,952								-$50,228,240												-44.1																16

				Total Food & Drink																		722						$3,225,749						$3,195,509								$30,240												0.5																4

																				NAICS						Demand						Supply								Retail Gap																		Leakage/Surplus																Number of

				2017 Industry Group																						(Retail Potential)						(Retail Sales)																										Factor																Businesses

				Motor Vehicle & Parts Dealers																		441						$7,152,167						$36,044,252								-$28,892,085														-66.9																		5

				Automobile Dealers																		4411						$5,477,675						$8,325,132								-$2,847,457														-20.6																		2

				Other Motor Vehicle Dealers																		4412						$1,142,606						$27,678,452								-$26,535,846														-92.1																		3

				Auto Parts, Accessories & Tire Stores																		4413						$531,887						$0								$531,887														100.0																		0

				Furniture & Home Furnishings Stores																		442						$944,246						$0								$944,246														100.0																		0

				Furniture Stores																		4421						$553,223						$0								$553,223														100.0																		0

				Home Furnishings Stores																		4422						$391,022						$0								$391,022														100.0																		0

				Electronics & Appliance Stores																		443						$881,887						$262,157								$619,730														54.2																		1

				Bldg Materials, Garden Equip. & Supply Stores																		444						$2,379,323						$7,544,939								-$5,165,616														-52.1																		3

				Bldg Material & Supplies Dealers																		4441						$2,194,421						$7,544,939								-$5,350,518														-54.9																		3

				Lawn & Garden Equip & Supply Stores																		4442						$184,902						$0								$184,902														100.0																		0

				Food & Beverage Stores																		445						$5,599,914						$4,770,341								$829,573														8.0																		2

				Grocery Stores																		4451						$5,136,218						$3,588,469								$1,547,749														17.7																		1

				Specialty Food Stores																		4452						$376,071						$1,181,872								-$805,801														-51.7																		1

				Beer, Wine & Liquor Stores																		4453						$87,624						$0								$87,624														100.0																		0

				Health & Personal Care Stores																		446,4461						$1,961,360						$0								$1,961,360														100.0																		0

				Gasoline Stations																		447,4471						$3,428,649						$4,375,724								-$947,075														-12.1																		1

				Clothing & Clothing Accessories Stores																		448						$1,490,786						$6,940,526								-$5,449,740														-64.6																		1

				Clothing Stores																		4481						$907,863						$0								$907,863														100.0																		0

				Shoe Stores																		4482						$284,169						$6,940,526								-$6,656,357														-92.1																		1

				Jewelry, Luggage & Leather Goods Stores																		4483						$298,754						$0								$298,754														100.0																		0

				Sporting Goods, Hobby, Book & Music Stores																		451						$1,678,121						$0								$1,678,121														100.0																		0

				Sporting Goods/Hobby/Musical Instr Stores																		4511						$1,566,290						$0								$1,566,290														100.0																		0

				Book, Periodical & Music Stores																		4512						$111,831						$0								$111,831														100.0																		0

				General Merchandise Stores																		452						$4,762,305						$601,090								$4,161,215														77.6																		1

				Department Stores Excluding Leased Depts.																		4521						$3,883,968						$0								$3,883,968														100.0																		0

				Other General Merchandise Stores																		4529						$878,337						$601,090								$277,247														18.7																		1

				Miscellaneous Store Retailers																		453						$1,355,831						$3,162,620								-$1,806,789														-40.0																		2

				Florists																		4531						$73,439						$0								$73,439														100.0																		0

				Office Supplies, Stationery & Gift Stores																		4532						$336,787						$0								$336,787														100.0																		0

				Used Merchandise Stores																		4533						$238,522						$0								$238,522														100.0																		0

				Other Miscellaneous Store Retailers																		4539						$707,083						$3,139,803								-$2,432,720														-63.2																		2

				Nonstore Retailers																		454						$263,124						$18,101,106								-$17,837,982														-97.1																		1

				Electronic Shopping & Mail-Order Houses																		4541						$112,774						$0								$112,774														100.0																		0

				Vending Machine Operators																		4542						$20,633						$0								$20,633														100.0																		0

				Direct Selling Establishments																		4543						$129,717						$18,101,106								-$17,971,389														-98.6																		1

				Food Services & Drinking Places																		722						$3,225,749						$3,195,509								$30,240														0.5																		4

				Special Food Services																		7223						$87,094						$191,654								-$104,560														-37.5																		1

				Drinking Places - Alcoholic Beverages																		7224						$52,703						$0								$52,703														100.0																		0

				Restaurants/Other Eating Places																		7225						$3,085,952						$3,003,855								$82,097														1.3																		4

										Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars.  The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology Statement.
http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf



								Source: Esri and Data Axle.  Esri 2021 Updated Demographics.  Esri 2017 Retail MarketPlace. ©2021 Esri. ©2017 Data Axle, Inc. All rights reserved.
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																Retail MarketPlace Profile



																		ME-4 N																												Prepared by Esri

																		ME-4 N, Auburn, Maine, 04210																																										Latitude: 44.03752

																		Ring: 2 mile radius																																										Longitude: -70.26350







								Source: Esri and Data Axle.  Esri 2021 Updated Demographics.  Esri 2017 Retail MarketPlace. ©2021 Esri. ©2017 Data Axle, Inc. All rights reserved.
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																Retail MarketPlace Profile



																		ME-4 N																												Prepared by Esri

																		ME-4 N, Auburn, Maine, 04210																																										Latitude: 44.03752

																		Ring: 3 mile radius																																										Longitude: -70.26350





				Summary Demographics

				2021 Population																																																										5,060

				2021 Households																																																										2,130

				2021 Median Disposable Income																																																										$61,153

				2021 Per Capita Income																																																										$40,890



						NOTE: This database is in mature status. While the data are presented in current year geography, all supply- and demand-related estimates remain vintage 2017.



																								NAICS						Demand						Supply								Retail Gap										Leakage/Surplus																		Number of

				2017 Industry Summary																										(Retail Potential)						(Retail Sales)																		Factor																		Businesses

				Total Retail Trade and Food & Drink																		44-45,722						$74,509,267						$174,535,078								-$100,025,811												-40.2																56

				Total Retail Trade																		44-45						$67,663,834						$166,452,397								-$98,788,563												-42.2																45

				Total Food & Drink																		722						$6,845,433						$8,082,681								-$1,237,248												-8.3																12

																				NAICS						Demand						Supply								Retail Gap																		Leakage/Surplus																Number of

				2017 Industry Group																						(Retail Potential)						(Retail Sales)																										Factor																Businesses

				Motor Vehicle & Parts Dealers																		441						$15,166,975						$69,023,582								-$53,856,607														-64.0																		13

				Automobile Dealers																		4411						$11,623,363						$16,773,702								-$5,150,339														-18.1																		6

				Other Motor Vehicle Dealers																		4412						$2,413,402						$51,632,255								-$49,218,853														-91.1																		6

				Auto Parts, Accessories & Tire Stores																		4413						$1,130,210						$617,625								$512,585														29.3																		1

				Furniture & Home Furnishings Stores																		442						$2,000,723						$1,128,101								$872,622														27.9																		1

				Furniture Stores																		4421						$1,175,518						$0								$1,175,518														100.0																		0

				Home Furnishings Stores																		4422						$825,205						$1,128,101								-$302,896														-15.5																		1

				Electronics & Appliance Stores																		443						$1,875,917						$483,980								$1,391,937														59.0																		1

				Bldg Materials, Garden Equip. & Supply Stores																		444						$5,020,630						$19,635,848								-$14,615,218														-59.3																		8

				Bldg Material & Supplies Dealers																		4441						$4,634,959						$17,374,667								-$12,739,708														-57.9																		7

				Lawn & Garden Equip & Supply Stores																		4442						$385,671						$0								$385,671														100.0																		0

				Food & Beverage Stores																		445						$11,887,584						$9,614,725								$2,272,859														10.6																		4

				Grocery Stores																		4451						$10,903,014						$7,364,424								$3,538,590														19.4																		2

				Specialty Food Stores																		4452						$798,505						$2,181,910								-$1,383,405														-46.4																		2

				Beer, Wine & Liquor Stores																		4453						$186,065						$0								$186,065														100.0																		0

				Health & Personal Care Stores																		446,4461						$4,157,113						$3,103,787								$1,053,326														14.5																		2

				Gasoline Stations																		447,4471						$7,294,265						$7,940,217								-$645,952														-4.2																		3

				Clothing & Clothing Accessories Stores																		448						$3,172,888						$12,813,228								-$9,640,340														-60.3																		1

				Clothing Stores																		4481						$1,928,617						$0								$1,928,617														100.0																		0

				Shoe Stores																		4482						$604,360						$12,813,228								-$12,208,868														-91.0																		1

				Jewelry, Luggage & Leather Goods Stores																		4483						$639,911						$0								$639,911														100.0																		0

				Sporting Goods, Hobby, Book & Music Stores																		451						$3,560,447						$589,465								$2,970,982														71.6																		3

				Sporting Goods/Hobby/Musical Instr Stores																		4511						$3,323,346						$589,465								$2,733,881														69.9																		3

				Book, Periodical & Music Stores																		4512						$237,101						$0								$237,101														100.0																		0

				General Merchandise Stores																		452						$10,099,677						$2,442,827								$7,656,850														61.0																		3

				Department Stores Excluding Leased Depts.																		4521						$8,236,911						$0								$8,236,911														100.0																		0

				Other General Merchandise Stores																		4529						$1,862,766						$2,442,827								-$580,061														-13.5																		3

				Miscellaneous Store Retailers																		453						$2,869,364						$6,231,969								-$3,362,605														-36.9																		5

				Florists																		4531						$153,316						$354,743								-$201,427														-39.6																		1

				Office Supplies, Stationery & Gift Stores																		4532						$713,983						$0								$713,983														100.0																		0

				Used Merchandise Stores																		4533						$503,914						$0								$503,914														100.0																		0

				Other Miscellaneous Store Retailers																		4539						$1,498,152						$5,870,495								-$4,372,343														-59.3																		4

				Nonstore Retailers																		454						$558,251						$33,444,668								-$32,886,417														-96.7																		1

				Electronic Shopping & Mail-Order Houses																		4541						$238,729						$0								$238,729														100.0																		0

				Vending Machine Operators																		4542						$43,819						$0								$43,819														100.0																		0

				Direct Selling Establishments																		4543						$275,703						$33,417,297								-$33,141,594														-98.4																		1

				Food Services & Drinking Places																		722						$6,845,433						$8,082,681								-$1,237,248														-8.3																		12

				Special Food Services																		7223						$182,731						$270,959								-$88,228														-19.4																		1

				Drinking Places - Alcoholic Beverages																		7224						$111,236						$0								$111,236														100.0																		0

				Restaurants/Other Eating Places																		7225						$6,551,466						$7,811,722								-$1,260,256														-8.8																		11

										Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars.  The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology Statement.
http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf



								Source: Esri and Data Axle.  Esri 2021 Updated Demographics.  Esri 2017 Retail MarketPlace. ©2021 Esri. ©2017 Data Axle, Inc. All rights reserved.
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Berlin Subdivision Rail Corridor – Pineland (East), ME – Rail Service

Note – This reflects a 3-mile radius (study area) about a potential 
station site for Pineland (East). This study area offers an approximate 
location for the station, only, in order to compile baseline metrics. This 
is not a definitive or final location for a Pineland (East) Station –
which is yet to be determined.

2010 2021 2026

2,235 2,404 2,517 4.7%
290 397 424 6.8%
782 625 599 -4.2%
224 433 551 27.3%

41.5            44.2            44.2            0.0%

910 998 1,042 4.4%
745 827 875 5.8%
119 114 113 -0.9%

na $328,125 $374,061 14.0%
na $359,522 $410,584 14.2%

na $95,407 $106,568 11.7%
na $47,146 $53,006 12.4%

Firms Employees Emp/Firm % of Firms
91 591 6.5              100.0%
13 69 5.3              14.3%

5 44 8.8              5.5%
34 248 7.3              37.4%

2 15 7.5              2.2%
37 215 5.8              40.7%other

renter households

Owner Median Value
Owner Average Value

Median Household $
Per Capita $

Totals (2021)
retail sector
office sector

service sector
manufacturing sector

owners households

Selected Comparative Metrics
Pineland East Station (1) % Δ 2021-

2026

Total Population

aged 35 to 54
65 and older
median age

Total Housing Units

aged 20 to 34


Stations_CoordTable

		FID		OID_		Name		Lat		Lon

		0		0		Park and Ride Station		44.03751859		-70.2634984

		1		0		Lewiston Station		44.10233507		-70.2177625

		2		0		Yarmouth Junction Station		43.81339536		-70.19400699

		3		0		Royal Junction Station		43.79984058		-70.22143447

		4		0		Portland Station		43.6469816		-70.27971767

		5		0		Pineland 1A		43.90883333		-70.27326111		WEST

		6		0		Pineland 1B		43.90086944		-70.23661111		EAST





TABLE WEST



								Selected Comparative Metrics						Pineland West Station (1)						% Δ 2021-2026		Cumberland Co.						% Δ 2021-2026		Pineland West as % of Co.

														2010		2021		2026				2010		2021		2026				2010		2021		2026



				193				Total Population						3,882		4,151		4,344		4.6%		281,674		302,496		316,170		4.5%		1.4%		1.4%		1.4%

								aged 20 to 34						688		717		697		-2.8%		51,766		56,538		58,444		3.4%		1.3%		1.3%		1.2%

								aged 35 to 54						1,299		1,154		1,187		2.9%		85,001		77,187		78,702		2.0%		1.5%		1.5%		1.5%

				167				65 and older						367		664		831		25.2%		40,157		59,459		70,494		18.6%		0.9%		1.1%		1.2%				19%		22%

								median age						39.4		41.3		41.9		1.5%		41.0		43.4		43.9		1.2%		96.1%		95.2%		95.4%



		6,902		80				Total Housing Units						1,631		1,778		1,858		4.5%		138,657		152,039		158,941		4.5%		1.2%		1.2%		1.2%

								owners households						1,195		1,332		1,419		6.5%		78,545		87,505		93,010		6.3%		1.5%		1.5%		1.5%				81%		70%

								renter households						344		335		331		-1.2%		38,794		39,760		40,509		1.9%		0.9%		0.8%		0.8%

																																						0.0154852704		1440.285		108

								Owner Median Value						na		$265,782		$298,875		12.5%		na		$322,496		$375,747		16.5%		na		82.4%		79.5%				0.0156378346		1454.475		122

								Owner Average Value						na		$295,796		$367,254		24.2%		na		$381,894		$436,549		14.3%		na		77.5%		84.1%

																																						0.0083752993		339.275		4

								Median Household $						na		$78,672		$86,809		10.3%		na		$76,604		$85,662		11.8%		na		102.7%		101.3%				0.0084570096		342.585		8

								Per Capita $						na		$38,740		$43,199		11.5%		na		$43,854		$49,337		12.5%		na		88.3%		87.6%



														Firms		Employees		Emp/Firm		% of Firms		Firms		Employees		Emp/Firm		% of Firms

								Totals (2021)						214		1,594		7.4		100.0%		14,042		197,591		14.1		100.0%		1.5%		0.8%		52.9%

								retail sector						35		240		6.9		16.4%		3,004		40,345		13.4		21.4%		1.2%		0.6%		51.1%				56%		64%

								office sector						18		124		6.9		8.4%		1,340		16,922		12.6		9.5%		1.3%		0.7%		54.6%

								service sector						84		681		8.1		39.3%		5,916		91,545		15.5		42.1%		1.4%		0.7%		52.4%				58%		67%

								manufacturing sector						10		80		8.0		4.7%		420		9,703		23.1		3.0%		2.4%		0.8%		34.6%

								other						67		469		7.0		31.3%		3,362		39,076		11.6		23.9%		2.0%		1.2%		60.2%

								Source: Esri and RKG (2022)

								(1) 3-mile radius about the potential Station location 

								na - data suppressed or otherwise unreported



								Selected Retail Sector Comparative Metrics (in $1,000's)						Pineland West Station (1)				Import  Export		Cumberland Co.				Import  Export		Pineland West as % of Co.

														Demand		Sales				Demand		Sales				Demand		Sales



								Total						$9,371.6		$7,018.8		($2,352.8)		$639,411.5		$909,172.0		$269,760.5		1.5%		0.8%				$   5,622		$   5,024				112%

								specialty food stores (2)						$779.1		$3,545.7		$2,766.6		$53,895.6		$177,360.0		$123,464.4		1.4%		2.0%				455%

								second hand stores (3)						$504.6		$186.6		($318.0)		$34,159.5		$47,160.9		$13,001.4		1.5%		0.4%

								other specialty retail (4)						$1,366.7		$84.0		($1,282.7)		$97,505.1		$146,558.0		$49,052.9		1.4%		0.1%

								restaurants (5)						$6,721.2		$3,202.5		($3,518.7)		$453,851.3		$538,093.1		$84,241.8		1.5%		0.6%										1%

								Source: Esri and RKG (2022)

								(1) 3-mile radius about the potential Station location - Note that overlaps exists with Pineland East Station location - reported in full with overlap

								(2) includes meat and fish markets, produce, bakeries and confectioneries and nuts as example																								Pineland West Station Study Area 2021 - 2026 Residential						Baseline # of Units		As % of County (1)		As % of County (2)

								(3) includes used merchandise, consignment shops and charitable thrift stores as examples

								(4) includes pet supply stores, tobacco shops and generally unspecified other as examples																								Total Housing Units						83		113		130

								(5) includes full-service, limited-service, cafeterias and snack vendors as examples																								owners households						87		108		122

																																renter households						(4)		4		8

																				Study Area Sales as a % of County												Source: Esri and RKG (2022)

																																(1) Increase 2026 representation of county by 1.15% for owner and 1.25% for renter

																				2.00%		Specialty Food Stores										(2) Increase 2026 representation of county by 1.25% for owner and 1.35% for renter

																				0.40%		Secomd Hand Stores

																				0.06%		Other Specialty Retail Stores										Potential Change in HH Retail Demand from Baseline

																				0.60%		Restaurants																		$912,304		$1,452,403

																																Potential Employment increase and annual workday restaurant spending

																																								23		$36,800

																																Potential change in Population with Household Growth above the Baseline

																																Owner Base		217						53		88

																																Renter Base		(8)						16		23

																																		209						69		111



Study Area Sales as a % of County	

Specialty Food Stores	Secomd Hand Stores	Other Specialty Retail Stores	Restaurants	1.999173477886897E-2	3.9560286891700954E-3	5.7307021940180441E-4	5.9515858495946799E-3	
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														Demographic and Income Profile



																04096 4																Prepared by Esri

																04260, New Gloucester, Maine																								Latitude: 43.90883

																Ring: 1 mile radius																								Longitude: -70.27972





								Summary										Census 2010								2021												2026

								Population										97								99												101

								Households										35								36												37

								Families										24								24												25

								Average Household Size										2.77								2.75												2.73

								Owner Occupied Housing Units										26								28												29

								Renter Occupied Housing Units										9								8												8

								Median Age										38.8								41.1												41.8

								Trends: 2021-2026 Annual Rate										Area								State												National

								Population										0.40%								0.39%												0.71%

								Households										0.55%								0.50%												0.71%

								Families										0.82%								0.33%												0.64%

								Owner HHs										0.70%								0.76%												0.91%

								Median Household Income										0.09%								1.90%												2.41%

																										2021												2026

								Households by Income																		Number				Percent								Number								Percent

								<$15,000																		1				2.8%								1								2.7%

								$15,000 - $24,999																		1				2.8%								1								2.7%

								$25,000 - $34,999																		3				8.3%								5								13.5%

								$35,000 - $49,999																		6				16.7%								7								18.9%

								$50,000 - $74,999																		9				25.0%								6								16.2%

								$75,000 - $99,999																		5				13.9%								3								8.1%

								$100,000 - $149,999																		7				19.4%								9								24.3%

								$150,000 - $199,999																		3				8.3%								4								10.8%

								$200,000+																		2				5.6%								2								5.4%



								Median Household Income																		$69,186												$69,497

								Average Household Income																		$88,006												$98,200

								Per Capita Income																		$35,449												$39,830

																		Census 2010								2021												2026

								Population by Age										Number		Percent						Number				Percent								Number								Percent

								0 - 4										7		7.3%						6				6.2%								6								5.9%

								5 - 9										6		6.2%						6				6.2%								6								5.9%

								10 - 14										6		6.2%						7				7.2%								7								6.9%

								15 - 19										5		5.2%						5				5.2%								6								5.9%

								20 - 24										5		5.2%						4				4.1%								4								4.0%

								25 - 34										13		13.5%						12				12.4%								11								10.9%

								35 - 44										16		16.7%						14				14.4%								15								14.9%

								45 - 54										15		15.6%						14				14.4%								14								13.9%

								55 - 64										13		13.5%						14				14.4%								14								13.9%

								65 - 74										6		6.2%						11				11.3%								11								10.9%

								75 - 84										3		3.1%						3				3.1%								6								5.9%

								85+										1		1.0%						1				1.0%								1								1.0%

																		Census 2010								2021												2026

								Race and Ethnicity										Number		Percent						Number				Percent								Number								Percent

								White Alone										94		96.9%						95				96.0%								96								95.0%

								Black Alone										1		1.0%						1				1.0%								1								1.0%

								American Indian Alone										0		0.0%						0				0.0%								0								0.0%

								Asian Alone										0		0.0%						1				1.0%								1								1.0%

								Pacific Islander Alone										0		0.0%						0				0.0%								0								0.0%

								Some Other Race Alone										0		0.0%						0				0.0%								0								0.0%

								Two or More Races										2		2.1%						2				2.0%								3								3.0%



								Hispanic Origin (Any Race)										1		1.0%						1				1.0%								2								2.0%

				Data Note: Income is expressed in current dollars. 



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Demographic and Income Profile



																04096 4																Prepared by Esri

																04260, New Gloucester, Maine																								Latitude: 43.90883

																Ring: 1 mile radius																								Longitude: -70.27972











																								2021 Percent Hispanic Origin:												1.0%



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Demographic and Income Profile



																04096 4																Prepared by Esri

																04260, New Gloucester, Maine																								Latitude: 43.90883

																Ring: 2 mile radius																								Longitude: -70.27972





								Summary										Census 2010								2021												2026

								Population										1,725								1,822												1,899

								Households										682								730												763

								Families										477								496												514

								Average Household Size										2.52								2.49												2.48

								Owner Occupied Housing Units										528								582												617

								Renter Occupied Housing Units										154								148												146

								Median Age										38.5								40.7												41.5

								Trends: 2021-2026 Annual Rate										Area								State												National

								Population										0.83%								0.39%												0.71%

								Households										0.89%								0.50%												0.71%

								Families										0.72%								0.33%												0.64%

								Owner HHs										1.17%								0.76%												0.91%

								Median Household Income										1.68%								1.90%												2.41%

																										2021												2026

								Households by Income																		Number				Percent								Number								Percent

								<$15,000																		28				3.8%								22								2.9%

								$15,000 - $24,999																		20				2.7%								18								2.4%

								$25,000 - $34,999																		48				6.6%								59								7.7%

								$35,000 - $49,999																		100				13.7%								116								15.2%

								$50,000 - $74,999																		174				23.8%								147								19.3%

								$75,000 - $99,999																		94				12.9%								75								9.8%

								$100,000 - $149,999																		170				23.3%								193								25.3%

								$150,000 - $199,999																		60				8.2%								88								11.5%

								$200,000+																		36				4.9%								45								5.9%



								Median Household Income																		$73,944												$80,379

								Average Household Income																		$91,534												$101,399

								Per Capita Income																		$36,085												$40,085

																		Census 2010								2021												2026

								Population by Age										Number		Percent						Number				Percent								Number								Percent

								0 - 4										118		6.8%						105				5.8%								107								5.6%

								5 - 9										118		6.8%						115				6.3%								114								6.0%

								10 - 14										112		6.5%						125				6.9%								126								6.6%

								15 - 19										100		5.8%						103				5.7%								118								6.2%

								20 - 24										84		4.9%						78				4.3%								76								4.0%

								25 - 34										234		13.6%						233				12.8%								223								11.7%

								35 - 44										282		16.4%						267				14.7%								282								14.8%

								45 - 54										297		17.2%						257				14.1%								256								13.5%

								55 - 64										226		13.1%						263				14.5%								255								13.4%

								65 - 74										87		5.0%						193				10.6%								217								11.4%

								75 - 84										46		2.7%						60				3.3%								103								5.4%

								85+										19		1.1%						21				1.2%								23								1.2%

																		Census 2010								2021												2026

								Race and Ethnicity										Number		Percent						Number				Percent								Number								Percent

								White Alone										1,676		97.2%						1,756				96.4%								1,818								95.8%

								Black Alone										10		0.6%						14				0.8%								18								0.9%

								American Indian Alone										1		0.1%						1				0.1%								1								0.1%

								Asian Alone										8		0.5%						10				0.5%								12								0.6%

								Pacific Islander Alone										1		0.1%						2				0.1%								2								0.1%

								Some Other Race Alone										1		0.1%						1				0.1%								1								0.1%

								Two or More Races										27		1.6%						38				2.1%								45								2.4%



								Hispanic Origin (Any Race)										16		0.9%						23				1.3%								28								1.5%

				Data Note: Income is expressed in current dollars. 



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Demographic and Income Profile



																04096 4																Prepared by Esri

																04260, New Gloucester, Maine																								Latitude: 43.90883

																Ring: 2 mile radius																								Longitude: -70.27972











																								2021 Percent Hispanic Origin:												1.3%



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Demographic and Income Profile



																04096 4																Prepared by Esri

																04260, New Gloucester, Maine																								Latitude: 43.90883

																Ring: 3 mile radius																								Longitude: -70.27972





								Summary										Census 2010								2021												2026

								Population										3,882								4,151												4,344

								Households										1,539								1,667												1,749

								Families										1,068								1,124												1,169

								Average Household Size										2.52								2.48												2.48

								Owner Occupied Housing Units										1,195								1,332												1,419

								Renter Occupied Housing Units										344								335												331

								Median Age										39.4								41.3												41.9

								Trends: 2021-2026 Annual Rate										Area								State												National

								Population										0.91%								0.39%												0.71%

								Households										0.96%								0.50%												0.71%

								Families										0.79%								0.33%												0.64%

								Owner HHs										1.27%								0.76%												0.91%

								Median Household Income										1.99%								1.90%												2.41%

																										2021												2026

								Households by Income																		Number				Percent								Number								Percent

								<$15,000																		67				4.0%								54								3.1%

								$15,000 - $24,999																		54				3.2%								50								2.9%

								$25,000 - $34,999																		100				6.0%								116								6.6%

								$35,000 - $49,999																		198				11.9%								222								12.7%

								$50,000 - $74,999																		369				22.1%								320								18.3%

								$75,000 - $99,999																		243				14.6%								210								12.0%

								$100,000 - $149,999																		392				23.5%								449								25.7%

								$150,000 - $199,999																		131				7.9%								190								10.9%

								$200,000+																		114				6.8%								139								7.9%



								Median Household Income																		$78,672												$86,809

								Average Household Income																		$96,998												$107,854

								Per Capita Income																		$38,740												$43,199

																		Census 2010								2021												2026

								Population by Age										Number		Percent						Number				Percent								Number								Percent

								0 - 4										254		6.5%						233				5.6%								241								5.5%

								5 - 9										264		6.8%						252				6.1%								254								5.8%

								10 - 14										249		6.4%						275				6.6%								277								6.4%

								15 - 19										232		6.0%						236				5.7%								260								6.0%

								20 - 24										191		4.9%						179				4.3%								177								4.1%																191		179		177

								25 - 34										497		12.8%						538				13.0%								520								12.0%																497		538		520

								35 - 44										619		15.9%						577				13.9%								623								14.3%																688		717		697

								45 - 54										680		17.5%						577				13.9%								564								13.0%

								55 - 64										528		13.6%						618				14.9%								597								13.7%

								65 - 74										207		5.3%						463				11.2%								525								12.1%

								75 - 84										114		2.9%						148				3.6%								248								5.7%

								85+										46		1.2%						53				1.3%								58								1.3%

																		Census 2010								2021												2026

								Race and Ethnicity										Number		Percent						Number				Percent								Number								Percent

								White Alone										3,775		97.3%						4,005				96.5%								4,166								95.9%

								Black Alone										23		0.6%						32				0.8%								41								0.9%

								American Indian Alone										1		0.0%						1				0.0%								2								0.0%

								Asian Alone										23		0.6%						30				0.7%								35								0.8%

								Pacific Islander Alone										2		0.1%						4				0.1%								4								0.1%

								Some Other Race Alone										4		0.1%						5				0.1%								7								0.2%

								Two or More Races										53		1.4%						74				1.8%								90								2.1%



								Hispanic Origin (Any Race)										34		0.9%						48				1.2%								60								1.4%

				Data Note: Income is expressed in current dollars. 



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Demographic and Income Profile



																04096 4																Prepared by Esri

																04260, New Gloucester, Maine																								Latitude: 43.90883

																Ring: 3 mile radius																								Longitude: -70.27972











																								2021 Percent Hispanic Origin:												1.2%



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Housing Profile



																04096 4																																Prepared by Esri

																04260, New Gloucester, Maine																																												Latitude: 43.90883

																Ring: 1 mile radius																																												Longitude: -70.27972





								Population																																Households

								2010 Total Population												97																				2021 Median Household Income																						$69,186

								2021 Total Population												99																				2026 Median Household Income																						$69,497

								2026 Total Population												101																				2021-2026 Annual Rate																						0.09%

								2021-2026 Annual Rate												0.40%



																																Census 2010												2021														2026

								Housing Units by Occupancy Status and Tenure																								Number				Percent								Number								Percent						Number								Percent

								Total Housing Units																								39				100.0%								41								100.0%						42								100.0%

								Occupied																								35				89.7%								36								87.8%						37								88.1%

								Owner																								26				66.7%								28								68.3%						29								69.0%

								Renter																								9				23.1%								8								19.5%						8								19.0%

								Vacant																								4				10.3%								5								12.2%						5								11.9%



																																												2021														2026

								Owner Occupied Housing Units by Value																																				Number								Percent						Number								Percent

								Total																																				27								100.0%						29								100.0%

								<$50,000																																				1								3.7%						0								0.0%

								$50,000-$99,999																																				0								0.0%						0								0.0%

								$100,000-$149,999																																				3								11.1%						1								3.4%

								$150,000-$199,999																																				2								7.4%						1								3.4%

								$200,000-$249,999																																				10								37.0%						8								27.6%

								$250,000-$299,999																																				4								14.8%						5								17.2%

								$300,000-$399,999																																				6								22.2%						11								37.9%

								$400,000-$499,999																																				1								3.7%						2								6.9%

								$500,000-$749,999																																				0								0.0%						1								3.4%

								$750,000-$999,999																																				0								0.0%						0								0.0%

								$1,000,000-$1,499,999																																				0								0.0%						0								0.0%

								$1,500,000-$1,999,999																																				0								0.0%						0								0.0%

								$2,000,000+																																				0								0.0%						0								0.0%



								Median Value																																				$237,500														$295,000

								Average Value																																				$246,296														$305,172



								Census 2010 Housing Units																																																Number								Percent

								Total																																																39								100.0%

								In Urbanized Areas																																																0								0.0%

								In Urban Clusters																																																0								0.0%

								Rural Housing Units																																																39								100.0%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																04096 4																																Prepared by Esri

																04260, New Gloucester, Maine																																												Latitude: 43.90883

																Ring: 1 mile radius																																												Longitude: -70.27972





								Census 2010 Owner Occupied Housing Units by Mortgage Status																																																Number								Percent

								Total																																																26								100.0%

								Owned with a Mortgage/Loan																																																22								84.6%

								Owned Free and Clear																																																4								15.4%



								Census 2010 Vacant Housing Units by Status

																																																								Number								Percent

								Total																																																2								100.0%

								For Rent																																																1								50.0%

								Rented- Not Occupied																																																0								0.0%

								For Sale Only																																																0								0.0%

								Sold - Not Occupied																																																0								0.0%

								Seasonal/Recreational/Occasional Use																																																1								50.0%

								For Migrant Workers																																																0								0.0%

								Other Vacant																																																0								0.0%



								Census 2010 Occupied Housing Units by Age of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						34										26								76.5%

								15-24																																						2										1								50.0%

								25-34																																						5										3								60.0%

								35-44																																						8										7								87.5%

								45-54																																						8										7								87.5%

								55-64																																						6										5								83.3%

								65-74																																						3										2								66.7%

								75-84																																						2										1								50.0%

								85+																																						0										0								0.0%



								Census 2010 Occupied Housing Units by Race/Ethnicity of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						35										26								74.3%

								White Alone																																						35										26								74.3%

								Black/African American Alone																																						0										0								0.0%

								American Indian/Alaska Native Alone																																						0										0								0.0%

								Asian Alone																																						0										0								0.0%

								Pacific Islander Alone																																						0										0								0.0%

								Other Race Alone																																						0										0								0.0%

								Two or More Races																																						0										0								0.0%



								Hispanic Origin																																						0										0								0.0%



								Census 2010 Occupied Housing Units by Size and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						32										24								75.0%

								1-Person																																						7										4								57.1%

								2-Person																																						14										11								78.6%

								3-Person																																						5										4								80.0%

								4-Person																																						5										4								80.0%

								5-Person																																						1										1								100.0%

								6-Person																																						0										0								0.0%

								7+ Person																																						0										0								0.0%



								2021 Housing Affordability

								Housing Affordability Index																																						0

								Percent of Income for Mortgage																																						0.0%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																04096 4																																Prepared by Esri

																04260, New Gloucester, Maine																																												Latitude: 43.90883

																Ring: 2 mile radius																																												Longitude: -70.27972





								Population																																Households

								2010 Total Population												1,725																				2021 Median Household Income																						$73,944

								2021 Total Population												1,822																				2026 Median Household Income																						$80,379

								2026 Total Population												1,899																				2021-2026 Annual Rate																						1.68%

								2021-2026 Annual Rate												0.83%



																																Census 2010												2021														2026

								Housing Units by Occupancy Status and Tenure																								Number				Percent								Number								Percent						Number								Percent

								Total Housing Units																								723				100.0%								779								100.0%						810								100.0%

								Occupied																								682				94.3%								730								93.7%						763								94.2%

								Owner																								528				73.0%								582								74.7%						617								76.2%

								Renter																								154				21.3%								148								19.0%						146								18.0%

								Vacant																								41				5.7%								49								6.3%						47								5.8%



																																												2021														2026

								Owner Occupied Housing Units by Value																																				Number								Percent						Number								Percent

								Total																																				582								100.0%						615								100.0%

								<$50,000																																				18								3.1%						6								1.0%

								$50,000-$99,999																																				12								2.1%						3								0.5%

								$100,000-$149,999																																				45								7.7%						17								2.8%

								$150,000-$199,999																																				68								11.7%						35								5.7%

								$200,000-$249,999																																				119								20.4%						93								15.1%

								$250,000-$299,999																																				157								27.0%						171								27.8%

								$300,000-$399,999																																				115								19.8%						191								31.1%

								$400,000-$499,999																																				18								3.1%						37								6.0%

								$500,000-$749,999																																				18								3.1%						37								6.0%

								$750,000-$999,999																																				0								0.0%						0								0.0%

								$1,000,000-$1,499,999																																				12								2.1%						25								4.1%

								$1,500,000-$1,999,999																																				0								0.0%						0								0.0%

								$2,000,000+																																				0								0.0%						0								0.0%



								Median Value																																				$259,236														$294,883

								Average Value																																				$280,799														$348,699



								Census 2010 Housing Units																																																Number								Percent

								Total																																																723								100.0%

								In Urbanized Areas																																																1								0.1%

								In Urban Clusters																																																0								0.0%

								Rural Housing Units																																																722								99.9%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																04096 4																																Prepared by Esri

																04260, New Gloucester, Maine																																												Latitude: 43.90883

																Ring: 2 mile radius																																												Longitude: -70.27972





								Census 2010 Owner Occupied Housing Units by Mortgage Status																																																Number								Percent

								Total																																																528								100.0%

								Owned with a Mortgage/Loan																																																442								83.7%

								Owned Free and Clear																																																86								16.3%



								Census 2010 Vacant Housing Units by Status

																																																								Number								Percent

								Total																																																45								100.0%

								For Rent																																																14								31.1%

								Rented- Not Occupied																																																1								2.2%

								For Sale Only																																																5								11.1%

								Sold - Not Occupied																																																1								2.2%

								Seasonal/Recreational/Occasional Use																																																15								33.3%

								For Migrant Workers																																																0								0.0%

								Other Vacant																																																9								20.0%



								Census 2010 Occupied Housing Units by Age of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						682										526								77.1%

								15-24																																						22										7								31.8%

								25-34																																						103										64								62.1%

								35-44																																						154										125								81.2%

								45-54																																						170										143								84.1%

								55-64																																						134										113								84.3%

								65-74																																						53										44								83.0%

								75-84																																						34										23								67.6%

								85+																																						12										7								58.3%



								Census 2010 Occupied Housing Units by Race/Ethnicity of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						683										528								77.3%

								White Alone																																						669										519								77.6%

								Black/African American Alone																																						2										1								50.0%

								American Indian/Alaska Native Alone																																						1										1								100.0%

								Asian Alone																																						2										1								50.0%

								Pacific Islander Alone																																						0										0								0.0%

								Other Race Alone																																						1										0								0.0%

								Two or More Races																																						8										6								75.0%



								Hispanic Origin																																						4										3								75.0%



								Census 2010 Occupied Housing Units by Size and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						682										528								77.4%

								1-Person																																						143										87								60.8%

								2-Person																																						258										210								81.4%

								3-Person																																						118										93								78.8%

								4-Person																																						111										95								85.6%

								5-Person																																						33										27								81.8%

								6-Person																																						12										10								83.3%

								7+ Person																																						7										6								85.7%



								2021 Housing Affordability

								Housing Affordability Index																																						146

								Percent of Income for Mortgage																																						14.7%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																04096 4																																Prepared by Esri

																04260, New Gloucester, Maine																																												Latitude: 43.90883

																Ring: 3 mile radius																																												Longitude: -70.27972





								Population																																Households

								2010 Total Population												3,882																				2021 Median Household Income																						$78,672

								2021 Total Population												4,151																				2026 Median Household Income																						$86,809

								2026 Total Population												4,344																				2021-2026 Annual Rate																						1.99%

								2021-2026 Annual Rate												0.91%



																																Census 2010												2021														2026

								Housing Units by Occupancy Status and Tenure																								Number				Percent								Number								Percent						Number								Percent

								Total Housing Units																								1,631				100.0%								1,778								100.0%						1,858								100.0%

								Occupied																								1,539				94.4%								1,667								93.8%						1,750								94.2%

								Owner																								1,195				73.3%								1,332								74.9%						1,419								76.4%

								Renter																								344				21.1%								335								18.8%						331								17.8%

								Vacant																								92				5.6%								111								6.2%						109								5.9%



																																												2021														2026

								Owner Occupied Housing Units by Value																																				Number								Percent						Number								Percent

								Total																																				1,332								100.0%						1,420								100.0%

								<$50,000																																				39								2.9%						14								1.0%

								$50,000-$99,999																																				35								2.6%						8								0.6%

								$100,000-$149,999																																				88								6.6%						34								2.4%

								$150,000-$199,999																																				169								12.7%						91								6.4%

								$200,000-$249,999																																				222								16.7%						172								12.1%

								$250,000-$299,999																																				358								26.9%						400								28.2%

								$300,000-$399,999																																				254								19.1%						391								27.5%

								$400,000-$499,999																																				82								6.2%						146								10.3%

								$500,000-$749,999																																				53								4.0%						95								6.7%

								$750,000-$999,999																																				0								0.0%						0								0.0%

								$1,000,000-$1,499,999																																				29								2.2%						65								4.6%

								$1,500,000-$1,999,999																																				1								0.1%						1								0.1%

								$2,000,000+																																				2								0.2%						3								0.2%



								Median Value																																				$265,782														$298,875

								Average Value																																				$295,796														$367,254



								Census 2010 Housing Units																																																Number								Percent

								Total																																																1,631								100.0%

								In Urbanized Areas																																																12								0.7%

								In Urban Clusters																																																0								0.0%

								Rural Housing Units																																																1,619								99.3%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																04096 4																																Prepared by Esri

																04260, New Gloucester, Maine																																												Latitude: 43.90883

																Ring: 3 mile radius																																												Longitude: -70.27972





								Census 2010 Owner Occupied Housing Units by Mortgage Status																																																Number								Percent

								Total																																																1,195								100.0%

								Owned with a Mortgage/Loan																																																982								82.2%

								Owned Free and Clear																																																213								17.8%



								Census 2010 Vacant Housing Units by Status

																																																								Number								Percent

								Total																																																99								100.0%

								For Rent																																																31								31.3%

								Rented- Not Occupied																																																3								3.0%

								For Sale Only																																																14								14.1%

								Sold - Not Occupied																																																4								4.0%

								Seasonal/Recreational/Occasional Use																																																27								27.3%

								For Migrant Workers																																																0								0.0%

								Other Vacant																																																20								20.2%



								Census 2010 Occupied Housing Units by Age of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						1,539										1,195								77.6%

								15-24																																						51										15								29.4%

								25-34																																						218										132								60.6%

								35-44																																						332										269								81.0%

								45-54																																						385										326								84.7%

								55-64																																						316										270								85.4%

								65-74																																						125										105								84.0%

								75-84																																						81										56								69.1%

								85+																																						31										22								71.0%



								Census 2010 Occupied Housing Units by Race/Ethnicity of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						1,539										1,195								77.6%

								White Alone																																						1,511										1,177								77.9%

								Black/African American Alone																																						6										3								50.0%

								American Indian/Alaska Native Alone																																						1										1								100.0%

								Asian Alone																																						4										3								75.0%

								Pacific Islander Alone																																						1										0								0.0%

								Other Race Alone																																						1										0								0.0%

								Two or More Races																																						15										11								73.3%



								Hispanic Origin																																						10										6								60.0%



								Census 2010 Occupied Housing Units by Size and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						1,540										1,195								77.6%

								1-Person																																						332										198								59.6%

								2-Person																																						578										473								81.8%

								3-Person																																						272										218								80.1%

								4-Person																																						241										210								87.1%

								5-Person																																						75										61								81.3%

								6-Person																																						26										21								80.8%

								7+ Person																																						16										14								87.5%



								2021 Housing Affordability

								Housing Affordability Index																																						151

								Percent of Income for Mortgage																																						14.2%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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Business



										Business Summary



												04096 4																																																																																						Prepared by Esri

												04260, New Gloucester, Maine																																																																																																																				Latitude: 43.90883

												Rings: 1, 2, 3 mile radii																																																																																																																				Longitude: -70.27972



		Data for all businesses in area																								1 mile																																																2 miles																																																		3 miles

		Total Businesses:																						6																																																				85																																																		214

		Total Employees:																						45																																																				647																																																		1,594

		Total Residential Population:																						99																																																				1,822																																																		4,151

		Employee/Residential Population Ratio (per 100 Residents)																						45																																																				36																																																		38

																						Businesses																				Employees																								Businesses																										Employees																												Businesses																										Employees

		by SIC Codes																Number														Percent												Number						Percent																		Number										Percent														Number								Percent																Number																Percent										Number								Percent

		Agriculture & Mining																		0														0.0%												6						13.3%																		6										7.1%														85								13.1%																12																5.6%										119						7.5%

		Construction																		1														16.7%												3						6.7%																		9										10.6%														40								6.2%																22																10.3%										102						6.4%

		Manufacturing																		0														0.0%												2						4.4%																		3										3.5%														23								3.6%																10																4.7%										80						5.0%

		Transportation																		0														0.0%												2						4.4%																		1										1.2%														20								3.1%																4																1.9%										69						4.3%

		Communication																		0														0.0%												1						2.2%																		1										1.2%														18								2.8%																2																0.9%										22						1.4%

		Utility																		0														0.0%												0						0.0%																		0										0.0%														0								0.0%																1																0.5%										3						0.2%

		Wholesale Trade																		0														0.0%												2						4.4%																		3										3.5%														28								4.3%																8																3.7%										96						6.0%



		Retail Trade Summary																		1														16.7%												6						13.3%																		11										12.9%														77								11.9%																35																16.4%										240						15.1%

		Home Improvement																		0														0.0%												0						0.0%																		1										1.2%														4								0.6%																2																0.9%										10						0.6%

		General Merchandise Stores																		0														0.0%												1						2.2%																		2										2.4%														8								1.2%																2																0.9%										12						0.8%

		Food Stores																		0														0.0%												2						4.4%																		1										1.2%														30								4.6%																6																2.8%										73						4.6%

		Auto Dealers, Gas Stations, Auto Aftermarket																		0														0.0%												0						0.0%																		1										1.2%														2								0.3%																4																1.9%										16						1.0%

		Apparel & Accessory Stores																		0														0.0%												0						0.0%																		0										0.0%														0								0.0%																0																0.0%										0						0.0%

		Furniture & Home Furnishings																		0														0.0%												0						0.0%																		2										2.4%														4								0.6%																3																1.4%										12						0.8%

		Eating & Drinking Places																		0														0.0%												2						4.4%																		3										3.5%														24								3.7%																10																4.7%										100						6.3%

		Miscellaneous Retail																		0														0.0%												0						0.0%																		2										2.4%														6								0.9%																7																3.3%										16						1.0%



		Finance, Insurance, Real Estate Summary																		1														16.7%												4						8.9%																		7										8.2%														60								9.3%																18																8.4%										124						7.8%

		Banks, Savings & Lending Institutions																		0														0.0%												0						0.0%																		1										1.2%														4								0.6%																4																1.9%										29						1.8%

		Securities Brokers																		0														0.0%												0						0.0%																		1										1.2%														7								1.1%																2																0.9%										11						0.7%

		Insurance Carriers & Agents																		0														0.0%												3						6.7%																		3										3.5%														33								5.1%																5																2.3%										54						3.4%

		Real Estate, Holding, Other Investment Offices																		0														0.0%												1						2.2%																		2										2.4%														15								2.3%																7																3.3%										30						1.9%



		Services Summary																		2														33.3%												18						40.0%																		37										43.5%														289								44.7%																84																39.3%										681						42.7%

		Hotels & Lodging																		0														0.0%												0						0.0%																		0										0.0%														0								0.0%																1																0.5%										2						0.1%

		Automotive Services																		0														0.0%												1						2.2%																		4										4.7%														10								1.5%																10																4.7%										24						1.5%

		Motion Pictures & Amusements																		0														0.0%												0						0.0%																		0										0.0%														3								0.5%																3																1.4%										32						2.0%

		Health Services																		0														0.0%												1						2.2%																		4										4.7%														20								3.1%																12																5.6%										101						6.3%

		Legal Services																		0														0.0%												0						0.0%																		1										1.2%														3								0.5%																1																0.5%										4						0.3%

		Education Institutions & Libraries																		0														0.0%												6						13.3%																		4										4.7%														98								15.1%																10																4.7%										206						12.9%

		Other Services																		2														33.3%												10						22.2%																		23										27.1%														154								23.8%																49																22.9%										313						19.6%



		Government																		0														0.0%												0						0.0%																		2										2.4%														7								1.1%																8																3.7%										51						3.2%



		Unclassified Establishments																		0														0.0%												0						0.0%																		6										7.1%														2								0.3%																10																4.7%										4						0.3%



		Totals																		6														100.0%												45						100.0%																		85										100.0%														647								100.0%																214																100.0%										1,594						100.0%



				Source:  Copyright 2021 Data Axle, Inc. All rights reserved. Esri Total Residential Population forecasts for 2021.




				Date Note: Data on the Business Summary report is calculated using 

																								Esri’s Data allocation method																				which uses census block groups to allocate business summary data to custom areas.
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										Business Summary



												04096 4																																																																																						Prepared by Esri

												04260, New Gloucester, Maine																																																																																																																				Latitude: 43.90883

												Rings: 1, 2, 3 mile radii																																																																																																																				Longitude: -70.27972



																				Businesses																				Employees																								Businesses																										Employees																										Businesses																								Employees

		by NAICS Codes																		Number														Percent												Number						Percent																		Number										Percent														Number								Percent																Number																Percent										Number						Percent

		Agriculture, Forestry, Fishing & Hunting																		0														0.0%												5						11.1%																				6										7.1%														81								12.5%																		9												4.2%										99						6.2%

		Mining																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		0												0.0%										0						0.0%

		Utilities																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		1												0.5%										3						0.2%

		Construction																		1														16.7%												3						6.7%																				9										10.6%														42								6.5%																		24												11.2%										130						8.2%

		Manufacturing																		0														0.0%												2						4.4%																				3										3.5%														20								3.1%																		10												4.7%										77						4.8%

		Wholesale Trade																		0														0.0%												2						4.4%																				3										3.5%														28								4.3%																		8												3.7%										96						6.0%

		Retail Trade																		1														16.7%												4						8.9%																				8										9.4%														51								7.9%																		23												10.7%										126						7.9%

		Motor Vehicle & Parts Dealers																		0														0.0%												0						0.0%																				0										0.0%														1								0.2%																		3												1.4%										12						0.8%

		Furniture & Home Furnishings Stores																		0														0.0%												0						0.0%																				1										1.2%														2								0.3%																		1												0.5%										3						0.2%

		Electronics & Appliance Stores																		0														0.0%												0						0.0%																				0										0.0%														1								0.2%																		2												0.9%										13						0.8%

		Bldg Material & Garden Equipment & Supplies Dealers																		0														0.0%												0						0.0%																				1										1.2%														4								0.6%																		2												0.9%										10						0.6%

		Food & Beverage Stores																		0														0.0%												2						4.4%																				1										1.2%														29								4.5%																		5												2.3%										59						3.7%

		Health & Personal Care Stores																		0														0.0%												0						0.0%																				1										1.2%														4								0.6%																		1												0.5%										5						0.3%

		Gasoline Stations																		0														0.0%												0						0.0%																				0										0.0%														1								0.2%																		2												0.9%										5						0.3%

		Clothing & Clothing Accessories Stores																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		0												0.0%										0						0.0%

		Sport Goods, Hobby, Book, & Music Stores																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		0												0.0%										3						0.2%

		General Merchandise Stores																		0														0.0%												1						2.2%																				2										2.4%														8								1.2%																		2												0.9%										12						0.8%

		Miscellaneous Store Retailers																		0														0.0%												0						0.0%																				1										1.2%														1								0.2%																		2												0.9%										3						0.2%

		Nonstore Retailers																		0														0.0%												0						0.0%																				1										1.2%														0								0.0%																		3												1.4%										0						0.0%

		Transportation & Warehousing																		0														0.0%												2						4.4%																				1										1.2%														20								3.1%																		4												1.9%										69						4.3%

		Information																		0														0.0%												1						2.2%																				3										3.5%														20								3.1%																		5												2.3%										28						1.8%

		Finance & Insurance																		0														0.0%												3						6.7%																				4										4.7%														45								7.0%																		11												5.1%										95						6.0%

		Central Bank/Credit Intermediation & Related Activities																		0														0.0%												0						0.0%																				1										1.2%														4								0.6%																		4												1.9%										29						1.8%

		Securities, Commodity Contracts & Other Financial Investments & Other Related Activities																		0														0.0%												0						0.0%																				1										1.2%														7								1.1%																		2												0.9%										12						0.8%

		Insurance Carriers & Related Activities; Funds, Trusts & Other Financial Vehicles																		0														0.0%												3						6.7%																				3										3.5%														33								5.1%																		5												2.3%										54						3.4%

		Real Estate, Rental & Leasing																		0														0.0%												0						0.0%																				2										2.4%														6								0.9%																		7												3.3%										19						1.2%

		Professional, Scientific & Tech Services																		1														16.7%												3						6.7%																				7										8.2%														39								6.0%																		14												6.5%										80						5.0%

		Legal Services																		0														0.0%												0						0.0%																				1										1.2%														3								0.5%																		1												0.5%										4						0.3%

		Management of Companies & Enterprises																		0														0.0%												1						2.2%																				1										1.2%														11								1.7%																		1												0.5%										13						0.8%

		Administrative & Support & Waste Management & Remediation Services																		0														0.0%												1						2.2%																				2										2.4%														11								1.7%																		4												1.9%										26						1.6%

		Educational Services																		0														0.0%												6						13.3%																				4										4.7%														98								15.1%																		10												4.7%										207						13.0%

		Health Care & Social Assistance																		1														16.7%												5						11.1%																				9										10.6%														77								11.9%																		21												9.8%										206						12.9%

		Arts, Entertainment & Recreation																		0														0.0%												0						0.0%																				0										0.0%														2								0.3%																		3												1.4%										31						1.9%

		Accommodation & Food Services																		0														0.0%												2						4.4%																				3										3.5%														25								3.9%																		12												5.6%										116						7.3%

		Accommodation																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		1												0.5%										2						0.1%

		Food Services & Drinking Places																		0														0.0%												2						4.4%																				3										3.5%														25								3.9%																		11												5.1%										114						7.2%

		Other Services (except Public Administration)																		1														16.7%												4						8.9%																				13										15.3%														61								9.4%																		31												14.5%										121						7.6%

		Automotive Repair & Maintenance																		0														0.0%												1						2.2%																				3										3.5%														8								1.2%																		9												4.2%										22						1.4%

		Public Administration																		0														0.0%												0						0.0%																				2										2.4%														7								1.1%																		8												3.7%										51						3.2%



		Unclassified Establishments																		0														0.0%												0						0.0%																				6										7.1%														2								0.3%																		10												4.7%										4						0.3%



		Total																		6														100.0%												45						100.0%																				85										100.0%														647								100.0%																		214												100.0%										1,594						100.0%



				Source:  Copyright 2021 Data Axle, Inc. All rights reserved. Esri Total Residential Population forecasts for 2021.




				Date Note: Data on the Business Summary report is calculated using 

																								Esri’s Data allocation method																				which uses census block groups to allocate business summary data to custom areas.
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																Retail MarketPlace Profile



																		04096 4																												Prepared by Esri

																		04260, New Gloucester, Maine																																										Latitude: 43.90883

																		Ring: 1 mile radius																																										Longitude: -70.27972

																																																																																																Pineland West						Demand  (no auto)		Per HH

																																																																																																Spending Demand				HH



				Summary Demographics																																																																																												3				1,667		$51,448,273		$30,863

				2021 Population																																																										99

				2021 Households																																																										36

				2021 Median Disposable Income																																																										$57,143

				2021 Per Capita Income																																																										$35,449



						NOTE: This database is in mature status. While the data are presented in current year geography, all supply- and demand-related estimates remain vintage 2017.



																								NAICS						Demand						Supply								Retail Gap										Leakage/Surplus																		Number of

				2017 Industry Summary																										(Retail Potential)						(Retail Sales)																		Factor																		Businesses

				Total Retail Trade and Food & Drink																		44-45,722						$1,559,198						$773,176								$786,022												33.7																1

				Total Retail Trade																		44-45						$1,411,182						$742,241								$668,941												31.1																1

				Total Food & Drink																		722						$148,016						$30,935								$117,081												65.4																0

																				NAICS						Demand						Supply								Retail Gap																		Leakage/Surplus																Number of

				2017 Industry Group																						(Retail Potential)						(Retail Sales)																										Factor																Businesses

				Motor Vehicle & Parts Dealers																		441						$315,908						$0								$315,908														100.0																		0

				Automobile Dealers																		4411						$243,156						$0								$243,156														100.0																		0

				Other Motor Vehicle Dealers																		4412						$49,520						$0								$49,520														100.0																		0

				Auto Parts, Accessories & Tire Stores																		4413						$23,232						$0								$23,232														100.0																		0

				Furniture & Home Furnishings Stores																		442						$43,376						$0								$43,376														100.0																		0

				Furniture Stores																		4421						$26,011						$0								$26,011														100.0																		0

				Home Furnishings Stores																		4422						$17,365						$0								$17,365														100.0																		0

				Electronics & Appliance Stores																		443						$40,413						$0								$40,413														100.0																		0

				Bldg Materials, Garden Equip. & Supply Stores																		444						$100,689						$0								$100,689														100.0																		0

				Bldg Material & Supplies Dealers																		4441						$93,958						$0								$93,958														100.0																		0

				Lawn & Garden Equip & Supply Stores																		4442						$6,730						$0								$6,730														100.0																		0

				Food & Beverage Stores																		445						$246,703						$0								$246,703														100.0																		0

				Grocery Stores																		4451						$226,237						$0								$226,237														100.0																		0

				Specialty Food Stores																		4452						$16,638						$0								$16,638														100.0																		0

				Beer, Wine & Liquor Stores																		4453						$3,827						$0								$3,827														100.0																		0

				Health & Personal Care Stores																		446,4461						$83,338						$0								$83,338														100.0																		0

				Gasoline Stations																		447,4471						$153,114						$0								$153,114														100.0																		0

				Clothing & Clothing Accessories Stores																		448						$68,067						$0								$68,067														100.0																		0

				Clothing Stores																		4481						$41,081						$0								$41,081														100.0																		0

				Shoe Stores																		4482						$13,468						$0								$13,468														100.0																		0

				Jewelry, Luggage & Leather Goods Stores																		4483						$13,518						$0								$13,518														100.0																		0

				Sporting Goods, Hobby, Book & Music Stores																		451						$78,065						$0								$78,065														100.0																		0

				Sporting Goods/Hobby/Musical Instr Stores																		4511						$72,977						$0								$72,977														100.0																		0

				Book, Periodical & Music Stores																		4512						$5,088						$0								$5,088														100.0																		0

				General Merchandise Stores																		452						$213,517						$0								$213,517														100.0																		0

				Department Stores Excluding Leased Depts.																		4521						$174,519						$0								$174,519														100.0																		0

				Other General Merchandise Stores																		4529						$38,998						$0								$38,998														100.0																		0

				Miscellaneous Store Retailers																		453						$58,354						$0								$58,354														100.0																		0

				Florists																		4531						$2,787						$0								$2,787														100.0																		0

				Office Supplies, Stationery & Gift Stores																		4532						$15,140						$0								$15,140														100.0																		0

				Used Merchandise Stores																		4533						$10,584						$0								$10,584														100.0																		0

				Other Miscellaneous Store Retailers																		4539						$29,843						$0								$29,843														100.0																		0

				Nonstore Retailers																		454						$9,640						$0								$9,640														100.0																		0

				Electronic Shopping & Mail-Order Houses																		4541						$5,035						$0								$5,035														100.0																		0

				Vending Machine Operators																		4542						$923						$0								$923														100.0																		0

				Direct Selling Establishments																		4543						$3,682						$0								$3,682														100.0																		0

				Food Services & Drinking Places																		722						$148,016						$0								$148,016														100.0																		0

				Special Food Services																		7223						$3,788						$0								$3,788														100.0																		0

				Drinking Places - Alcoholic Beverages																		7224						$2,349						$0								$2,349														100.0																		0

				Restaurants/Other Eating Places																		7225						$141,879						$0								$141,879														100.0																		0

										Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars.  The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology Statement.
http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf



								Source: Esri and Data Axle.  Esri 2021 Updated Demographics.  Esri 2017 Retail MarketPlace. ©2021 Esri. ©2017 Data Axle, Inc. All rights reserved.
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																Retail MarketPlace Profile



																		04096 4																												Prepared by Esri

																		04260, New Gloucester, Maine																																										Latitude: 43.90883

																		Ring: 1 mile radius																																										Longitude: -70.27972







								Source: Esri and Data Axle.  Esri 2021 Updated Demographics.  Esri 2017 Retail MarketPlace. ©2021 Esri. ©2017 Data Axle, Inc. All rights reserved.
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																Retail MarketPlace Profile



																		04096 4																												Prepared by Esri

																		04260, New Gloucester, Maine																																										Latitude: 43.90883

																		Ring: 2 mile radius																																										Longitude: -70.27972





				Summary Demographics

				2021 Population																																																										1,822

				2021 Households																																																										730

				2021 Median Disposable Income																																																										$59,780

				2021 Per Capita Income																																																										$36,085



						NOTE: This database is in mature status. While the data are presented in current year geography, all supply- and demand-related estimates remain vintage 2017.



																								NAICS						Demand						Supply								Retail Gap										Leakage/Surplus																		Number of

				2017 Industry Summary																										(Retail Potential)						(Retail Sales)																		Factor																		Businesses

				Total Retail Trade and Food & Drink																		44-45,722						$32,588,716						$10,246,424								$22,342,292												52.2																9

				Total Retail Trade																		44-45						$29,459,793						$9,709,968								$19,749,825												50.4																7

				Total Food & Drink																		722						$3,128,923						$536,456								$2,592,467												70.7																2

																				NAICS						Demand						Supply								Retail Gap																		Leakage/Surplus																Number of

				2017 Industry Group																						(Retail Potential)						(Retail Sales)																										Factor																Businesses

				Motor Vehicle & Parts Dealers																		441						$6,515,971						$0								$6,515,971														100.0																		0

				Automobile Dealers																		4411						$5,002,483						$0								$5,002,483														100.0																		0

				Other Motor Vehicle Dealers																		4412						$1,024,625						$0								$1,024,625														100.0																		0

				Auto Parts, Accessories & Tire Stores																		4413						$488,863						$0								$488,863														100.0																		0

				Furniture & Home Furnishings Stores																		442						$912,783						$348,213								$564,570														44.8																		1

				Furniture Stores																		4421						$544,874						$0								$544,874														100.0																		0

				Home Furnishings Stores																		4422						$367,909						$342,756								$25,153														3.5																		1

				Electronics & Appliance Stores																		443						$857,227						$0								$857,227														100.0																		0

				Bldg Materials, Garden Equip. & Supply Stores																		444						$2,115,111						$4,305,955								-$2,190,844														-34.1																		2

				Bldg Material & Supplies Dealers																		4441						$1,971,339						$3,040,185								-$1,068,846														-21.3																		1

				Lawn & Garden Equip & Supply Stores																		4442						$143,772						$1,265,769								-$1,121,997														-79.6																		1

				Food & Beverage Stores																		445						$5,148,291						$3,619,603								$1,528,688														17.4																		1

				Grocery Stores																		4451						$4,719,347						$0								$4,719,347														100.0																		0

				Specialty Food Stores																		4452						$347,000						$2,112,831								-$1,765,831														-71.8																		1

				Beer, Wine & Liquor Stores																		4453						$81,944						$0								$81,944														100.0																		0

				Health & Personal Care Stores																		446,4461						$1,736,369						$608,338								$1,128,031														48.1																		1

				Gasoline Stations																		447,4471						$3,145,079						$0								$3,145,079														100.0																		0

				Clothing & Clothing Accessories Stores																		448						$1,457,766						$0								$1,457,766														100.0																		0

				Clothing Stores																		4481						$875,038						$0								$875,038														100.0																		0

				Shoe Stores																		4482						$284,243						$0								$284,243														100.0																		0

				Jewelry, Luggage & Leather Goods Stores																		4483						$298,484						$0								$298,484														100.0																		0

				Sporting Goods, Hobby, Book & Music Stores																		451						$1,647,210						$0								$1,647,210														100.0																		0

				Sporting Goods/Hobby/Musical Instr Stores																		4511						$1,539,387						$0								$1,539,387														100.0																		0

				Book, Periodical & Music Stores																		4512						$107,823						$0								$107,823														100.0																		0

				General Merchandise Stores																		452						$4,495,878						$346,345								$4,149,533														85.7																		1

				Department Stores Excluding Leased Depts.																		4521						$3,682,081						$0								$3,682,081														100.0																		0

				Other General Merchandise Stores																		4529						$813,797						$346,345								$467,452														40.3																		1

				Miscellaneous Store Retailers																		453						$1,217,931						$135,896								$1,082,035														79.9																		1

				Florists																		4531						$61,631						$0								$61,631														100.0																		0

				Office Supplies, Stationery & Gift Stores																		4532						$320,041						$0								$320,041														100.0																		0

				Used Merchandise Stores																		4533						$224,750						$60,477								$164,273														57.6																		1

				Other Miscellaneous Store Retailers																		4539						$611,509						$0								$611,509														100.0																		0

				Nonstore Retailers																		454						$210,177						$0								$210,177														100.0																		0

				Electronic Shopping & Mail-Order Houses																		4541						$106,700						$0								$106,700														100.0																		0

				Vending Machine Operators																		4542						$19,268						$0								$19,268														100.0																		0

				Direct Selling Establishments																		4543						$84,209						$0								$84,209														100.0																		0

				Food Services & Drinking Places																		722						$3,128,923						$536,456								$2,592,467														70.7																		2

				Special Food Services																		7223						$80,568						$0								$80,568														100.0																		0

				Drinking Places - Alcoholic Beverages																		7224						$50,157						$0								$50,157														100.0																		0

				Restaurants/Other Eating Places																		7225						$2,998,197						$502,889								$2,495,308														71.3																		1

										Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars.  The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology Statement.
http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf



								Source: Esri and Data Axle.  Esri 2021 Updated Demographics.  Esri 2017 Retail MarketPlace. ©2021 Esri. ©2017 Data Axle, Inc. All rights reserved.
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																Retail MarketPlace Profile



																		04096 4																												Prepared by Esri

																		04260, New Gloucester, Maine																																										Latitude: 43.90883

																		Ring: 2 mile radius																																										Longitude: -70.27972







								Source: Esri and Data Axle.  Esri 2021 Updated Demographics.  Esri 2017 Retail MarketPlace. ©2021 Esri. ©2017 Data Axle, Inc. All rights reserved.
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																Retail MarketPlace Profile



																		04096 4																												Prepared by Esri

																		04260, New Gloucester, Maine																																										Latitude: 43.90883

																		Ring: 3 mile radius																																										Longitude: -70.27972





				Summary Demographics

				2021 Population																																																										4,151

				2021 Households																																																										1,667

				2021 Median Disposable Income																																																										$62,224

				2021 Per Capita Income																																																										$38,740



						NOTE: This database is in mature status. While the data are presented in current year geography, all supply- and demand-related estimates remain vintage 2017.



																								NAICS						Demand						Supply								Retail Gap										Leakage/Surplus																		Number of

				2017 Industry Summary																										(Retail Potential)						(Retail Sales)																		Factor																		Businesses

				Total Retail Trade and Food & Drink																		44-45,722						$73,013,614						$24,956,482								$48,057,132												49.1																26

				Total Retail Trade																		44-45						$65,998,435						$21,646,082								$44,352,353												50.6																17

				Total Food & Drink																		722						$7,015,179						$3,310,400								$3,704,779												35.9																9

																				NAICS						Demand						Supply								Retail Gap																		Leakage/Surplus																Number of

				2017 Industry Group																						(Retail Potential)						(Retail Sales)																										Factor																Businesses

				Motor Vehicle & Parts Dealers																		441						$14,537,603						$0								$14,537,603														100.0																		0

				Automobile Dealers																		4411						$11,152,970						$0								$11,152,970														100.0																		0

				Other Motor Vehicle Dealers																		4412						$2,284,684						$0								$2,284,684														100.0																		0

				Auto Parts, Accessories & Tire Stores																		4413						$1,099,949						$0								$1,099,949														100.0																		0

				Furniture & Home Furnishings Stores																		442						$2,042,279						$512,215								$1,530,064														59.9																		2

				Furniture Stores																		4421						$1,218,468						$0								$1,218,468														100.0																		0

				Home Furnishings Stores																		4422						$823,811						$484,931								$338,880														25.9																		1

				Electronics & Appliance Stores																		443						$1,924,678						$2,301,038								-$376,360														-8.9																		1

				Bldg Materials, Garden Equip. & Supply Stores																		444						$4,735,393						$5,568,745								-$833,352														-8.1																		3

				Bldg Material & Supplies Dealers																		4441						$4,409,901						$4,110,414								$299,487														3.5																		1

				Lawn & Garden Equip & Supply Stores																		4442						$325,492						$1,458,331								-$1,132,839														-63.5																		2

				Food & Beverage Stores																		445						$11,560,091						$9,205,155								$2,354,936														11.3																		4

				Grocery Stores																		4451						$10,595,815						$5,659,420								$4,936,395														30.4																		2

				Specialty Food Stores																		4452						$779,099						$3,545,735								-$2,766,636														-64.0																		2

				Beer, Wine & Liquor Stores																		4453						$185,178						$0								$185,178														100.0																		0

				Health & Personal Care Stores																		446,4461						$3,901,895						$764,375								$3,137,520														67.2																		1

				Gasoline Stations																		447,4471						$7,027,738						$1,833,090								$5,194,648														58.6																		1

				Clothing & Clothing Accessories Stores																		448						$3,284,080						$0								$3,284,080														100.0																		0

				Clothing Stores																		4481						$1,969,134						$0								$1,969,134														100.0																		0

				Shoe Stores																		4482						$635,398						$0								$635,398														100.0																		0

				Jewelry, Luggage & Leather Goods Stores																		4483						$679,548						$0								$679,548														100.0																		0

				Sporting Goods, Hobby, Book & Music Stores																		451						$3,684,526						$0								$3,684,526														100.0																		0

				Sporting Goods/Hobby/Musical Instr Stores																		4511						$3,441,998						$0								$3,441,998														100.0																		0

				Book, Periodical & Music Stores																		4512						$242,528						$0								$242,528														100.0																		0

				General Merchandise Stores																		452						$10,085,039						$598,050								$9,486,989														88.8																		1

				Department Stores Excluding Leased Depts.																		4521						$8,261,225						$0								$8,261,225														100.0																		0

				Other General Merchandise Stores																		4529						$1,823,813						$598,050								$1,225,763														50.6																		1

				Miscellaneous Store Retailers																		453						$2,730,458						$439,509								$2,290,949														72.3																		3

				Florists																		4531						$140,708						$158,428								-$17,720														-5.9																		1

				Office Supplies, Stationery & Gift Stores																		4532						$718,486						$0								$718,486														100.0																		0

				Used Merchandise Stores																		4533						$504,596						$186,570								$318,026														46.0																		2

				Other Miscellaneous Store Retailers																		4539						$1,366,669						$83,988								$1,282,681														88.4																		1

				Nonstore Retailers																		454						$484,655						$0								$484,655														100.0																		0

				Electronic Shopping & Mail-Order Houses																		4541						$239,524						$0								$239,524														100.0																		0

				Vending Machine Operators																		4542						$43,226						$0								$43,226														100.0																		0

				Direct Selling Establishments																		4543						$201,905						$0								$201,905														100.0																		0

				Food Services & Drinking Places																		722						$7,015,179						$3,310,400								$3,704,779														35.9																		9

				Special Food Services																		7223						$180,993						$0								$180,993														100.0																		0

				Drinking Places - Alcoholic Beverages																		7224						$112,958						$107,893								$5,065														2.3																		1

				Restaurants/Other Eating Places																		7225						$6,721,227						$3,202,507								$3,518,720														35.5																		9

										Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars.  The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology Statement.
http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf



								Source: Esri and Data Axle.  Esri 2021 Updated Demographics.  Esri 2017 Retail MarketPlace. ©2021 Esri. ©2017 Data Axle, Inc. All rights reserved.
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																Retail MarketPlace Profile



																		04096 4																												Prepared by Esri

																		04260, New Gloucester, Maine																																										Latitude: 43.90883

																		Ring: 3 mile radius																																										Longitude: -70.27972







								Source: Esri and Data Axle.  Esri 2021 Updated Demographics.  Esri 2017 Retail MarketPlace. ©2021 Esri. ©2017 Data Axle, Inc. All rights reserved.
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TABLE EAST



								Selected Comparative Metrics						Pineland East Station (1)						% Δ 2021-2026		Cumberland Co.						% Δ 2021-2026		Pineland East as % of Co.

														2010		2021		2026				2010		2021		2026				2010		2021		2026



		13,674		113				Total Population						2,235		2,404		2,517		4.7%		281,674		302,496		316,170		4.5%		0.8%		0.8%		0.8%

				27				aged 20 to 34						290		397		424		6.8%		51,766		56,538		58,444		3.4%		0.6%		0.7%		0.7%

								aged 35 to 54						782		625		599		-4.2%		85,001		77,187		78,702		2.0%		0.9%		0.8%		0.8%

				118				65 and older						224		433		551		27.3%		40,157		59,459		70,494		18.6%		0.6%		0.7%		0.8%				22%		22%

								median age						41.5		44.2		44.2		0.0%		41.0		43.4		43.9		1.2%		101.2%		101.8%		100.7%



		6,902		44				Total Housing Units						910		998		1,042		4.4%		138,657		152,039		158,941		4.5%		0.7%		0.7%		0.7%

								owners households						745		827		875		5.8%		78,545		87,505		93,010		6.3%		0.9%		0.9%		0.9%				89%		70%

								renter households						119		114		113		-0.9%		38,794		39,760		40,509		1.9%		0.3%		0.3%		0.3%

																																						0.0095487044		888.125		61

								Owner Median Value						na		$328,125		$374,061		14.0%		na		$322,496		$375,747		16.5%		na		101.7%		99.6%				0.0096427803		896.875		70

								Owner Average Value						na		$359,522		$410,584		14.2%		na		$381,894		$436,549		14.3%		na		94.1%		94.1%

																																						0.0028592412		115.825		2

								Median Household $						na		$95,407		$106,568		11.7%		na		$76,604		$85,662		11.8%		na		124.5%		124.4%				0.0028871362		116.955		3

								Per Capita $						na		$47,146		$53,006		12.4%		na		$43,854		$49,337		12.5%		na		107.5%		107.4%



														Firms		Employees		Emp/Firm		% of Firms		Firms		Employees		Emp/Firm		% of Firms		Firms		Emp		Emp/Firm

								Totals (2021)						91		591		6.5		100.0%		14,042		197,591		14.1		100.0%		0.6%		0.3%		46.2%

				51.6%				retail sector						13		69		5.3		14.3%		3,004		40,345		13.4		21.4%		0.4%		0.2%		39.5%

				63.5%				office sector						5		44		8.8		5.5%		1,340		16,922		12.6		9.5%		0.4%		0.3%		69.7%

								service sector						34		248		7.3		37.4%		5,916		91,545		15.5		42.1%		0.6%		0.3%		47.1%

								manufacturing sector						2		15		7.5		2.2%		420		9,703		23.1		3.0%		0.5%		0.2%		32.5%

								other						37		215		5.8		40.7%		3,362		39,076		11.6		23.9%		1.1%		0.6%		50.0%

								Source: Esri and RKG (2022)

								(1) 3-mile radius about the potential Station location

								na - data suppressed or otherwise unreported



								Selected Retail Sector Comparative Metrics (in $1,000's)						Pineland East Station (1)				Import  Export		Cumberland Co.				Import  Export		Pineland East as % of Co.

														Demand		Sales				Demand		Sales				Demand		Sales



								Total						$5,784.1		$2,376.1		($3,408.1)		$639,411.5		$909,172.0		$269,760.5		0.9%		0.3%				122%		$   6,147		$   5,024

								specialty food stores (2)						$478.2		$1,626.0		$1,147.8		$53,895.6		$177,360.0		$123,464.4		0.9%		0.9%				1%

								second hand stores (3)						$312.9		$426.5		$113.6		$34,159.5		$47,160.9		$13,001.4		0.9%		0.9%				1%

								other specialty retail (4)						$847.7		$0.0		($847.7)		$97,505.1		$146,558.0		$49,052.9		0.9%		0.0%

								restaurants (5)						$4,145.3		$323.5		($3,821.8)		$453,851.3		$538,093.1		$84,241.8		0.9%		0.1%				8%

								Source: Esri and RKG (2022)

								(1) 3-mile radius about the potential Station location - Note that overlaps exists with Pineland West Station location - reported in full with overlap

								(2) includes meat and fish markets, produce, bakeries and confectioneries and nuts as example																										Pineland East Station Study Area 2021 - 2026 Residential						Baseline # of Units		As % of County (1)		As % of County (2)

								(3) includes used merchandise, consignment shops and charitable thrift stores as examples

								(4) includes pet supply stores, tobacco shops and generally unspecified other as examples																										Total Housing Units						47		63		73

								(5) includes full-service, limited-service, cafeterias and snack vendors as examples																										owners households						48		61		70

																																		renter households						(1)		2		3

																										Study Area Sales as % of County								Source: Esri and RKG (2022)

																																		(1) Increase 2026 representation of county by 1.15% for owner and 1.25% for renter

																						Specialty Food Stores				4.89%								(2) Increase 2026 representation of county by 1.25% for owner and 1.35% for renter

																				0.92%		Secomd Hand Stores				4.55%

																				0.90%		Other Specialty Retail Stores				4.47%								Potential Change in HH Retail Demand from Baseline

																				0.00%		Restaurants				4.74%																$538,367		$871,850

																				0.06%

																																		Potential Employment increase and annual workday restaurant spending

																																										8		$12,800

																																		Potential change in Population with Household Growth above the Baseline

																																		Owner Base		120						33		54

																																		Renter Base		(2)						6		8

																																				118						38		62





Specialty Food Stores	Secomd Hand Stores	9.1680400218209241E-3	9.0437144032692145E-3	0	6.0123058306794388E-4	









Demo 2



														Demographic and Income Profile



																04096 5																Prepared by Esri

																110-160 Allen Rd, Pownal, Maine, 04069																								Latitude: 43.90087

																Ring: 1 mile radius																								Longitude: -70.23661





								Summary										Census 2010								2021												2026

								Population										291								311												325

								Households										102								111												116

								Families										75								80												83

								Average Household Size										2.84								2.80												2.80

								Owner Occupied Housing Units										89								98												104

								Renter Occupied Housing Units										13								13												12

								Median Age										42.6								45.8												46.8

								Trends: 2021-2026 Annual Rate										Area								State												National

								Population										0.88%								0.39%												0.71%

								Households										0.89%								0.50%												0.71%

								Families										0.74%								0.33%												0.64%

								Owner HHs										1.20%								0.76%												0.91%

								Median Household Income										1.97%								1.90%												2.41%

																										2021												2026

								Households by Income																		Number				Percent								Number								Percent

								<$15,000																		2				1.8%								2								1.7%

								$15,000 - $24,999																		3				2.7%								2								1.7%

								$25,000 - $34,999																		5				4.5%								5								4.3%

								$35,000 - $49,999																		10				9.0%								10								8.6%

								$50,000 - $74,999																		21				18.9%								20								17.2%

								$75,000 - $99,999																		18				16.2%								17								14.7%

								$100,000 - $149,999																		23				20.7%								25								21.6%

								$150,000 - $199,999																		16				14.4%								21								18.1%

								$200,000+																		12				10.8%								14								12.1%



								Median Household Income																		$93,066												$102,583

								Average Household Income																		$115,416												$130,344

								Per Capita Income																		$45,393												$51,311

																		Census 2010								2021												2026

								Population by Age										Number		Percent						Number				Percent								Number								Percent

								0 - 4										17		5.9%						15				4.8%								16								4.9%

								5 - 9										21		7.2%						18				5.8%								17								5.2%

								10 - 14										19		6.6%						20				6.4%								20								6.2%

								15 - 19										17		5.9%						19				6.1%								19								5.8%

								20 - 24										8		2.8%						12				3.9%								13								4.0%

								25 - 34										28		9.7%						31				10.0%								34								10.5%

								35 - 44										47		16.2%						37				11.9%								36								11.1%

								45 - 54										52		17.9%						46				14.8%								44								13.5%

								55 - 64										49		16.9%						50				16.1%								49								15.1%

								65 - 74										20		6.9%						45				14.5%								47								14.5%

								75 - 84										9		3.1%						14				4.5%								25								7.7%

								85+										3		1.0%						4				1.3%								5								1.5%

																		Census 2010								2021												2026

								Race and Ethnicity										Number		Percent						Number				Percent								Number								Percent

								White Alone										284		97.9%						302				96.8%								314								96.3%

								Black Alone										0		0.0%						1				0.3%								1								0.3%

								American Indian Alone										0		0.0%						0				0.0%								0								0.0%

								Asian Alone										1		0.3%						2				0.6%								2								0.6%

								Pacific Islander Alone										0		0.0%						0				0.0%								1								0.3%

								Some Other Race Alone										1		0.3%						1				0.3%								1								0.3%

								Two or More Races										4		1.4%						6				1.9%								7								2.1%



								Hispanic Origin (Any Race)										2		0.7%						3				1.0%								4								1.2%

				Data Note: Income is expressed in current dollars. 



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Demographic and Income Profile



																04096 5																Prepared by Esri

																110-160 Allen Rd, Pownal, Maine, 04069																								Latitude: 43.90087

																Ring: 1 mile radius																								Longitude: -70.23661











																								2021 Percent Hispanic Origin:												1.0%



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Demographic and Income Profile



																04096 5																Prepared by Esri

																110-160 Allen Rd, Pownal, Maine, 04069																								Latitude: 43.90087

																Ring: 2 mile radius																								Longitude: -70.23661





								Summary										Census 2010								2021												2026

								Population										1,101								1,201												1,264

								Households										406								448												473

								Families										311								336												353

								Average Household Size										2.70								2.67												2.67

								Owner Occupied Housing Units										361								404												429

								Renter Occupied Housing Units										45								45												44

								Median Age										41.7								44.2												44.2

								Trends: 2021-2026 Annual Rate										Area								State												National

								Population										1.03%								0.39%												0.71%

								Households										1.09%								0.50%												0.71%

								Families										0.99%								0.33%												0.64%

								Owner HHs										1.21%								0.76%												0.91%

								Median Household Income										1.76%								1.90%												2.41%

																										2021												2026

								Households by Income																		Number				Percent								Number								Percent

								<$15,000																		9				2.0%								7								1.5%

								$15,000 - $24,999																		9				2.0%								8								1.7%

								$25,000 - $34,999																		21				4.7%								19								4.0%

								$35,000 - $49,999																		35				7.8%								33								7.0%

								$50,000 - $74,999																		77				17.2%								72								15.2%

								$75,000 - $99,999																		67				15.0%								66								14.0%

								$100,000 - $149,999																		96				21.4%								100								21.1%

								$150,000 - $199,999																		62				13.8%								79								16.7%

								$200,000+																		73				16.3%								89								18.8%



								Median Household Income																		$102,178												$111,467

								Average Household Income																		$129,883												$145,161

								Per Capita Income																		$48,999												$54,943

																		Census 2010								2021												2026

								Population by Age										Number		Percent						Number				Percent								Number								Percent

								0 - 4										64		5.8%						61				5.1%								66								5.2%

								5 - 9										80		7.3%						68				5.7%								68								5.4%

								10 - 14										83		7.5%						77				6.4%								76								6.0%

								15 - 19										77		7.0%						75				6.2%								72								5.7%

								20 - 24										35		3.2%						58				4.8%								51								4.0%

								25 - 34										96		8.7%						145				12.1%								170								13.4%

								35 - 44										182		16.5%						127				10.6%								140								11.1%

								45 - 54										211		19.2%						177				14.7%								151								11.9%

								55 - 64										168		15.3%						201				16.7%								191								15.1%

								65 - 74										64		5.8%						152				12.7%								181								14.3%

								75 - 84										30		2.7%						46				3.8%								81								6.4%

								85+										11		1.0%						14				1.2%								17								1.3%

																		Census 2010								2021												2026

								Race and Ethnicity										Number		Percent						Number				Percent								Number								Percent

								White Alone										1,073		97.5%						1,162				96.8%								1,218								96.4%

								Black Alone										1		0.1%						2				0.2%								2								0.2%

								American Indian Alone										1		0.1%						1				0.1%								1								0.1%

								Asian Alone										8		0.7%						11				0.9%								13								1.0%

								Pacific Islander Alone										1		0.1%						1				0.1%								1								0.1%

								Some Other Race Alone										3		0.3%						5				0.4%								6								0.5%

								Two or More Races										13		1.2%						19				1.6%								23								1.8%



								Hispanic Origin (Any Race)										11		1.0%						16				1.3%								21								1.7%

				Data Note: Income is expressed in current dollars. 



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Demographic and Income Profile



																04096 5																Prepared by Esri

																110-160 Allen Rd, Pownal, Maine, 04069																								Latitude: 43.90087

																Ring: 2 mile radius																								Longitude: -70.23661











																								2021 Percent Hispanic Origin:												1.3%



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Demographic and Income Profile



																04096 5																Prepared by Esri

																110-160 Allen Rd, Pownal, Maine, 04069																								Latitude: 43.90087

																Ring: 3 mile radius																								Longitude: -70.23661





								Summary										Census 2010								2021												2026

								Population										2,235								2,404												2,517

								Households										864								941												988

								Families										647								690												720

								Average Household Size										2.58								2.55												2.54

								Owner Occupied Housing Units										745								827												875

								Renter Occupied Housing Units										119								114												113

								Median Age										41.5								44.2												44.2

								Trends: 2021-2026 Annual Rate										Area								State												National

								Population										0.92%								0.39%												0.71%

								Households										0.98%								0.50%												0.71%

								Families										0.85%								0.33%												0.64%

								Owner HHs										1.13%								0.76%												0.91%

								Median Household Income										2.24%								1.90%												2.41%

																										2021												2026

								Households by Income																		Number				Percent								Number								Percent

								<$15,000																		21				2.2%								16								1.6%

								$15,000 - $24,999																		19				2.0%								16								1.6%

								$25,000 - $34,999																		52				5.5%								56								5.7%

								$35,000 - $49,999																		86				9.1%								86								8.7%

								$50,000 - $74,999																		172				18.3%								147								14.9%

								$75,000 - $99,999																		141				15.0%								132								13.4%

								$100,000 - $149,999																		193				20.5%								211								21.4%

								$150,000 - $199,999																		120				12.8%								157								15.9%

								$200,000+																		137				14.6%								166								16.8%



								Median Household Income																		$95,407												$106,568

								Average Household Income																		$123,072												$138,022

								Per Capita Income																		$47,146												$53,006

																		Census 2010								2021												2026

								Population by Age										Number		Percent						Number				Percent								Number								Percent

								0 - 4										134		6.0%						122				5.1%								132								5.2%

								5 - 9										159		7.1%						138				5.7%								137								5.4%

								10 - 14										161		7.2%						154				6.4%								154								6.1%

								15 - 19										147		6.6%						146				6.1%								145								5.8%

								20 - 24										77		3.4%						113				4.7%								101								4.0%																77		113		101

								25 - 34										213		9.5%						284				11.8%								323								12.8%																213		284		323

								35 - 44										368		16.5%						268				11.1%								290								11.5%																290		397		424

								45 - 54										414		18.5%						357				14.8%								309								12.3%

								55 - 64										340		15.2%						390				16.2%								376								14.9%

								65 - 74										136		6.1%						307				12.8%								352								14.0%

								75 - 84										64		2.9%						97				4.0%								165								6.6%

								85+										24		1.1%						29				1.2%								34								1.4%

																		Census 2010								2021												2026

								Race and Ethnicity										Number		Percent						Number				Percent								Number								Percent

								White Alone										2,176		97.4%						2,324				96.7%								2,421								96.2%

								Black Alone										4		0.2%						6				0.2%								7								0.3%

								American Indian Alone										1		0.0%						1				0.0%								1								0.0%

								Asian Alone										15		0.7%						21				0.9%								24								1.0%

								Pacific Islander Alone										2		0.1%						3				0.1%								3								0.1%

								Some Other Race Alone										6		0.3%						8				0.3%								10								0.4%

								Two or More Races										29		1.3%						41				1.7%								50								2.0%



								Hispanic Origin (Any Race)										23		1.0%						34				1.4%								44								1.7%

				Data Note: Income is expressed in current dollars. 



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Demographic and Income Profile



																04096 5																Prepared by Esri

																110-160 Allen Rd, Pownal, Maine, 04069																								Latitude: 43.90087

																Ring: 3 mile radius																								Longitude: -70.23661











																								2021 Percent Hispanic Origin:												1.4%



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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Hsing 2



														Housing Profile



																04096 5																																Prepared by Esri

																110-160 Allen Rd, Pownal, Maine, 04069																																												Latitude: 43.90087

																Ring: 1 mile radius																																												Longitude: -70.23661





								Population																																Households

								2010 Total Population												291																				2021 Median Household Income																						$93,066

								2021 Total Population												311																				2026 Median Household Income																						$102,583

								2026 Total Population												325																				2021-2026 Annual Rate																						1.97%

								2021-2026 Annual Rate												0.88%



																																Census 2010												2021														2026

								Housing Units by Occupancy Status and Tenure																								Number				Percent								Number								Percent						Number								Percent

								Total Housing Units																								108				100.0%								118								100.0%						123								100.0%

								Occupied																								102				94.4%								111								94.1%						116								94.3%

								Owner																								89				82.4%								98								83.1%						104								84.6%

								Renter																								13				12.0%								13								11.0%						12								9.8%

								Vacant																								6				5.6%								7								5.9%						7								5.7%



																																												2021														2026

								Owner Occupied Housing Units by Value																																				Number								Percent						Number								Percent

								Total																																				97								100.0%						102								100.0%

								<$50,000																																				1								1.0%						0								0.0%

								$50,000-$99,999																																				1								1.0%						0								0.0%

								$100,000-$149,999																																				3								3.1%						1								1.0%

								$150,000-$199,999																																				8								8.2%						3								2.9%

								$200,000-$249,999																																				9								9.3%						5								4.9%

								$250,000-$299,999																																				21								21.6%						18								17.6%

								$300,000-$399,999																																				30								30.9%						36								35.3%

								$400,000-$499,999																																				15								15.5%						23								22.5%

								$500,000-$749,999																																				8								8.2%						13								12.7%

								$750,000-$999,999																																				0								0.0%						0								0.0%

								$1,000,000-$1,499,999																																				1								1.0%						2								2.0%

								$1,500,000-$1,999,999																																				0								0.0%						1								1.0%

								$2,000,000+																																				0								0.0%						0								0.0%



								Median Value																																				$318,333														$366,667

								Average Value																																				$342,010														$412,255



								Census 2010 Housing Units																																																Number								Percent

								Total																																																108								100.0%

								In Urbanized Areas																																																1								0.9%

								In Urban Clusters																																																0								0.0%

								Rural Housing Units																																																107								99.1%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																04096 5																																Prepared by Esri

																110-160 Allen Rd, Pownal, Maine, 04069																																												Latitude: 43.90087

																Ring: 1 mile radius																																												Longitude: -70.23661





								Census 2010 Owner Occupied Housing Units by Mortgage Status																																																Number								Percent

								Total																																																89								100.0%

								Owned with a Mortgage/Loan																																																69								77.5%

								Owned Free and Clear																																																20								22.5%



								Census 2010 Vacant Housing Units by Status

																																																								Number								Percent

								Total																																																4								100.0%

								For Rent																																																1								25.0%

								Rented- Not Occupied																																																0								0.0%

								For Sale Only																																																1								25.0%

								Sold - Not Occupied																																																0								0.0%

								Seasonal/Recreational/Occasional Use																																																0								0.0%

								For Migrant Workers																																																0								0.0%

								Other Vacant																																																2								50.0%



								Census 2010 Occupied Housing Units by Age of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						103										90								87.4%

								15-24																																						1										0								0.0%

								25-34																																						11										7								63.6%

								35-44																																						22										19								86.4%

								45-54																																						27										25								92.6%

								55-64																																						24										23								95.8%

								65-74																																						11										10								90.9%

								75-84																																						6										5								83.3%

								85+																																						1										1								100.0%



								Census 2010 Occupied Housing Units by Race/Ethnicity of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						102										89								87.3%

								White Alone																																						101										88								87.1%

								Black/African American Alone																																						0										0								0.0%

								American Indian/Alaska Native Alone																																						0										0								0.0%

								Asian Alone																																						0										0								0.0%

								Pacific Islander Alone																																						0										0								0.0%

								Other Race Alone																																						0										0								0.0%

								Two or More Races																																						1										1								100.0%



								Hispanic Origin																																						0										0								0.0%



								Census 2010 Occupied Housing Units by Size and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						103										90								87.4%

								1-Person																																						19										15								78.9%

								2-Person																																						40										36								90.0%

								3-Person																																						17										15								88.2%

								4-Person																																						18										16								88.9%

								5-Person																																						6										5								83.3%

								6-Person																																						2										2								100.0%

								7+ Person																																						1										1								100.0%



								2021 Housing Affordability

								Housing Affordability Index																																						151

								Percent of Income for Mortgage																																						14.3%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																04096 5																																Prepared by Esri

																110-160 Allen Rd, Pownal, Maine, 04069																																												Latitude: 43.90087

																Ring: 2 mile radius																																												Longitude: -70.23661





								Population																																Households

								2010 Total Population												1,101																				2021 Median Household Income																						$102,178

								2021 Total Population												1,201																				2026 Median Household Income																						$111,467

								2026 Total Population												1,264																				2021-2026 Annual Rate																						1.76%

								2021-2026 Annual Rate												1.03%



																																Census 2010												2021														2026

								Housing Units by Occupancy Status and Tenure																								Number				Percent								Number								Percent						Number								Percent

								Total Housing Units																								418				100.0%								465								100.0%						488								100.0%

								Occupied																								406				97.1%								449								96.6%						473								96.9%

								Owner																								361				86.4%								404								86.9%						429								87.9%

								Renter																								45				10.8%								45								9.7%						44								9.0%

								Vacant																								12				2.9%								17								3.7%						15								3.1%



																																												2021														2026

								Owner Occupied Housing Units by Value																																				Number								Percent						Number								Percent

								Total																																				403								100.0%						429								100.0%

								<$50,000																																				4								1.0%						1								0.2%

								$50,000-$99,999																																				2								0.5%						0								0.0%

								$100,000-$149,999																																				8								2.0%						3								0.7%

								$150,000-$199,999																																				29								7.2%						11								2.6%

								$200,000-$249,999																																				36								8.9%						20								4.7%

								$250,000-$299,999																																				74								18.4%						61								14.2%

								$300,000-$399,999																																				119								29.5%						137								31.9%

								$400,000-$499,999																																				84								20.8%						126								29.4%

								$500,000-$749,999																																				40								9.9%						60								14.0%

								$750,000-$999,999																																				0								0.0%						0								0.0%

								$1,000,000-$1,499,999																																				3								0.7%						6								1.4%

								$1,500,000-$1,999,999																																				1								0.2%						1								0.2%

								$2,000,000+																																				3								0.7%						3								0.7%



								Median Value																																				$340,756														$386,496

								Average Value																																				$375,868														$423,660



								Census 2010 Housing Units																																																Number								Percent

								Total																																																418								100.0%

								In Urbanized Areas																																																14								3.3%

								In Urban Clusters																																																0								0.0%

								Rural Housing Units																																																404								96.7%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																04096 5																																Prepared by Esri

																110-160 Allen Rd, Pownal, Maine, 04069																																												Latitude: 43.90087

																Ring: 2 mile radius																																												Longitude: -70.23661





								Census 2010 Owner Occupied Housing Units by Mortgage Status																																																Number								Percent

								Total																																																360								100.0%

								Owned with a Mortgage/Loan																																																286								79.4%

								Owned Free and Clear																																																74								20.6%



								Census 2010 Vacant Housing Units by Status

																																																								Number								Percent

								Total																																																19								100.0%

								For Rent																																																3								15.8%

								Rented- Not Occupied																																																0								0.0%

								For Sale Only																																																5								26.3%

								Sold - Not Occupied																																																1								5.3%

								Seasonal/Recreational/Occasional Use																																																2								10.5%

								For Migrant Workers																																																0								0.0%

								Other Vacant																																																8								42.1%



								Census 2010 Occupied Housing Units by Age of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						405										360								88.9%

								15-24																																						4										1								25.0%

								25-34																																						39										26								66.7%

								35-44																																						89										78								87.6%

								45-54																																						116										109								94.0%

								55-64																																						94										89								94.7%

								65-74																																						39										36								92.3%

								75-84																																						19										17								89.5%

								85+																																						5										4								80.0%



								Census 2010 Occupied Housing Units by Race/Ethnicity of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						404										360								89.1%

								White Alone																																						400										356								89.0%

								Black/African American Alone																																						0										0								0.0%

								American Indian/Alaska Native Alone																																						0										0								0.0%

								Asian Alone																																						1										1								100.0%

								Pacific Islander Alone																																						0										0								0.0%

								Other Race Alone																																						0										0								0.0%

								Two or More Races																																						3										3								100.0%



								Hispanic Origin																																						3										2								66.7%



								Census 2010 Occupied Housing Units by Size and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						406										361								88.9%

								1-Person																																						70										55								78.6%

								2-Person																																						149										134								89.9%

								3-Person																																						77										70								90.9%

								4-Person																																						76										70								92.1%

								5-Person																																						24										22								91.7%

								6-Person																																						7										7								100.0%

								7+ Person																																						3										3								100.0%



								2021 Housing Affordability

								Housing Affordability Index																																						152

								Percent of Income for Mortgage																																						14.0%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																04096 5																																Prepared by Esri

																110-160 Allen Rd, Pownal, Maine, 04069																																												Latitude: 43.90087

																Ring: 3 mile radius																																												Longitude: -70.23661





								Population																																Households

								2010 Total Population												2,235																				2021 Median Household Income																						$95,407

								2021 Total Population												2,404																				2026 Median Household Income																						$106,568

								2026 Total Population												2,517																				2021-2026 Annual Rate																						2.24%

								2021-2026 Annual Rate												0.92%



																																Census 2010												2021														2026

								Housing Units by Occupancy Status and Tenure																								Number				Percent								Number								Percent						Number								Percent

								Total Housing Units																								910				100.0%								998								100.0%						1,042								100.0%

								Occupied																								864				94.9%								941								94.3%						988								94.8%

								Owner																								745				81.9%								827								82.9%						875								84.0%

								Renter																								119				13.1%								114								11.4%						113								10.8%

								Vacant																								46				5.1%								57								5.7%						54								5.2%



																																												2021														2026

								Owner Occupied Housing Units by Value																																				Number								Percent						Number								Percent

								Total																																				827								100.0%						874								100.0%

								<$50,000																																				12								1.5%						3								0.3%

								$50,000-$99,999																																				6								0.7%						1								0.1%

								$100,000-$149,999																																				29								3.5%						11								1.3%

								$150,000-$199,999																																				55								6.7%						21								2.4%

								$200,000-$249,999																																				108								13.1%						71								8.1%

								$250,000-$299,999																																				136								16.4%						113								12.9%

								$300,000-$399,999																																				240								29.0%						293								33.5%

								$400,000-$499,999																																				155								18.7%						234								26.8%

								$500,000-$749,999																																				73								8.8%						108								12.4%

								$750,000-$999,999																																				0								0.0%						0								0.0%

								$1,000,000-$1,499,999																																				6								0.7%						10								1.1%

								$1,500,000-$1,999,999																																				2								0.2%						3								0.3%

								$2,000,000+																																				5								0.6%						6								0.7%



								Median Value																																				$328,125														$374,061

								Average Value																																				$359,522														$410,584



								Census 2010 Housing Units																																																Number								Percent

								Total																																																910								100.0%

								In Urbanized Areas																																																26								2.9%

								In Urban Clusters																																																0								0.0%

								Rural Housing Units																																																884								97.1%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																04096 5																																Prepared by Esri

																110-160 Allen Rd, Pownal, Maine, 04069																																												Latitude: 43.90087

																Ring: 3 mile radius																																												Longitude: -70.23661





								Census 2010 Owner Occupied Housing Units by Mortgage Status																																																Number								Percent

								Total																																																746								100.0%

								Owned with a Mortgage/Loan																																																593								79.5%

								Owned Free and Clear																																																153								20.5%



								Census 2010 Vacant Housing Units by Status

																																																								Number								Percent

								Total																																																44								100.0%

								For Rent																																																9								20.5%

								Rented- Not Occupied																																																1								2.3%

								For Sale Only																																																9								20.5%

								Sold - Not Occupied																																																1								2.3%

								Seasonal/Recreational/Occasional Use																																																10								22.7%

								For Migrant Workers																																																0								0.0%

								Other Vacant																																																14								31.8%



								Census 2010 Occupied Housing Units by Age of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						862										745								86.4%

								15-24																																						13										4								30.8%

								25-34																																						89										57								64.0%

								35-44																																						190										165								86.8%

								45-54																																						234										216								92.3%

								55-64																																						198										183								92.4%

								65-74																																						83										76								91.6%

								75-84																																						42										35								83.3%

								85+																																						13										9								69.2%



								Census 2010 Occupied Housing Units by Race/Ethnicity of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						864										745								86.2%

								White Alone																																						851										735								86.4%

								Black/African American Alone																																						1										0								0.0%

								American Indian/Alaska Native Alone																																						1										1								100.0%

								Asian Alone																																						3										2								66.7%

								Pacific Islander Alone																																						0										0								0.0%

								Other Race Alone																																						0										0								0.0%

								Two or More Races																																						8										7								87.5%



								Hispanic Origin																																						5										4								80.0%



								Census 2010 Occupied Housing Units by Size and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						863										744								86.2%

								1-Person																																						157										116								73.9%

								2-Person																																						326										287								88.0%

								3-Person																																						158										140								88.6%

								4-Person																																						153										139								90.8%

								5-Person																																						47										42								89.4%

								6-Person																																						15										14								93.3%

								7+ Person																																						7										6								85.7%



								2021 Housing Affordability

								Housing Affordability Index																																						148

								Percent of Income for Mortgage																																						14.4%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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Bus 2



										Business Summary



												04096 5																																																																																						Prepared by Esri

												110-160 Allen Rd, Pownal, Maine, 04069																																																																																																																				Latitude: 43.90087

												Rings: 1, 2, 3 mile radii																																																																																																																				Longitude: -70.23661



		Data for all businesses in area																								1 mile																																																2 miles																																																		3 miles

		Total Businesses:																						35																																																				66																																																		91

		Total Employees:																						258																																																				464																																																		591

		Total Residential Population:																						311																																																				1,201																																																		2,404

		Employee/Residential Population Ratio (per 100 Residents)																						83																																																				39																																																		25

																						Businesses																				Employees																								Businesses																										Employees																												Businesses																										Employees

		by SIC Codes																Number														Percent												Number						Percent																		Number										Percent														Number								Percent																Number																Percent										Number								Percent

		Agriculture & Mining																		3														8.6%												39						15.1%																		5										7.6%														69								14.9%																7																7.7%										83						14.0%

		Construction																		4														11.4%												18						7.0%																		9										13.6%														35								7.5%																14																15.4%										57						9.6%

		Manufacturing																		1														2.9%												5						1.9%																		2										3.0%														11								2.4%																2																2.2%										15						2.5%

		Transportation																		0														0.0%												3						1.2%																		1										1.5%														7								1.5%																1																1.1%										12						2.0%

		Communication																		1														2.9%												8						3.1%																		1										1.5%														14								3.0%																1																1.1%										14						2.4%

		Utility																		0														0.0%												0						0.0%																		0										0.0%														0								0.0%																0																0.0%										0						0.0%

		Wholesale Trade																		1														2.9%												10						3.9%																		2										3.0%														22								4.7%																2																2.2%										27						4.6%



		Retail Trade Summary																		4														11.4%												25						9.7%																		8										12.1%														48								10.3%																13																14.3%										69						11.7%

		Home Improvement																		0														0.0%												0						0.0%																		1										1.5%														1								0.2%																1																1.1%										2						0.3%

		General Merchandise Stores																		1														2.9%												3						1.2%																		1										1.5%														6								1.3%																1																1.1%										6						1.0%

		Food Stores																		0														0.0%												11						4.3%																		1										1.5%														19								4.1%																2																2.2%										25						4.2%

		Auto Dealers, Gas Stations, Auto Aftermarket																		0														0.0%												0						0.0%																		0										0.0%														0								0.0%																0																0.0%										1						0.2%

		Apparel & Accessory Stores																		0														0.0%												0						0.0%																		0										0.0%														0								0.0%																0																0.0%										0						0.0%

		Furniture & Home Furnishings																		1														2.9%												1						0.4%																		1										1.5%														2								0.4%																1																1.1%										2						0.3%

		Eating & Drinking Places																		1														2.9%												5						1.9%																		1										1.5%														10								2.2%																2																2.2%										15						2.5%

		Miscellaneous Retail																		1														2.9%												4						1.6%																		3										4.5%														9								1.9%																6																6.6%										18						3.0%



		Finance, Insurance, Real Estate Summary																		2														5.7%												22						8.5%																		4										6.1%														39								8.4%																5																5.5%										44						7.4%

		Banks, Savings & Lending Institutions																		0														0.0%												0						0.0%																		0										0.0%														0								0.0%																0																0.0%										1						0.2%

		Securities Brokers																		0														0.0%												3						1.2%																		1										1.5%														6								1.3%																1																1.1%										6						1.0%

		Insurance Carriers & Agents																		1														2.9%												13						5.0%																		2										3.0%														22								4.7%																2																2.2%										25						4.2%

		Real Estate, Holding, Other Investment Offices																		1														2.9%												6						2.3%																		2										3.0%														11								2.4%																2																2.2%										12						2.0%



		Services Summary																		15														42.9%												123						47.7%																		28										42.4%														210								45.3%																34																37.4%										248						42.0%

		Hotels & Lodging																		0														0.0%												0						0.0%																		0										0.0%														0								0.0%																1																1.1%										1						0.2%

		Automotive Services																		1														2.9%												4						1.6%																		3										4.5%														7								1.5%																3																3.3%										8						1.4%

		Motion Pictures & Amusements																		0														0.0%												0						0.0%																		0										0.0%														1								0.2%																1																1.1%										1						0.2%

		Health Services																		2														5.7%												6						2.3%																		3										4.5%														11								2.4%																3																3.3%										12						2.0%

		Legal Services																		0														0.0%												2						0.8%																		1										1.5%														3								0.6%																1																1.1%										4						0.7%

		Education Institutions & Libraries																		1														2.9%												46						17.8%																		2										3.0%														77								16.6%																3																3.3%										94						15.9%

		Other Services																		10														28.6%												65						25.2%																		18										27.3%														111								23.9%																23																25.3%										128						21.7%



		Government																		1														2.9%												3						1.2%																		2										3.0%														7								1.5%																3																3.3%										17						2.9%



		Unclassified Establishments																		3														8.6%												1						0.4%																		5										7.6%														2								0.4%																7																7.7%										5						0.8%



		Totals																		35														100.0%												258						100.0%																		66										100.0%														464								100.0%																91																100.0%										591						100.0%



				Source:  Copyright 2021 Data Axle, Inc. All rights reserved. Esri Total Residential Population forecasts for 2021.




				Date Note: Data on the Business Summary report is calculated using 

																								Esri’s Data allocation method																				which uses census block groups to allocate business summary data to custom areas.
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										Business Summary



												04096 5																																																																																						Prepared by Esri

												110-160 Allen Rd, Pownal, Maine, 04069																																																																																																																				Latitude: 43.90087

												Rings: 1, 2, 3 mile radii																																																																																																																				Longitude: -70.23661



																				Businesses																				Employees																								Businesses																										Employees																										Businesses																								Employees

		by NAICS Codes																		Number														Percent												Number						Percent																		Number										Percent														Number								Percent																Number																Percent										Number						Percent

		Agriculture, Forestry, Fishing & Hunting																		3														8.6%												40						15.5%																				5										7.6%														69								14.9%																		7												7.7%										79						13.4%

		Mining																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		0												0.0%										0						0.0%

		Utilities																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		0												0.0%										0						0.0%

		Construction																		4														11.4%												18						7.0%																				9										13.6%														35								7.5%																		14												15.4%										57						9.6%

		Manufacturing																		1														2.9%												4						1.6%																				2										3.0%														9								1.9%																		2												2.2%										13						2.2%

		Wholesale Trade																		1														2.9%												10						3.9%																				2										3.0%														22								4.7%																		2												2.2%										27						4.6%

		Retail Trade																		3														8.6%												19						7.4%																				6										9.1%														36								7.8%																		10												11.0%										52						8.8%

		Motor Vehicle & Parts Dealers																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		0												0.0%										0						0.0%

		Furniture & Home Furnishings Stores																		0														0.0%												1						0.4%																				1										1.5%														2								0.4%																		1												1.1%										2						0.3%

		Electronics & Appliance Stores																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		0												0.0%										0						0.0%

		Bldg Material & Garden Equipment & Supplies Dealers																		0														0.0%												0						0.0%																				1										1.5%														1								0.2%																		1												1.1%										2						0.3%

		Food & Beverage Stores																		0														0.0%												11						4.3%																				1										1.5%														19								4.1%																		1												1.1%										24						4.1%

		Health & Personal Care Stores																		0														0.0%												2						0.8%																				1										1.5%														4								0.9%																		1												1.1%										5						0.8%

		Gasoline Stations																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		0												0.0%										0						0.0%

		Clothing & Clothing Accessories Stores																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		0												0.0%										0						0.0%

		Sport Goods, Hobby, Book, & Music Stores																		0														0.0%												1						0.4%																				1										1.5%														3								0.6%																		1												1.1%										8						1.4%

		General Merchandise Stores																		1														2.9%												3						1.2%																				1										1.5%														6								1.3%																		1												1.1%										6						1.0%

		Miscellaneous Store Retailers																		1														2.9%												1						0.4%																				1										1.5%														2								0.4%																		2												2.2%										3						0.5%

		Nonstore Retailers																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		1												1.1%										1						0.2%

		Transportation & Warehousing																		0														0.0%												3						1.2%																				1										1.5%														7								1.5%																		1												1.1%										12						2.0%

		Information																		1														2.9%												9						3.5%																				2										3.0%														15								3.2%																		2												2.2%										16						2.7%

		Finance & Insurance																		1														2.9%												16						6.2%																				3										4.5%														28								6.0%																		3												3.3%										32						5.4%

		Central Bank/Credit Intermediation & Related Activities																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		0												0.0%										1						0.2%

		Securities, Commodity Contracts & Other Financial Investments & Other Related Activities																		0														0.0%												3						1.2%																				1										1.5%														6								1.3%																		1												1.1%										6						1.0%

		Insurance Carriers & Related Activities; Funds, Trusts & Other Financial Vehicles																		1														2.9%												13						5.0%																				2										3.0%														22								4.7%																		2												2.2%										25						4.2%

		Real Estate, Rental & Leasing																		1														2.9%												2						0.8%																				2										3.0%														4								0.9%																		2												2.2%										5						0.8%

		Professional, Scientific & Tech Services																		3														8.6%												17						6.6%																				7										10.6%														30								6.5%																		9												9.9%										38						6.4%

		Legal Services																		0														0.0%												2						0.8%																				1										1.5%														3								0.6%																		1												1.1%										4						0.7%

		Management of Companies & Enterprises																		0														0.0%												5						1.9%																				1										1.5%														9								1.9%																		1												1.1%										9						1.5%

		Administrative & Support & Waste Management & Remediation Services																		1														2.9%												3						1.2%																				1										1.5%														5								1.1%																		2												2.2%										7						1.2%

		Educational Services																		2														5.7%												46						17.8%																				3										4.5%														78								16.8%																		4												4.4%										95						16.1%

		Health Care & Social Assistance																		3														8.6%												28						10.9%																				6										9.1%														49								10.6%																		7												7.7%										56						9.5%

		Arts, Entertainment & Recreation																		0														0.0%												0						0.0%																				0										0.0%														1								0.2%																		1												1.1%										3						0.5%

		Accommodation & Food Services																		1														2.9%												6						2.3%																				2										3.0%														11								2.4%																		3												3.3%										18						3.0%

		Accommodation																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		1												1.1%										1						0.2%

		Food Services & Drinking Places																		1														2.9%												6						2.3%																				2										3.0%														11								2.4%																		3												3.3%										16						2.7%

		Other Services (except Public Administration)																		5														14.3%												27						10.5%																				10										15.2%														46								9.9%																		12												13.2%										54						9.1%

		Automotive Repair & Maintenance																		1														2.9%												3						1.2%																				2										3.0%														5								1.1%																		2												2.2%										6						1.0%

		Public Administration																		1														2.9%												3						1.2%																				2										3.0%														6								1.3%																		3												3.3%										15						2.5%



		Unclassified Establishments																		3														8.6%												1						0.4%																				5										7.6%														2								0.4%																		7												7.7%										5						0.8%



		Total																		35														100.0%												258						100.0%																				66										100.0%														464								100.0%																		91												100.0%										591						100.0%



				Source:  Copyright 2021 Data Axle, Inc. All rights reserved. Esri Total Residential Population forecasts for 2021.




				Date Note: Data on the Business Summary report is calculated using 

																								Esri’s Data allocation method																				which uses census block groups to allocate business summary data to custom areas.
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Reatail 2



																Retail MarketPlace Profile



																		04096 5																												Prepared by Esri

																		110-160 Allen Rd, Pownal, Maine, 04069																																										Latitude: 43.90087

																		Ring: 1 mile radius																																										Longitude: -70.23661

																																																																																																Pineland East						Demand  (no auto)		Per HH

																																																																																																Spending Demand				HH



				Summary Demographics																																																																																												3				941		$31,761,944		$33,753

				2021 Population																																																										311

				2021 Households																																																										111

				2021 Median Disposable Income																																																										$73,636

				2021 Per Capita Income																																																										$45,393



						NOTE: This database is in mature status. While the data are presented in current year geography, all supply- and demand-related estimates remain vintage 2017.



																								NAICS						Demand						Supply								Retail Gap										Leakage/Surplus																		Number of

				2017 Industry Summary																										(Retail Potential)						(Retail Sales)																		Factor																		Businesses

				Total Retail Trade and Food & Drink																		44-45,722						$4,889,978						$3,873,563								$1,016,415												11.6																4

				Total Retail Trade																		44-45						$4,422,060						$3,745,757								$676,303												8.3																3

				Total Food & Drink																		722						$467,918						$127,805								$340,113												57.1																0

																				NAICS						Demand						Supply								Retail Gap																		Leakage/Surplus																Number of

				2017 Industry Group																						(Retail Potential)						(Retail Sales)																										Factor																Businesses

				Motor Vehicle & Parts Dealers																		441						$975,058						$0								$975,058														100.0																		0

				Automobile Dealers																		4411						$746,664						$0								$746,664														100.0																		0

				Other Motor Vehicle Dealers																		4412						$154,686						$0								$154,686														100.0																		0

				Auto Parts, Accessories & Tire Stores																		4413						$73,707						$0								$73,707														100.0																		0

				Furniture & Home Furnishings Stores																		442						$136,556						$0								$136,556														100.0																		0

				Furniture Stores																		4421						$80,618						$0								$80,618														100.0																		0

				Home Furnishings Stores																		4422						$55,938						$0								$55,938														100.0																		0

				Electronics & Appliance Stores																		443						$128,065						$0								$128,065														100.0																		0

				Bldg Materials, Garden Equip. & Supply Stores																		444						$324,360						$1,930,242								-$1,605,882														-71.2																		1

				Bldg Material & Supplies Dealers																		4441						$301,191						$0								$301,191														100.0																		0

				Lawn & Garden Equip & Supply Stores																		4442						$23,169						$617,674								-$594,505														-92.8																		1

				Food & Beverage Stores																		445						$771,104						$0								$771,104														100.0																		0

				Grocery Stores																		4451						$706,816						$0								$706,816														100.0																		0

				Specialty Food Stores																		4452						$51,856						$0								$51,856														100.0																		0

				Beer, Wine & Liquor Stores																		4453						$12,432						$0								$12,432														100.0																		0

				Health & Personal Care Stores																		446,4461						$263,968						$0								$263,968														100.0																		0

				Gasoline Stations																		447,4471						$466,780						$0								$466,780														100.0																		0

				Clothing & Clothing Accessories Stores																		448						$218,692						$0								$218,692														100.0																		0

				Clothing Stores																		4481						$131,460						$0								$131,460														100.0																		0																						Retail 2

				Shoe Stores																		4482						$42,134						$0								$42,134														100.0																		0

				Jewelry, Luggage & Leather Goods Stores																		4483						$45,098						$0								$45,098														100.0																		0

				Sporting Goods, Hobby, Book & Music Stores																		451						$245,260						$0								$245,260														100.0																		0

				Sporting Goods/Hobby/Musical Instr Stores																		4511						$229,172						$0								$229,172														100.0																		0

				Book, Periodical & Music Stores																		4512						$16,088						$0								$16,088														100.0																		0

				General Merchandise Stores																		452						$674,794						$0								$674,794														100.0																		0

				Department Stores Excluding Leased Depts.																		4521						$552,915						$0								$552,915														100.0																		0

				Other General Merchandise Stores																		4529						$121,879						$0								$121,879														100.0																		0

				Miscellaneous Store Retailers																		453						$184,420						$0								$184,420														100.0																		0

				Florists																		4531						$9,918						$0								$9,918														100.0																		0

				Office Supplies, Stationery & Gift Stores																		4532						$48,184						$0								$48,184														100.0																		0

				Used Merchandise Stores																		4533						$34,047						$0								$34,047														100.0																		0

				Other Miscellaneous Store Retailers																		4539						$92,270						$0								$92,270														100.0																		0

				Nonstore Retailers																		454						$33,004						$0								$33,004														100.0																		0

				Electronic Shopping & Mail-Order Houses																		4541						$16,094						$0								$16,094														100.0																		0

				Vending Machine Operators																		4542						$2,876						$0								$2,876														100.0																		0

				Direct Selling Establishments																		4543						$14,034						$0								$14,034														100.0																		0

				Food Services & Drinking Places																		722						$467,918						$0								$467,918														100.0																		0

				Special Food Services																		7223						$12,221						$0								$12,221														100.0																		0

				Drinking Places - Alcoholic Beverages																		7224						$7,581						$0								$7,581														100.0																		0

				Restaurants/Other Eating Places																		7225						$448,116						$0								$448,116														100.0																		0

										Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars.  The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology Statement.
http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf



								Source: Esri and Data Axle.  Esri 2021 Updated Demographics.  Esri 2017 Retail MarketPlace. ©2021 Esri. ©2017 Data Axle, Inc. All rights reserved.
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																Retail MarketPlace Profile



																		04096 5																												Prepared by Esri

																		110-160 Allen Rd, Pownal, Maine, 04069																																										Latitude: 43.90087

																		Ring: 1 mile radius																																										Longitude: -70.23661







								Source: Esri and Data Axle.  Esri 2021 Updated Demographics.  Esri 2017 Retail MarketPlace. ©2021 Esri. ©2017 Data Axle, Inc. All rights reserved.
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																Retail MarketPlace Profile



																		04096 5																												Prepared by Esri

																		110-160 Allen Rd, Pownal, Maine, 04069																																										Latitude: 43.90087

																		Ring: 2 mile radius																																										Longitude: -70.23661





				Summary Demographics

				2021 Population																																																										1,201

				2021 Households																																																										448

				2021 Median Disposable Income																																																										$79,411

				2021 Per Capita Income																																																										$48,999



						NOTE: This database is in mature status. While the data are presented in current year geography, all supply- and demand-related estimates remain vintage 2017.



																								NAICS						Demand						Supply								Retail Gap										Leakage/Surplus																		Number of

				2017 Industry Summary																										(Retail Potential)						(Retail Sales)																		Factor																		Businesses

				Total Retail Trade and Food & Drink																		44-45,722						$22,454,073						$7,154,958								$15,299,115												51.7																7

				Total Retail Trade																		44-45						$20,290,266						$6,920,454								$13,369,812												49.1																7

				Total Food & Drink																		722						$2,163,808						$234,503								$1,929,305												80.4																1

																				NAICS						Demand						Supply								Retail Gap																		Leakage/Surplus																Number of

				2017 Industry Group																						(Retail Potential)						(Retail Sales)																										Factor																Businesses

				Motor Vehicle & Parts Dealers																		441						$4,471,888						$0								$4,471,888														100.0																		0

				Automobile Dealers																		4411						$3,426,350						$0								$3,426,350														100.0																		0

				Other Motor Vehicle Dealers																		4412						$708,283						$0								$708,283														100.0																		0

				Auto Parts, Accessories & Tire Stores																		4413						$337,255						$0								$337,255														100.0																		0

				Furniture & Home Furnishings Stores																		442						$631,325						$274,782								$356,543														39.3																		1

				Furniture Stores																		4421						$373,939						$0								$373,939														100.0																		0

				Home Furnishings Stores																		4422						$257,386						$242,041								$15,345														3.1																		1

				Electronics & Appliance Stores																		443						$592,616						$0								$592,616														100.0																		0

				Bldg Materials, Garden Equip. & Supply Stores																		444						$1,479,851						$3,261,358								-$1,781,507														-37.6																		2

				Bldg Material & Supplies Dealers																		4441						$1,376,911						$2,206,591								-$829,680														-23.2																		1

				Lawn & Garden Equip & Supply Stores																		4442						$102,939						$1,054,767								-$951,828														-82.2																		1

				Food & Beverage Stores																		445						$3,531,311						$1,718,898								$1,812,413														34.5																		1

				Grocery Stores																		4451						$3,236,675						$0								$3,236,675														100.0																		0

				Specialty Food Stores																		4452						$237,666						$1,514,130								-$1,276,464														-72.9																		1

				Beer, Wine & Liquor Stores																		4453						$56,970						$0								$56,970														100.0																		0

				Health & Personal Care Stores																		446,4461						$1,198,399						$578,095								$620,304														34.9																		1

				Gasoline Stations																		447,4471						$2,139,900						$0								$2,139,900														100.0																		0

				Clothing & Clothing Accessories Stores																		448						$1,011,272						$0								$1,011,272														100.0																		0

				Clothing Stores																		4481						$606,476						$0								$606,476														100.0																		0

				Shoe Stores																		4482						$196,167						$0								$196,167														100.0																		0

				Jewelry, Luggage & Leather Goods Stores																		4483						$208,628						$0								$208,628														100.0																		0

				Sporting Goods, Hobby, Book & Music Stores																		451						$1,138,493						$0								$1,138,493														100.0																		0

				Sporting Goods/Hobby/Musical Instr Stores																		4511						$1,064,203						$0								$1,064,203														100.0																		0

				Book, Periodical & Music Stores																		4512						$74,290						$0								$74,290														100.0																		0

				General Merchandise Stores																		452						$3,106,520						$519,141								$2,587,379														71.4																		1

				Department Stores Excluding Leased Depts.																		4521						$2,547,074						$0								$2,547,074														100.0																		0

				Other General Merchandise Stores																		4529						$559,446						$519,141								$40,305														3.7																		1

				Miscellaneous Store Retailers																		453						$841,960						$64,093								$777,867														85.9																		1

				Florists																		4531						$44,454						$0								$44,454														100.0																		0

				Office Supplies, Stationery & Gift Stores																		4532						$221,771						$0								$221,771														100.0																		0

				Used Merchandise Stores																		4533						$156,631						$41,042								$115,589														58.5																		1

				Other Miscellaneous Store Retailers																		4539						$419,104						$0								$419,104														100.0																		0

				Nonstore Retailers																		454						$146,731						$0								$146,731														100.0																		0

				Electronic Shopping & Mail-Order Houses																		4541						$74,117						$0								$74,117														100.0																		0

				Vending Machine Operators																		4542						$13,211						$0								$13,211														100.0																		0

				Direct Selling Establishments																		4543						$59,402						$0								$59,402														100.0																		0

				Food Services & Drinking Places																		722						$2,163,808						$234,503								$1,929,305														80.4																		1

				Special Food Services																		7223						$56,202						$0								$56,202														100.0																		0

				Drinking Places - Alcoholic Beverages																		7224						$34,889						$0								$34,889														100.0																		0

				Restaurants/Other Eating Places																		7225						$2,072,716						$229,708								$1,843,008														80.0																		1

										Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars.  The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology Statement.
http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf



								Source: Esri and Data Axle.  Esri 2021 Updated Demographics.  Esri 2017 Retail MarketPlace. ©2021 Esri. ©2017 Data Axle, Inc. All rights reserved.
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				Summary Demographics

				2021 Population																																																										2,404

				2021 Households																																																										941

				2021 Median Disposable Income																																																										$75,341

				2021 Per Capita Income																																																										$47,146



						NOTE: This database is in mature status. While the data are presented in current year geography, all supply- and demand-related estimates remain vintage 2017.



																								NAICS						Demand						Supply								Retail Gap										Leakage/Surplus																		Number of

				2017 Industry Summary																										(Retail Potential)						(Retail Sales)																		Factor																		Businesses

				Total Retail Trade and Food & Drink																		44-45,722						$45,096,398						$9,453,507								$35,642,891												65.3																11

				Total Retail Trade																		44-45						$40,769,176						$9,115,602								$31,653,574												63.5																10

				Total Food & Drink																		722						$4,327,222						$337,904								$3,989,318												85.5																1

																				NAICS						Demand						Supply								Retail Gap																		Leakage/Surplus																Number of

				2017 Industry Group																						(Retail Potential)						(Retail Sales)																										Factor																Businesses

				Motor Vehicle & Parts Dealers																		441						$9,011,673						$0								$9,011,673														100.0																		0

				Automobile Dealers																		4411						$6,909,586						$0								$6,909,586														100.0																		0

				Other Motor Vehicle Dealers																		4412						$1,425,170						$0								$1,425,170														100.0																		0

				Auto Parts, Accessories & Tire Stores																		4413						$676,917						$0								$676,917														100.0																		0

				Furniture & Home Furnishings Stores																		442						$1,263,593						$313,963								$949,630														60.2																		1

				Furniture Stores																		4421						$749,537						$0								$749,537														100.0																		0

				Home Furnishings Stores																		4422						$514,056						$264,850								$249,206														32.0																		1

				Electronics & Appliance Stores																		443						$1,184,291						$0								$1,184,291														100.0																		0

				Bldg Materials, Garden Equip. & Supply Stores																		444						$2,965,719						$3,506,295								-$540,576														-8.4																		2

				Bldg Material & Supplies Dealers																		4441						$2,759,572						$2,385,665								$373,907														7.3																		1

				Lawn & Garden Equip & Supply Stores																		4442						$206,147						$1,120,630								-$914,483														-68.9																		1

				Food & Beverage Stores																		445						$7,104,283						$2,240,348								$4,863,935														52.1																		1

				Grocery Stores																		4451						$6,512,252						$0								$6,512,252														100.0																		0

				Specialty Food Stores																		4452						$478,230						$1,626,044								-$1,147,814														-54.5																		1

				Beer, Wine & Liquor Stores																		4453						$113,801						$0								$113,801														100.0																		0

				Health & Personal Care Stores																		446,4461						$2,413,719						$810,422								$1,603,297														49.7																		2

				Gasoline Stations																		447,4471						$4,322,781						$0								$4,322,781														100.0																		0

				Clothing & Clothing Accessories Stores																		448						$2,016,620						$0								$2,016,620														100.0																		0

				Clothing Stores																		4481						$1,211,393						$0								$1,211,393														100.0																		0

				Shoe Stores																		4482						$391,955						$0								$391,955														100.0																		0

				Jewelry, Luggage & Leather Goods Stores																		4483						$413,272						$0								$413,272														100.0																		0

				Sporting Goods, Hobby, Book & Music Stores																		451						$2,275,786						$446,435								$1,829,351														67.2																		1

				Sporting Goods/Hobby/Musical Instr Stores																		4511						$2,127,140						$446,435								$1,680,705														65.3																		1

				Book, Periodical & Music Stores																		4512						$148,646						$0								$148,646														100.0																		0

				General Merchandise Stores																		452						$6,224,052						$1,085,729								$5,138,323														70.3																		2

				Department Stores Excluding Leased Depts.																		4521						$5,099,596						$0								$5,099,596														100.0																		0

				Other General Merchandise Stores																		4529						$1,124,456						$1,085,729								$38,727														1.8																		2

				Miscellaneous Store Retailers																		453						$1,692,621						$115,313								$1,577,308														87.2																		1

				Florists																		4531						$88,220						$0								$88,220														100.0																		0

				Office Supplies, Stationery & Gift Stores																		4532						$443,818						$40,339								$403,479														83.3																		1

				Used Merchandise Stores																		4533						$312,926						$42,651								$270,275														76.0																		1

				Other Miscellaneous Store Retailers																		4539						$847,656						$0								$847,656														100.0																		0

				Nonstore Retailers																		454						$294,038						$463,412								-$169,374														-22.4																		1

				Electronic Shopping & Mail-Order Houses																		4541						$148,180						$0								$148,180														100.0																		0

				Vending Machine Operators																		4542						$26,558						$0								$26,558														100.0																		0

				Direct Selling Establishments																		4543						$119,299						$463,412								-$344,113														-59.1																		1

				Food Services & Drinking Places																		722						$4,327,222						$337,904								$3,989,318														85.5																		1

				Special Food Services																		7223						$112,241						$0								$112,241														100.0																		0

				Drinking Places - Alcoholic Beverages																		7224						$69,653						$0								$69,653														100.0																		0

				Restaurants/Other Eating Places																		7225						$4,145,329						$323,518								$3,821,811														85.5																		1

										Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars.  The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology Statement.
http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf



								Source: Esri and Data Axle.  Esri 2021 Updated Demographics.  Esri 2017 Retail MarketPlace. ©2021 Esri. ©2017 Data Axle, Inc. All rights reserved.
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Berlin Subdivision Rail Corridor – Yarmouth Junction, ME – Rail Service

Note – This reflects a 3-mile radius (study area) about a potential 
station site for Yarmouth Junction. This study area offers an 
approximate location for the station, only, in order to compile 
baseline metrics. This is not a definitive or final location for a 
Yarmouth Junction Station – which is yet to be determined.

2010 2021 2026

11,590 11,999 12,374 3.1%
1,242 1,696 1,970 16.2%
3,722 2,961 2,786 -5.9%
1,804 2,649 3,128 18.1%
45.2          48.3          49.0              1.4%

5,014 5,334 5,502 3.1%
3,566 3,822 3,999 4.6%
1,171 1,142 1,137 -0.4%

na $406,961 $450,854 10.8%
na $463,190 $502,613 8.5%

na $98,748 $109,741 11.1%
na $56,250 $62,608 11.3%

Firms Employees Emp/Firm % of Firms
543 5,268 9.7                 100.0%
107 1,230 11.5              19.7%

45 304 6.8                 8.3%
239 2,274 9.5                 44.0%

19 432 22.7              3.5%
133 1,028 7.7                 24.5%

Per Capita $

Totals (2021)
retail sector
office sector

service sector

renter households

Owner Median Value
Owner Average Value

manufacturing sector
other

Median Household $

owners households

Selected Comparative Metrics
Yarmouth Junction Station (1) % Δ 2021-

2026

Total Population

aged 35 to 54
65 and older
median age

Total Housing Units

aged 20 to 34


Stations_CoordTable

		FID		OID_		Name		Lat		Lon

		0		0		Park and Ride Station		44.03751859		-70.2634984

		1		0		Lewiston Station		44.10233507		-70.2177625

		2		0		Yarmouth Junction Station		43.81339536		-70.19400699

		3		0		Royal Junction Station		43.79984058		-70.22143447

		4		0		Portland Station		43.6469816		-70.27971767





TABLES



								Selected Comparative Metrics						Yarmouth Junction Station (1)						% Δ 2021-2026		Cumberland Co.						% Δ 2021-2026		Yarmouth Junction as % of Co.																Selected Comparative Metrics						City of Portland Platform (1)						% Δ 2021-2026		Cumberland Co.						% Δ 2021-2026		Portland Platform as % of Co.

														2010		2021		2026				2010		2021		2026				2010		2021		2026																		2010		2021		2026				2010		2021		2026				2010		2021		2026



		13,674		375				Total Population						11,590		11,999		12,374		3.1%		281,674		302,496		316,170		4.5%		4.1%		4.0%		3.9%												Total Population						5,714		6,205		6,512		4.9%		281,674		302,496		316,170		4.5%		2.0%		2.1%		2.1%

				274				aged 20 to 34						1,242		1,696		1,970		16.2%		51,766		56,538		58,444		3.4%		2.4%		3.0%		3.4%												aged 20 to 34						2,127		2,202		2,132		-3.2%		51,766		56,538		58,444		3.4%		4.1%		3.9%		3.6%

								aged 35 to 54						3,722		2,961		2,786		-5.9%		85,001		77,187		78,702		2.0%		4.4%		3.8%		3.5%								13%		28%		aged 35 to 54						1,519		1,579		1,801		14.1%		85,001		77,187		78,702		2.0%		1.8%		2.0%		2.3%

		11,035		479				65 and older						1,804		2,649		3,128		18.1%		40,157		59,459		70,494		18.6%		4.5%		4.5%		4.4%		25%						22%		25%		65 and older						437		720		816		13.3%		40,157		59,459		70,494		18.6%		1.1%		1.2%		1.2%

								median age						45.2		48.3		49.0		1.4%		41.0		43.4		43.9		1.2%		110.2%		111.3%		111.6%								12%				median age						32.1		33.9		35.1		3.5%		41.0		43.4		43.9		1.2%		78.4%		78.1%		79.9%

																																										20%

								Total Housing Units						5,014		5,334		5,502		3.1%		138,657		152,039		158,941		4.5%		3.6%		3.5%		3.5%								6,902		213		Total Housing Units						3,017		3,674		3,887		5.8%		138,657		152,039		158,941		4.5%		2.2%		2.4%		2.4%

				177				owners households						3,566		3,822		3,999		4.6%		78,545		87,505		93,010		6.3%		4.5%		4.4%		4.3%		78%						69%		30%		owners households						598		920		1,006		9.3%		78,545		87,505		93,010		6.3%		0.8%		1.1%		1.1%

								renter households						1,171		1,142		1,137		-0.4%		38,794		39,760		40,509		1.9%		3.0%		2.9%		2.8%												renter households						2,034		2,169		2,251		3.8%		38,794		39,760		40,509		1.9%		5.2%		5.5%		5.6%



				$75,107				Owner Median Value						na		$406,961		$450,854		10.8%		na		$322,496		$375,747		16.5%		na		126.2%		120.0%				0.0436403075		4058.985		237		$160,929		Owner Median Value						na		$457,689		$536,676		17.3%		na		$322,496		$375,747		16.5%		na		141.9%		142.8%

				$66,064				Owner Average Value						na		$463,190		$502,613		8.5%		na		$381,894		$436,549		14.3%		na		121.3%		115.1%				0.0440702613		4098.975		277		$175,192		Owner Average Value						na		$532,514		$611,741		14.9%		na		$381,894		$436,549		14.3%		na		139.4%		140.1%



								Median Household $						na		$98,748		$109,741		11.1%		na		$76,604		$85,662		11.8%		na		128.9%		128.1%				0.0287695327		1165.425		23		$14,238		Median Household $						na		$60,104		$71,424		18.8%		na		$76,604		$85,662		11.8%		na		78.5%		83.4%

								Per Capita $						na		$56,250		$62,608		11.3%		na		$43,854		$49,337		12.5%		na		128.3%		126.9%				0.0290502111		1176.795		35		($5,029)		Per Capita $						na		$46,367		$54,366		17.3%		na		$43,854		$49,337		12.5%		na		105.7%		110.2%

																																										$11,321		$2,513

														Firms		Employees		Emp/Firm		% of Firms		Firms		Employees		Emp/Firm		% of Firms		Firms		Emp		Emp/Firm								$9,058		$5,029								Firms		Employees		Emp/Firm		% of Firms		Firms		Employees		Emp/Firm		% of Firms		Firms		Emp		Emp/Firm

								Totals (2021)						543		5,268		9.7		100.0%		14,042		197,591		14.1		100.0%		3.9%		2.7%		68.9%										9.8%		Totals (2021)						1,470		19,385		13.2		100.0%		14,042		197,591		14.1		100.0%		10.5%		9.8%		93.7%

								retail sector						107		1,230		11.5		19.7%		3,004		40,345		13.4		21.4%		3.6%		3.0%		85.6%								60.5%		7.6%		retail sector						296		3,072		10.4		20.1%		3,004		40,345		13.4		21.4%		9.9%		7.6%		77.3%

								office sector						45		304		6.8		8.3%		1,340		16,922		12.6		9.5%		3.4%		1.8%		53.5%										16.6%		office sector						233		2,809		12.1		15.9%		1,340		16,922		12.6		9.5%		17.4%		16.6%		95.5%

								service sector						239		2,274		9.5		44.0%		5,916		91,545		15.5		42.1%		4.0%		2.5%		61.5%								63.5%		8.6%		service sector						594		7,918		13.3		40.4%		5,916		91,545		15.5		42.1%		10.0%		8.6%		86.1%

								manufacturing sector						19		432		22.7		3.5%		420		9,703		23.1		3.0%		4.5%		4.5%		98.4%										6.2%		manufacturing sector						29		599		20.7		2.0%		420		9,703		23.1		3.0%		6.9%		6.2%		89.4%

								other						133		1,028		7.7		24.5%		3,362		39,076		11.6		23.9%		4.0%		2.6%		66.5%								56.7%		12.8%		other						318		4,987		15.7		21.6%		3,362		39,076		11.6		23.9%		9.5%		12.8%		134.9%

								Source: Esri and RKG (2022)																																						Source: Esri and RKG (2022)

								(1) 3-mile radius about the potential Station location																																						(1) 15-minute walk time about the potential Platform location

								na - data suppressed or otherwise unreported																																						na - data suppressed or otherwise unreported

																																																								16%		14%				20%		9%

								Selected Retail Sector Comparative Metrics (in $1,000's)						Yarmouth Junction Station (1)				Import  Export		Cumberland Co.				Import  Export		Yarmouth Junction as % of Co.																														41%						46%

														Demand		Sales				Demand		Sales				Demand		Sales																												57%						67%

																																34995040		$   7,050

								Total						$34,995.0		$22,627.0		($12,368.0)		$639,411.5		$909,172.0		$269,760.5		5.5%		2.5%				65%		142%

								specialty food stores (2)						$2,885.7		$858.7		($2,027.0)		$53,895.6		$177,360.0		$123,464.4		5.4%		0.5%

								second hand stores (3)						$1,905.8		$1,715.5		($190.3)		$34,159.5		$47,160.9		$13,001.4		5.6%		3.6%						13928

								other specialty retail (4)						$5,116.4		$3,738.4		($1,378.0)		$97,505.1		$146,558.0		$49,052.9		5.2%		2.6%						51%

								restaurants (5)						$25,087.0		$16,314.4		($8,772.7)		$453,851.3		$538,093.1		$84,241.8		5.5%		3.0%

								Source: Esri and RKG (2022)

								(1) 3-mile radius about the potential Station location - Note that overlaps exists with Royal Junction Station location - reported in full with overlap																										Yarmouth Junction Station Study Area 2021 - 2026 Residential						Baseline # of Units		As % of County (1)		As % of County (2)

								(2) includes meat and fish markets, produce, bakeries and confectioneries and nuts as example

								(3) includes used merchandise, consignment shops and charitable thrift stores as examples																										Total Housing Units						172		260		312

								(4) includes pet supply stores, tobacco shops and generally unspecified other as examples																										owners households						177		237		277

								(5) includes full-service, limited-service, cafeterias and snack vendors as examples																										renter households						(5)		23		35

																																		Source: Esri and RKG (2022)

																																		(1) Increase 2026 representation of county by 1.15% for owner and 1.25% for renter

																																		(2) Increase 2026 representation of county by 1.25% for owner and 1.35% for renter

																										Study Area Sales as % of County

																																		Potential Change in HH Retail Demand from Baseline

																						Specialty Food Stores				0.48%																$3,425,904		$5,416,114

																						Secomd Hand Stores				3.64%

																						Other Specialty Retail Stores				2.55%								Potential Employment increase and annual workday restaurant spending

																						Restaurants				3.03%																74		$118,400

																																		Potential change in Population with Household Growth above the Baseline

																																		Owner Base		441						149		249				149.4

																																		Renter Base		(10)						56		78				55.16

																																				431						205		327







Specialty Food Stores	Secomd Hand Stores	Other Specialty Retail Stores	4.8414962634820242E-3	3.637623192009861E-2	2.550802496181101E-2	3.0318848959382496E-2	









Demo Inc



														Demographic and Income Profile



																04096 3																Prepared by Esri

																34-198 Depot Rd, Yarmouth, Maine, 04096																								Latitude: 43.81339

																Ring: 1 mile radius																								Longitude: -70.19401





								Summary										Census 2010								2021												2026

								Population										2,383								2,398												2,442

								Households										1,038								1,057												1,082

								Families										699								690												700

								Average Household Size										2.27								2.24												2.23

								Owner Occupied Housing Units										791								829												860

								Renter Occupied Housing Units										247								228												222

								Median Age										46.0								49.3												49.8

								Trends: 2021-2026 Annual Rate										Area								State												National

								Population										0.36%								0.39%												0.71%

								Households										0.47%								0.50%												0.71%

								Families										0.29%								0.33%												0.64%

								Owner HHs										0.74%								0.76%												0.91%

								Median Household Income										1.70%								1.90%												2.41%

																										2021												2026

								Households by Income																		Number				Percent								Number								Percent

								<$15,000																		30				2.8%								22								2.0%

								$15,000 - $24,999																		19				1.8%								16								1.5%

								$25,000 - $34,999																		101				9.6%								86								7.9%

								$35,000 - $49,999																		91				8.6%								76								7.0%

								$50,000 - $74,999																		144				13.6%								134								12.4%

								$75,000 - $99,999																		230				21.8%								233								21.5%

								$100,000 - $149,999																		179				16.9%								203								18.8%

								$150,000 - $199,999																		80				7.6%								102								9.4%

								$200,000+																		184				17.4%								210								19.4%



								Median Household Income																		$88,510												$96,275

								Average Household Income																		$126,498												$141,532

								Per Capita Income																		$53,431												$60,086

																		Census 2010								2021												2026

								Population by Age										Number		Percent						Number				Percent								Number								Percent

								0 - 4										111		4.7%						95				4.0%								106								4.3%

								5 - 9										159		6.7%						103				4.3%								106								4.3%

								10 - 14										182		7.6%						143				6.0%								113								4.6%

								15 - 19										152		6.4%						155				6.5%								134								5.5%

								20 - 24										71		3.0%						149				6.2%								148								6.1%

								25 - 34										152		6.4%						204				8.5%								313								12.8%

								35 - 44										318		13.3%						204				8.5%								188								7.7%

								45 - 54										442		18.5%						337				14.1%								285								11.7%

								55 - 64										374		15.7%						413				17.2%								387								15.9%

								65 - 74										196		8.2%						344				14.4%								360								14.8%

								75 - 84										138		5.8%						162				6.8%								219								9.0%

								85+										88		3.7%						87				3.6%								81								3.3%

																		Census 2010								2021												2026

								Race and Ethnicity										Number		Percent						Number				Percent								Number								Percent

								White Alone										2,330		97.8%						2,329				97.2%								2,361								96.7%

								Black Alone										11		0.5%						15				0.6%								19								0.8%

								American Indian Alone										7		0.3%						8				0.3%								9								0.4%

								Asian Alone										13		0.5%						16				0.7%								19								0.8%

								Pacific Islander Alone										0		0.0%						0				0.0%								0								0.0%

								Some Other Race Alone										4		0.2%						5				0.2%								6								0.2%

								Two or More Races										18		0.8%						23				1.0%								27								1.1%



								Hispanic Origin (Any Race)										24		1.0%						32				1.3%								41								1.7%

				Data Note: Income is expressed in current dollars. 



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Demographic and Income Profile



																04096 3																Prepared by Esri

																34-198 Depot Rd, Yarmouth, Maine, 04096																								Latitude: 43.81339

																Ring: 1 mile radius																								Longitude: -70.19401











																								2021 Percent Hispanic Origin:												1.3%



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Demographic and Income Profile



																04096 3																Prepared by Esri

																34-198 Depot Rd, Yarmouth, Maine, 04096																								Latitude: 43.81339

																Ring: 2 mile radius																								Longitude: -70.19401





								Summary										Census 2010								2021												2026

								Population										7,644								7,943												8,193

								Households										3,198								3,356												3,473

								Families										2,100								2,134												2,189

								Average Household Size										2.36								2.33												2.33

								Owner Occupied Housing Units										2,201								2,378												2,495

								Renter Occupied Housing Units										997								979												977

								Median Age										44.5								47.4												47.6

								Trends: 2021-2026 Annual Rate										Area								State												National

								Population										0.62%								0.39%												0.71%

								Households										0.69%								0.50%												0.71%

								Families										0.51%								0.33%												0.64%

								Owner HHs										0.97%								0.76%												0.91%

								Median Household Income										2.54%								1.90%												2.41%

																										2021												2026

								Households by Income																		Number				Percent								Number								Percent

								<$15,000																		124				3.7%								97								2.8%

								$15,000 - $24,999																		144				4.3%								125								3.6%

								$25,000 - $34,999																		278				8.3%								243								7.0%

								$35,000 - $49,999																		335				10.0%								300								8.6%

								$50,000 - $74,999																		516				15.4%								497								14.3%

								$75,000 - $99,999																		465				13.9%								469								13.5%

								$100,000 - $149,999																		565				16.8%								633								18.2%

								$150,000 - $199,999																		367				10.9%								458								13.2%

								$200,000+																		563				16.8%								650								18.7%



								Median Household Income																		$88,428												$100,258

								Average Household Income																		$124,831												$139,823

								Per Capita Income																		$52,392												$58,870

																		Census 2010								2021												2026

								Population by Age										Number		Percent						Number				Percent								Number								Percent

								0 - 4										353		4.6%						325				4.1%								354								4.3%

								5 - 9										512		6.7%						370				4.7%								382								4.7%

								10 - 14										581		7.6%						490				6.2%								412								5.0%

								15 - 19										484		6.3%						491				6.2%								444								5.4%

								20 - 24										321		4.2%						488				6.1%								480								5.9%

								25 - 34										620		8.1%						794				10.0%								1,017								12.4%

								35 - 44										1,006		13.2%						755				9.5%								782								9.5%

								45 - 54										1,395		18.3%						1,136				14.3%								1,004								12.3%

								55 - 64										1,188		15.5%						1,351				17.0%								1,277								15.6%

								65 - 74										581		7.6%						1,019				12.8%								1,130								13.8%

								75 - 84										398		5.2%						490				6.2%								676								8.3%

								85+										204		2.7%						235				3.0%								234								2.9%

																		Census 2010								2021												2026

								Race and Ethnicity										Number		Percent						Number				Percent								Number								Percent

								White Alone										7,408		96.9%						7,634				96.1%								7,828								95.5%

								Black Alone										41		0.5%						57				0.7%								73								0.9%

								American Indian Alone										15		0.2%						16				0.2%								17								0.2%

								Asian Alone										89		1.2%						114				1.4%								131								1.6%

								Pacific Islander Alone										3		0.0%						3				0.0%								3								0.0%

								Some Other Race Alone										15		0.2%						20				0.3%								24								0.3%

								Two or More Races										73		1.0%						99				1.2%								117								1.4%



								Hispanic Origin (Any Race)										98		1.3%						138				1.7%								172								2.1%

				Data Note: Income is expressed in current dollars. 



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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																04096 3																Prepared by Esri
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																								2021 Percent Hispanic Origin:												1.7%



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Demographic and Income Profile



																04096 3																Prepared by Esri

																34-198 Depot Rd, Yarmouth, Maine, 04096																								Latitude: 43.81339

																Ring: 3 mile radius																								Longitude: -70.19401





								Summary										Census 2010								2021												2026

								Population										11,590								11,999												12,374

								Households										4,737								4,963												5,136

								Families										3,255								3,309												3,395

								Average Household Size										2.42								2.39												2.38

								Owner Occupied Housing Units										3,566								3,822												3,999

								Renter Occupied Housing Units										1,171								1,142												1,137

								Median Age										45.2								48.3												49.0

								Trends: 2021-2026 Annual Rate										Area								State												National

								Population										0.62%								0.39%												0.71%

								Households										0.69%								0.50%												0.71%

								Families										0.51%								0.33%												0.64%

								Owner HHs										0.91%								0.76%												0.91%

								Median Household Income										2.13%								1.90%												2.41%

																										2021												2026

								Households by Income																		Number				Percent								Number								Percent

								<$15,000																		157				3.2%								121								2.4%

								$15,000 - $24,999																		182				3.7%								157								3.1%

								$25,000 - $34,999																		330				6.6%								287								5.6%

								$35,000 - $49,999																		426				8.6%								376								7.3%

								$50,000 - $74,999																		759				15.3%								716								13.9%

								$75,000 - $99,999																		653				13.2%								658								12.8%

								$100,000 - $149,999																		852				17.2%								947								18.4%

								$150,000 - $199,999																		603				12.1%								744								14.5%

								$200,000+																		1,001				20.2%								1,129								22.0%



								Median Household Income																		$98,748												$109,741

								Average Household Income																		$137,301												$152,326

								Per Capita Income																		$56,250												$62,608

																		Census 2010								2021												2026

								Population by Age										Number		Percent						Number				Percent								Number								Percent

								0 - 4										515		4.4%						471				3.9%								512								4.1%

								5 - 9										793		6.8%						580				4.8%								591								4.8%

								10 - 14										902		7.8%						789				6.6%								656								5.3%

								15 - 19										784		6.8%						746				6.2%								701								5.7%

								20 - 24										428		3.7%						648				5.4%								619								5.0%																428		648		619

								25 - 34										814		7.0%						1,048				8.7%								1,351								10.9%																814		1,048		1,351

								35 - 44										1,521		13.1%						1,161				9.7%								1,205								9.7%																1,242		1,696		1,970

								45 - 54										2,201		19.0%						1,800				15.0%								1,581								12.8%

								55 - 64										1,828		15.8%						2,106				17.6%								2,032								16.4%

								65 - 74										916		7.9%						1,552				12.9%								1,744								14.1%

								75 - 84										602		5.2%						749				6.2%								1,019								8.2%

								85+										286		2.5%						348				2.9%								365								2.9%

																		Census 2010								2021												2026

								Race and Ethnicity										Number		Percent						Number				Percent								Number								Percent

								White Alone										11,255		97.1%						11,563				96.4%								11,858								95.8%

								Black Alone										55		0.5%						76				0.6%								97								0.8%

								American Indian Alone										19		0.2%						20				0.2%								21								0.2%

								Asian Alone										123		1.1%						155				1.3%								179								1.4%

								Pacific Islander Alone										7		0.1%						7				0.1%								7								0.1%

								Some Other Race Alone										23		0.2%						30				0.2%								36								0.3%

								Two or More Races										110		0.9%						149				1.2%								178								1.4%



								Hispanic Origin (Any Race)										138		1.2%						194				1.6%								241								1.9%

				Data Note: Income is expressed in current dollars. 



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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																04096 3																Prepared by Esri
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																								2021 Percent Hispanic Origin:												1.6%



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Housing Profile



																04096 3																																Prepared by Esri

																34-198 Depot Rd, Yarmouth, Maine, 04096																																												Latitude: 43.81339

																Ring: 1 mile radius																																												Longitude: -70.19401





								Population																																Households

								2010 Total Population												2,383																				2021 Median Household Income																						$88,510

								2021 Total Population												2,398																				2026 Median Household Income																						$96,275

								2026 Total Population												2,442																				2021-2026 Annual Rate																						1.70%

								2021-2026 Annual Rate												0.36%



																																Census 2010												2021														2026

								Housing Units by Occupancy Status and Tenure																								Number				Percent								Number								Percent						Number								Percent

								Total Housing Units																								1,085				100.0%								1,125								100.0%						1,148								100.0%

								Occupied																								1,038				95.7%								1,057								94.0%						1,082								94.3%

								Owner																								791				72.9%								829								73.7%						860								74.9%

								Renter																								247				22.8%								228								20.3%						222								19.3%

								Vacant																								47				4.3%								68								6.0%						66								5.7%



																																												2021														2026

								Owner Occupied Housing Units by Value																																				Number								Percent						Number								Percent

								Total																																				829								100.0%						860								100.0%

								<$50,000																																				2								0.2%						0								0.0%

								$50,000-$99,999																																				5								0.6%						1								0.1%

								$100,000-$149,999																																				16								1.9%						4								0.5%

								$150,000-$199,999																																				7								0.8%						3								0.3%

								$200,000-$249,999																																				80								9.7%						38								4.4%

								$250,000-$299,999																																				177								21.4%						118								13.7%

								$300,000-$399,999																																				183								22.1%						191								22.2%

								$400,000-$499,999																																				136								16.4%						193								22.4%

								$500,000-$749,999																																				207								25.0%						294								34.2%

								$750,000-$999,999																																				16								1.9%						18								2.1%

								$1,000,000-$1,499,999																																				0								0.0%						0								0.0%

								$1,500,000-$1,999,999																																				0								0.0%						0								0.0%

								$2,000,000+																																				0								0.0%						0								0.0%



								Median Value																																				$369,672														$438,860

								Average Value																																				$408,866														$459,651



								Census 2010 Housing Units																																																Number								Percent

								Total																																																1,085								100.0%

								In Urbanized Areas																																																1,005								92.6%

								In Urban Clusters																																																0								0.0%

								Rural Housing Units																																																80								7.4%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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																04096 3																																Prepared by Esri

																34-198 Depot Rd, Yarmouth, Maine, 04096																																												Latitude: 43.81339

																Ring: 1 mile radius																																												Longitude: -70.19401





								Census 2010 Owner Occupied Housing Units by Mortgage Status																																																Number								Percent

								Total																																																792								100.0%

								Owned with a Mortgage/Loan																																																598								75.5%

								Owned Free and Clear																																																194								24.5%



								Census 2010 Vacant Housing Units by Status

																																																								Number								Percent

								Total																																																46								100.0%

								For Rent																																																10								21.7%

								Rented- Not Occupied																																																0								0.0%

								For Sale Only																																																9								19.6%

								Sold - Not Occupied																																																3								6.5%

								Seasonal/Recreational/Occasional Use																																																14								30.4%

								For Migrant Workers																																																0								0.0%

								Other Vacant																																																10								21.7%



								Census 2010 Occupied Housing Units by Age of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						1,036										789								76.2%

								15-24																																						12										0								0.0%

								25-34																																						62										32								51.6%

								35-44																																						180										126								70.0%

								45-54																																						259										210								81.1%

								55-64																																						233										211								90.6%

								65-74																																						131										113								86.3%

								75-84																																						93										68								73.1%

								85+																																						66										29								43.9%



								Census 2010 Occupied Housing Units by Race/Ethnicity of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						1,038										791								76.2%

								White Alone																																						1,023										782								76.4%

								Black/African American Alone																																						1										0								0.0%

								American Indian/Alaska Native Alone																																						4										3								75.0%

								Asian Alone																																						3										2								66.7%

								Pacific Islander Alone																																						0										0								0.0%

								Other Race Alone																																						1										0								0.0%

								Two or More Races																																						6										4								66.7%



								Hispanic Origin																																						10										7								70.0%



								Census 2010 Occupied Housing Units by Size and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						1,039										792								76.2%

								1-Person																																						292										165								56.5%

								2-Person																																						377										313								83.0%

								3-Person																																						155										125								80.6%

								4-Person																																						149										128								85.9%

								5-Person																																						50										45								90.0%

								6-Person																																						10										10								100.0%

								7+ Person																																						6										6								100.0%



								2021 Housing Affordability

								Housing Affordability Index																																						116

								Percent of Income for Mortgage																																						17.5%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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																04096 3																																Prepared by Esri

																34-198 Depot Rd, Yarmouth, Maine, 04096																																												Latitude: 43.81339

																Ring: 2 mile radius																																												Longitude: -70.19401





								Population																																Households

								2010 Total Population												7,644																				2021 Median Household Income																						$88,428

								2021 Total Population												7,943																				2026 Median Household Income																						$100,258

								2026 Total Population												8,193																				2021-2026 Annual Rate																						2.54%

								2021-2026 Annual Rate												0.62%



																																Census 2010												2021														2026

								Housing Units by Occupancy Status and Tenure																								Number				Percent								Number								Percent						Number								Percent

								Total Housing Units																								3,380				100.0%								3,587								100.0%						3,697								100.0%

								Occupied																								3,198				94.6%								3,357								93.6%						3,472								93.9%

								Owner																								2,201				65.1%								2,378								66.3%						2,495								67.5%

								Renter																								997				29.5%								979								27.3%						977								26.4%

								Vacant																								182				5.4%								231								6.4%						224								6.1%



																																												2021														2026

								Owner Occupied Housing Units by Value																																				Number								Percent						Number								Percent

								Total																																				2,378								100.0%						2,493								100.0%

								<$50,000																																				6								0.3%						1								0.0%

								$50,000-$99,999																																				19								0.8%						3								0.1%

								$100,000-$149,999																																				22								0.9%						5								0.2%

								$150,000-$199,999																																				42								1.8%						13								0.5%

								$200,000-$249,999																																				140								5.9%						63								2.5%

								$250,000-$299,999																																				392								16.5%						255								10.2%

								$300,000-$399,999																																				585								24.6%						600								24.1%

								$400,000-$499,999																																				488								20.5%						660								26.5%

								$500,000-$749,999																																				570								24.0%						770								30.9%

								$750,000-$999,999																																				77								3.2%						83								3.3%

								$1,000,000-$1,499,999																																				18								0.8%						21								0.8%

								$1,500,000-$1,999,999																																				14								0.6%						14								0.6%

								$2,000,000+																																				5								0.2%						5								0.2%



								Median Value																																				$397,094														$446,439

								Average Value																																				$444,575														$485,489



								Census 2010 Housing Units																																																Number								Percent

								Total																																																3,380								100.0%

								In Urbanized Areas																																																2,897								85.7%

								In Urban Clusters																																																0								0.0%

								Rural Housing Units																																																483								14.3%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																04096 3																																Prepared by Esri

																34-198 Depot Rd, Yarmouth, Maine, 04096																																												Latitude: 43.81339

																Ring: 2 mile radius																																												Longitude: -70.19401





								Census 2010 Owner Occupied Housing Units by Mortgage Status																																																Number								Percent

								Total																																																2,201								100.0%

								Owned with a Mortgage/Loan																																																1,611								73.2%

								Owned Free and Clear																																																590								26.8%



								Census 2010 Vacant Housing Units by Status

																																																								Number								Percent

								Total																																																190								100.0%

								For Rent																																																51								26.8%

								Rented- Not Occupied																																																5								2.6%

								For Sale Only																																																31								16.3%

								Sold - Not Occupied																																																8								4.2%

								Seasonal/Recreational/Occasional Use																																																59								31.1%

								For Migrant Workers																																																0								0.0%

								Other Vacant																																																36								18.9%



								Census 2010 Occupied Housing Units by Age of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						3,199										2,202								68.8%

								15-24																																						107										2								1.9%

								25-34																																						273										73								26.7%

								35-44																																						536										355								66.2%

								45-54																																						803										607								75.6%

								55-64																																						718										595								82.9%

								65-74																																						363										293								80.7%

								75-84																																						258										193								74.8%

								85+																																						141										84								59.6%



								Census 2010 Occupied Housing Units by Race/Ethnicity of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						3,197										2,201								68.8%

								White Alone																																						3,133										2,175								69.4%

								Black/African American Alone																																						9										1								11.1%

								American Indian/Alaska Native Alone																																						8										5								62.5%

								Asian Alone																																						26										11								42.3%

								Pacific Islander Alone																																						0										0								0.0%

								Other Race Alone																																						1										0								0.0%

								Two or More Races																																						20										9								45.0%



								Hispanic Origin																																						31										13								41.9%



								Census 2010 Occupied Housing Units by Size and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						3,199										2,202								68.8%

								1-Person																																						876										420								47.9%

								2-Person																																						1,200										873								72.8%

								3-Person																																						450										340								75.6%

								4-Person																																						468										389								83.1%

								5-Person																																						157										137								87.3%

								6-Person																																						37										34								91.9%

								7+ Person																																						11										9								81.8%



								2021 Housing Affordability

								Housing Affordability Index																																						108

								Percent of Income for Mortgage																																						18.8%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																04096 3																																Prepared by Esri

																34-198 Depot Rd, Yarmouth, Maine, 04096																																												Latitude: 43.81339

																Ring: 3 mile radius																																												Longitude: -70.19401





								Population																																Households

								2010 Total Population												11,590																				2021 Median Household Income																						$98,748

								2021 Total Population												11,999																				2026 Median Household Income																						$109,741

								2026 Total Population												12,374																				2021-2026 Annual Rate																						2.13%

								2021-2026 Annual Rate												0.62%



																																Census 2010												2021														2026

								Housing Units by Occupancy Status and Tenure																								Number				Percent								Number								Percent						Number								Percent

								Total Housing Units																								5,014				100.0%								5,334								100.0%						5,502								100.0%

								Occupied																								4,737				94.5%								4,964								93.1%						5,136								93.3%

								Owner																								3,566				71.1%								3,822								71.7%						3,999								72.7%

								Renter																								1,171				23.4%								1,142								21.4%						1,137								20.7%

								Vacant																								277				5.5%								371								7.0%						366								6.7%



																																												2021														2026

								Owner Occupied Housing Units by Value																																				Number								Percent						Number								Percent

								Total																																				3,821								100.0%						3,999								100.0%

								<$50,000																																				8								0.2%						1								0.0%

								$50,000-$99,999																																				22								0.6%						3								0.1%

								$100,000-$149,999																																				30								0.8%						7								0.2%

								$150,000-$199,999																																				68								1.8%						21								0.5%

								$200,000-$249,999																																				217								5.7%						97								2.4%

								$250,000-$299,999																																				593								15.5%						381								9.5%

								$300,000-$399,999																																				915								23.9%						924								23.1%

								$400,000-$499,999																																				826								21.6%						1,112								27.8%

								$500,000-$749,999																																				889								23.3%						1,178								29.5%

								$750,000-$999,999																																				161								4.2%						174								4.4%

								$1,000,000-$1,499,999																																				39								1.0%						44								1.1%

								$1,500,000-$1,999,999																																				32								0.8%						34								0.9%

								$2,000,000+																																				21								0.5%						23								0.6%



								Median Value																																				$406,961														$450,854

								Average Value																																				$463,190														$502,613



								Census 2010 Housing Units																																																Number								Percent

								Total																																																5,014								100.0%

								In Urbanized Areas																																																3,833								76.4%

								In Urban Clusters																																																0								0.0%

								Rural Housing Units																																																1,181								23.6%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																04096 3																																Prepared by Esri

																34-198 Depot Rd, Yarmouth, Maine, 04096																																												Latitude: 43.81339

																Ring: 3 mile radius																																												Longitude: -70.19401





								Census 2010 Owner Occupied Housing Units by Mortgage Status																																																Number								Percent

								Total																																																3,565								100.0%

								Owned with a Mortgage/Loan																																																2,609								73.2%

								Owned Free and Clear																																																956								26.8%



								Census 2010 Vacant Housing Units by Status

																																																								Number								Percent

								Total																																																291								100.0%

								For Rent																																																60								20.6%

								Rented- Not Occupied																																																6								2.1%

								For Sale Only																																																45								15.5%

								Sold - Not Occupied																																																12								4.1%

								Seasonal/Recreational/Occasional Use																																																114								39.2%

								For Migrant Workers																																																0								0.0%

								Other Vacant																																																54								18.6%



								Census 2010 Occupied Housing Units by Age of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						4,737										3,565								75.3%

								15-24																																						121										9								7.4%

								25-34																																						345										118								34.2%

								35-44																																						794										584								73.6%

								45-54																																						1,242										1,014								81.6%

								55-64																																						1,082										934								86.3%

								65-74																																						569										487								85.6%

								75-84																																						398										308								77.4%

								85+																																						186										111								59.7%



								Census 2010 Occupied Housing Units by Race/Ethnicity of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						4,737										3,566								75.3%

								White Alone																																						4,649										3,522								75.8%

								Black/African American Alone																																						11										2								18.2%

								American Indian/Alaska Native Alone																																						11										7								63.6%

								Asian Alone																																						35										19								54.3%

								Pacific Islander Alone																																						1										1								100.0%

								Other Race Alone																																						2										1								50.0%

								Two or More Races																																						28										14								50.0%



								Hispanic Origin																																						43										22								51.2%



								Census 2010 Occupied Housing Units by Size and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						4,736										3,565								75.3%

								1-Person																																						1,187										655								55.2%

								2-Person																																						1,786										1,406								78.7%

								3-Person																																						709										576								81.2%

								4-Person																																						721										627								87.0%

								5-Person																																						260										235								90.4%

								6-Person																																						56										52								92.9%

								7+ Person																																						17										14								82.4%



								2021 Housing Affordability

								Housing Affordability Index																																						118

								Percent of Income for Mortgage																																						17.3%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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Business



										Business Summary



												04096 3																																																																																						Prepared by Esri

												34-198 Depot Rd, Yarmouth, Maine, 04096																																																																																																																				Latitude: 43.81339

												Rings: 1, 2, 3 mile radii																																																																																																																				Longitude: -70.19401



		Data for all businesses in area																								1 mile																																																2 miles																																																		3 miles

		Total Businesses:																						154																																																				416																																																		543

		Total Employees:																						1,732																																																				4,109																																																		5,268

		Total Residential Population:																						2,398																																																				7,943																																																		11,999

		Employee/Residential Population Ratio (per 100 Residents)																						72																																																				52																																																		44

																						Businesses																				Employees																								Businesses																										Employees																												Businesses																										Employees

		by SIC Codes																Number														Percent												Number						Percent																		Number										Percent														Number								Percent																Number																Percent										Number								Percent

		Agriculture & Mining																		4														2.6%												19						1.1%																		11										2.6%														60								1.5%																16																2.9%										89						1.7%

		Construction																		14														9.1%												167						9.6%																		26										6.2%														218								5.3%																42																7.7%										292						5.5%

		Manufacturing																		4														2.6%												74						4.3%																		16										3.8%														350								8.5%																19																3.5%										432						8.2%

		Transportation																		2														1.3%												32						1.8%																		5										1.2%														72								1.8%																9																1.7%										91						1.7%

		Communication																		0														0.0%												0						0.0%																		2										0.5%														39								0.9%																2																0.4%										48						0.9%

		Utility																		1														0.6%												6						0.3%																		1										0.2%														7								0.2%																1																0.2%										7						0.1%

		Wholesale Trade																		6														3.9%												54						3.1%																		14										3.4%														152								3.7%																19																3.5%										210						4.0%



		Retail Trade Summary																		23														14.9%												529						30.5%																		84										20.2%														1,048								25.5%																107																19.7%										1,230						23.3%

		Home Improvement																		2														1.3%												14						0.8%																		8										1.9%														76								1.8%																10																1.8%										103						2.0%

		General Merchandise Stores																		0														0.0%												0						0.0%																		0										0.0%														0								0.0%																0																0.0%										2						0.0%

		Food Stores																		3														1.9%												214						12.4%																		13										3.1%														280								6.8%																15																2.8%										293						5.6%

		Auto Dealers, Gas Stations, Auto Aftermarket																		2														1.3%												5						0.3%																		11										2.6%														65								1.6%																14																2.6%										86						1.6%

		Apparel & Accessory Stores																		0														0.0%												0						0.0%																		2										0.5%														14								0.3%																3																0.6%										19						0.4%

		Furniture & Home Furnishings																		0														0.0%												2						0.1%																		2										0.5%														16								0.4%																4																0.7%										24						0.5%

		Eating & Drinking Places																		6														3.9%												65						3.8%																		22										5.3%														330								8.0%																29																5.3%										422						8.0%

		Miscellaneous Retail																		10														6.5%												229						13.2%																		26										6.2%														266								6.5%																32																5.9%										281						5.3%



		Finance, Insurance, Real Estate Summary																		14														9.1%												60						3.5%																		36										8.7%														246								6.0%																46																8.5%										304						5.8%

		Banks, Savings & Lending Institutions																		3														1.9%												19						1.1%																		7										1.7%														40								1.0%																9																1.7%										48						0.9%

		Securities Brokers																		3														1.9%												11						0.6%																		7										1.7%														36								0.9%																8																1.5%										46						0.9%

		Insurance Carriers & Agents																		3														1.9%												13						0.8%																		8										1.9%														104								2.5%																10																1.8%										110						2.1%

		Real Estate, Holding, Other Investment Offices																		6														3.9%												17						1.0%																		14										3.4%														66								1.6%																20																3.7%										101						1.9%



		Services Summary																		77														50.0%												646						37.3%																		180										43.3%														1,664								40.5%																229																42.2%										2,274						43.2%

		Hotels & Lodging																		0														0.0%												1						0.1%																		2										0.5%														4								0.1%																4																0.7%										26						0.5%

		Automotive Services																		2														1.3%												55						3.2%																		7										1.7%														70								1.7%																10																1.8%										74						1.4%

		Motion Pictures & Amusements																		2														1.3%												2						0.1%																		8										1.9%														29								0.7%																11																2.0%										66						1.3%

		Health Services																		21														13.6%												174						10.0%																		41										9.9%														476								11.6%																47																8.7%										538						10.2%

		Legal Services																		1														0.6%												13						0.8%																		4										1.0%														25								0.6%																6																1.1%										34						0.6%

		Education Institutions & Libraries																		5														3.2%												119						6.9%																		17										4.1%														531								12.9%																24																4.4%										844						16.0%

		Other Services																		44														28.6%												282						16.3%																		101										24.3%														528								12.8%																127																23.4%										692						13.1%



		Government																		5														3.2%												111						6.4%																		19										4.6%														210								5.1%																21																3.9%										240						4.6%



		Unclassified Establishments																		6														3.9%												31						1.8%																		23										5.5%														44								1.1%																32																5.9%										50						0.9%



		Totals																		154														100.0%												1,732						100.0%																		416										100.0%														4,109								100.0%																543																100.0%										5,268						100.0%



				Source:  Copyright 2021 Data Axle, Inc. All rights reserved. Esri Total Residential Population forecasts for 2021.




				Date Note: Data on the Business Summary report is calculated using 

																								Esri’s Data allocation method																				which uses census block groups to allocate business summary data to custom areas.
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										Business Summary



												04096 3																																																																																						Prepared by Esri

												34-198 Depot Rd, Yarmouth, Maine, 04096																																																																																																																				Latitude: 43.81339

												Rings: 1, 2, 3 mile radii																																																																																																																				Longitude: -70.19401



																				Businesses																				Employees																								Businesses																										Employees																										Businesses																								Employees

		by NAICS Codes																		Number														Percent												Number						Percent																		Number										Percent														Number								Percent																Number																Percent										Number						Percent

		Agriculture, Forestry, Fishing & Hunting																		0														0.0%												0						0.0%																				2										0.5%														17								0.4%																		3												0.6%										20						0.4%

		Mining																		0														0.0%												0						0.0%																				1										0.2%														5								0.1%																		1												0.2%										6						0.1%

		Utilities																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		0												0.0%										0						0.0%

		Construction																		16														10.4%												170						9.8%																				28										6.7%														221								5.4%																		44												8.1%										296						5.6%

		Manufacturing																		4														2.6%												74						4.3%																				14										3.4%														300								7.3%																		17												3.1%										370						7.0%

		Wholesale Trade																		6														3.9%												54						3.1%																				14										3.4%														152								3.7%																		19												3.5%										208						3.9%

		Retail Trade																		16														10.4%												456						26.3%																				55										13.2%														672								16.4%																		71												13.1%										762						14.5%

		Motor Vehicle & Parts Dealers																		1														0.6%												3						0.2%																				9										2.2%														54								1.3%																		11												2.0%										67						1.3%

		Furniture & Home Furnishings Stores																		0														0.0%												0						0.0%																				1										0.2%														6								0.1%																		1												0.2%										9						0.2%

		Electronics & Appliance Stores																		0														0.0%												2						0.1%																				1										0.2%														10								0.2%																		2												0.4%										14						0.3%

		Bldg Material & Garden Equipment & Supplies Dealers																		2														1.3%												14						0.8%																				8										1.9%														76								1.8%																		10												1.8%										103						2.0%

		Food & Beverage Stores																		2														1.3%												205						11.8%																				6										1.4%														234								5.7%																		8												1.5%										243						4.6%

		Health & Personal Care Stores																		2														1.3%												207						12.0%																				5										1.2%														223								5.4%																		5												0.9%										228						4.3%

		Gasoline Stations																		0														0.0%												2						0.1%																				2										0.5%														11								0.3%																		4												0.7%										19						0.4%

		Clothing & Clothing Accessories Stores																		0														0.0%												0						0.0%																				2										0.5%														14								0.3%																		3												0.6%										20						0.4%

		Sport Goods, Hobby, Book, & Music Stores																		2														1.3%												5						0.3%																				5										1.2%														15								0.4%																		7												1.3%										20						0.4%

		General Merchandise Stores																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		0												0.0%										2						0.0%

		Miscellaneous Store Retailers																		4														2.6%												18						1.0%																				9										2.2%														28								0.7%																		12												2.2%										37						0.7%

		Nonstore Retailers																		2														1.3%												0						0.0%																				7										1.7%														0								0.0%																		8												1.5%										0						0.0%

		Transportation & Warehousing																		2														1.3%												32						1.8%																				2										0.5%														32								0.8%																		4												0.7%										37						0.7%

		Information																		1														0.6%												9						0.5%																				9										2.2%														128								3.1%																		9												1.7%										151						2.9%

		Finance & Insurance																		8														5.2%												43						2.5%																				22										5.3%														180								4.4%																		26												4.8%										204						3.9%

		Central Bank/Credit Intermediation & Related Activities																		3														1.9%												19						1.1%																				7										1.7%														40								1.0%																		9												1.7%										48						0.9%

		Securities, Commodity Contracts & Other Financial Investments & Other Related Activities																		3														1.9%												11						0.6%																				7										1.7%														36								0.9%																		8												1.5%										46						0.9%

		Insurance Carriers & Related Activities; Funds, Trusts & Other Financial Vehicles																		3														1.9%												13						0.8%																				8										1.9%														104								2.5%																		10												1.8%										110						2.1%

		Real Estate, Rental & Leasing																		6														3.9%												17						1.0%																				15										3.6%														65								1.6%																		19												3.5%										92						1.7%

		Professional, Scientific & Tech Services																		18														11.7%												123						7.1%																				47										11.3%														267								6.5%																		62												11.4%										327						6.2%

		Legal Services																		1														0.6%												13						0.8%																				4										1.0%														25								0.6%																		6												1.1%										34						0.6%

		Management of Companies & Enterprises																		0														0.0%												0						0.0%																				1										0.2%														5								0.1%																		1												0.2%										6						0.1%

		Administrative & Support & Waste Management & Remediation Services																		4														2.6%												15						0.9%																				9										2.2%														41								1.0%																		14												2.6%										83						1.6%

		Educational Services																		7														4.5%												122						7.0%																				20										4.8%														535								13.0%																		27												5.0%										849						16.1%

		Health Care & Social Assistance																		27														17.5%												286						16.5%																				52										12.5%														602								14.7%																		61												11.2%										698						13.2%

		Arts, Entertainment & Recreation																		2														1.3%												9						0.5%																				11										2.6%														84								2.0%																		14												2.6%										133						2.5%

		Accommodation & Food Services																		7														4.5%												70						4.0%																				29										7.0%														362								8.8%																		38												7.0%										477						9.1%

		Accommodation																		0														0.0%												1						0.1%																				2										0.5%														4								0.1%																		4												0.7%										26						0.5%

		Food Services & Drinking Places																		7														4.5%												70						4.0%																				27										6.5%														358								8.7%																		34												6.3%										450						8.5%

		Other Services (except Public Administration)																		20														13.0%												108						6.2%																				44										10.6%														188								4.6%																		59												10.9%										261						5.0%

		Automotive Repair & Maintenance																		2														1.3%												54						3.1%																				5										1.2%														63								1.5%																		8												1.5%										67						1.3%

		Public Administration																		5														3.2%												111						6.4%																				19										4.6%														210								5.1%																		21												3.9%										240						4.6%



		Unclassified Establishments																		6														3.9%												31						1.8%																				23										5.5%														44								1.1%																		32												5.9%										50						0.9%



		Total																		154														100.0%												1,732						100.0%																				416										100.0%														4,109								100.0%																		543												100.0%										5,268						100.0%



				Source:  Copyright 2021 Data Axle, Inc. All rights reserved. Esri Total Residential Population forecasts for 2021.




				Date Note: Data on the Business Summary report is calculated using 

																								Esri’s Data allocation method																				which uses census block groups to allocate business summary data to custom areas.
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																Retail MarketPlace Profile



																		04096 3																												Prepared by Esri

																		34-198 Depot Rd, Yarmouth, Maine, 04096																																										Latitude: 43.81339

																		Ring: 1 mile radius																																										Longitude: -70.19401

																																																																																																YarmouthJunction						Demand  (no auto)		Per HH

																																																																																																Spending Demand				HH



				Summary Demographics																																																																																												3				4,963		$192,317,178		$38,750

				2021 Population																																																										2,398

				2021 Households																																																										1,057

				2021 Median Disposable Income																																																										$69,569

				2021 Per Capita Income																																																										$53,431



						NOTE: This database is in mature status. While the data are presented in current year geography, all supply- and demand-related estimates remain vintage 2017.



																								NAICS						Demand						Supply								Retail Gap										Leakage/Surplus																		Number of

				2017 Industry Summary																										(Retail Potential)						(Retail Sales)																		Factor																		Businesses

				Total Retail Trade and Food & Drink																		44-45,722						$60,030,442						$56,931,284								$3,099,158												2.6																22

				Total Retail Trade																		44-45						$54,282,837						$54,559,690								-$276,853												-0.3																15

				Total Food & Drink																		722						$5,747,605						$2,371,593								$3,376,012												41.6																7

																				NAICS						Demand						Supply								Retail Gap																		Leakage/Surplus																Number of

				2017 Industry Group																						(Retail Potential)						(Retail Sales)																										Factor																Businesses

				Motor Vehicle & Parts Dealers																		441						$11,923,067						$976,272								$10,946,795														84.9																		1

				Automobile Dealers																		4411						$9,150,362						$697,509								$8,452,853														85.8																		1

				Other Motor Vehicle Dealers																		4412						$1,862,566						$0								$1,862,566														100.0																		0

				Auto Parts, Accessories & Tire Stores																		4413						$910,139						$0								$910,139														100.0																		0

				Furniture & Home Furnishings Stores																		442						$1,670,083						$564,959								$1,105,124														49.4																		1

				Furniture Stores																		4421						$1,000,197						$0								$1,000,197														100.0																		0

				Home Furnishings Stores																		4422						$669,887						$564,959								$104,928														8.5																		1

				Electronics & Appliance Stores																		443						$1,584,969						$0								$1,584,969														100.0																		0

				Bldg Materials, Garden Equip. & Supply Stores																		444						$3,771,904						$2,557,681								$1,214,223														19.2																		2

				Bldg Material & Supplies Dealers																		4441						$3,499,299						$2,557,681								$941,618														15.5																		2

				Lawn & Garden Equip & Supply Stores																		4442						$272,605						$0								$272,605														100.0																		0

				Food & Beverage Stores																		445						$9,608,793						$41,323,803								-$31,715,010														-62.3																		2

				Grocery Stores																		4451						$8,806,484						$41,189,426								-$32,382,942														-64.8																		1

				Specialty Food Stores																		4452						$646,505						$0								$646,505														100.0																		0

				Beer, Wine & Liquor Stores																		4453						$155,803						$0								$155,803														100.0																		0

				Health & Personal Care Stores																		446,4461						$3,283,588						$851,073								$2,432,515														58.8																		1

				Gasoline Stations																		447,4471						$5,789,986						$0								$5,789,986														100.0																		0

				Clothing & Clothing Accessories Stores																		448						$2,696,476						$0								$2,696,476														100.0																		0

				Clothing Stores																		4481						$1,619,905						$0								$1,619,905														100.0																		0

				Shoe Stores																		4482						$507,720						$0								$507,720														100.0																		0

				Jewelry, Luggage & Leather Goods Stores																		4483						$568,850						$0								$568,850														100.0																		0

				Sporting Goods, Hobby, Book & Music Stores																		451						$2,975,425						$1,491,200								$1,484,225														33.2																		2

				Sporting Goods/Hobby/Musical Instr Stores																		4511						$2,772,907						$284,027								$2,488,880														81.4																		1

				Book, Periodical & Music Stores																		4512						$202,517						$1,207,174								-$1,004,657														-71.3																		1

				General Merchandise Stores																		452						$8,287,903						$0								$8,287,903														100.0																		0

				Department Stores Excluding Leased Depts.																		4521						$6,783,707						$0								$6,783,707														100.0																		0

				Other General Merchandise Stores																		4529						$1,504,196						$0								$1,504,196														100.0																		0

				Miscellaneous Store Retailers																		453						$2,277,407						$2,786,665								-$509,258														-10.1																		5

				Florists																		4531						$116,838						$0								$116,838														100.0																		0

				Office Supplies, Stationery & Gift Stores																		4532						$590,988						$205,079								$385,909														48.5																		1

				Used Merchandise Stores																		4533						$415,761						$344,469								$71,292														9.4																		1

				Other Miscellaneous Store Retailers																		4539						$1,153,819						$2,210,110								-$1,056,291														-31.4																		3

				Nonstore Retailers																		454						$413,237						$0								$413,237														100.0																		0

				Electronic Shopping & Mail-Order Houses																		4541						$195,116						$0								$195,116														100.0																		0

				Vending Machine Operators																		4542						$35,766						$0								$35,766														100.0																		0

				Direct Selling Establishments																		4543						$182,355						$0								$182,355														100.0																		0

				Food Services & Drinking Places																		722						$5,747,605						$2,371,593								$3,376,012														41.6																		7

				Special Food Services																		7223						$143,449						$0								$143,449														100.0																		0

				Drinking Places - Alcoholic Beverages																		7224						$93,960						$0								$93,960														100.0																		0

				Restaurants/Other Eating Places																		7225						$5,510,196						$2,324,378								$3,185,818														40.7																		6

										Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars.  The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology Statement.
http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf



								Source: Esri and Data Axle.  Esri 2021 Updated Demographics.  Esri 2017 Retail MarketPlace. ©2021 Esri. ©2017 Data Axle, Inc. All rights reserved.
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																Retail MarketPlace Profile



																		04096 3																												Prepared by Esri

																		34-198 Depot Rd, Yarmouth, Maine, 04096																																										Latitude: 43.81339

																		Ring: 2 mile radius																																										Longitude: -70.19401





				Summary Demographics

				2021 Population																																																										7,943

				2021 Households																																																										3,356

				2021 Median Disposable Income																																																										$70,171

				2021 Per Capita Income																																																										$52,392



						NOTE: This database is in mature status. While the data are presented in current year geography, all supply- and demand-related estimates remain vintage 2017.



																								NAICS						Demand						Supply								Retail Gap										Leakage/Surplus																		Number of

				2017 Industry Summary																										(Retail Potential)						(Retail Sales)																		Factor																		Businesses

				Total Retail Trade and Food & Drink																		44-45,722						$175,389,860						$124,245,927								$51,143,933												17.1																78

				Total Retail Trade																		44-45						$158,517,599						$110,411,396								$48,106,203												17.9																51

				Total Food & Drink																		722						$16,872,261						$13,834,531								$3,037,730												9.9																27

																				NAICS						Demand						Supply								Retail Gap																		Leakage/Surplus																Number of

				2017 Industry Group																						(Retail Potential)						(Retail Sales)																										Factor																Businesses

				Motor Vehicle & Parts Dealers																		441						$34,713,510						$14,464,811								$20,248,699														41.2																		8

				Automobile Dealers																		4411						$26,606,022						$697,509								$25,908,513														94.9																		1

				Other Motor Vehicle Dealers																		4412						$5,441,042						$11,628,307								-$6,187,265														-36.2																		4

				Auto Parts, Accessories & Tire Stores																		4413						$2,666,446						$2,138,995								$527,451														11.0																		3

				Furniture & Home Furnishings Stores																		442						$4,907,654						$1,688,055								$3,219,599														48.8																		2

				Furniture Stores																		4421						$2,924,698						$760,747								$2,163,951														58.7																		1

				Home Furnishings Stores																		4422						$1,982,956						$927,308								$1,055,648														36.3																		1

				Electronics & Appliance Stores																		443						$4,672,139						$7,428,352								-$2,756,213														-22.8																		3

				Bldg Materials, Garden Equip. & Supply Stores																		444						$11,205,215						$12,493,465								-$1,288,250														-5.4																		7

				Bldg Material & Supplies Dealers																		4441						$10,403,337						$12,395,992								-$1,992,655														-8.7																		7

				Lawn & Garden Equip & Supply Stores																		4442						$801,878						$0								$801,878														100.0																		0

				Food & Beverage Stores																		445						$27,896,630						$45,610,461								-$17,713,831														-24.1																		5

				Grocery Stores																		4451						$25,563,042						$45,003,950								-$19,440,908														-27.5																		4

				Specialty Food Stores																		4452						$1,874,640						$606,511								$1,268,129														51.1																		1

				Beer, Wine & Liquor Stores																		4453						$458,948						$0								$458,948														100.0																		0

				Health & Personal Care Stores																		446,4461						$9,579,562						$5,443,699								$4,135,863														27.5																		4

				Gasoline Stations																		447,4471						$16,751,722						$5,791,309								$10,960,413														48.6																		2

				Clothing & Clothing Accessories Stores																		448						$7,960,485						$539,433								$7,421,052														87.3																		2

				Clothing Stores																		4481						$4,764,966						$539,433								$4,225,533														79.7																		2

				Shoe Stores																		4482						$1,489,821						$0								$1,489,821														100.0																		0

				Jewelry, Luggage & Leather Goods Stores																		4483						$1,705,697						$0								$1,705,697														100.0																		0

				Sporting Goods, Hobby, Book & Music Stores																		451						$8,723,662						$3,156,536								$5,567,126														46.9																		5

				Sporting Goods/Hobby/Musical Instr Stores																		4511						$8,132,943						$1,638,998								$6,493,945														66.5																		3

				Book, Periodical & Music Stores																		4512						$590,719						$1,517,538								-$926,819														-44.0																		2

				General Merchandise Stores																		452						$24,257,407						$0								$24,257,407														100.0																		0

				Department Stores Excluding Leased Depts.																		4521						$19,879,798						$0								$19,879,798														100.0																		0

				Other General Merchandise Stores																		4529						$4,377,609						$0								$4,377,609														100.0																		0

				Miscellaneous Store Retailers																		453						$6,640,501						$4,682,728								$1,957,773														17.3																		11

				Florists																		4531						$350,677						$121,900								$228,777														48.4																		1

				Office Supplies, Stationery & Gift Stores																		4532						$1,736,851						$224,925								$1,511,926														77.1																		1

				Used Merchandise Stores																		4533						$1,223,788						$1,566,226								-$342,438														-12.3																		5

				Other Miscellaneous Store Retailers																		4539						$3,329,185						$2,769,676								$559,509														9.2																		4

				Nonstore Retailers																		454						$1,209,111						$9,112,547								-$7,903,436														-76.6																		1

				Electronic Shopping & Mail-Order Houses																		4541						$573,145						$9,112,547								-$8,539,402														-88.2																		1

				Vending Machine Operators																		4542						$103,927						$0								$103,927														100.0																		0

				Direct Selling Establishments																		4543						$532,039						$0								$532,039														100.0																		0

				Food Services & Drinking Places																		722						$16,872,261						$13,834,531								$3,037,730														9.9																		27

				Special Food Services																		7223						$420,228						$224,222								$196,006														30.4																		2

				Drinking Places - Alcoholic Beverages																		7224						$274,709						$0								$274,709														100.0																		0

				Restaurants/Other Eating Places																		7225						$16,177,325						$13,610,309								$2,567,016														8.6																		25

										Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars.  The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology Statement.
http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf



								Source: Esri and Data Axle.  Esri 2021 Updated Demographics.  Esri 2017 Retail MarketPlace. ©2021 Esri. ©2017 Data Axle, Inc. All rights reserved.
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				Summary Demographics

				2021 Population																																																										11,999

				2021 Households																																																										4,963

				2021 Median Disposable Income																																																										$77,690

				2021 Per Capita Income																																																										$56,250



						NOTE: This database is in mature status. While the data are presented in current year geography, all supply- and demand-related estimates remain vintage 2017.



																								NAICS						Demand						Supply								Retail Gap										Leakage/Surplus																		Number of

				2017 Industry Summary																										(Retail Potential)						(Retail Sales)																		Factor																		Businesses

				Total Retail Trade and Food & Drink																		44-45,722						$271,775,175						$151,432,381								$120,342,794												28.4																101

				Total Retail Trade																		44-45						$245,609,240						$134,873,589								$110,735,651												29.1																68

				Total Food & Drink																		722						$26,165,935						$16,558,792								$9,607,143												22.5																33

																				NAICS						Demand						Supply								Retail Gap																		Leakage/Surplus																Number of

				2017 Industry Group																						(Retail Potential)						(Retail Sales)																										Factor																Businesses

				Motor Vehicle & Parts Dealers																		441						$53,707,292						$19,824,563								$33,882,729														46.1																		10

				Automobile Dealers																		4411						$41,111,318						$1,266,388								$39,844,930														94.0																		2

				Other Motor Vehicle Dealers																		4412						$8,452,692						$16,169,795								-$7,717,103														-31.3																		6

				Auto Parts, Accessories & Tire Stores																		4413						$4,143,282						$2,388,380								$1,754,902														26.9																		3

				Furniture & Home Furnishings Stores																		442						$7,625,283						$2,905,705								$4,719,578														44.8																		3

				Furniture Stores																		4421						$4,518,816						$969,390								$3,549,426														64.7																		2

				Home Furnishings Stores																		4422						$3,106,466						$1,936,315								$1,170,151														23.2																		2

				Electronics & Appliance Stores																		443						$7,263,150						$8,680,360								-$1,417,210														-8.9																		4

				Bldg Materials, Garden Equip. & Supply Stores																		444						$17,703,186						$17,477,144								$226,042														0.6																		9

				Bldg Material & Supplies Dealers																		4441						$16,433,731						$17,317,642								-$883,911														-2.6																		9

				Lawn & Garden Equip & Supply Stores																		4442						$1,269,455						$159,502								$1,109,953														77.7																		1

				Food & Beverage Stores																		445						$42,997,321						$46,603,589								-$3,606,268														-4.0																		7

				Grocery Stores																		4451						$39,397,172						$45,744,901								-$6,347,729														-7.5																		5

				Specialty Food Stores																		4452						$2,885,731						$858,688								$2,027,043														54.1																		2

				Beer, Wine & Liquor Stores																		4453						$714,419						$0								$714,419														100.0																		0

				Health & Personal Care Stores																		446,4461						$14,871,503						$6,148,456								$8,723,047														41.5																		4

				Gasoline Stations																		447,4471						$25,750,705						$10,871,727								$14,878,978														40.6																		3

				Clothing & Clothing Accessories Stores																		448						$12,397,811						$1,770,915								$10,626,896														75.0																		3

				Clothing Stores																		4481						$7,405,422						$631,251								$6,774,171														84.3																		2

				Shoe Stores																		4482						$2,308,960						$0								$2,308,960														100.0																		0

				Jewelry, Luggage & Leather Goods Stores																		4483						$2,683,429						$0								$2,683,429														100.0																		0

				Sporting Goods, Hobby, Book & Music Stores																		451						$13,513,132						$5,289,771								$8,223,361														43.7																		7

				Sporting Goods/Hobby/Musical Instr Stores																		4511						$12,602,534						$3,772,233								$8,830,301														53.9																		5

				Book, Periodical & Music Stores																		4512						$910,598						$1,517,538								-$606,940														-25.0																		2

				General Merchandise Stores																		452						$37,598,845						$0								$37,598,845														100.0																		0

				Department Stores Excluding Leased Depts.																		4521						$30,838,931						$0								$30,838,931														100.0																		0

				Other General Merchandise Stores																		4529						$6,759,914						$0								$6,759,914														100.0																		0

				Miscellaneous Store Retailers																		453						$10,285,278						$5,818,600								$4,466,678														27.7																		15

				Florists																		4531						$561,818						$121,900								$439,918														64.3																		1

				Office Supplies, Stationery & Gift Stores																		4532						$2,701,185						$242,759								$2,458,426														83.5																		1

				Used Merchandise Stores																		4533						$1,905,832						$1,715,537								$190,295														5.3																		6

				Other Miscellaneous Store Retailers																		4539						$5,116,443						$3,738,404								$1,378,039														15.6																		7

				Nonstore Retailers																		454						$1,895,735						$9,112,547								-$7,216,812														-65.6																		1

				Electronic Shopping & Mail-Order Houses																		4541						$891,913						$9,112,547								-$8,220,634														-82.2																		1

				Vending Machine Operators																		4542						$160,147						$0								$160,147														100.0																		0

				Direct Selling Establishments																		4543						$843,675						$0								$843,675														100.0																		0

				Food Services & Drinking Places																		722						$26,165,935						$16,558,792								$9,607,143														22.5																		33

				Special Food Services																		7223						$654,113						$244,431								$409,682														45.6																		3

				Drinking Places - Alcoholic Beverages																		7224						$424,787						$0								$424,787														100.0																		0

				Restaurants/Other Eating Places																		7225						$25,087,034						$16,314,362								$8,772,672														21.2																		30

										Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars.  The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology Statement.
http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf



								Source: Esri and Data Axle.  Esri 2021 Updated Demographics.  Esri 2017 Retail MarketPlace. ©2021 Esri. ©2017 Data Axle, Inc. All rights reserved.
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Berlin Subdivision Rail Corridor – Portland, ME – Rail Service

Note – This reflects a 15-minute walk time (study area) about a 
potential platform site for Portland. This study area offers an 
approximate location for the platform, only, in order to compile 
baseline metrics. This is not a definitive or final location for a 
Portland platform – which is yet to be determined.

2010 2021 2026

5,714 6,205 6,512 4.9%
2,127 2,202 2,132 -3.2%
1,519 1,579 1,801 14.1%

437 720 816 13.3%
32.1 33.9 35.1 3.5%

3,017 3,674 3,887 5.8%
598 920 1,006 9.3%

2,034 2,169 2,251 3.8%

na $457,689 $536,676 17.3%
na $532,514 $611,741 14.9%

na $60,104 $71,424 18.8%
na $46,367 $54,366 17.3%

Firms Employees Emp/Firm % of Firms
1,470 19,385 13.2           100.0%

296 3,072 10.4          20.1%
233 2,809 12.1          15.9%
594 7,918 13.3          40.4%

29 599 20.7          2.0%
318 4,987 15.7          21.6%

office sector
service sector

manufacturing sector
other

Median Household $
Per Capita $

Totals (2021)
retail sector

Total Housing Units
owners households
renter households

Owner Median Value
Owner Average Value

Total Population
aged 20 to 34
aged 35 to 54

65 and older
median age

Selected Comparative Metrics
City of Portland Platform (1) % Δ 2021-

2026


Stations_CoordTable

		FID		OID_		Name		Lat		Lon

		0		0		Park and Ride Station		44.03751859		-70.2634984

		1		0		Lewiston Station		44.10233507		-70.2177625

		2		0		Yarmouth Junction Station		43.81339536		-70.19400699

		3		0		Royal Junction Station		43.79984058		-70.22143447

		4		0		Portland Station		43.6469816		-70.27971767





TABLES



								Selected Comparative Metrics						Yarmouth Junction Station (1)						% Δ 2021-2026		Cumberland Co.						% Δ 2021-2026		Yarmouth Junction as % of Co.																Selected Comparative Metrics						City of Portland Platform (1)						% Δ 2021-2026		Cumberland Co.						% Δ 2021-2026		Portland Platform as % of Co.

														2010		2021		2026				2010		2021		2026				2010		2021		2026																		2010		2021		2026				2010		2021		2026				2010		2021		2026



		13,674		375				Total Population						11,590		11,999		12,374		3.1%		281,674		302,496		316,170		4.5%		4.1%		4.0%		3.9%												Total Population						5,714		6,205		6,512		4.9%		281,674		302,496		316,170		4.5%		2.0%		2.1%		2.1%

				274				aged 20 to 34						1,242		1,696		1,970		16.2%		51,766		56,538		58,444		3.4%		2.4%		3.0%		3.4%												aged 20 to 34						2,127		2,202		2,132		-3.2%		51,766		56,538		58,444		3.4%		4.1%		3.9%		3.6%

								aged 35 to 54						3,722		2,961		2,786		-5.9%		85,001		77,187		78,702		2.0%		4.4%		3.8%		3.5%								13%		28%		aged 35 to 54						1,519		1,579		1,801		14.1%		85,001		77,187		78,702		2.0%		1.8%		2.0%		2.3%

		11,035		479				65 and older						1,804		2,649		3,128		18.1%		40,157		59,459		70,494		18.6%		4.5%		4.5%		4.4%		25%						22%		25%		65 and older						437		720		816		13.3%		40,157		59,459		70,494		18.6%		1.1%		1.2%		1.2%

								median age						45.2		48.3		49.0		1.4%		41.0		43.4		43.9		1.2%		110.2%		111.3%		111.6%								12%				median age						32.1		33.9		35.1		3.5%		41.0		43.4		43.9		1.2%		78.4%		78.1%		79.9%

																																										20%

								Total Housing Units						5,014		5,334		5,502		3.1%		138,657		152,039		158,941		4.5%		3.6%		3.5%		3.5%								6,902		213		Total Housing Units						3,017		3,674		3,887		5.8%		138,657		152,039		158,941		4.5%		2.2%		2.4%		2.4%

				177				owners households						3,566		3,822		3,999		4.6%		78,545		87,505		93,010		6.3%		4.5%		4.4%		4.3%		78%						69%		30%		owners households						598		920		1,006		9.3%		78,545		87,505		93,010		6.3%		0.8%		1.1%		1.1%

								renter households						1,171		1,142		1,137		-0.4%		38,794		39,760		40,509		1.9%		3.0%		2.9%		2.8%												renter households						2,034		2,169		2,251		3.8%		38,794		39,760		40,509		1.9%		5.2%		5.5%		5.6%



				$75,107				Owner Median Value						na		$406,961		$450,854		10.8%		na		$322,496		$375,747		16.5%		na		126.2%		120.0%				0.0436403075		4058.985		237		$160,929		Owner Median Value						na		$457,689		$536,676		17.3%		na		$322,496		$375,747		16.5%		na		141.9%		142.8%

				$66,064				Owner Average Value						na		$463,190		$502,613		8.5%		na		$381,894		$436,549		14.3%		na		121.3%		115.1%				0.0440702613		4098.975		277		$175,192		Owner Average Value						na		$532,514		$611,741		14.9%		na		$381,894		$436,549		14.3%		na		139.4%		140.1%



								Median Household $						na		$98,748		$109,741		11.1%		na		$76,604		$85,662		11.8%		na		128.9%		128.1%				0.0287695327		1165.425		23		$14,238		Median Household $						na		$60,104		$71,424		18.8%		na		$76,604		$85,662		11.8%		na		78.5%		83.4%

								Per Capita $						na		$56,250		$62,608		11.3%		na		$43,854		$49,337		12.5%		na		128.3%		126.9%				0.0290502111		1176.795		35		($5,029)		Per Capita $						na		$46,367		$54,366		17.3%		na		$43,854		$49,337		12.5%		na		105.7%		110.2%

																																										$11,321		$2,513

														Firms		Employees		Emp/Firm		% of Firms		Firms		Employees		Emp/Firm		% of Firms		Firms		Emp		Emp/Firm								$9,058		$5,029								Firms		Employees		Emp/Firm		% of Firms		Firms		Employees		Emp/Firm		% of Firms		Firms		Emp		Emp/Firm

								Totals (2021)						543		5,268		9.7		100.0%		14,042		197,591		14.1		100.0%		3.9%		2.7%		68.9%										9.8%		Totals (2021)						1,470		19,385		13.2		100.0%		14,042		197,591		14.1		100.0%		10.5%		9.8%		93.7%

								retail sector						107		1,230		11.5		19.7%		3,004		40,345		13.4		21.4%		3.6%		3.0%		85.6%								60.5%		7.6%		retail sector						296		3,072		10.4		20.1%		3,004		40,345		13.4		21.4%		9.9%		7.6%		77.3%

								office sector						45		304		6.8		8.3%		1,340		16,922		12.6		9.5%		3.4%		1.8%		53.5%										16.6%		office sector						233		2,809		12.1		15.9%		1,340		16,922		12.6		9.5%		17.4%		16.6%		95.5%

								service sector						239		2,274		9.5		44.0%		5,916		91,545		15.5		42.1%		4.0%		2.5%		61.5%								63.5%		8.6%		service sector						594		7,918		13.3		40.4%		5,916		91,545		15.5		42.1%		10.0%		8.6%		86.1%

								manufacturing sector						19		432		22.7		3.5%		420		9,703		23.1		3.0%		4.5%		4.5%		98.4%										6.2%		manufacturing sector						29		599		20.7		2.0%		420		9,703		23.1		3.0%		6.9%		6.2%		89.4%

								other						133		1,028		7.7		24.5%		3,362		39,076		11.6		23.9%		4.0%		2.6%		66.5%								56.7%		12.8%		other						318		4,987		15.7		21.6%		3,362		39,076		11.6		23.9%		9.5%		12.8%		134.9%

								Source: Esri and RKG (2022)																																						Source: Esri and RKG (2022)

								(1) 3-mile radius about the potential Station location																																						(1) 15-minute walk time about the potential Platform location

								na - data suppressed or otherwise unreported																																						na - data suppressed or otherwise unreported

																																																								16%		14%				20%		9%

								Selected Retail Sector Comparative Metrics (in $1,000's)						Yarmouth Junction Station (1)				Import  Export		Cumberland Co.				Import  Export		Yarmouth Junction as % of Co.																														41%						46%

														Demand		Sales				Demand		Sales				Demand		Sales																												57%						67%

																																34995040		$   7,050

								Total						$34,995.0		$22,627.0		($12,368.0)		$639,411.5		$909,172.0		$269,760.5		5.5%		2.5%				65%		142%

								specialty food stores (2)						$2,885.7		$858.7		($2,027.0)		$53,895.6		$177,360.0		$123,464.4		5.4%		0.5%

								second hand stores (3)						$1,905.8		$1,715.5		($190.3)		$34,159.5		$47,160.9		$13,001.4		5.6%		3.6%						13928

								other specialty retail (4)						$5,116.4		$3,738.4		($1,378.0)		$97,505.1		$146,558.0		$49,052.9		5.2%		2.6%						51%

								restaurants (5)						$25,087.0		$16,314.4		($8,772.7)		$453,851.3		$538,093.1		$84,241.8		5.5%		3.0%

								Source: Esri and RKG (2022)

								(1) 3-mile radius about the potential Station location - Note that overlaps exists with Royal Junction Station location - reported in full with overlap																										Yarmouth Junction Station Study Area 2021 - 2026 Residential						Baseline # of Units		As % of County (1)		As % of County (2)

								(2) includes meat and fish markets, produce, bakeries and confectioneries and nuts as example

								(3) includes used merchandise, consignment shops and charitable thrift stores as examples																										Total Housing Units						172		260		312

								(4) includes pet supply stores, tobacco shops and generally unspecified other as examples																										owners households						177		237		277

								(5) includes full-service, limited-service, cafeterias and snack vendors as examples																										renter households						(5)		23		35

																																		Source: Esri and RKG (2022)

																																		(1) Increase 2026 representation of county by 1.15% for owner and 1.25% for renter

																																		(2) Increase 2026 representation of county by 1.25% for owner and 1.35% for renter

																										Study Area Sales as % of County

																																		Potential Change in HH Retail Demand from Baseline

																						Specialty Food Stores				0.48%																$3,425,904		$5,416,114

																						Secomd Hand Stores				3.64%

																						Other Specialty Retail Stores				2.55%								Potential Employment increase and annual workday restaurant spending

																						Restaurants				3.03%																74		$118,400

																																		Potential change in Population with Household Growth above the Baseline

																																		Owner Base		441						149		249				149.4

																																		Renter Base		(10)						56		78				55.16

																																				431						205		327







Specialty Food Stores	Secomd Hand Stores	Other Specialty Retail Stores	4.8414962634820242E-3	3.637623192009861E-2	2.550802496181101E-2	3.0318848959382496E-2	









Demo Inc



														Demographic and Income Profile



																04096 3																Prepared by Esri

																34-198 Depot Rd, Yarmouth, Maine, 04096																								Latitude: 43.81339

																Ring: 1 mile radius																								Longitude: -70.19401





								Summary										Census 2010								2021												2026

								Population										2,383								2,398												2,442

								Households										1,038								1,057												1,082

								Families										699								690												700

								Average Household Size										2.27								2.24												2.23

								Owner Occupied Housing Units										791								829												860

								Renter Occupied Housing Units										247								228												222

								Median Age										46.0								49.3												49.8

								Trends: 2021-2026 Annual Rate										Area								State												National

								Population										0.36%								0.39%												0.71%

								Households										0.47%								0.50%												0.71%

								Families										0.29%								0.33%												0.64%

								Owner HHs										0.74%								0.76%												0.91%

								Median Household Income										1.70%								1.90%												2.41%

																										2021												2026

								Households by Income																		Number				Percent								Number								Percent

								<$15,000																		30				2.8%								22								2.0%

								$15,000 - $24,999																		19				1.8%								16								1.5%

								$25,000 - $34,999																		101				9.6%								86								7.9%

								$35,000 - $49,999																		91				8.6%								76								7.0%

								$50,000 - $74,999																		144				13.6%								134								12.4%

								$75,000 - $99,999																		230				21.8%								233								21.5%

								$100,000 - $149,999																		179				16.9%								203								18.8%

								$150,000 - $199,999																		80				7.6%								102								9.4%

								$200,000+																		184				17.4%								210								19.4%



								Median Household Income																		$88,510												$96,275

								Average Household Income																		$126,498												$141,532

								Per Capita Income																		$53,431												$60,086

																		Census 2010								2021												2026

								Population by Age										Number		Percent						Number				Percent								Number								Percent

								0 - 4										111		4.7%						95				4.0%								106								4.3%

								5 - 9										159		6.7%						103				4.3%								106								4.3%

								10 - 14										182		7.6%						143				6.0%								113								4.6%

								15 - 19										152		6.4%						155				6.5%								134								5.5%

								20 - 24										71		3.0%						149				6.2%								148								6.1%

								25 - 34										152		6.4%						204				8.5%								313								12.8%

								35 - 44										318		13.3%						204				8.5%								188								7.7%

								45 - 54										442		18.5%						337				14.1%								285								11.7%

								55 - 64										374		15.7%						413				17.2%								387								15.9%

								65 - 74										196		8.2%						344				14.4%								360								14.8%

								75 - 84										138		5.8%						162				6.8%								219								9.0%

								85+										88		3.7%						87				3.6%								81								3.3%

																		Census 2010								2021												2026

								Race and Ethnicity										Number		Percent						Number				Percent								Number								Percent

								White Alone										2,330		97.8%						2,329				97.2%								2,361								96.7%

								Black Alone										11		0.5%						15				0.6%								19								0.8%

								American Indian Alone										7		0.3%						8				0.3%								9								0.4%

								Asian Alone										13		0.5%						16				0.7%								19								0.8%

								Pacific Islander Alone										0		0.0%						0				0.0%								0								0.0%

								Some Other Race Alone										4		0.2%						5				0.2%								6								0.2%

								Two or More Races										18		0.8%						23				1.0%								27								1.1%



								Hispanic Origin (Any Race)										24		1.0%						32				1.3%								41								1.7%

				Data Note: Income is expressed in current dollars. 



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Demographic and Income Profile



																04096 3																Prepared by Esri

																34-198 Depot Rd, Yarmouth, Maine, 04096																								Latitude: 43.81339

																Ring: 1 mile radius																								Longitude: -70.19401











																								2021 Percent Hispanic Origin:												1.3%



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Demographic and Income Profile



																04096 3																Prepared by Esri

																34-198 Depot Rd, Yarmouth, Maine, 04096																								Latitude: 43.81339

																Ring: 2 mile radius																								Longitude: -70.19401





								Summary										Census 2010								2021												2026

								Population										7,644								7,943												8,193

								Households										3,198								3,356												3,473

								Families										2,100								2,134												2,189

								Average Household Size										2.36								2.33												2.33

								Owner Occupied Housing Units										2,201								2,378												2,495

								Renter Occupied Housing Units										997								979												977

								Median Age										44.5								47.4												47.6

								Trends: 2021-2026 Annual Rate										Area								State												National

								Population										0.62%								0.39%												0.71%

								Households										0.69%								0.50%												0.71%

								Families										0.51%								0.33%												0.64%

								Owner HHs										0.97%								0.76%												0.91%

								Median Household Income										2.54%								1.90%												2.41%

																										2021												2026

								Households by Income																		Number				Percent								Number								Percent

								<$15,000																		124				3.7%								97								2.8%

								$15,000 - $24,999																		144				4.3%								125								3.6%

								$25,000 - $34,999																		278				8.3%								243								7.0%

								$35,000 - $49,999																		335				10.0%								300								8.6%

								$50,000 - $74,999																		516				15.4%								497								14.3%

								$75,000 - $99,999																		465				13.9%								469								13.5%

								$100,000 - $149,999																		565				16.8%								633								18.2%

								$150,000 - $199,999																		367				10.9%								458								13.2%

								$200,000+																		563				16.8%								650								18.7%



								Median Household Income																		$88,428												$100,258

								Average Household Income																		$124,831												$139,823

								Per Capita Income																		$52,392												$58,870

																		Census 2010								2021												2026

								Population by Age										Number		Percent						Number				Percent								Number								Percent

								0 - 4										353		4.6%						325				4.1%								354								4.3%

								5 - 9										512		6.7%						370				4.7%								382								4.7%

								10 - 14										581		7.6%						490				6.2%								412								5.0%

								15 - 19										484		6.3%						491				6.2%								444								5.4%

								20 - 24										321		4.2%						488				6.1%								480								5.9%

								25 - 34										620		8.1%						794				10.0%								1,017								12.4%

								35 - 44										1,006		13.2%						755				9.5%								782								9.5%

								45 - 54										1,395		18.3%						1,136				14.3%								1,004								12.3%

								55 - 64										1,188		15.5%						1,351				17.0%								1,277								15.6%

								65 - 74										581		7.6%						1,019				12.8%								1,130								13.8%

								75 - 84										398		5.2%						490				6.2%								676								8.3%

								85+										204		2.7%						235				3.0%								234								2.9%

																		Census 2010								2021												2026

								Race and Ethnicity										Number		Percent						Number				Percent								Number								Percent

								White Alone										7,408		96.9%						7,634				96.1%								7,828								95.5%

								Black Alone										41		0.5%						57				0.7%								73								0.9%

								American Indian Alone										15		0.2%						16				0.2%								17								0.2%

								Asian Alone										89		1.2%						114				1.4%								131								1.6%

								Pacific Islander Alone										3		0.0%						3				0.0%								3								0.0%

								Some Other Race Alone										15		0.2%						20				0.3%								24								0.3%

								Two or More Races										73		1.0%						99				1.2%								117								1.4%



								Hispanic Origin (Any Race)										98		1.3%						138				1.7%								172								2.1%

				Data Note: Income is expressed in current dollars. 



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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																04096 3																Prepared by Esri

																34-198 Depot Rd, Yarmouth, Maine, 04096																								Latitude: 43.81339
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																								2021 Percent Hispanic Origin:												1.7%



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Demographic and Income Profile



																04096 3																Prepared by Esri

																34-198 Depot Rd, Yarmouth, Maine, 04096																								Latitude: 43.81339

																Ring: 3 mile radius																								Longitude: -70.19401





								Summary										Census 2010								2021												2026

								Population										11,590								11,999												12,374

								Households										4,737								4,963												5,136

								Families										3,255								3,309												3,395

								Average Household Size										2.42								2.39												2.38

								Owner Occupied Housing Units										3,566								3,822												3,999

								Renter Occupied Housing Units										1,171								1,142												1,137

								Median Age										45.2								48.3												49.0

								Trends: 2021-2026 Annual Rate										Area								State												National

								Population										0.62%								0.39%												0.71%

								Households										0.69%								0.50%												0.71%

								Families										0.51%								0.33%												0.64%

								Owner HHs										0.91%								0.76%												0.91%

								Median Household Income										2.13%								1.90%												2.41%

																										2021												2026

								Households by Income																		Number				Percent								Number								Percent

								<$15,000																		157				3.2%								121								2.4%

								$15,000 - $24,999																		182				3.7%								157								3.1%

								$25,000 - $34,999																		330				6.6%								287								5.6%

								$35,000 - $49,999																		426				8.6%								376								7.3%

								$50,000 - $74,999																		759				15.3%								716								13.9%

								$75,000 - $99,999																		653				13.2%								658								12.8%

								$100,000 - $149,999																		852				17.2%								947								18.4%

								$150,000 - $199,999																		603				12.1%								744								14.5%

								$200,000+																		1,001				20.2%								1,129								22.0%



								Median Household Income																		$98,748												$109,741

								Average Household Income																		$137,301												$152,326

								Per Capita Income																		$56,250												$62,608

																		Census 2010								2021												2026

								Population by Age										Number		Percent						Number				Percent								Number								Percent

								0 - 4										515		4.4%						471				3.9%								512								4.1%

								5 - 9										793		6.8%						580				4.8%								591								4.8%

								10 - 14										902		7.8%						789				6.6%								656								5.3%

								15 - 19										784		6.8%						746				6.2%								701								5.7%

								20 - 24										428		3.7%						648				5.4%								619								5.0%																428		648		619

								25 - 34										814		7.0%						1,048				8.7%								1,351								10.9%																814		1,048		1,351

								35 - 44										1,521		13.1%						1,161				9.7%								1,205								9.7%																1,242		1,696		1,970

								45 - 54										2,201		19.0%						1,800				15.0%								1,581								12.8%

								55 - 64										1,828		15.8%						2,106				17.6%								2,032								16.4%

								65 - 74										916		7.9%						1,552				12.9%								1,744								14.1%

								75 - 84										602		5.2%						749				6.2%								1,019								8.2%

								85+										286		2.5%						348				2.9%								365								2.9%

																		Census 2010								2021												2026

								Race and Ethnicity										Number		Percent						Number				Percent								Number								Percent

								White Alone										11,255		97.1%						11,563				96.4%								11,858								95.8%

								Black Alone										55		0.5%						76				0.6%								97								0.8%

								American Indian Alone										19		0.2%						20				0.2%								21								0.2%

								Asian Alone										123		1.1%						155				1.3%								179								1.4%

								Pacific Islander Alone										7		0.1%						7				0.1%								7								0.1%

								Some Other Race Alone										23		0.2%						30				0.2%								36								0.3%

								Two or More Races										110		0.9%						149				1.2%								178								1.4%



								Hispanic Origin (Any Race)										138		1.2%						194				1.6%								241								1.9%

				Data Note: Income is expressed in current dollars. 



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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																04096 3																Prepared by Esri

																34-198 Depot Rd, Yarmouth, Maine, 04096																								Latitude: 43.81339
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																								2021 Percent Hispanic Origin:												1.6%



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Housing Profile



																04096 3																																Prepared by Esri

																34-198 Depot Rd, Yarmouth, Maine, 04096																																												Latitude: 43.81339

																Ring: 1 mile radius																																												Longitude: -70.19401





								Population																																Households

								2010 Total Population												2,383																				2021 Median Household Income																						$88,510

								2021 Total Population												2,398																				2026 Median Household Income																						$96,275

								2026 Total Population												2,442																				2021-2026 Annual Rate																						1.70%

								2021-2026 Annual Rate												0.36%



																																Census 2010												2021														2026

								Housing Units by Occupancy Status and Tenure																								Number				Percent								Number								Percent						Number								Percent

								Total Housing Units																								1,085				100.0%								1,125								100.0%						1,148								100.0%

								Occupied																								1,038				95.7%								1,057								94.0%						1,082								94.3%

								Owner																								791				72.9%								829								73.7%						860								74.9%

								Renter																								247				22.8%								228								20.3%						222								19.3%

								Vacant																								47				4.3%								68								6.0%						66								5.7%



																																												2021														2026

								Owner Occupied Housing Units by Value																																				Number								Percent						Number								Percent

								Total																																				829								100.0%						860								100.0%

								<$50,000																																				2								0.2%						0								0.0%

								$50,000-$99,999																																				5								0.6%						1								0.1%

								$100,000-$149,999																																				16								1.9%						4								0.5%

								$150,000-$199,999																																				7								0.8%						3								0.3%

								$200,000-$249,999																																				80								9.7%						38								4.4%

								$250,000-$299,999																																				177								21.4%						118								13.7%

								$300,000-$399,999																																				183								22.1%						191								22.2%

								$400,000-$499,999																																				136								16.4%						193								22.4%

								$500,000-$749,999																																				207								25.0%						294								34.2%

								$750,000-$999,999																																				16								1.9%						18								2.1%

								$1,000,000-$1,499,999																																				0								0.0%						0								0.0%

								$1,500,000-$1,999,999																																				0								0.0%						0								0.0%

								$2,000,000+																																				0								0.0%						0								0.0%



								Median Value																																				$369,672														$438,860

								Average Value																																				$408,866														$459,651



								Census 2010 Housing Units																																																Number								Percent

								Total																																																1,085								100.0%

								In Urbanized Areas																																																1,005								92.6%

								In Urban Clusters																																																0								0.0%

								Rural Housing Units																																																80								7.4%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																04096 3																																Prepared by Esri

																34-198 Depot Rd, Yarmouth, Maine, 04096																																												Latitude: 43.81339

																Ring: 1 mile radius																																												Longitude: -70.19401





								Census 2010 Owner Occupied Housing Units by Mortgage Status																																																Number								Percent

								Total																																																792								100.0%

								Owned with a Mortgage/Loan																																																598								75.5%

								Owned Free and Clear																																																194								24.5%



								Census 2010 Vacant Housing Units by Status

																																																								Number								Percent

								Total																																																46								100.0%

								For Rent																																																10								21.7%

								Rented- Not Occupied																																																0								0.0%

								For Sale Only																																																9								19.6%

								Sold - Not Occupied																																																3								6.5%

								Seasonal/Recreational/Occasional Use																																																14								30.4%

								For Migrant Workers																																																0								0.0%

								Other Vacant																																																10								21.7%



								Census 2010 Occupied Housing Units by Age of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						1,036										789								76.2%

								15-24																																						12										0								0.0%

								25-34																																						62										32								51.6%

								35-44																																						180										126								70.0%

								45-54																																						259										210								81.1%

								55-64																																						233										211								90.6%

								65-74																																						131										113								86.3%

								75-84																																						93										68								73.1%

								85+																																						66										29								43.9%



								Census 2010 Occupied Housing Units by Race/Ethnicity of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						1,038										791								76.2%

								White Alone																																						1,023										782								76.4%

								Black/African American Alone																																						1										0								0.0%

								American Indian/Alaska Native Alone																																						4										3								75.0%

								Asian Alone																																						3										2								66.7%

								Pacific Islander Alone																																						0										0								0.0%

								Other Race Alone																																						1										0								0.0%

								Two or More Races																																						6										4								66.7%



								Hispanic Origin																																						10										7								70.0%



								Census 2010 Occupied Housing Units by Size and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						1,039										792								76.2%

								1-Person																																						292										165								56.5%

								2-Person																																						377										313								83.0%

								3-Person																																						155										125								80.6%

								4-Person																																						149										128								85.9%

								5-Person																																						50										45								90.0%

								6-Person																																						10										10								100.0%

								7+ Person																																						6										6								100.0%



								2021 Housing Affordability

								Housing Affordability Index																																						116

								Percent of Income for Mortgage																																						17.5%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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																04096 3																																Prepared by Esri

																34-198 Depot Rd, Yarmouth, Maine, 04096																																												Latitude: 43.81339

																Ring: 2 mile radius																																												Longitude: -70.19401





								Population																																Households

								2010 Total Population												7,644																				2021 Median Household Income																						$88,428

								2021 Total Population												7,943																				2026 Median Household Income																						$100,258

								2026 Total Population												8,193																				2021-2026 Annual Rate																						2.54%

								2021-2026 Annual Rate												0.62%



																																Census 2010												2021														2026

								Housing Units by Occupancy Status and Tenure																								Number				Percent								Number								Percent						Number								Percent

								Total Housing Units																								3,380				100.0%								3,587								100.0%						3,697								100.0%

								Occupied																								3,198				94.6%								3,357								93.6%						3,472								93.9%

								Owner																								2,201				65.1%								2,378								66.3%						2,495								67.5%

								Renter																								997				29.5%								979								27.3%						977								26.4%

								Vacant																								182				5.4%								231								6.4%						224								6.1%



																																												2021														2026

								Owner Occupied Housing Units by Value																																				Number								Percent						Number								Percent

								Total																																				2,378								100.0%						2,493								100.0%

								<$50,000																																				6								0.3%						1								0.0%

								$50,000-$99,999																																				19								0.8%						3								0.1%

								$100,000-$149,999																																				22								0.9%						5								0.2%

								$150,000-$199,999																																				42								1.8%						13								0.5%

								$200,000-$249,999																																				140								5.9%						63								2.5%

								$250,000-$299,999																																				392								16.5%						255								10.2%

								$300,000-$399,999																																				585								24.6%						600								24.1%

								$400,000-$499,999																																				488								20.5%						660								26.5%

								$500,000-$749,999																																				570								24.0%						770								30.9%

								$750,000-$999,999																																				77								3.2%						83								3.3%

								$1,000,000-$1,499,999																																				18								0.8%						21								0.8%

								$1,500,000-$1,999,999																																				14								0.6%						14								0.6%

								$2,000,000+																																				5								0.2%						5								0.2%



								Median Value																																				$397,094														$446,439

								Average Value																																				$444,575														$485,489



								Census 2010 Housing Units																																																Number								Percent

								Total																																																3,380								100.0%

								In Urbanized Areas																																																2,897								85.7%

								In Urban Clusters																																																0								0.0%

								Rural Housing Units																																																483								14.3%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																04096 3																																Prepared by Esri

																34-198 Depot Rd, Yarmouth, Maine, 04096																																												Latitude: 43.81339

																Ring: 2 mile radius																																												Longitude: -70.19401





								Census 2010 Owner Occupied Housing Units by Mortgage Status																																																Number								Percent

								Total																																																2,201								100.0%

								Owned with a Mortgage/Loan																																																1,611								73.2%

								Owned Free and Clear																																																590								26.8%



								Census 2010 Vacant Housing Units by Status

																																																								Number								Percent

								Total																																																190								100.0%

								For Rent																																																51								26.8%

								Rented- Not Occupied																																																5								2.6%

								For Sale Only																																																31								16.3%

								Sold - Not Occupied																																																8								4.2%

								Seasonal/Recreational/Occasional Use																																																59								31.1%

								For Migrant Workers																																																0								0.0%

								Other Vacant																																																36								18.9%



								Census 2010 Occupied Housing Units by Age of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						3,199										2,202								68.8%

								15-24																																						107										2								1.9%

								25-34																																						273										73								26.7%

								35-44																																						536										355								66.2%

								45-54																																						803										607								75.6%

								55-64																																						718										595								82.9%

								65-74																																						363										293								80.7%

								75-84																																						258										193								74.8%

								85+																																						141										84								59.6%



								Census 2010 Occupied Housing Units by Race/Ethnicity of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						3,197										2,201								68.8%

								White Alone																																						3,133										2,175								69.4%

								Black/African American Alone																																						9										1								11.1%

								American Indian/Alaska Native Alone																																						8										5								62.5%

								Asian Alone																																						26										11								42.3%

								Pacific Islander Alone																																						0										0								0.0%

								Other Race Alone																																						1										0								0.0%

								Two or More Races																																						20										9								45.0%



								Hispanic Origin																																						31										13								41.9%



								Census 2010 Occupied Housing Units by Size and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						3,199										2,202								68.8%

								1-Person																																						876										420								47.9%

								2-Person																																						1,200										873								72.8%

								3-Person																																						450										340								75.6%

								4-Person																																						468										389								83.1%

								5-Person																																						157										137								87.3%

								6-Person																																						37										34								91.9%

								7+ Person																																						11										9								81.8%



								2021 Housing Affordability

								Housing Affordability Index																																						108

								Percent of Income for Mortgage																																						18.8%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																04096 3																																Prepared by Esri

																34-198 Depot Rd, Yarmouth, Maine, 04096																																												Latitude: 43.81339

																Ring: 3 mile radius																																												Longitude: -70.19401





								Population																																Households

								2010 Total Population												11,590																				2021 Median Household Income																						$98,748

								2021 Total Population												11,999																				2026 Median Household Income																						$109,741

								2026 Total Population												12,374																				2021-2026 Annual Rate																						2.13%

								2021-2026 Annual Rate												0.62%



																																Census 2010												2021														2026

								Housing Units by Occupancy Status and Tenure																								Number				Percent								Number								Percent						Number								Percent

								Total Housing Units																								5,014				100.0%								5,334								100.0%						5,502								100.0%

								Occupied																								4,737				94.5%								4,964								93.1%						5,136								93.3%

								Owner																								3,566				71.1%								3,822								71.7%						3,999								72.7%

								Renter																								1,171				23.4%								1,142								21.4%						1,137								20.7%

								Vacant																								277				5.5%								371								7.0%						366								6.7%



																																												2021														2026

								Owner Occupied Housing Units by Value																																				Number								Percent						Number								Percent

								Total																																				3,821								100.0%						3,999								100.0%

								<$50,000																																				8								0.2%						1								0.0%

								$50,000-$99,999																																				22								0.6%						3								0.1%

								$100,000-$149,999																																				30								0.8%						7								0.2%

								$150,000-$199,999																																				68								1.8%						21								0.5%

								$200,000-$249,999																																				217								5.7%						97								2.4%

								$250,000-$299,999																																				593								15.5%						381								9.5%

								$300,000-$399,999																																				915								23.9%						924								23.1%

								$400,000-$499,999																																				826								21.6%						1,112								27.8%

								$500,000-$749,999																																				889								23.3%						1,178								29.5%

								$750,000-$999,999																																				161								4.2%						174								4.4%

								$1,000,000-$1,499,999																																				39								1.0%						44								1.1%

								$1,500,000-$1,999,999																																				32								0.8%						34								0.9%

								$2,000,000+																																				21								0.5%						23								0.6%



								Median Value																																				$406,961														$450,854

								Average Value																																				$463,190														$502,613



								Census 2010 Housing Units																																																Number								Percent

								Total																																																5,014								100.0%

								In Urbanized Areas																																																3,833								76.4%

								In Urban Clusters																																																0								0.0%

								Rural Housing Units																																																1,181								23.6%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																04096 3																																Prepared by Esri

																34-198 Depot Rd, Yarmouth, Maine, 04096																																												Latitude: 43.81339

																Ring: 3 mile radius																																												Longitude: -70.19401





								Census 2010 Owner Occupied Housing Units by Mortgage Status																																																Number								Percent

								Total																																																3,565								100.0%

								Owned with a Mortgage/Loan																																																2,609								73.2%

								Owned Free and Clear																																																956								26.8%



								Census 2010 Vacant Housing Units by Status

																																																								Number								Percent

								Total																																																291								100.0%

								For Rent																																																60								20.6%

								Rented- Not Occupied																																																6								2.1%

								For Sale Only																																																45								15.5%

								Sold - Not Occupied																																																12								4.1%

								Seasonal/Recreational/Occasional Use																																																114								39.2%

								For Migrant Workers																																																0								0.0%

								Other Vacant																																																54								18.6%



								Census 2010 Occupied Housing Units by Age of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						4,737										3,565								75.3%

								15-24																																						121										9								7.4%

								25-34																																						345										118								34.2%

								35-44																																						794										584								73.6%

								45-54																																						1,242										1,014								81.6%

								55-64																																						1,082										934								86.3%

								65-74																																						569										487								85.6%

								75-84																																						398										308								77.4%

								85+																																						186										111								59.7%



								Census 2010 Occupied Housing Units by Race/Ethnicity of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						4,737										3,566								75.3%

								White Alone																																						4,649										3,522								75.8%

								Black/African American Alone																																						11										2								18.2%

								American Indian/Alaska Native Alone																																						11										7								63.6%

								Asian Alone																																						35										19								54.3%

								Pacific Islander Alone																																						1										1								100.0%

								Other Race Alone																																						2										1								50.0%

								Two or More Races																																						28										14								50.0%



								Hispanic Origin																																						43										22								51.2%



								Census 2010 Occupied Housing Units by Size and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						4,736										3,565								75.3%

								1-Person																																						1,187										655								55.2%

								2-Person																																						1,786										1,406								78.7%

								3-Person																																						709										576								81.2%

								4-Person																																						721										627								87.0%

								5-Person																																						260										235								90.4%

								6-Person																																						56										52								92.9%

								7+ Person																																						17										14								82.4%



								2021 Housing Affordability

								Housing Affordability Index																																						118

								Percent of Income for Mortgage																																						17.3%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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Business



										Business Summary



												04096 3																																																																																						Prepared by Esri

												34-198 Depot Rd, Yarmouth, Maine, 04096																																																																																																																				Latitude: 43.81339

												Rings: 1, 2, 3 mile radii																																																																																																																				Longitude: -70.19401



		Data for all businesses in area																								1 mile																																																2 miles																																																		3 miles

		Total Businesses:																						154																																																				416																																																		543

		Total Employees:																						1,732																																																				4,109																																																		5,268

		Total Residential Population:																						2,398																																																				7,943																																																		11,999

		Employee/Residential Population Ratio (per 100 Residents)																						72																																																				52																																																		44

																						Businesses																				Employees																								Businesses																										Employees																												Businesses																										Employees

		by SIC Codes																Number														Percent												Number						Percent																		Number										Percent														Number								Percent																Number																Percent										Number								Percent

		Agriculture & Mining																		4														2.6%												19						1.1%																		11										2.6%														60								1.5%																16																2.9%										89						1.7%

		Construction																		14														9.1%												167						9.6%																		26										6.2%														218								5.3%																42																7.7%										292						5.5%

		Manufacturing																		4														2.6%												74						4.3%																		16										3.8%														350								8.5%																19																3.5%										432						8.2%

		Transportation																		2														1.3%												32						1.8%																		5										1.2%														72								1.8%																9																1.7%										91						1.7%

		Communication																		0														0.0%												0						0.0%																		2										0.5%														39								0.9%																2																0.4%										48						0.9%

		Utility																		1														0.6%												6						0.3%																		1										0.2%														7								0.2%																1																0.2%										7						0.1%

		Wholesale Trade																		6														3.9%												54						3.1%																		14										3.4%														152								3.7%																19																3.5%										210						4.0%



		Retail Trade Summary																		23														14.9%												529						30.5%																		84										20.2%														1,048								25.5%																107																19.7%										1,230						23.3%

		Home Improvement																		2														1.3%												14						0.8%																		8										1.9%														76								1.8%																10																1.8%										103						2.0%

		General Merchandise Stores																		0														0.0%												0						0.0%																		0										0.0%														0								0.0%																0																0.0%										2						0.0%

		Food Stores																		3														1.9%												214						12.4%																		13										3.1%														280								6.8%																15																2.8%										293						5.6%

		Auto Dealers, Gas Stations, Auto Aftermarket																		2														1.3%												5						0.3%																		11										2.6%														65								1.6%																14																2.6%										86						1.6%

		Apparel & Accessory Stores																		0														0.0%												0						0.0%																		2										0.5%														14								0.3%																3																0.6%										19						0.4%

		Furniture & Home Furnishings																		0														0.0%												2						0.1%																		2										0.5%														16								0.4%																4																0.7%										24						0.5%

		Eating & Drinking Places																		6														3.9%												65						3.8%																		22										5.3%														330								8.0%																29																5.3%										422						8.0%

		Miscellaneous Retail																		10														6.5%												229						13.2%																		26										6.2%														266								6.5%																32																5.9%										281						5.3%



		Finance, Insurance, Real Estate Summary																		14														9.1%												60						3.5%																		36										8.7%														246								6.0%																46																8.5%										304						5.8%

		Banks, Savings & Lending Institutions																		3														1.9%												19						1.1%																		7										1.7%														40								1.0%																9																1.7%										48						0.9%

		Securities Brokers																		3														1.9%												11						0.6%																		7										1.7%														36								0.9%																8																1.5%										46						0.9%

		Insurance Carriers & Agents																		3														1.9%												13						0.8%																		8										1.9%														104								2.5%																10																1.8%										110						2.1%

		Real Estate, Holding, Other Investment Offices																		6														3.9%												17						1.0%																		14										3.4%														66								1.6%																20																3.7%										101						1.9%



		Services Summary																		77														50.0%												646						37.3%																		180										43.3%														1,664								40.5%																229																42.2%										2,274						43.2%

		Hotels & Lodging																		0														0.0%												1						0.1%																		2										0.5%														4								0.1%																4																0.7%										26						0.5%

		Automotive Services																		2														1.3%												55						3.2%																		7										1.7%														70								1.7%																10																1.8%										74						1.4%

		Motion Pictures & Amusements																		2														1.3%												2						0.1%																		8										1.9%														29								0.7%																11																2.0%										66						1.3%

		Health Services																		21														13.6%												174						10.0%																		41										9.9%														476								11.6%																47																8.7%										538						10.2%

		Legal Services																		1														0.6%												13						0.8%																		4										1.0%														25								0.6%																6																1.1%										34						0.6%

		Education Institutions & Libraries																		5														3.2%												119						6.9%																		17										4.1%														531								12.9%																24																4.4%										844						16.0%

		Other Services																		44														28.6%												282						16.3%																		101										24.3%														528								12.8%																127																23.4%										692						13.1%



		Government																		5														3.2%												111						6.4%																		19										4.6%														210								5.1%																21																3.9%										240						4.6%



		Unclassified Establishments																		6														3.9%												31						1.8%																		23										5.5%														44								1.1%																32																5.9%										50						0.9%



		Totals																		154														100.0%												1,732						100.0%																		416										100.0%														4,109								100.0%																543																100.0%										5,268						100.0%



				Source:  Copyright 2021 Data Axle, Inc. All rights reserved. Esri Total Residential Population forecasts for 2021.




				Date Note: Data on the Business Summary report is calculated using 

																								Esri’s Data allocation method																				which uses census block groups to allocate business summary data to custom areas.
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										Business Summary



												04096 3																																																																																						Prepared by Esri

												34-198 Depot Rd, Yarmouth, Maine, 04096																																																																																																																				Latitude: 43.81339

												Rings: 1, 2, 3 mile radii																																																																																																																				Longitude: -70.19401



																				Businesses																				Employees																								Businesses																										Employees																										Businesses																								Employees

		by NAICS Codes																		Number														Percent												Number						Percent																		Number										Percent														Number								Percent																Number																Percent										Number						Percent

		Agriculture, Forestry, Fishing & Hunting																		0														0.0%												0						0.0%																				2										0.5%														17								0.4%																		3												0.6%										20						0.4%

		Mining																		0														0.0%												0						0.0%																				1										0.2%														5								0.1%																		1												0.2%										6						0.1%

		Utilities																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		0												0.0%										0						0.0%

		Construction																		16														10.4%												170						9.8%																				28										6.7%														221								5.4%																		44												8.1%										296						5.6%

		Manufacturing																		4														2.6%												74						4.3%																				14										3.4%														300								7.3%																		17												3.1%										370						7.0%

		Wholesale Trade																		6														3.9%												54						3.1%																				14										3.4%														152								3.7%																		19												3.5%										208						3.9%

		Retail Trade																		16														10.4%												456						26.3%																				55										13.2%														672								16.4%																		71												13.1%										762						14.5%

		Motor Vehicle & Parts Dealers																		1														0.6%												3						0.2%																				9										2.2%														54								1.3%																		11												2.0%										67						1.3%

		Furniture & Home Furnishings Stores																		0														0.0%												0						0.0%																				1										0.2%														6								0.1%																		1												0.2%										9						0.2%

		Electronics & Appliance Stores																		0														0.0%												2						0.1%																				1										0.2%														10								0.2%																		2												0.4%										14						0.3%

		Bldg Material & Garden Equipment & Supplies Dealers																		2														1.3%												14						0.8%																				8										1.9%														76								1.8%																		10												1.8%										103						2.0%

		Food & Beverage Stores																		2														1.3%												205						11.8%																				6										1.4%														234								5.7%																		8												1.5%										243						4.6%

		Health & Personal Care Stores																		2														1.3%												207						12.0%																				5										1.2%														223								5.4%																		5												0.9%										228						4.3%

		Gasoline Stations																		0														0.0%												2						0.1%																				2										0.5%														11								0.3%																		4												0.7%										19						0.4%

		Clothing & Clothing Accessories Stores																		0														0.0%												0						0.0%																				2										0.5%														14								0.3%																		3												0.6%										20						0.4%

		Sport Goods, Hobby, Book, & Music Stores																		2														1.3%												5						0.3%																				5										1.2%														15								0.4%																		7												1.3%										20						0.4%

		General Merchandise Stores																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		0												0.0%										2						0.0%

		Miscellaneous Store Retailers																		4														2.6%												18						1.0%																				9										2.2%														28								0.7%																		12												2.2%										37						0.7%

		Nonstore Retailers																		2														1.3%												0						0.0%																				7										1.7%														0								0.0%																		8												1.5%										0						0.0%

		Transportation & Warehousing																		2														1.3%												32						1.8%																				2										0.5%														32								0.8%																		4												0.7%										37						0.7%

		Information																		1														0.6%												9						0.5%																				9										2.2%														128								3.1%																		9												1.7%										151						2.9%

		Finance & Insurance																		8														5.2%												43						2.5%																				22										5.3%														180								4.4%																		26												4.8%										204						3.9%

		Central Bank/Credit Intermediation & Related Activities																		3														1.9%												19						1.1%																				7										1.7%														40								1.0%																		9												1.7%										48						0.9%

		Securities, Commodity Contracts & Other Financial Investments & Other Related Activities																		3														1.9%												11						0.6%																				7										1.7%														36								0.9%																		8												1.5%										46						0.9%

		Insurance Carriers & Related Activities; Funds, Trusts & Other Financial Vehicles																		3														1.9%												13						0.8%																				8										1.9%														104								2.5%																		10												1.8%										110						2.1%

		Real Estate, Rental & Leasing																		6														3.9%												17						1.0%																				15										3.6%														65								1.6%																		19												3.5%										92						1.7%

		Professional, Scientific & Tech Services																		18														11.7%												123						7.1%																				47										11.3%														267								6.5%																		62												11.4%										327						6.2%

		Legal Services																		1														0.6%												13						0.8%																				4										1.0%														25								0.6%																		6												1.1%										34						0.6%

		Management of Companies & Enterprises																		0														0.0%												0						0.0%																				1										0.2%														5								0.1%																		1												0.2%										6						0.1%

		Administrative & Support & Waste Management & Remediation Services																		4														2.6%												15						0.9%																				9										2.2%														41								1.0%																		14												2.6%										83						1.6%

		Educational Services																		7														4.5%												122						7.0%																				20										4.8%														535								13.0%																		27												5.0%										849						16.1%

		Health Care & Social Assistance																		27														17.5%												286						16.5%																				52										12.5%														602								14.7%																		61												11.2%										698						13.2%

		Arts, Entertainment & Recreation																		2														1.3%												9						0.5%																				11										2.6%														84								2.0%																		14												2.6%										133						2.5%

		Accommodation & Food Services																		7														4.5%												70						4.0%																				29										7.0%														362								8.8%																		38												7.0%										477						9.1%

		Accommodation																		0														0.0%												1						0.1%																				2										0.5%														4								0.1%																		4												0.7%										26						0.5%

		Food Services & Drinking Places																		7														4.5%												70						4.0%																				27										6.5%														358								8.7%																		34												6.3%										450						8.5%

		Other Services (except Public Administration)																		20														13.0%												108						6.2%																				44										10.6%														188								4.6%																		59												10.9%										261						5.0%

		Automotive Repair & Maintenance																		2														1.3%												54						3.1%																				5										1.2%														63								1.5%																		8												1.5%										67						1.3%

		Public Administration																		5														3.2%												111						6.4%																				19										4.6%														210								5.1%																		21												3.9%										240						4.6%



		Unclassified Establishments																		6														3.9%												31						1.8%																				23										5.5%														44								1.1%																		32												5.9%										50						0.9%



		Total																		154														100.0%												1,732						100.0%																				416										100.0%														4,109								100.0%																		543												100.0%										5,268						100.0%



				Source:  Copyright 2021 Data Axle, Inc. All rights reserved. Esri Total Residential Population forecasts for 2021.




				Date Note: Data on the Business Summary report is calculated using 

																								Esri’s Data allocation method																				which uses census block groups to allocate business summary data to custom areas.
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																Retail MarketPlace Profile



																		04096 3																												Prepared by Esri

																		34-198 Depot Rd, Yarmouth, Maine, 04096																																										Latitude: 43.81339

																		Ring: 1 mile radius																																										Longitude: -70.19401

																																																																																																YarmouthJunction						Demand  (no auto)		Per HH

																																																																																																Spending Demand				HH



				Summary Demographics																																																																																												3				4,963		$192,317,178		$38,750

				2021 Population																																																										2,398

				2021 Households																																																										1,057

				2021 Median Disposable Income																																																										$69,569

				2021 Per Capita Income																																																										$53,431



						NOTE: This database is in mature status. While the data are presented in current year geography, all supply- and demand-related estimates remain vintage 2017.



																								NAICS						Demand						Supply								Retail Gap										Leakage/Surplus																		Number of

				2017 Industry Summary																										(Retail Potential)						(Retail Sales)																		Factor																		Businesses

				Total Retail Trade and Food & Drink																		44-45,722						$60,030,442						$56,931,284								$3,099,158												2.6																22

				Total Retail Trade																		44-45						$54,282,837						$54,559,690								-$276,853												-0.3																15

				Total Food & Drink																		722						$5,747,605						$2,371,593								$3,376,012												41.6																7

																				NAICS						Demand						Supply								Retail Gap																		Leakage/Surplus																Number of

				2017 Industry Group																						(Retail Potential)						(Retail Sales)																										Factor																Businesses

				Motor Vehicle & Parts Dealers																		441						$11,923,067						$976,272								$10,946,795														84.9																		1

				Automobile Dealers																		4411						$9,150,362						$697,509								$8,452,853														85.8																		1

				Other Motor Vehicle Dealers																		4412						$1,862,566						$0								$1,862,566														100.0																		0

				Auto Parts, Accessories & Tire Stores																		4413						$910,139						$0								$910,139														100.0																		0

				Furniture & Home Furnishings Stores																		442						$1,670,083						$564,959								$1,105,124														49.4																		1

				Furniture Stores																		4421						$1,000,197						$0								$1,000,197														100.0																		0

				Home Furnishings Stores																		4422						$669,887						$564,959								$104,928														8.5																		1

				Electronics & Appliance Stores																		443						$1,584,969						$0								$1,584,969														100.0																		0

				Bldg Materials, Garden Equip. & Supply Stores																		444						$3,771,904						$2,557,681								$1,214,223														19.2																		2

				Bldg Material & Supplies Dealers																		4441						$3,499,299						$2,557,681								$941,618														15.5																		2

				Lawn & Garden Equip & Supply Stores																		4442						$272,605						$0								$272,605														100.0																		0

				Food & Beverage Stores																		445						$9,608,793						$41,323,803								-$31,715,010														-62.3																		2

				Grocery Stores																		4451						$8,806,484						$41,189,426								-$32,382,942														-64.8																		1

				Specialty Food Stores																		4452						$646,505						$0								$646,505														100.0																		0

				Beer, Wine & Liquor Stores																		4453						$155,803						$0								$155,803														100.0																		0

				Health & Personal Care Stores																		446,4461						$3,283,588						$851,073								$2,432,515														58.8																		1

				Gasoline Stations																		447,4471						$5,789,986						$0								$5,789,986														100.0																		0

				Clothing & Clothing Accessories Stores																		448						$2,696,476						$0								$2,696,476														100.0																		0

				Clothing Stores																		4481						$1,619,905						$0								$1,619,905														100.0																		0

				Shoe Stores																		4482						$507,720						$0								$507,720														100.0																		0

				Jewelry, Luggage & Leather Goods Stores																		4483						$568,850						$0								$568,850														100.0																		0

				Sporting Goods, Hobby, Book & Music Stores																		451						$2,975,425						$1,491,200								$1,484,225														33.2																		2

				Sporting Goods/Hobby/Musical Instr Stores																		4511						$2,772,907						$284,027								$2,488,880														81.4																		1

				Book, Periodical & Music Stores																		4512						$202,517						$1,207,174								-$1,004,657														-71.3																		1

				General Merchandise Stores																		452						$8,287,903						$0								$8,287,903														100.0																		0

				Department Stores Excluding Leased Depts.																		4521						$6,783,707						$0								$6,783,707														100.0																		0

				Other General Merchandise Stores																		4529						$1,504,196						$0								$1,504,196														100.0																		0

				Miscellaneous Store Retailers																		453						$2,277,407						$2,786,665								-$509,258														-10.1																		5

				Florists																		4531						$116,838						$0								$116,838														100.0																		0

				Office Supplies, Stationery & Gift Stores																		4532						$590,988						$205,079								$385,909														48.5																		1

				Used Merchandise Stores																		4533						$415,761						$344,469								$71,292														9.4																		1

				Other Miscellaneous Store Retailers																		4539						$1,153,819						$2,210,110								-$1,056,291														-31.4																		3

				Nonstore Retailers																		454						$413,237						$0								$413,237														100.0																		0

				Electronic Shopping & Mail-Order Houses																		4541						$195,116						$0								$195,116														100.0																		0

				Vending Machine Operators																		4542						$35,766						$0								$35,766														100.0																		0

				Direct Selling Establishments																		4543						$182,355						$0								$182,355														100.0																		0

				Food Services & Drinking Places																		722						$5,747,605						$2,371,593								$3,376,012														41.6																		7

				Special Food Services																		7223						$143,449						$0								$143,449														100.0																		0

				Drinking Places - Alcoholic Beverages																		7224						$93,960						$0								$93,960														100.0																		0

				Restaurants/Other Eating Places																		7225						$5,510,196						$2,324,378								$3,185,818														40.7																		6

										Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars.  The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology Statement.
http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf



								Source: Esri and Data Axle.  Esri 2021 Updated Demographics.  Esri 2017 Retail MarketPlace. ©2021 Esri. ©2017 Data Axle, Inc. All rights reserved.
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														March 04, 2022



										©2022 Esri																																																						Page 2 of 6



																Retail MarketPlace Profile



																		04096 3																												Prepared by Esri

																		34-198 Depot Rd, Yarmouth, Maine, 04096																																										Latitude: 43.81339

																		Ring: 2 mile radius																																										Longitude: -70.19401





				Summary Demographics

				2021 Population																																																										7,943

				2021 Households																																																										3,356

				2021 Median Disposable Income																																																										$70,171

				2021 Per Capita Income																																																										$52,392



						NOTE: This database is in mature status. While the data are presented in current year geography, all supply- and demand-related estimates remain vintage 2017.



																								NAICS						Demand						Supply								Retail Gap										Leakage/Surplus																		Number of

				2017 Industry Summary																										(Retail Potential)						(Retail Sales)																		Factor																		Businesses

				Total Retail Trade and Food & Drink																		44-45,722						$175,389,860						$124,245,927								$51,143,933												17.1																78

				Total Retail Trade																		44-45						$158,517,599						$110,411,396								$48,106,203												17.9																51

				Total Food & Drink																		722						$16,872,261						$13,834,531								$3,037,730												9.9																27

																				NAICS						Demand						Supply								Retail Gap																		Leakage/Surplus																Number of

				2017 Industry Group																						(Retail Potential)						(Retail Sales)																										Factor																Businesses

				Motor Vehicle & Parts Dealers																		441						$34,713,510						$14,464,811								$20,248,699														41.2																		8

				Automobile Dealers																		4411						$26,606,022						$697,509								$25,908,513														94.9																		1

				Other Motor Vehicle Dealers																		4412						$5,441,042						$11,628,307								-$6,187,265														-36.2																		4

				Auto Parts, Accessories & Tire Stores																		4413						$2,666,446						$2,138,995								$527,451														11.0																		3

				Furniture & Home Furnishings Stores																		442						$4,907,654						$1,688,055								$3,219,599														48.8																		2

				Furniture Stores																		4421						$2,924,698						$760,747								$2,163,951														58.7																		1

				Home Furnishings Stores																		4422						$1,982,956						$927,308								$1,055,648														36.3																		1

				Electronics & Appliance Stores																		443						$4,672,139						$7,428,352								-$2,756,213														-22.8																		3

				Bldg Materials, Garden Equip. & Supply Stores																		444						$11,205,215						$12,493,465								-$1,288,250														-5.4																		7

				Bldg Material & Supplies Dealers																		4441						$10,403,337						$12,395,992								-$1,992,655														-8.7																		7

				Lawn & Garden Equip & Supply Stores																		4442						$801,878						$0								$801,878														100.0																		0

				Food & Beverage Stores																		445						$27,896,630						$45,610,461								-$17,713,831														-24.1																		5

				Grocery Stores																		4451						$25,563,042						$45,003,950								-$19,440,908														-27.5																		4

				Specialty Food Stores																		4452						$1,874,640						$606,511								$1,268,129														51.1																		1

				Beer, Wine & Liquor Stores																		4453						$458,948						$0								$458,948														100.0																		0

				Health & Personal Care Stores																		446,4461						$9,579,562						$5,443,699								$4,135,863														27.5																		4

				Gasoline Stations																		447,4471						$16,751,722						$5,791,309								$10,960,413														48.6																		2

				Clothing & Clothing Accessories Stores																		448						$7,960,485						$539,433								$7,421,052														87.3																		2

				Clothing Stores																		4481						$4,764,966						$539,433								$4,225,533														79.7																		2

				Shoe Stores																		4482						$1,489,821						$0								$1,489,821														100.0																		0

				Jewelry, Luggage & Leather Goods Stores																		4483						$1,705,697						$0								$1,705,697														100.0																		0

				Sporting Goods, Hobby, Book & Music Stores																		451						$8,723,662						$3,156,536								$5,567,126														46.9																		5

				Sporting Goods/Hobby/Musical Instr Stores																		4511						$8,132,943						$1,638,998								$6,493,945														66.5																		3

				Book, Periodical & Music Stores																		4512						$590,719						$1,517,538								-$926,819														-44.0																		2

				General Merchandise Stores																		452						$24,257,407						$0								$24,257,407														100.0																		0

				Department Stores Excluding Leased Depts.																		4521						$19,879,798						$0								$19,879,798														100.0																		0

				Other General Merchandise Stores																		4529						$4,377,609						$0								$4,377,609														100.0																		0

				Miscellaneous Store Retailers																		453						$6,640,501						$4,682,728								$1,957,773														17.3																		11

				Florists																		4531						$350,677						$121,900								$228,777														48.4																		1

				Office Supplies, Stationery & Gift Stores																		4532						$1,736,851						$224,925								$1,511,926														77.1																		1

				Used Merchandise Stores																		4533						$1,223,788						$1,566,226								-$342,438														-12.3																		5

				Other Miscellaneous Store Retailers																		4539						$3,329,185						$2,769,676								$559,509														9.2																		4

				Nonstore Retailers																		454						$1,209,111						$9,112,547								-$7,903,436														-76.6																		1

				Electronic Shopping & Mail-Order Houses																		4541						$573,145						$9,112,547								-$8,539,402														-88.2																		1

				Vending Machine Operators																		4542						$103,927						$0								$103,927														100.0																		0

				Direct Selling Establishments																		4543						$532,039						$0								$532,039														100.0																		0

				Food Services & Drinking Places																		722						$16,872,261						$13,834,531								$3,037,730														9.9																		27

				Special Food Services																		7223						$420,228						$224,222								$196,006														30.4																		2

				Drinking Places - Alcoholic Beverages																		7224						$274,709						$0								$274,709														100.0																		0

				Restaurants/Other Eating Places																		7225						$16,177,325						$13,610,309								$2,567,016														8.6																		25

										Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars.  The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology Statement.
http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf



								Source: Esri and Data Axle.  Esri 2021 Updated Demographics.  Esri 2017 Retail MarketPlace. ©2021 Esri. ©2017 Data Axle, Inc. All rights reserved.
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				Summary Demographics

				2021 Population																																																										11,999

				2021 Households																																																										4,963

				2021 Median Disposable Income																																																										$77,690

				2021 Per Capita Income																																																										$56,250



						NOTE: This database is in mature status. While the data are presented in current year geography, all supply- and demand-related estimates remain vintage 2017.



																								NAICS						Demand						Supply								Retail Gap										Leakage/Surplus																		Number of

				2017 Industry Summary																										(Retail Potential)						(Retail Sales)																		Factor																		Businesses

				Total Retail Trade and Food & Drink																		44-45,722						$271,775,175						$151,432,381								$120,342,794												28.4																101

				Total Retail Trade																		44-45						$245,609,240						$134,873,589								$110,735,651												29.1																68

				Total Food & Drink																		722						$26,165,935						$16,558,792								$9,607,143												22.5																33

																				NAICS						Demand						Supply								Retail Gap																		Leakage/Surplus																Number of

				2017 Industry Group																						(Retail Potential)						(Retail Sales)																										Factor																Businesses

				Motor Vehicle & Parts Dealers																		441						$53,707,292						$19,824,563								$33,882,729														46.1																		10

				Automobile Dealers																		4411						$41,111,318						$1,266,388								$39,844,930														94.0																		2

				Other Motor Vehicle Dealers																		4412						$8,452,692						$16,169,795								-$7,717,103														-31.3																		6

				Auto Parts, Accessories & Tire Stores																		4413						$4,143,282						$2,388,380								$1,754,902														26.9																		3

				Furniture & Home Furnishings Stores																		442						$7,625,283						$2,905,705								$4,719,578														44.8																		3

				Furniture Stores																		4421						$4,518,816						$969,390								$3,549,426														64.7																		2

				Home Furnishings Stores																		4422						$3,106,466						$1,936,315								$1,170,151														23.2																		2

				Electronics & Appliance Stores																		443						$7,263,150						$8,680,360								-$1,417,210														-8.9																		4

				Bldg Materials, Garden Equip. & Supply Stores																		444						$17,703,186						$17,477,144								$226,042														0.6																		9

				Bldg Material & Supplies Dealers																		4441						$16,433,731						$17,317,642								-$883,911														-2.6																		9

				Lawn & Garden Equip & Supply Stores																		4442						$1,269,455						$159,502								$1,109,953														77.7																		1

				Food & Beverage Stores																		445						$42,997,321						$46,603,589								-$3,606,268														-4.0																		7

				Grocery Stores																		4451						$39,397,172						$45,744,901								-$6,347,729														-7.5																		5

				Specialty Food Stores																		4452						$2,885,731						$858,688								$2,027,043														54.1																		2

				Beer, Wine & Liquor Stores																		4453						$714,419						$0								$714,419														100.0																		0

				Health & Personal Care Stores																		446,4461						$14,871,503						$6,148,456								$8,723,047														41.5																		4

				Gasoline Stations																		447,4471						$25,750,705						$10,871,727								$14,878,978														40.6																		3

				Clothing & Clothing Accessories Stores																		448						$12,397,811						$1,770,915								$10,626,896														75.0																		3

				Clothing Stores																		4481						$7,405,422						$631,251								$6,774,171														84.3																		2

				Shoe Stores																		4482						$2,308,960						$0								$2,308,960														100.0																		0

				Jewelry, Luggage & Leather Goods Stores																		4483						$2,683,429						$0								$2,683,429														100.0																		0

				Sporting Goods, Hobby, Book & Music Stores																		451						$13,513,132						$5,289,771								$8,223,361														43.7																		7

				Sporting Goods/Hobby/Musical Instr Stores																		4511						$12,602,534						$3,772,233								$8,830,301														53.9																		5

				Book, Periodical & Music Stores																		4512						$910,598						$1,517,538								-$606,940														-25.0																		2

				General Merchandise Stores																		452						$37,598,845						$0								$37,598,845														100.0																		0

				Department Stores Excluding Leased Depts.																		4521						$30,838,931						$0								$30,838,931														100.0																		0

				Other General Merchandise Stores																		4529						$6,759,914						$0								$6,759,914														100.0																		0

				Miscellaneous Store Retailers																		453						$10,285,278						$5,818,600								$4,466,678														27.7																		15

				Florists																		4531						$561,818						$121,900								$439,918														64.3																		1

				Office Supplies, Stationery & Gift Stores																		4532						$2,701,185						$242,759								$2,458,426														83.5																		1

				Used Merchandise Stores																		4533						$1,905,832						$1,715,537								$190,295														5.3																		6

				Other Miscellaneous Store Retailers																		4539						$5,116,443						$3,738,404								$1,378,039														15.6																		7

				Nonstore Retailers																		454						$1,895,735						$9,112,547								-$7,216,812														-65.6																		1

				Electronic Shopping & Mail-Order Houses																		4541						$891,913						$9,112,547								-$8,220,634														-82.2																		1

				Vending Machine Operators																		4542						$160,147						$0								$160,147														100.0																		0

				Direct Selling Establishments																		4543						$843,675						$0								$843,675														100.0																		0

				Food Services & Drinking Places																		722						$26,165,935						$16,558,792								$9,607,143														22.5																		33

				Special Food Services																		7223						$654,113						$244,431								$409,682														45.6																		3

				Drinking Places - Alcoholic Beverages																		7224						$424,787						$0								$424,787														100.0																		0

				Restaurants/Other Eating Places																		7225						$25,087,034						$16,314,362								$8,772,672														21.2																		30

										Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars.  The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology Statement.
http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf



								Source: Esri and Data Axle.  Esri 2021 Updated Demographics.  Esri 2017 Retail MarketPlace. ©2021 Esri. ©2017 Data Axle, Inc. All rights reserved.
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Berlin Subdivision Rail Corridor – Summary Fiscal & Economic – Rail Service

Low High Low High Low High

37 58 17 26 85 172
26 43 13 22 60 135
11 15 4 4 25 37

$898.7 $1,427.0 $538.4 $871.9 $3,425.9 $5,416.1

Low High Low High Low High
$5,328.67 $8,812.80 $3,830.67 $6,482.67 $17,680.00 $39,779.99
$1,447.37 $1,973.69 $481.72 $481.72 $3,010.74 $4,455.90
$6,776.04 $10,786.49 $4,312.38 $6,964.38 $20,690.74 $44,235.89
$161,405 $256,934 $59,511 $96,109 $409,677 $875,871

$2,677.75
$23,245 $11,012 $53,019
$975.87 $797.95

$150
$225 $225 $225
$150 $150

62 8 74
$118,794$99,674 $12,886

15,682
11,342
4,340

4,559
666

3,894

Yarmouth Junction

Change in HH 
Spending in $1,000's

Development Potential 5,073
4,580

Retail Value/SF

Retail SF
Non-Retail SF (2)

Potential Employment (3)

New Housing (1)
Owner Units
Renter Units

Auburn Pineland EastSummary Comparison of Potential Benefits 
- by Station Study Area

493

Non-Retail Value/SF
Total Non- Residential Value $1,000's

Estimated Gross Property Tax

Potential Spending 

Owner Value (4)
Renter Value (5)

Potential Fiscal Impacts (FY22)

Total Residential Value $1,000's
Estimated Gross Property Tax


Stations_CoordTable

		FID		OID_		Name		Lat		Lon

		0		0		Park and Ride Station		44.03751859		-70.2634984

		1		0		Lewiston Station		44.10233507		-70.2177625

		2		0		Yarmouth Junction Station		43.81339536		-70.19400699

		3		0		Royal Junction Station		43.79984058		-70.22143447

		4		0		Portland Station		43.6469816		-70.27971767





TABLES

																																																				28.26		0.02826		23.82		0.02382		13.8		0.0138		13.8		0.0138		20.55		0.02055		19.8		0.0198

								Selected Comparative Metrics						Lewiston Station (1)						% Δ 2021-2026		Androscoggin Co.						% Δ 2021-2026		Lewiston as % of Co.																Summary Comparison of Potential Benefits - by Station Study Area						Lewiston				Auburn				Pineland West				Pineland East				Royal Junction				Yarmouth Junction				Cumulative ALL Stations								Auburn (downtown)						Option 1				Option 2				Option 3				Option 4						Renter Low		Owner Low		Renter High		Owner High																		Summary Comparisons by Considered Alignment						Alignment West (1)				Alignment East (2)				Alignment West (cost $mill)				Alignment East (cost $mill)

														2010		2021		2026				2010		2021		2026				2010		2021		2026																		Low		High		Low		High		Low		High		Low		High		Low		High		Low		High		Low		High						Low		High				Low		High		Low		High		Low		High		Low		High		Auburn		11		26		15		43																								Low		High		Low		High		Low		High		Low		High

																																																																																																										Pineland (East)		4		13		4		22

								Total Population						9,326		9,607		9,647		0.4%		107,702		110,157		111,367		1.1%		8.7%		8.7%		8.7%				40								New Housing (1)						100		141		37		58		29		47		17		26		93		149		85		172		361		593						59		86				137		199		166		246		222		371		239		397		Yarmouth Junction		25		60		37		135																		New Housing (1)						166		246		239		397		$189.00		$230.00		$207.00		$254.00

								aged 20 to 34						2,426		2,417		2,374		-1.8%		19,926		20,555		19,747		-3.9%		12.2%		11.8%		12.0%				-43								Owner Units						7		11		26		43		21		35		13		22		68		113		60		135		195		359						11		19				33		54		54		89		93		189		106		211				LOW		HIGH																						Owner Units						54		89		106		211

								aged 35 to 54						2,196		1,989		2,026		1.9%		31,470		27,462		27,221		-0.9%		7.0%		7.2%		7.4%				37								Renter Units						93		130		11		15		8		12		4		4		25		36		25		37		166		234						48		67				104		145		112		157		129		182		133		186				$898.74		$1,427.04																						Renter Units						112		157		133		186

								65 and older						1,016		1,325		1,438		8.5%		15,184		20,660		23,419		13.4%		6.7%		6.4%		6.1%				113								Change in HH Spending in $1,000's																																																														$538.37		$871.85																						Change in HH Spending in $1,000's

								median age						31.3		32.5		33.4		2.9%		39.8		41.7		42.5		1.9%		78.7%		77.9%		78.7%						$   24,290				$   24,604								$1,058.5		$1,501.4		$898.7		$1,427.0		$912.3		$1,452.4		$538.4		$871.9		$3,682.4		$5,869.2		$3,425.9		$5,416.1		$10,516.2		$16,538.1						$850.5		$1,234.5				$1,957.3		$2,928.5		$2,869.6		$4,380.9		$5,383.2		$8,344.6		$5,921.6		$9,216.4				$3,425.90		$5,416.11																												$2,869.6		$4,380.9		$5,921.6		$9,216.4		1.52%		1.90%		2.86%		3.63%

																																								$   31,669				$   33,533

								Total Housing Units						4,807		4,874		4,914		0.8%		49,090		50,907		51,761		1.7%		9.8%		9.6%		9.5%						$   40,305				$   31,489		Development Potential						11,033				4,559				5,854				5,073				21,052				15,682				63,253								5,527						15,592				21,446				31,274				36,347																														Development Potential						21,446				36,347

								owners households						471		438		459		4.8%		28,544		29,178		30,183		3.4%		1.7%		1.5%		1.5%				1.54%		466		28		0.6179871136		Retail SF						1,474				666				4,494				4,580				16,533				11,342				39,089								897						2,139				6,634				13,481				18,062																														Retail SF						6,634				18,062

								renter households						3,707		3,720		3,715		-0.1%		15,771		16,731		16,470		-1.6%		23.5%		22.2%		22.6%				1.56%		470		32				Non-Retail SF (2)						9,559				3,894				1,359				493				4,519				4,340				24,163								4,630						13,452				14,812				17,792				18,285						Output		Labor Income		Value Added																				Non-Retail SF (3)						14,812				18,285

																																																																																																										Low		$211,800		$93,688		$132,701

								Owner Median Value						na		$106,913		$133,453		24.8%		na		$186,029		$256,839		38.1%		na		57.5%		52.0%				23.12%		3,808		88				Potential Employment (3)						153				62				23				8				75				74				395								62						215				238				289				298				High		$242,055		$107,071		$151,658																				Potential Employment (4)						238				298

								Owner Average Value						na		$128,704		$158,408		23.1%		na		$223,163		$295,945		32.6%		na		57.7%		53.5%				23.35%		3,845		125		1600.0011745952		Potential Spending Demand						$244,705				$99,674				$36,223				$12,886				$119,782				$118,794				$632,064								$99,200						$344,379				$380,602				$463,173				$476,059																														Potential Spending Demand						$380,602				$476,059				0.20%		0.17%		0.23%		0.19%

																																												1599.9838538943

								Median Household $						na		$23,747		$26,229		10.5%		na		$57,448		$64,252		11.8%		na		41.3%		40.8%				50		40						Potential Fiscal Impacts (FY22)						Low		High		Low		High		Low		High		Low		High		Low		High		Low		High		Low		High						Low		High				Low		High		Low		High		Low		High		Low		High																												Potential Fiscal Impacts (FY22)						Low		High		Low		High		Low		High		Low		High

								Per Capita $						na		$15,000		$16,662		11.1%		na		$31,310		$35,333		12.8%		na		47.9%		47.2%				52.5		60						Owner Value (4)						$1,434.64		$2,254.44		$5,328.67		$8,812.80		$6,188.00		$10,313.33		$3,830.67		$6,482.67		$20,037.33		$33,297.33		$17,680.00		$39,779.99		$54,499.30		$100,940.55						$2,254.44		$3,894.03				$6,763.31		$11,067.23		$12,951.31		$21,380.56		$24,443.31		$50,847.23		$28,273.97		$57,329.89																												Owner Value (5)						$12,951.31		$21,380.56		$28,273.97		$57,329.89

																																														Renter Value (5)						$12,236.90		$17,105.34		$1,447.37		$1,973.69		$963.44		$1,445.16		$481.72		$481.72		$3,010.74		$4,335.47		$3,010.74		$4,455.90		$21,150.91		$29,797.26						$6,315.82		$8,815.83				$13,684.27		$19,079.03		$14,647.71		$20,524.19		$16,695.01		$23,534.93		$17,176.73		$24,016.64																												Renter Value (6)						$14,647.71		$20,524.19		$17,176.73		$24,016.64

														Firms		Employees		Emp/Firm		% of Firms		Firms		Employees		Emp/Firm		% of Firms																		Total Residential Value $1,000's						$13,671.54		$19,359.77		$6,776.04		$10,786.49		$7,151.44		$11,758.49		$4,312.38		$6,964.38		$23,048.07		$37,632.79		$20,690.74		$44,235.89		$75,650.21		$130,737.82						$8,570.25		$12,709.85				$20,447.58		$30,146.26		$27,599.01		$41,904.75		$41,138.32		$74,382.15		$45,450.70		$81,346.54																												Total Residential Value $1,000's						$27,599.01		$41,904.75		$45,450.70		$81,346.54

								Totals (2021)						495		7,803		15.8		100.0%		3,773		53,446		14.2		100.0%		13.1%		14.6%		111.3%												Estimated Gross Property Tax						$386,358		$547,107		$161,405		$256,934		$98,690		$162,267		$59,511		$96,109		$473,638		$773,354		$409,677		$875,871		$1,589,278		$2,711,642						$204,143		$302,749				$547,763		$804,041		$646,453		$966,308		$957,440		$1,679,912		$1,016,950		$1,776,020																												Estimated Gross Property Tax						$646,453		$966,308		$1,016,950		$1,776,020		0.34%		0.42%		0.49%		0.70%

								retail sector						77		875		11.4		15.6%		860		11,206		13.0		22.8%		9.0%		7.8%		87.2%																																																																																																																These metrics offer an estimated percent return for the selected metric relative to the initial investment, or capital costs, of each of the two (2) Alignments under consideration. For example, a $189.00 million investment in Alignment West (low) returns 0.34% in gross property tax receipts.

								office sector						51		924		18.1		10.3%		348		3,552		10.2		9.2%		14.7%		26.0%		177.5%												Retail Value/SF						$150				$150				$150				$150				$150				$150				$150								$150						$150				$150				$150				$150																														Retail Value/SF						$150				$150

								service sector						249		4,343		17.4		50.3%		1,495		23,342		15.6		39.6%		16.7%		18.6%		111.7%						0.5565808023		0.436739887				Non-Retail Value/SF						$225				$225				$225				$225				$225				$225				$225								$225						$225				$225				$225				$225																														Non-Retail Value/SF						$225				$225

								manufacturing sector						22		864		39.3		4.4%		151		5,965		39.5		4.0%		14.6%		14.5%		99.4%												Total Non- Residential Value $1,000's						$2,371.82				$975.87				$980.02				$797.95				$3,496.78				$2,677.75				$11,300.19								$1,176.30						$3,347.69				$4,327.71				$6,025.44				$6,823.40																														Total Non- Residential Value $1,000's						$4,327.71				$6,823.40

								other						96		797		8.3		19.4%		919		9,381		10.2		24.4%		10.4%		8.5%		81.3%												Estimated Gross Property Tax						$67,028				$23,245				$13,524				$11,012				$71,859				$53,019				$239,687								$28,019						$90,273				$103,797				$143,292				$154,304																														Estimated Gross Property Tax						$103,797				$154,304

								Source: Esri and RKG (2022)																																						Source: Maine Revenue Services, US Census Bureau and RKG (2022)																																																OPTION 1 - Lewiston and Auburn																																						Source: Maine Revenue Services, US Census Bureau and RKG (2022)

								(1) 15-minute walk time about the potential Station location																																						(1) - Excludes pipeline housing and reflects change over Baseline																																																OPTION 2 - Lewiston and Auburn and Pineland West																																						(1) - Alignment West includes Lewiston, Auburn (park & ride) and Pineland West stations

								na - data suppressed or otherwise unreported																																						(2) - Excludes manufacturing																																																OPTION 3 - Lewiston and Auburn and Yarmouth Junction																																						(2) - Alignment East includes Lewiston, Auburn (park & ride), Pineland East and Yarmouth stations

																																														(3) - Excludes retail																																																OPTION 4 - Lewiston and Auburn and Pineland East and Yarmouth Junction																																						(3) - Excludes manufacturing



																																														(4) - Reflects an estimated average (2017-2021) building permit value/unit in $1,000's - Androscoggin ($204,950) and Cumberland ($294,670) - single family homes																																																																																						(4) - Excludes retail

								Selected Retail Sector Comparative Metrics (in $1,000's)						Lewiston Station (1)				Import  Export		Androscoggin Co.				Import  Export		Auburn as % of Co.																																																																																																										(5) - Reflects an estimated average (2017-2021) building permit value/unit in $1,000's - Androscoggin ($204,950) and Cumberland ($294,670) - single family homes

														Demand		Sales				Demand		Sales				Demand		Sales																		(5) - Reflects an estimated average (2017-2021) building permit value/unit in $1,000's - Androscoggin ($131,580) and Cumberland ($120,430) - 5+multi-family homes																																																																																						(6) - Reflects an estimated average (2017-2021) building permit value/unit in $1,000's - Androscoggin ($131,580) and Cumberland ($120,430) - 5+multi-family homes



								Total						$8,205.0		$14,808.3		$6,603.3		$174,595.6		$223,168.7		$48,573.1		4.7%		6.6%						$   326.84				25%		$   1,330.68																				30340		Lewiston-Auburn, ME                                         		228		156		4		0		68		2												30340		Lewiston-Auburn, ME                                         		275		179		12		0		84		7

								specialty food stores (2)						$737.5		$0.0		($737.5)		$15,084.3		$63,266.6		$48,182.4		4.9%		0.0%				$737,509		$   177.37				15084277		$   328.57																				30340		Lewiston-Auburn, ME                                         		43988		31753		885		0		11350		2												30340		Lewiston-Auburn, ME                                         		46088		37947		840		0		7301		7

								second hand stores (3)						$420.9		$0.0		($420.9)		$9,245.0		$7,995.9		($1,249.1)		4.6%		0.0%				$420,926		$   113.15				9244974		$   552.57																										203.5448717949		221.25		ERROR:#DIV/0!		166.9117647059																				211.9944134078		70		ERROR:#DIV/0!		86.9166666667

								other specialty retail (4)						$1,254.5		$975.5		($279.0)		$28,077.5		$14,553.9		($13,523.6)		4.5%		6.7%				$1,254,491		$   11.73				28077492		$   150.93

								restaurants (5)						$5,792.1		$13,832.8		$8,040.7		$122,188.9		$137,352.3		$15,163.5		4.7%		10.1%				$5,792,119		$   24.58		139%		122188856		$   298.61																				38860		Portland-South Portland, ME                                 		2875		1818		124		17		916		43												38860		Portland-South Portland, ME                                 		2855		2062		104		38		651		34

								Source: Esri and RKG (2022)																																																				38860		Portland-South Portland, ME                                 		639434		496392		23728		2642		116672		43												38860		Portland-South Portland, ME                                 		691489		574288		18011		3965		95225		34

								(1) 15-minute walk time about the potential Station location																																																										273.0429042904		191.3548387097		155.4117647059		127.3711790393																				278.5101842871		173.1826923077		104.3421052632		146.2749615975

								(2) includes meat and fish markets, produce, bakeries and confectioneries and nuts as example																																Lewiston Station Study Area 2021 - 2026 Residential						Baseline # of Units		As % of County (1)		As % of County (2)

								(3) includes used merchandise, consignment shops and charitable thrift stores as examples																																																				Androscoggin						203.5448717949		211.9944134078		223.7528089888		$   213,097														30340		Lewiston-Auburn, ME                                         		221		178		8		0		35		1

								(4) includes pet supply stores, tobacco shops and generally unspecified other as examples																																Total Housing Units						16		116		158																166.9117647059		86.9166666667		174.4285714286		$   142,752														30340		Lewiston-Auburn, ME                                         		47003		39828		1070		0		6105		1

								(5) includes full-service, limited-service, cafeterias and snack vendors as examples																																owners households						21		28		32										Cumberland						273.0429042904		278.5101842871		299.761579347		$   283,772																				223.7528089888		133.75		ERROR:#DIV/0!		174.4285714286

																																								renter households						(5)		88		125																127.3711790393		146.2749615975		130.773364486		$   134,807

												Study Area Sales as % of County				Androscoggin County																								Source: Esri and RKG (2022)																																														38860		Portland-South Portland, ME                                 		3712		2634		174		48		856		48

																																								(1) Increase 2026 representation of county by 1.15% for owner and 1.25% for renter																																														38860		Portland-South Portland, ME                                 		940558		789572		32075		6969		111942		48

								Specialty Food Stores				4.89%				419%																								(2) Increase 2026 representation of county by 1.25% for owner and 1.35% for renter																																																				299.761579347		184.3390804598		145.1875		130.773364486

								Secomd Hand Stores				4.55%				86%																																																216		307		799.8

								Other Specialty Retail Stores				4.47%				52%																		100%		200%																												116		157

								Restaurants				4.74%				112%																																																2.15		2.15

																										Potential Change in HH Retail Demand from Baseline																																						800		800

																																		$1,058,540		$1,501,437

																										Potential Employment increase and annual workday restaurant spending

																																		153		$244,800

																										Potential change in Population with Household Growth above the Baseline

																										Owner Base		51						17		28

																						279.5				Renter Base		(11)						200		280

																												40						216		307



																																		100		142

																																												Change in HH Retail Spending Demand										1600				POP CHANGE above Baselien

										20 to 34		35 to 54		65+		Owner		Renter		Median		Average		Median Household		Per Capita		Retail		Service		Office		Manufacturing										Low		High		Annual Demand - Away from Home										Low		High

				Lewiston						-1.8%		1.9%		8.5%		4.8%		-1.0%		$   133,453		$   158,408		$   26,229		$   16,662		11.2%		55.7%		11.8%		11.1%				66.9%		22.9%				$1,058,540		$1,501,437		153		$244,705								216		307

				Auburn						-10.3%		-3.4%		16.7%		3.1%		-4.4%		$   298,295		$   352,606		$   86,117		$   46,412		8.9%		28.1%		1.5%		3.6%				37.0%		5.1%				$898,745		$1,427,044		62		$99,674								86		137

				Pineland West						-2.8%		2.9%		25.2%		6.5%		-1.2%		$   298,875		$   367,254		$   86,809		$   43,199		15.1%		42.7%		7.8%		5.0%				57.8%		12.8%				$912,304		$1,452,403		23		$36,223								69		111

				Pineland East						6.8%		-4.2%		27.3%		5.8%		-9.0%		$   374,061		$   410,584		$   106,568		$   53,006		11.7%		42.0%		7.4%		2.5%				53.6%		10.0%				$538,367		$871,850		8		$12,886								38		62

				Royal Junction						16.0%		-4.7%		21.3%		5.5%		-5.0%		$   453,787		$   507,902		$   116,093		$   62,857		21.4%		43.9%		5.5%		4.2%				65.3%		9.7%				$3,682,363		$5,869,211		75		$119,782								219		352

				Yarmouth Junction						16.2%		-5.9%		18.1%		4.6%		-4.0%		$   450,854		$   502,613		$   109,741		$   62,608		23.3%		43.2%		5.8%		8.2%				66.5%		14.0%				$3,425,904		$5,416,114		74		$118,794								205		327

																								123%

										Androscroggin Co.		Cumberland Co.												$   101,451		west		$   108,155		east																		74		$118,549

				Retail Sector						-9.4%		-15.0%

				Service Sector						4.7%		3.6%

				Office Sector						-6.7%		0.9%

				Manufacturing Sector						-6.7%		0.9%

				Total County						-1.3%		-1.1%

																																107%

								1000				$   505		$   265		$   240		$   400

								LEAKAGE				Specialty Food		Second Hand		Other Specialty Retail		Restaurants

								Lewiston				$   737,500		$   420,900		$   279,000		$   - 0		$737.5		$420.9		$279.0		$0.0

								Auburn				$   - 0		$   503,900		$   - 0		$   - 0		$0.0		$503.9		$0.0		$0.0

								Pineland West				$   - 0		$   318,000		$   1,282,700		$   2,518,700		$0.0		$318.0		$1,282.7		$2,518.7

								Pineland East				$   - 0		$   - 0		$   847,700		$   3,821,800		$0.0		$0.0		$847.7		$3,821.8

								Royal Junction				$   2,237,800		$   473,500		$   1,812,800		$   13,386,700		$2,237.8		$473.5		$1,812.8		$13,386.7

								Yarmouth Junction				$   2,027,000		$   190,300		$   1,378,000		$   8,772,700		$2,027.0		$190.3		$1,378.0		$8,772.7

								35%		Capture		$   258,125		$   147,315		$   97,650		$   - 0				$679,099.0

												$   - 0		$   176,365		$   - 0		$   - 0				$237,684.7

												$   - 0		$   111,300		$   448,945		$   881,545				897

												$   - 0		$   - 0		$   296,695		$   1,337,630

												$   783,230		$   165,725		$   634,480		$   4,685,345

												$   709,450		$   66,605		$   482,300		$   3,070,445

								SF				511		556		407		- 0		1,474		Lewiston		0%

												- 0		666		- 0		- 0		666		Auburn		0%

								2725				- 0		420		1,871		2,204		4,494		Pineland West		49%

												- 0		- 0		1,236		3,344		4,580		Pineland East		73%

												1,551		625		2,644		11,713		16,533		Royal Junction		71%

												1,405		251		2,010		7,676		11,342		Yarmouth Junction		68%



				Pipeline NEW - Lewiston																				Pipeline NEW - Auburn Walk

				372								$   65,966		$   37,650		$   112,207		$   530,945						184		$   43,111		$   25,493		$   73,553		$   356,023

				at		60%						$   39,580		$   22,590		$   67,324		$   318,567								$   25,867		$   15,296		$   44,132		$   213,614

				SF								78		85		281		796		1,241		64.2%				51		58		184		534		827

																				444

																								Pipeline NEW - Auburn 3-Mile

																								150		$   56,233		$   35,487		$   105,504		$   474,239

																										$   33,740		$   21,292		$   63,302		$   284,544

																										67		80		264		711		1,122

																										15-Minute		3-Mile		Baseline

																								Specialty Food		51		67

																								Second Hand		58		80		897

																								Other Specialty		184		264

																								Restaurants		534		711

																										827		1,122		897		2,846

										Owner						Renter

										Baseline		1.15% Increase		1.25% Increase		Baseline		1.25% Increase		1.35% Increase				Pipeline NEW

				Lewiston						21		28		32		-5		88		125				372

				Auburn						52		78		95		-20		-9		-5

				Pineland West						87		108		122		-4		4		8

				Pineland East						48		61		70		-1		3		3

				Royal Junction						236		304		349		-5		20		31

				Yarmouth Junction						177		237		312		-2		23		35

										Serice Sector		Office Sector		Maufacturing Sector

				Cumberland Co						2441		490		108

				Androscoggin Co						822

				% factors

				Lewiston						18.6%

				Auburn						7.6%										9.0%		24.3%

				Pineland West						0.7%		0.7%		0.8%

				Pineland East						0.3%		0.3%		0.2%

				Royal Junction						2.6%		1.8%		2.4%

				Yarmouth Junction						2.5%		1.8%		4.5%

				Employment Growth

				Lewiston						153		- 0		- 0		153

				Auburn						62		- 0		- 0		62				74

				Pineland West						18		4		1		23

				Pineland East						7		1		0		8

				Royal Junction						64		9		3		75

				Yarmouth Junction						61		9		5		74

				SF at 100% Capture all NEW						250		250		1000

				Lewiston						38235.2197755119		0		0

				Auburn						15574.0510667466		0		0						18523.3484705681

				Pineland West						4539.6280517778		897.6480321475		890.446253736

				Pineland East						1653.1978808236		318.5202694717		166.9586725755

				Royal Junction						15918.6957234147		2157.2509159674		2560.0329794909

				Yarmouth Junction						15158.7579878748		2200.6854981681		4808.4097701742

				SF at 35% Capture all NEW						25%		Service Sector		Office Sector

				Lewiston						9,559		- 0		- 0

				Auburn						3,894		- 0		- 0						4,631

				Pineland West						1,135		224		223

				Pineland East						413		80		42

				Royal Junction						3,980		539		640

				Yarmouth Junction						3,790		550		1,202



				Average Wages - 4Q 2021						Weekly Wages (1)		Hourly Wage (2)		Value of Time (3)





				United States						$1,418		$35		$17.73

				Maine						$1,163		$29		$14.54

				Androscoggin Co.						$1,058		$26		$13.23

				Cumberland Co.						$1,355		$34		$16.94

				Two-County Average						$1,294		$32		$16.18

				Source: U.S. Bureau of Labor Statistics and RKG (2022)

				(1) - excludes the self-employed

				(2) - assumes a 40 hour work week

				(3) - typically considered at one-half of the prevailing hourly wage

				47552		1058				50310016

				182941		1355				247885055

				230493		1293.7272324973				298195071

				16.175						$   16,175



Study Area Sales as % of County	

Specialty Food Stores	Secomd Hand Stores	Other Specialty Retail Stores	Restaurants	4.8892565417619951E-2	4.5530252437702909E-2	4.4679596026596678E-2	4.7403005393552418E-2	







Baseline	

Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	-5	-20	-4	-1	-5	-2	1.25% Increase	

Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	88	-9	4	3	20	23	1.35% Increase	

Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	125	-5	8	3	31	35	







Service Sector	

Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	9558.8049438779872	3893.5127666866592	1134.9070129444535	413.29947020590964	3979.6739308536785	3789.6894969687041	Office Sector	

Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	0	0	224.41200803687508	79.630067367923417	539.31272899184489	550.17137454201622	







Specialty Food	Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	737.5	0	0	0	2237.8000000000002	2027	Second Hand	Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	420.9	503.9	318	0	473.5	190.3	Other Specialty Retail	Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	279	0	1282.7	847.7	1812.8	1378	Restaurants	Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	0	0	2518.6999999999998	3821.8	13386.7	8772.7000000000007	







Low	Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	1058539.615715316	898744.80425	351905	912304.10910617351	538366.63846970501	3682363.4128713692	3425904.0312270569	High	Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	1501437.0050492864	1427044.4961502329	1452402.9558368293	871850.17377257452	5869210.6089851167	5416113.634708818	







Annual Demand - Away from Home	

Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	244705.40656327648	99673.926827178482	36223.280943099548	12886.130038010913	119782.11125923083	118793.89394295313	







Low	

Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	216	86	69	38	219	205	High	

Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	







15-Minute	

Specialty Food	Second Hand	Other Specialty	Restaurants	51.221168385935137	57.719410916912352	183.88335013571151	534.03485071733223	3-Mile	

Specialty Food	Second Hand	Other Specialty	Restaurants	66.811183935294935	80.347701302152529	263.75915492957745	711.35883802816898	Baseline	

Specialty Food	Second Hand	Other Specialty	Restaurants	896.92320754716957	







Output	Low	211800	Labor Income	Low	93688	Value Added	Low	132701	







Low	

Output	Labor Income	Value Added	211800	93688	132701	High	

Output	Labor Income	Value Added	242055	107071	151658	







20 to 34	Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	-1.779064956557716E-2	-0.10263522884882108	-2.7894002789400279E-2	6.8010075566750636E-2	0.16039374638100753	0.16155660377358491	35 to 54	Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	1.9E-2	-3.4000000000000002E-2	2.9000000000000001E-2	-4.2000000000000003E-2	-4.7E-2	-5.8999999999999997E-2	65+	Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	8.5000000000000006E-2	0.16700000000000001	0.252	0.27300000000000002	0.21299999999999999	0.18099999999999999	







Owner	Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	4.8000000000000001E-2	3.1E-2	6.5000000000000002E-2	5.8000000000000003E-2	5.5E-2	4.5999999999999999E-2	Renter	Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	-0.01	-4.3999999999999997E-2	-1.2E-2	-0.09	-0.05	-0.04	







Median	Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	133453	298295	298875	374061	453787	450854	Average	Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	158408	352606	367254	410584	507902	502613	







Median Household	Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	26229	86117	86809	106568	116093	109741	Per Capita	Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	16662	46412	43199	53006	62857	62608	







Retail	Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	0.11213635781109829	8.8903000476266078E-2	0.15056461731493098	0.116751269035533	0.21423317396101507	0.23348519362186787	Service	Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	0.55658080225554274	0.28083822829020477	0.42722710163111671	0.41962774957698817	0.4391320338359691	0.43166287015945332	Office	Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	0.11841599384851979	1.4764248293379901E-2	7.779171894604768E-2	7.4450084602368863E-2	5.4799558661272528E-2	5.7706909643128322E-2	Manufacturing	Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	0.11072664359861592	3.6196221622479756E-2	5.0188205771643665E-2	2.5252525252525252E-2	4.2294961382861346E-2	8.2004555808656038E-2	







Specialty Food	

Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	511.13861386138609	0	0	0	1550.950495049505	1404.8514851485149	Second Hand	

Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	555.90566037735846	665.52830188679241	420	0	625.37735849056605	251.33962264150944	Other Specialty Retail	

Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	406.875	0	1870.6041666666667	1236.2291666666667	2643.6666666666665	2009.583333333333	Restaurants	

Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	0	0	2203.8625000000002	3344.0749999999998	11713.362499999999	7676.1125000000002	







Androscroggin Co.	Retail Sector	Service Sector	Office Sector	Manufacturing Sector	Total County	-9.4E-2	4.7E-2	-6.7000000000000004E	-2	-6.7000000000000004E-2	-1.2999999999999999E-2	Cumberland Co.	Retail Sector	Service Sector	Office Sector	Manufacturing Sector	Total County	-0.15	3.5999999999999997E-2	8.9999999999999993E-3	8.9999999999999993E-3	-1.0999999999999999E-2	







Baseline	

Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	21	52	87	48	236	177	1.15% Increase	

Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	28	78	108	61	304	237	1.25% Increase	

Lewiston	Auburn	Pineland West	Pineland East	Royal Junction	Yarmouth Junction	32	95	122	70	349	312	









IMPLAN



								 Summary of Cpaital and O& M Costs by Alignment (2019 dollars)		Alignment 1A		Alignment 1B								Ridership Estimates 

								Infrastructure Costs		$189 to 230M		$207 to 254M								Ridership Estimates and Ticket Revenues		Rails Service 		2025 Ridership Range 				2040 Ridership Range 

								Vehicle Costs		$75 to 95 M		$75 to 95 M										Daily Round trips 		Daily Rail Trips				Daily Rail Trips

								Capital Cost TOTAL		$264 to 325 M		$282 to 349 M												Low		High		Low		High

								Annual O&M Cost		$15 to 19M		$16 to 20 M								Transit-Style Service		12 to 20		600		800		700		1900

																				Intercity-Style Service		4		210		240		250		330









																				one way 

																				$   12.00				$2,520		$2,880		$3,000		$3,960

																				$   20.00				$4,200		$4,800		$5,000		$6,600





																				17.8		8.9		1.78		17800

																				16.18		8.09		4.045		$   404,500

																														834

																				16.68		14.96		1.72		11.5%				250

																				$   834.0		$   250.20		$   583.80						584



														0.0809		1.5814		1.2598		0.5651		a

														0.0850		1.5783		1.2573		0.5640

												ALIGNMENT 1A (Western Route) - Low Costs														ALIGNMENT 1A (Western Route) - High Costs

												Input Costs		 Construction Costs for Infrastructure =  $189.0 mill								189		15

												Impact		Employment		Labor Income		Value Added		Output		204				Impact		Employment		Labor Income		Value Added		Output

								$   1,000,000				1 - Direct		1,359		$71.97		$67.03		$189.00						1 - Direct		1,705.18		$94,244,691.49		$89,122,047.35		$249,000,000.00

												2 - Indirect		484		$28.70		$45.10		$87.26		172.02423128				2 - Indirect		643.12		$38,134,350.57		$60,183,153.35		$115,680,104.02

												3 - Induced		554		$28.33		$49.81		$84.77		1,037				3 - Induced		726.60		$37,173,936.60		$65,365,662.47		$111,240,816.28

								1,037		172.024231280000		Total		2,522		$129.00		$161.94		$361.02		57.03241946						3,074.90		$169,552,978.66		$214,670,863.17		$475,920,920.30

																						94.91118137

												ALIGNMENT 1A (Western Route) - High Costs										0.4485475767

												Input Costs		 Construction Costs for Infrastructure =  $230.0 mill

												Impact		Employment		Labor Income		Value Added		Output

												1 - Direct		1,654		$87.58		$81.57		$230.00

												2 - Indirect		589		$34.93		$54.89		$106.19		209.3416571		69.40453162

												3 - Induced		674		$34.47		$60.61		$103.15		1,262		115.50037945

								1,262		209.341657100000		Total		3,075		$156.99		$197.07		$439.34		0.4485475767

												Source: IMPLAN, VHB and RKG (2022)

												Note - input costs in 2019 dollars, output impacts in 2022 dollars - all in $millions







												ALIGNMENT 1B (Eastern Route) - Low Costs														Alignment 1B - High

												Input Costs		 Construction Costs for Infrastructure =  $207.0 mill								207		16

												Impact		Employment		Labor Income		Value Added		Output		223				Impact		Employment		Labor Income		Value Added		Output

												1 - Direct		1,488		$78.82		$73.41		$207.00		188.40749139				1 - Direct		1,880.45		$103,734,416.46		$98,030,930.37		$274,000,000.00

												2 - Indirect		530		$31.44		$49.40		$95.57		1,136				2 - Indirect		707.41		$41,947,969.59		$66,189,203.55		$127,260,161.81

												3 - Induced		606		$31.03		$54.55		$92.84		62.46407846				3 - Induced		799.69		$40,913,253.56		$71,940,690.84		$122,430,329.70

								1,136		188.407491390000		Total		2,624		$141.29		$177.36		$395.41		103.9503415						3,387.55		$186,595,639.61		$236,160,824.77		$523,690,491.51



												ALIGNMENT 1B (Eastern Route) - High Costs

												Input Costs		 Construction Costs for Infrastructure =  $254.0 mill

												Impact		Employment		Labor Income		Value Added		Output

												1 - Direct		1,826		$96.72		$90.08		$254.00

												2 - Indirect		650		$38.58		$60.61		$117.27		231.18600394

												3 - Induced		744		$38.07		$66.94		$113.92		1,394

								1,394		231.186003940000		Total		3,220		$173.37		$217.63		$485.19		76.64674362

												Source: IMPLAN, VHB and RKG (2022)										127.55259296

												Note - input costs in 2019 dollars, output impacts in 2022 dollars - all in $millions

														1.04		$1.10		$1.10		$1.10		1.0952380952





														4.1%		9.5%		9.5%		9.5%		0.0931372549

















										Item		IMPLAN Code

										Infrastructure Costs		056 - Mass transit Construction

										Annual O&M Cost		415 - Rail Transportation





												ALIGNMENT 1A (Western Route) - Low Costs

												Input Costs		 Annual Ongoing O&M Costs =  $15.0 mill

												Impact		Employment		Labor Income		Value Added		Output

												1 - Direct		41		$5.26		$5.97		$15.00

												2 - Indirect		43		$2.53		$4.18		$7.49		13.87836568

												3 - Induced		42		$2.13		$3.75		$6.38		85

												Total		125		$9.92		$13.90		$28.88		4.66085965

																						7.93297608

												ALIGNMENT 1A (Western Route) - High Costs

												Input Costs		 Annual Ongoing O&M Costs =  $19.0 mill

												Impact		Employment		Labor Income		Value Added		Output

												1 - Direct		52		$6.66		$7.56		$19.00

												2 - Indirect		55		$3.20		$5.30		$9.49		17.57926319

												3 - Induced		53		$2.70		$4.75		$8.09		107

												Total		159		$12.57		$17.61		$36.58		5.90375556

												Source: IMPLAN, VHB and RKG (2022)										10.04843637

												Note - input costs in 2019 dollars, output impacts in 2022 dollars - all in $millions



												ALIGNMENT 1B (Eastern Route) - Low Costs

												Input Costs		 Annual Ongoing O&M Costs =  $16.0 mill

												Impact		Employment		Labor Income		Value Added		Output

												1 - Direct		43		$5.61		$6.36		$16.00

												2 - Indirect		46		$2.70		$4.46		$7.99		14.80359006

												3 - Induced		44		$2.27		$4.00		$6.81		90

												Total		134		$10.58		$14.83		$30.80		4.97158362

																						8.46184116

												ALIGNMENT 1B (Eastern Route) - High Costs

												Input Costs		 Annual Ongoing O&M Costs =  $20.0 mill

												Impact		Employment		Labor Income		Value Added		Output

												1 - Direct		54		$7.01		$7.95		$20.00

												2 - Indirect		57		$3.37		$5.58		$9.99		18.50448757

												3 - Induced		56		$2.84		$5.00		$8.51		113

												Total		167		$13.23		$18.53		$38.50		6.21447953

												Source: IMPLAN, VHB and RKG (2022)										10.57730145

												Note - input costs in 2019 dollars, output impacts in 2022 dollars - all in $millions



												Comparisons of Infrastructure Costs - IMPLAN Models (total) (rounded $ millions)										Initial Investment = Capital Costs



												Low Costs		Employment		Labor Income		Value Added		Output

												Alignment 1A		2,522		$129.00		$161.94		$361.02		$189.00

												Alignment 1B		2,624		$141.29		$177.36		$395.41		$207.00

												Alignment 1B less Alignment 1A

														103		$12.29		$15.42		$34.38		$18.00

												High Costs		Employment		Labor Income		Value Added		Output

												Alignment 1A		3,075		$156.99		$197.07		$439.34		$230.00

												Alignment 1B		3,220		$173.37		$217.63		$485.19		$254.00

												Alignment 1B less Alignment 1A

														145		$16.38		$20.56		$45.84		$24.00

												Source: IMPLAN, VHB and RKG (2022)

														4.08%		9.52%		9.52%		9.52%		9.52%

														4.73%		10.43%		10.43%		10.43%		10.43%



												Comparisons of Annual and Ongoing O&M Costs - IMPLAN Models (total) (rounded $ millions)										Annual O&M Costs



												Low Costs		Employment		Labor Income		Value Added		Output

												Alignment 1A		125		$9.92		$13.90		$28.88		$15.00

												Alignment 1B		134		$10.58		$14.83		$30.80		$16.00

												Alignment 1B less Alignment 1A

														8		$0.66		$0.93		$1.93		$1.00

												High Costs		Employment		Labor Income		Value Added		Output

												Alignment 1A		159		$12.57		$17.61		$36.58		$19.00

												Alignment 1B		167		$13.23		$18.53		$38.50		$20.00

												Alignment 1B less Alignment 1A

														8		$0.66		$0.93		$1.93		$1.00

												Source: IMPLAN, VHB and RKG (2022)

														6.67%		6.67%		6.67%		6.67%		6.67%

														5.26%		5.26%		5.26%		5.26%		0.00%

																						0.0666666667

																						0.0526315789

												Summary Comparisons of IMPLAN Modeling - Aggregate Totals (1)

														Infrastructure Costs				Ongoing O&M Costs

												Low Costs		Alignment 1A		Alignment 1B		Alignment 1A		Alignment 1B

												Employment		2,522		2,624		125		134

												Labor Income		$129.00		$141.29		$9.92		$10.58

												Value Added		$161.94		$177.36		$13.90		$14.83

												Output		$361.02		$395.41		$28.88		$30.80



												High Costs		Alignment 1A		Alignment 1B		Alignment 1A		Alignment 1B

												Employment		3,075		3,220		159		167

												Labor Income		$156.99		$173.37		$12.57		$13.23

												Value Added		$197.07		$217.63		$17.61		$18.53

												Output		$439.34		$485.19		$36.58		$38.50

												Source: IMPLAN, VHB and RKG (2022)

												(1) - includes direct, indirect and induced impacts

												Note - constant 2022 dollars in $millions





Comp Park Ride



																		Auburn Park & Ride (3-mile)								Auburn Station (15-minute)								Lewiston Station (15-minute)								Auburn Station Walk less Lewiston Station Walk





								FIG 2				POP 2021-2026								0.89%								1.70%								0.42%								1.29%

												20 to 24 cohort								-10.26%								0.41%								-1.78%								2.19%

												35 to 54 cohort								-3.39%								0.81%								1.86%								-1.05%

												65 plus cohort								16.70%								9.50%								8.53%								0.97%



								FIG 3				HH 2021-2026								1.55%								0.91%								0.82%								0.09%

												Owner HH								3.10%								4.97%								4.79%								0.18%

												Renter HH								-4.40%								1.49%								-0.13%								1.63%



								FIG 4				Owner HH Potential

												Baseline								52								0								21								(21)

												Scenario 1								78								0								28								(28)

												Scenario 2								95								0								32								(32)



								FIG 5				Renter HH Potential

												Baseline								(20)								0								(5)								5

												Scenario 1								(9)								0								88								(88)

												Scenario 2								(5)								0								125								(125)



								FIG 6				Pop Change from HH Change

												LOW								86								130								216								(86)

												HIGH								137								189								307								(118)



								FIG 9				Area Employment (2021)								6,299								4,940								7,803								(2,863)

												% retail								8.89%								19.78%								11.21%								8.56%

												% office								1.48%								17.47%								11.84%								5.63%

												% service								28.08%								42.59%								55.66%								-13.07%

												% manufacturing								35.37%								5.20%								11.07%								-5.87%

												% Other								26.18%								14.96%								10.21%								4.75%



								FIG 11				Potential Service SF								3,894								4,631								9,539								(4,908)



								FIG 12				Potential Retail SF								626								897								1,474								(577)

												specialty food																								511								(511)

												second hand								626								897								556								341

												other specialty																								407								(407)

												restaurant



								FIG 13				Change in HH Spending Demand

												LOW								$898,745								$850,495								$1,058,540								($208,045)

												HIGH								$1,427,044								$1,234,515								$1,501,437								($266,922)



								FIG 14				Change in Employee Spending Demand

																				$99,674								$118,549								$244,705								($126,156)



								NEW				PIPELINE (housing units) (1)								150								184								372								(188)

												Pop from Pipeline HH (2)								323								396								800								(404)

								1,949				Potiental SF from Pipeline								1,122								827								1,241								(414)

								2,846				specialty food								67								51								78								(27)

												second hand								80								58								85								(28)

												other specialty								264								184								281								(97)

												restaurant								711								534								796								(262)



												(1) As reported by local community sources

												(2) Assummes all as renter occupied HH



				3-Mile Radius Auburn Park and Ride																		15-Minute Walk Auburn Station																				15-Minute Walk Lewiston Station





Demo Inc



														Demographic and Income Profile



																81-199 High St																Prepared by Esri

																81-199 High St, Lewiston, Maine, 04240																								Latitude: 44.10233

																Walk Time Band: 0 - 5 minute radius																								Longitude: -70.21776





								Summary										Census 2010								2021												2026

								Population										271								284												289

								Households										197								204												207

								Families										74								71												71

								Average Household Size										1.31								1.32												1.33

								Owner Occupied Housing Units										17								15												16

								Renter Occupied Housing Units										180								188												191

								Median Age										32.5								33.9												35.4

								Trends: 2021-2026 Annual Rate										Area								State												National

								Population										0.35%								0.39%												0.71%

								Households										0.29%								0.50%												0.71%

								Families										0.00%								0.33%												0.64%

								Owner HHs										1.30%								0.76%												0.91%

								Median Household Income										2.60%								1.90%												2.41%

																										2021												2026

								Households by Income																		Number				Percent								Number								Percent

								<$15,000																		78				38.2%								66								31.9%

								$15,000 - $24,999																		40				19.6%								45								21.7%

								$25,000 - $34,999																		37				18.1%								43								20.8%

								$35,000 - $49,999																		17				8.3%								18								8.7%

								$50,000 - $74,999																		14				6.9%								14								6.8%

								$75,000 - $99,999																		9				4.4%								10								4.8%

								$100,000 - $149,999																		8				3.9%								10								4.8%

								$150,000 - $199,999																		1				0.5%								1								0.5%

								$200,000+																		0				0.0%								0								0.0%



								Median Household Income																		$19,899												$22,622

								Average Household Income																		$29,438												$33,093

								Per Capita Income																		$14,372												$16,049

																		Census 2010								2021												2026

								Population by Age										Number		Percent						Number				Percent								Number								Percent

								0 - 4										31		11.4%						28				9.8%								28								9.6%

								5 - 9										19		7.0%						24				8.4%								21								7.2%

								10 - 14										13		4.8%						17				6.0%								19								6.5%

								15 - 19										18		6.6%						18				6.3%								19								6.5%

								20 - 24										27		9.9%						19				6.7%								21								7.2%

								25 - 34										36		13.2%						41				14.4%								36								12.4%

								35 - 44										29		10.6%						27				9.5%								31								10.7%

								45 - 54										31		11.4%						29				10.2%								27								9.3%

								55 - 64										27		9.9%						31				10.9%								31								10.7%

								65 - 74										20		7.3%						29				10.2%								29								10.0%

								75 - 84										17		6.2%						16				5.6%								21								7.2%

								85+										5		1.8%						6				2.1%								8								2.7%

																		Census 2010								2021												2026

								Race and Ethnicity										Number		Percent						Number				Percent								Number								Percent

								White Alone										191		70.7%						186				65.7%								182								63.2%

								Black Alone										63		23.3%						77				27.2%								84								29.2%

								American Indian Alone										2		0.7%						2				0.7%								2								0.7%

								Asian Alone										3		1.1%						4				1.4%								4								1.4%

								Pacific Islander Alone										0		0.0%						0				0.0%								0								0.0%

								Some Other Race Alone										3		1.1%						3				1.1%								4								1.4%

								Two or More Races										8		3.0%						11				3.9%								12								4.2%



								Hispanic Origin (Any Race)										10		3.7%						13				4.6%								15								5.2%

				Data Note: Income is expressed in current dollars. 



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Demographic and Income Profile



																81-199 High St																Prepared by Esri

																81-199 High St, Lewiston, Maine, 04240																								Latitude: 44.10233

																Walk Time Band: 0 - 5 minute radius																								Longitude: -70.21776











																								2021 Percent Hispanic Origin:												4.6%



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Demographic and Income Profile



																81-199 High St																Prepared by Esri

																81-199 High St, Lewiston, Maine, 04240																								Latitude: 44.10233

																Walk Time Band: 5 - 10 minute radius																								Longitude: -70.21776





								Summary										Census 2010								2021												2026

								Population										3,207								3,217												3,225

								Households										1,640								1,633												1,639

								Families										639								601												594

								Average Household Size										1.87								1.87												1.87

								Owner Occupied Housing Units										238								222												232

								Renter Occupied Housing Units										1,402								1,411												1,406

								Median Age										33.4								34.8												35.8

								Trends: 2021-2026 Annual Rate										Area								State												National

								Population										0.05%								0.39%												0.71%

								Households										0.07%								0.50%												0.71%

								Families										-0.23%								0.33%												0.64%

								Owner HHs										0.89%								0.76%												0.91%

								Median Household Income										1.36%								1.90%												2.41%

																										2021												2026

								Households by Income																		Number				Percent								Number								Percent

								<$15,000																		472				28.9%								412								25.1%

								$15,000 - $24,999																		250				15.3%								266								16.2%

								$25,000 - $34,999																		225				13.8%								226								13.8%

								$35,000 - $49,999																		324				19.8%								335								20.4%

								$50,000 - $74,999																		147				9.0%								152								9.3%

								$75,000 - $99,999																		84				5.1%								93								5.7%

								$100,000 - $149,999																		125				7.7%								145								8.8%

								$150,000 - $199,999																		7				0.4%								8								0.5%

								$200,000+																		1				0.1%								1								0.1%



								Median Household Income																		$28,510												$30,508

								Average Household Income																		$37,701												$41,556

								Per Capita Income																		$17,795												$19,582

																		Census 2010								2021												2026

								Population by Age										Number		Percent						Number				Percent								Number								Percent

								0 - 4										275		8.6%						237				7.4%								238								7.4%

								5 - 9										183		5.7%						196				6.1%								182								5.6%

								10 - 14										148		4.6%						174				5.4%								166								5.1%

								15 - 19										212		6.6%						215				6.7%								225								7.0%

								20 - 24										374		11.7%						297				9.2%								319								9.9%

								25 - 34										486		15.2%						499				15.5%								450								14.0%

								35 - 44										381		11.9%						378				11.8%								398								12.3%

								45 - 54										435		13.6%						362				11.3%								357								11.1%

								55 - 64										336		10.5%						358				11.1%								342								10.6%

								65 - 74										186		5.8%						284				8.8%								289								9.0%

								75 - 84										130		4.1%						148				4.6%								185								5.7%

								85+										61		1.9%						69				2.1%								74								2.3%

																		Census 2010								2021												2026

								Race and Ethnicity										Number		Percent						Number				Percent								Number								Percent

								White Alone										2,637		82.2%						2,519				78.4%								2,455								76.1%

								Black Alone										347		10.8%						415				12.9%								453								14.0%

								American Indian Alone										33		1.0%						33				1.0%								34								1.1%

								Asian Alone										24		0.7%						31				1.0%								35								1.1%

								Pacific Islander Alone										2		0.1%						2				0.1%								2								0.1%

								Some Other Race Alone										34		1.1%						42				1.3%								46								1.4%

								Two or More Races										130		4.1%						173				5.4%								201								6.2%



								Hispanic Origin (Any Race)										88		2.7%						114				3.5%								130								4.0%

				Data Note: Income is expressed in current dollars. 



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Demographic and Income Profile



																81-199 High St																Prepared by Esri

																81-199 High St, Lewiston, Maine, 04240																								Latitude: 44.10233

																Walk Time Band: 5 - 10 minute radius																								Longitude: -70.21776











																								2021 Percent Hispanic Origin:												3.5%



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Demographic and Income Profile



																81-199 High St																Prepared by Esri

																81-199 High St, Lewiston, Maine, 04240																								Latitude: 44.10233

																Walk Time Band: 10 - 15 minute radius																								Longitude: -70.21776





								Summary										Census 2010								2021												2026

								Population										5,848								6,106												6,133																										9,326		9,607		9,647

								Households										2,341								2,322												2,330

								Families										1,049								983												970

								Average Household Size										2.30								2.40												2.40

								Owner Occupied Housing Units										216								201												211

								Renter Occupied Housing Units										2,125								2,121												2,118

								Median Age										28.1								28.8												29.1																										31.3333333333		32.5		33.4333333333

								Trends: 2021-2026 Annual Rate										Area								State												National

								Population										0.09%								0.39%												0.71%

								Households										0.07%								0.50%												0.71%

								Families										-0.27%								0.33%												0.64%

								Owner HHs										0.98%								0.76%												0.91%

								Median Household Income										2.28%								1.90%												2.41%

																										2021												2026

								Households by Income																		Number				Percent								Number								Percent

								<$15,000																		706				30.4%								609								26.1%

								$15,000 - $24,999																		535				23.0%								536								23.0%

								$25,000 - $34,999																		258				11.1%								265								11.4%

								$35,000 - $49,999																		403				17.4%								431								18.5%

								$50,000 - $74,999																		234				10.1%								265								11.4%

								$75,000 - $99,999																		83				3.6%								100								4.3%

								$100,000 - $149,999																		88				3.8%								106								4.5%

								$150,000 - $199,999																		14				0.6%								16								0.7%

								$200,000+																		1				0.0%								1								0.0%



								Median Household Income																		$22,832												$25,557																								$23,747		$26,229

								Average Household Income																		$32,748												$36,784

								Per Capita Income																		$12,833												$14,354																								$15,000		$16,661.67

																		Census 2010								2021												2026

								Population by Age										Number		Percent						Number				Percent								Number								Percent

								0 - 4										619		10.6%						555				9.1%								566								9.2%

								5 - 9										457		7.8%						488				8.0%								452								7.4%

								10 - 14										363		6.2%						426				7.0%								410								6.7%

								15 - 19										509		8.7%						546				8.9%								555								9.0%

								20 - 24										697		11.9%						686				11.2%								691								11.3%																1,098		1,002		1,031

								25 - 34										806		13.8%						875				14.3%								857								14.0%																1,328		1,415		1,343

								35 - 44										644		11.0%						614				10.1%								664								10.8%

								45 - 54										676		11.6%						579				9.5%								549								9.0%																2,196		1,989		2,026

								55 - 64										481		8.2%						566				9.3%								557								9.1%

								65 - 74										275		4.7%						414				6.8%								423								6.9%																1,016		1,325		1,438

								75 - 84										216		3.7%						239				3.9%								284								4.6%

								85+										106		1.8%						120				2.0%								125								2.0%

																		Census 2010								2021												2026

								Race and Ethnicity										Number		Percent						Number				Percent								Number								Percent

								White Alone										4,213		72.1%						4,109				67.3%								3,980								64.9%

								Black Alone										1,246		21.3%						1,494				24.5%								1,590								25.9%

								American Indian Alone										32		0.5%						34				0.6%								35								0.6%

								Asian Alone										50		0.9%						65				1.1%								72								1.2%

								Pacific Islander Alone										4		0.1%						4				0.1%								4								0.1%

								Some Other Race Alone										61		1.0%						76				1.2%								82								1.3%

								Two or More Races										241		4.1%						324				5.3%								369								6.0%



								Hispanic Origin (Any Race)										180		3.1%						250				4.1%								283								4.6%

				Data Note: Income is expressed in current dollars. 



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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														Demographic and Income Profile



																81-199 High St																Prepared by Esri

																81-199 High St, Lewiston, Maine, 04240																								Latitude: 44.10233

																Walk Time Band: 10 - 15 minute radius																								Longitude: -70.21776











																								2021 Percent Hispanic Origin:												4.1%



				Source: U.S. Census Bureau, Census 2010 Summary File 1.  Esri forecasts for 2021 and 2026.
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Housing



														Housing Profile



																81-199 High St																																Prepared by Esri

																81-199 High St, Lewiston, Maine, 04240																																												Latitude: 44.10233

																Walk Time Band: 0 - 5 minute radius																																												Longitude: -70.21776





								Population																																Households

								2010 Total Population												271																				2021 Median Household Income																						$19,899

								2021 Total Population												284																				2026 Median Household Income																						$22,622

								2026 Total Population												289																				2021-2026 Annual Rate																						2.60%

								2021-2026 Annual Rate												0.35%



																																Census 2010												2021														2026

								Housing Units by Occupancy Status and Tenure																								Number				Percent								Number								Percent						Number								Percent

								Total Housing Units																								215				100.0%								223								100.0%						227								100.0%

								Occupied																								197				91.6%								203								91.0%						207								91.2%

								Owner																								17				7.9%								15								6.7%						16								7.0%

								Renter																								180				83.7%								188								84.3%						191								84.1%

								Vacant																								18				8.4%								19								8.5%						20								8.8%



																																												2021														2026

								Owner Occupied Housing Units by Value																																				Number								Percent						Number								Percent

								Total																																				15								100.0%						15								100.0%

								<$50,000																																				1								6.7%						1								6.7%

								$50,000-$99,999																																				7								46.7%						6								40.0%

								$100,000-$149,999																																				3								20.0%						2								13.3%

								$150,000-$199,999																																				3								20.0%						4								26.7%

								$200,000-$249,999																																				1								6.7%						2								13.3%

								$250,000-$299,999																																				0								0.0%						0								0.0%

								$300,000-$399,999																																				0								0.0%						0								0.0%

								$400,000-$499,999																																				0								0.0%						0								0.0%

								$500,000-$749,999																																				0								0.0%						0								0.0%

								$750,000-$999,999																																				0								0.0%						0								0.0%

								$1,000,000-$1,499,999																																				0								0.0%						0								0.0%

								$1,500,000-$1,999,999																																				0								0.0%						0								0.0%

								$2,000,000+																																				0								0.0%						0								0.0%



								Median Value																																				$96,429														$112,500

								Average Value																																				$111,667														$125,000



								Census 2010 Housing Units																																																Number								Percent

								Total																																																215								100.0%

								In Urbanized Areas																																																215								100.0%

								In Urban Clusters																																																0								0.0%

								Rural Housing Units																																																0								0.0%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																81-199 High St																																Prepared by Esri

																81-199 High St, Lewiston, Maine, 04240																																												Latitude: 44.10233

																Walk Time Band: 0 - 5 minute radius																																												Longitude: -70.21776





								Census 2010 Owner Occupied Housing Units by Mortgage Status																																																Number								Percent

								Total																																																17								100.0%

								Owned with a Mortgage/Loan																																																12								70.6%

								Owned Free and Clear																																																5								29.4%



								Census 2010 Vacant Housing Units by Status

																																																								Number								Percent

								Total																																																22								100.0%

								For Rent																																																15								68.2%

								Rented- Not Occupied																																																0								0.0%

								For Sale Only																																																0								0.0%

								Sold - Not Occupied																																																0								0.0%

								Seasonal/Recreational/Occasional Use																																																0								0.0%

								For Migrant Workers																																																0								0.0%

								Other Vacant																																																7								31.8%



								Census 2010 Occupied Housing Units by Age of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						197										16								8.1%

								15-24																																						26										0								0.0%

								25-34																																						29										2								6.9%

								35-44																																						27										3								11.1%

								45-54																																						34										3								8.8%

								55-64																																						30										4								13.3%

								65-74																																						24										2								8.3%

								75-84																																						20										1								5.0%

								85+																																						7										1								14.3%



								Census 2010 Occupied Housing Units by Race/Ethnicity of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						196										16								8.2%

								White Alone																																						161										16								9.9%

								Black/African American Alone																																						27										0								0.0%

								American Indian/Alaska Native Alone																																						1										0								0.0%

								Asian Alone																																						1										0								0.0%

								Pacific Islander Alone																																						0										0								0.0%

								Other Race Alone																																						2										0								0.0%

								Two or More Races																																						4										0								0.0%



								Hispanic Origin																																						5										1								20.0%



								Census 2010 Occupied Housing Units by Size and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						197										17								8.6%

								1-Person																																						108										5								4.6%

								2-Person																																						45										6								13.3%

								3-Person																																						18										2								11.1%

								4-Person																																						12										2								16.7%

								5-Person																																						6										1								16.7%

								6-Person																																						5										1								20.0%

								7+ Person																																						3										0								0.0%



								2021 Housing Affordability

								Housing Affordability Index																																						0

								Percent of Income for Mortgage																																						0.0%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																81-199 High St																																Prepared by Esri

																81-199 High St, Lewiston, Maine, 04240																																												Latitude: 44.10233

																Walk Time Band: 5 - 10 minute radius																																												Longitude: -70.21776





								Population																																Households

								2010 Total Population												3,207																				2021 Median Household Income																						$28,510

								2021 Total Population												3,217																				2026 Median Household Income																						$30,508

								2026 Total Population												3,225																				2021-2026 Annual Rate																						1.36%

								2021-2026 Annual Rate												0.05%



																																Census 2010												2021														2026

								Housing Units by Occupancy Status and Tenure																								Number				Percent								Number								Percent						Number								Percent

								Total Housing Units																								1,927				100.0%								1,949								100.0%						1,962								100.0%

								Occupied																								1,640				85.1%								1,633								83.8%						1,638								83.5%

								Owner																								238				12.4%								222								11.4%						232								11.8%

								Renter																								1,402				72.8%								1,411								72.4%						1,406								71.7%

								Vacant																								287				14.9%								316								16.2%						323								16.5%



																																												2021														2026

								Owner Occupied Housing Units by Value																																				Number								Percent						Number								Percent

								Total																																				223								100.0%						232								100.0%

								<$50,000																																				29								13.0%						28								12.1%

								$50,000-$99,999																																				78								35.0%						61								26.3%

								$100,000-$149,999																																				44								19.7%						33								14.2%

								$150,000-$199,999																																				43								19.3%						47								20.3%

								$200,000-$249,999																																				14								6.3%						27								11.6%

								$250,000-$299,999																																				3								1.3%						9								3.9%

								$300,000-$399,999																																				2								0.9%						8								3.4%

								$400,000-$499,999																																				0								0.0%						3								1.3%

								$500,000-$749,999																																				10								4.5%						16								6.9%

								$750,000-$999,999																																				0								0.0%						0								0.0%

								$1,000,000-$1,499,999																																				0								0.0%						0								0.0%

								$1,500,000-$1,999,999																																				0								0.0%						0								0.0%

								$2,000,000+																																				0								0.0%						0								0.0%



								Median Value																																				$105,114														$140,909

								Average Value																																				$136,883														$173,815



								Census 2010 Housing Units																																																Number								Percent

								Total																																																1,927								100.0%

								In Urbanized Areas																																																1,927								100.0%

								In Urban Clusters																																																0								0.0%

								Rural Housing Units																																																0								0.0%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																81-199 High St																																Prepared by Esri

																81-199 High St, Lewiston, Maine, 04240																																												Latitude: 44.10233

																Walk Time Band: 5 - 10 minute radius																																												Longitude: -70.21776





								Census 2010 Owner Occupied Housing Units by Mortgage Status																																																Number								Percent

								Total																																																238								100.0%

								Owned with a Mortgage/Loan																																																167								70.2%

								Owned Free and Clear																																																71								29.8%



								Census 2010 Vacant Housing Units by Status

																																																								Number								Percent

								Total																																																267								100.0%

								For Rent																																																183								68.5%

								Rented- Not Occupied																																																2								0.7%

								For Sale Only																																																10								3.7%

								Sold - Not Occupied																																																1								0.4%

								Seasonal/Recreational/Occasional Use																																																4								1.5%

								For Migrant Workers																																																0								0.0%

								Other Vacant																																																67								25.1%



								Census 2010 Occupied Housing Units by Age of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						1,638										236								14.4%

								15-24																																						185										2								1.1%

								25-34																																						290										30								10.3%

								35-44																																						257										35								13.6%

								45-54																																						331										46								13.9%

								55-64																																						260										52								20.0%

								65-74																																						149										34								22.8%

								75-84																																						112										24								21.4%

								85+																																						54										13								24.1%



								Census 2010 Occupied Housing Units by Race/Ethnicity of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						1,639										238								14.5%

								White Alone																																						1,446										228								15.8%

								Black/African American Alone																																						113										3								2.7%

								American Indian/Alaska Native Alone																																						18										1								5.6%

								Asian Alone																																						9										1								11.1%

								Pacific Islander Alone																																						2										0								0.0%

								Other Race Alone																																						11										2								18.2%

								Two or More Races																																						40										3								7.5%



								Hispanic Origin																																						33										5								15.2%



								Census 2010 Occupied Housing Units by Size and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						1,637										237								14.5%

								1-Person																																						802										68								8.5%

								2-Person																																						441										96								21.8%

								3-Person																																						180										27								15.0%

								4-Person																																						121										28								23.1%

								5-Person																																						44										8								18.2%

								6-Person																																						27										8								29.6%

								7+ Person																																						22										2								9.1%



								2021 Housing Affordability

								Housing Affordability Index																																						119

								Percent of Income for Mortgage																																						15.5%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																81-199 High St																																Prepared by Esri

																81-199 High St, Lewiston, Maine, 04240																																												Latitude: 44.10233

																Walk Time Band: 10 - 15 minute radius																																												Longitude: -70.21776





								Population																																Households

								2010 Total Population												5,848																				2021 Median Household Income																						$22,832

								2021 Total Population												6,106																				2026 Median Household Income																						$25,557

								2026 Total Population												6,133																				2021-2026 Annual Rate																						2.28%

								2021-2026 Annual Rate												0.09%



																																Census 2010												2021														2026

								Housing Units by Occupancy Status and Tenure																								Number				Percent								Number								Percent						Number								Percent

								Total Housing Units																								2,665				100.0%								2,702								100.0%						2,725								100.0%																						4,807		4,874		4,914

								Occupied																								2,341				87.8%								2,322								85.9%						2,329								85.5%

								Owner																								216				8.1%								201								7.4%						211								7.7%																						471		438		459

								Renter																								2,125				79.7%								2,121								78.5%						2,118								77.7%																						3,707		3,720		3,715

								Vacant																								324				12.2%								380								14.1%						395								14.5%



																																												2021														2026

								Owner Occupied Housing Units by Value																																				Number								Percent						Number								Percent

								Total																																				201								100.0%						213								100.0%

								<$50,000																																				27								13.4%						26								12.2%

								$50,000-$99,999																																				52								25.9%						42								19.7%

								$100,000-$149,999																																				56								27.9%						41								19.2%

								$150,000-$199,999																																				36								17.9%						37								17.4%

								$200,000-$249,999																																				15								7.5%						27								12.7%

								$250,000-$299,999																																				3								1.5%						9								4.2%

								$300,000-$399,999																																				7								3.5%						19								8.9%

								$400,000-$499,999																																				0								0.0%						3								1.4%

								$500,000-$749,999																																				5								2.5%						9								4.2%

								$750,000-$999,999																																				0								0.0%						0								0.0%

								$1,000,000-$1,499,999																																				0								0.0%						0								0.0%

								$1,500,000-$1,999,999																																				0								0.0%						0								0.0%

								$2,000,000+																																				0								0.0%						0								0.0%



								Median Value																																				$119,196														$146,951																														$106,913		$133,453.33

								Average Value																																				$137,562														$176,408																														$128,704		$158,407.67



								Census 2010 Housing Units																																																Number								Percent

								Total																																																2,665								100.0%

								In Urbanized Areas																																																2,665								100.0%

								In Urban Clusters																																																0								0.0%

								Rural Housing Units																																																0								0.0%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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														Housing Profile



																81-199 High St																																Prepared by Esri

																81-199 High St, Lewiston, Maine, 04240																																												Latitude: 44.10233

																Walk Time Band: 10 - 15 minute radius																																												Longitude: -70.21776





								Census 2010 Owner Occupied Housing Units by Mortgage Status																																																Number								Percent

								Total																																																216								100.0%

								Owned with a Mortgage/Loan																																																144								66.7%

								Owned Free and Clear																																																72								33.3%



								Census 2010 Vacant Housing Units by Status

																																																								Number								Percent

								Total																																																359								100.0%

								For Rent																																																251								69.9%

								Rented- Not Occupied																																																5								1.4%

								For Sale Only																																																16								4.5%

								Sold - Not Occupied																																																8								2.2%

								Seasonal/Recreational/Occasional Use																																																3								0.8%

								For Migrant Workers																																																0								0.0%

								Other Vacant																																																76								21.2%



								Census 2010 Occupied Housing Units by Age of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						2,342										215								9.2%

								15-24																																						268										2								0.7%

								25-34																																						456										29								6.4%

								35-44																																						398										35								8.8%

								45-54																																						463										44								9.5%

								55-64																																						336										42								12.5%

								65-74																																						190										28								14.7%

								75-84																																						155										24								15.5%

								85+																																						76										11								14.5%



								Census 2010 Occupied Housing Units by Race/Ethnicity of Householder and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						2,342										216								9.2%

								White Alone																																						1,933										203								10.5%

								Black/African American Alone																																						291										6								2.1%

								American Indian/Alaska Native Alone																																						18										0								0.0%

								Asian Alone																																						13										3								23.1%

								Pacific Islander Alone																																						2										0								0.0%

								Other Race Alone																																						21										1								4.8%

								Two or More Races																																						64										3								4.7%



								Hispanic Origin																																						54										3								5.6%



								Census 2010 Occupied Housing Units by Size and Home Ownership

																																																								Owner Occupied Units

																																														Occupied Units										Number								% of Occupied

								Total																																						2,341										216								9.2%

								1-Person																																						1,042										63								6.0%

								2-Person																																						566										83								14.7%

								3-Person																																						301										30								10.0%

								4-Person																																						198										22								11.1%

								5-Person																																						93										6								6.5%

								6-Person																																						58										9								15.5%

								7+ Person																																						83										3								3.6%



								2021 Housing Affordability

								Housing Affordability Index																																						85

								Percent of Income for Mortgage																																						21.9%



				Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2021 and 2026.
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Business



										Business Summary



												81-199 High St																																																																																						Prepared by Esri

												81-199 High St, Lewiston, Maine, 04240																																																																																																																				Latitude: 44.10233

												Walk Time Bands: 0-5, 5-10, 10-15 minute radii																																																																																																																				Longitude: -70.21776



		Data for all businesses in area																								0 - 5 minute																																																5 - 10 minute																																																		10 - 15 minute

		Total Businesses:																						119																																																				197																																																		179																																						495

		Total Employees:																						2,379																																																				2,773																																																		2,651																																						7,803

		Total Residential Population:																						284																																																				3,217																																																		6,106

		Employee/Residential Population Ratio (per 100 Residents)																						838																																																				86																																																		43

																						Businesses																				Employees																								Businesses																										Employees																												Businesses																										Employees

		by SIC Codes																Number														Percent												Number						Percent																		Number										Percent														Number								Percent																Number																Percent										Number								Percent

		Agriculture & Mining																		0														0.0%												1						0.0%																		0										0.0%														1								0.0%																0																0.0%										3						0.1%

		Construction																		3														2.5%												22						0.9%																		3										1.5%														23								0.8%																3																1.7%										22						0.8%

		Manufacturing																		5														4.2%												168						7.1%																		10										5.1%														431								15.5%																7																3.9%										265						10.0%

		Transportation																		2														1.7%												29						1.2%																		3										1.5%														37								1.3%																4																2.2%										28						1.1%

		Communication																		0														0.0%												0						0.0%																		0										0.0%														1								0.0%																0																0.0%										20						0.8%

		Utility																		1														0.8%												3						0.1%																		1										0.5%														3								0.1%																0																0.0%										2						0.1%

		Wholesale Trade																		3														2.5%												30						1.3%																		7										3.6%														46								1.7%																5																2.8%										33						1.2%



		Retail Trade Summary																		15														12.6%												128						5.4%																		35										17.8%														340								12.3%																27																15.1%										407						15.4%

		Home Improvement																		0														0.0%												1						0.0%																		1										0.5%														1								0.0%																0																0.0%										1						0.0%

		General Merchandise Stores																		0														0.0%												0						0.0%																		0										0.0%														0								0.0%																1																0.6%										1						0.0%

		Food Stores																		2														1.7%												13						0.5%																		6										3.0%														50								1.8%																5																2.8%										126						4.8%

		Auto Dealers, Gas Stations, Auto Aftermarket																		0														0.0%												2						0.1%																		1										0.5%														5								0.2%																2																1.1%										15						0.6%

		Apparel & Accessory Stores																		1														0.8%												1						0.0%																		2										1.0%														3								0.1%																1																0.6%										7						0.3%

		Furniture & Home Furnishings																		2														1.7%												28						1.2%																		2										1.0%														22								0.8%																2																1.1%										26						1.0%

		Eating & Drinking Places																		4														3.4%												55						2.3%																		13										6.6%														158								5.7%																9																5.0%										155						5.8%

		Miscellaneous Retail																		5														4.2%												28						1.2%																		10										5.1%														100								3.6%																9																5.0%										77						2.9%



		Finance, Insurance, Real Estate Summary																		10														8.4%												209						8.8%																		19										9.6%														384								13.8%																22																12.3%										331						12.5%														209

		Banks, Savings & Lending Institutions																		2														1.7%												141						5.9%																		5										2.5%														270								9.7%																6																3.4%										201						7.6%

		Securities Brokers																		0														0.0%												6						0.3%																		2										1.0%														21								0.8%																2																1.1%										18						0.7%

		Insurance Carriers & Agents																		2														1.7%												12						0.5%																		3										1.5%														31								1.1%																3																1.7%										30						1.1%

		Real Estate, Holding, Other Investment Offices																		6														5.0%												49						2.1%																		9										4.6%														63								2.3%																10																5.6%										83						3.1%



		Services Summary																		67														56.3%												1,704						71.6%																		93										47.2%														1,328								47.9%																89																49.7%										1,311						49.5%

		Hotels & Lodging																		0														0.0%												6						0.3%																		1										0.5%														13								0.5%																2																1.1%										41						1.5%

		Automotive Services																		1														0.8%												22						0.9%																		3										1.5%														27								1.0%																4																2.2%										22						0.8%

		Motion Pictures & Amusements																		2														1.7%												7						0.3%																		3										1.5%														9								0.3%																5																2.8%										35						1.3%

		Health Services																		29														24.4%												1,254						52.7%																		24										12.2%														662								23.9%																20																11.2%										606						22.9%

		Legal Services																		7														5.9%												68						2.9%																		11										5.6%														101								3.6%																10																5.6%										85						3.2%														414

		Education Institutions & Libraries																		3														2.5%												46						1.9%																		3										1.5%														74								2.7%																4																2.2%										84						3.2%

		Other Services																		25														21.0%												300						12.6%																		48										24.4%														443								16.0%																45																25.1%										439						16.6%



		Government																		7														5.9%												79						3.3%																		16										8.1%														167								6.0%																14																7.8%										219						8.3%



		Unclassified Establishments																		5														4.2%												5						0.2%																		9										4.6%														11								0.4%																7																3.9%										10						0.4%



		Totals																		119														100.0%												2,379						100.0%																		197										100.0%														2,773								100.0%																179																100.0%										2,651						100.0%



				Source:  Copyright 2021 Data Axle, Inc. All rights reserved. Esri Total Residential Population forecasts for 2021.




				Date Note: Data on the Business Summary report is calculated using 

																								Esri’s Data allocation method																				which uses census block groups to allocate business summary data to custom areas.
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										Business Summary



												81-199 High St																																																																																						Prepared by Esri

												81-199 High St, Lewiston, Maine, 04240																																																																																																																				Latitude: 44.10233

												Walk Time Bands: 0-5, 5-10, 10-15 minute radii																																																																																																																				Longitude: -70.21776



																				Businesses																				Employees																								Businesses																										Employees																										Businesses																								Employees

		by NAICS Codes																		Number														Percent												Number						Percent																		Number										Percent														Number								Percent																Number																Percent										Number						Percent

		Agriculture, Forestry, Fishing & Hunting																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		0												0.0%										0						0.0%

		Mining																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		0												0.0%										0						0.0%

		Utilities																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		0												0.0%										0						0.0%

		Construction																		3														2.5%												22						0.9%																				4										2.0%														23								0.8%																		3												1.7%										24						0.9%

		Manufacturing																		5														4.2%												91						3.8%																				9										4.6%														272								9.8%																		7												3.9%										178						6.7%

		Wholesale Trade																		3														2.5%												30						1.3%																				7										3.6%														46								1.7%																		5												2.8%										32						1.2%

		Retail Trade																		10														8.4%												70						2.9%																				20										10.2%														158								5.7%																		17												9.5%										239						9.0%

		Motor Vehicle & Parts Dealers																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		2												1.1%										12						0.5%

		Furniture & Home Furnishings Stores																		1														0.8%												13						0.5%																				1										0.5%														13								0.5%																		1												0.6%										5						0.2%

		Electronics & Appliance Stores																		1														0.8%												15						0.6%																				1										0.5%														9								0.3%																		1												0.6%										20						0.8%

		Bldg Material & Garden Equipment & Supplies Dealers																		0														0.0%												1						0.0%																				1										0.5%														1								0.0%																		0												0.0%										1						0.0%

		Food & Beverage Stores																		2														1.7%												12						0.5%																				5										2.5%														28								1.0%																		4												2.2%										115						4.3%

		Health & Personal Care Stores																		1														0.8%												8						0.3%																				5										2.5%														82								3.0%																		1												0.6%										56						2.1%

		Gasoline Stations																		0														0.0%												1						0.0%																				1										0.5%														5								0.2%																		0												0.0%										3						0.1%

		Clothing & Clothing Accessories Stores																		1														0.8%												2						0.1%																				2										1.0%														5								0.2%																		1												0.6%										8						0.3%

		Sport Goods, Hobby, Book, & Music Stores																		0														0.0%												1						0.0%																				1										0.5%														3								0.1%																		2												1.1%										6						0.2%

		General Merchandise Stores																		0														0.0%												0						0.0%																				0										0.0%														0								0.0%																		1												0.6%										1						0.0%

		Miscellaneous Store Retailers																		2														1.7%												8						0.3%																				2										1.0%														9								0.3%																		2												1.1%										8						0.3%

		Nonstore Retailers																		1														0.8%												10						0.4%																				1										0.5%														3								0.1%																		1												0.6%										2						0.1%

		Transportation & Warehousing																		2														1.7%												29						1.2%																				2										1.0%														37								1.3%																		3												1.7%										28						1.1%

		Information																		2														1.7%												89						3.7%																				4										2.0%														189								6.8%																		4												2.2%										142						5.4%

		Finance & Insurance																		4														3.4%												160						6.7%																				11										5.6%														322								11.6%																		13												7.3%										251						9.5%

		Central Bank/Credit Intermediation & Related Activities																		2														1.7%												142						6.0%																				6										3.0%														271								9.8%																		7												3.9%										204						7.7%

		Securities, Commodity Contracts & Other Financial Investments & Other Related Activities																		0														0.0%												6						0.3%																				2										1.0%														21								0.8%																		2												1.1%										18						0.7%

		Insurance Carriers & Related Activities; Funds, Trusts & Other Financial Vehicles																		2														1.7%												12						0.5%																				3										1.5%														31								1.1%																		3												1.7%										30						1.1%

		Real Estate, Rental & Leasing																		5														4.2%												33						1.4%																				7										3.6%														29								1.0%																		9												5.0%										42						1.6%

		Professional, Scientific & Tech Services																		13														10.9%												111						4.7%																				22										11.2%														160								5.8%																		22												12.3%										181						6.8%

		Legal Services																		7														5.9%												68						2.9%																				11										5.6%														101								3.6%																		11												6.1%										90						3.4%

		Management of Companies & Enterprises																		0														0.0%												16						0.7%																				0										0.0%														33								1.2%																		1												0.6%										36						1.4%

		Administrative & Support & Waste Management & Remediation Services																		3														2.5%												10						0.4%																				5										2.5%														19								0.7%																		3												1.7%										36						1.4%

		Educational Services																		3														2.5%												43						1.8%																				4										2.0%														67								2.4%																		4												2.2%										72						2.7%

		Health Care & Social Assistance																		35														29.4%												1,390						58.4%																				35										17.8%														858								30.9%																		31												17.3%										789						29.8%

		Arts, Entertainment & Recreation																		2														1.7%												9						0.4%																				2										1.0%														9								0.3%																		4												2.2%										34						1.3%

		Accommodation & Food Services																		5														4.2%												61						2.6%																				15										7.6%														186								6.7%																		11												6.1%										197						7.4%

		Accommodation																		0														0.0%												6						0.3%																				1										0.5%														13								0.5%																		2												1.1%										41						1.5%

		Food Services & Drinking Places																		4														3.4%												55						2.3%																				14										7.1%														174								6.3%																		9												5.0%										156						5.9%

		Other Services (except Public Administration)																		12														10.1%												131						5.5%																				24										12.2%														186								6.7%																		22												12.3%										142						5.4%

		Automotive Repair & Maintenance																		1														0.8%												22						0.9%																				3										1.5%														27								1.0%																		3												1.7%										20						0.8%

		Public Administration																		7														5.9%												79						3.3%																				16										8.1%														167								6.0%																		14												7.8%										219						8.3%



		Unclassified Establishments																		5														4.2%												5						0.2%																				9										4.6%														11								0.4%																		7												3.9%										10						0.4%



		Total																		119														100.0%												2,379						100.0%																				197										100.0%														2,773								100.0%																		179												100.0%										2,651						100.0%



				Source:  Copyright 2021 Data Axle, Inc. All rights reserved. Esri Total Residential Population forecasts for 2021.




				Date Note: Data on the Business Summary report is calculated using 

																								Esri’s Data allocation method																				which uses census block groups to allocate business summary data to custom areas.
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																Retail MarketPlace Profile



																		81-199 High St																												Prepared by Esri

																		81-199 High St, Lewiston, Maine, 04240																																										Latitude: 44.10233

																		Walk Time Band: 0 - 5 minute radius																																										Longitude: -70.21776

																																																																																																Lewiston						Demand  (no auto)		Per HH

																																																																																																Spending Demand				HH



				Summary Demographics																																																																																												0 to 5				204		$1,682,606		$8,248

				2021 Population																																																										284																																		5 to 10				1,633		$18,405,378		$11,271

				2021 Households																																																										204																																		10 to 15				2,322		$24,042,592		$10,354

				2021 Median Disposable Income																																																										$16,802																																						4,159		$44,130,576		$10,611

				2021 Per Capita Income																																																										$14,372



						NOTE: This database is in mature status. While the data are presented in current year geography, all supply- and demand-related estimates remain vintage 2017.																																																																																										Specialty food				$28,710		$307,299		$401,500		$737,509		$   177.33

																																																																																																Second Hand				$15,930		$175,777		$229,219		$420,926		$   101.21

																								NAICS						Demand						Supply								Retail Gap										Leakage/Surplus																		Number of																								Other				$49,333		$532,539		$672,619		$1,254,491		$   301.63

				2017 Industry Summary																										(Retail Potential)						(Retail Sales)																		Factor																		Businesses																								Restaurant				$222,556		$2,470,606		$3,242,865		$5,936,027		$   1,427.27

				Total Retail Trade and Food & Drink																		44-45,722						$2,369,819						$23,219,172								-$20,849,353												-81.5																17

				Total Retail Trade																		44-45						$2,143,510						$21,158,012								-$19,014,502												-81.6																12

				Total Food & Drink																		722						$226,309						$2,061,160								-$1,834,851												-80.2																5																										Auburn 15 Minute						Demand  (no auto)		Per HH

																				NAICS						Demand						Supply								Retail Gap																		Leakage/Surplus																Number of																						Spending Demand				HH

				2017 Industry Group																						(Retail Potential)						(Retail Sales)																										Factor																Businesses

				Motor Vehicle & Parts Dealers																		441						$447,476						$0								$447,476														100.0																		0																						15 Minute				2,579		$37,176,725		$14,415

				Automobile Dealers																		4411						$345,977						$0								$345,977														100.0																		0																						Specialty food				$604,259						$604,259		$   234.30

				Other Motor Vehicle Dealers																		4412						$65,847						$0								$65,847														100.0																		0																						Second Hand				$357,314						$357,314		$   138.55

				Auto Parts, Accessories & Tire Stores																		4413						$35,651						$0								$35,651														100.0																		0																						Other				$1,030,946						$1,030,946		$   399.75

				Furniture & Home Furnishings Stores																		442						$62,868						$0								$62,868														100.0																		0																						Restaurant				$4,990,130						$4,990,130		$   1,934.91

				Furniture Stores																		4421						$39,523						$0								$39,523														100.0																		0

				Home Furnishings Stores																		4422						$23,345						$0								$23,345														100.0																		0																						Auburn 3-Mile						Demand  (no auto)		Per HH

				Electronics & Appliance Stores																		443						$61,506						$3,567,823								-$3,506,317														-96.6																		2																						Spending Demand				HH

				Bldg Materials, Garden Equip. & Supply Stores																		444						$112,370						$0								$112,370														100.0																		0

				Bldg Material & Supplies Dealers																		4441						$104,303						$0								$104,303														100.0																		0																						3-Mile				2,130		$52,048,027		$24,436

				Lawn & Garden Equip & Supply Stores																		4442						$8,067						$0								$8,067														100.0																		0																						Specialty food				$798,505						$798,505		$   374.88

				Food & Beverage Stores																		445						$420,096						$4,039,458								-$3,619,362														-81.2																		4																						Second Hand				$503,914						$503,914		$   236.58

				Grocery Stores																		4451						$385,128						$3,991,181								-$3,606,053														-82.4																		3																						Other				$1,498,152						$1,498,152		$   703.36

				Specialty Food Stores																		4452						$28,710						$0								$28,710														100.0																		0																						Restaurant				$6,734,197						$6,734,197		$   3,161.59

				Beer, Wine & Liquor Stores																		4453						$6,258						$0								$6,258														100.0																		0

				Health & Personal Care Stores																		446,4461						$134,529						$1,486,608								-$1,352,079														-83.4																		2

				Gasoline Stations																		447,4471						$239,737						$0								$239,737														100.0																		0

				Clothing & Clothing Accessories Stores																		448						$105,937						$428,069								-$322,132														-60.3																		1

				Clothing Stores																		4481						$64,713						$262,472								-$197,759														-60.4																		1

				Shoe Stores																		4482						$20,258						$0								$20,258														100.0																		0

				Jewelry, Luggage & Leather Goods Stores																		4483						$20,966						$0								$20,966														100.0																		0

				Sporting Goods, Hobby, Book & Music Stores																		451						$118,425						$221,664								-$103,239														-30.4																		1

				Sporting Goods/Hobby/Musical Instr Stores																		4511						$109,702						$0								$109,702														100.0																		0

				Book, Periodical & Music Stores																		4512						$8,724						$221,664								-$212,940														-92.4																		1

				General Merchandise Stores																		452						$332,699						$0								$332,699														100.0																		0

				Department Stores Excluding Leased Depts.																		4521						$269,908						$0								$269,908														100.0																		0

				Other General Merchandise Stores																		4529						$62,791						$0								$62,791														100.0																		0

				Miscellaneous Store Retailers																		453						$92,172						$445,549								-$353,377														-65.7																		1

				Florists																		4531						$3,384						$0								$3,384														100.0																		0

				Office Supplies, Stationery & Gift Stores																		4532						$23,526						$300,890								-$277,364														-85.5																		1

				Used Merchandise Stores																		4533						$15,930						$0								$15,930														100.0																		0

				Other Miscellaneous Store Retailers																		4539						$49,333						$0								$49,333														100.0																		0

				Nonstore Retailers																		454						$15,695						$9,684,201								-$9,668,506														-99.7																		1

				Electronic Shopping & Mail-Order Houses																		4541						$7,480						$0								$7,480														100.0																		0

				Vending Machine Operators																		4542						$1,557						$0								$1,557														100.0																		0

				Direct Selling Establishments																		4543						$6,658						$9,684,201								-$9,677,543														-99.9																		1

				Food Services & Drinking Places																		722						$226,309						$2,061,160								-$1,834,851														-80.2																		5

				Special Food Services																		7223						$5,282						$0								$5,282														100.0																		0

				Drinking Places - Alcoholic Beverages																		7224						$3,754						$0								$3,754														100.0																		0

				Restaurants/Other Eating Places																		7225						$217,274						$2,020,644								-$1,803,370														-80.6																		4

										Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars.  The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology Statement.
http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf



								Source: Esri and Data Axle.  Esri 2021 Updated Demographics.  Esri 2017 Retail MarketPlace. ©2021 Esri. ©2017 Data Axle, Inc. All rights reserved.
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																		81-199 High St																												Prepared by Esri

																		81-199 High St, Lewiston, Maine, 04240																																										Latitude: 44.10233
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																Retail MarketPlace Profile



																		81-199 High St																												Prepared by Esri

																		81-199 High St, Lewiston, Maine, 04240																																										Latitude: 44.10233

																		Walk Time Band: 5 - 10 minute radius																																										Longitude: -70.21776





				Summary Demographics

				2021 Population																																																										3,217

				2021 Households																																																										1,633

				2021 Median Disposable Income																																																										$24,317

				2021 Per Capita Income																																																										$17,795



						NOTE: This database is in mature status. While the data are presented in current year geography, all supply- and demand-related estimates remain vintage 2017.



																								NAICS						Demand						Supply								Retail Gap										Leakage/Surplus																		Number of

				2017 Industry Summary																										(Retail Potential)						(Retail Sales)																		Factor																		Businesses

				Total Retail Trade and Food & Drink																		44-45,722						$26,102,459						$56,796,991								-$30,694,532												-37.0																37

				Total Retail Trade																		44-45						$23,590,199						$50,184,937								-$26,594,738												-36.0																23

				Total Food & Drink																		722						$2,512,259						$6,612,054								-$4,099,795												-44.9																14

																				NAICS						Demand						Supply								Retail Gap																		Leakage/Surplus																Number of

				2017 Industry Group																						(Retail Potential)						(Retail Sales)																										Factor																Businesses

				Motor Vehicle & Parts Dealers																		441						$5,039,060						$0								$5,039,060														100.0																		0

				Automobile Dealers																		4411						$3,900,948						$0								$3,900,948														100.0																		0

				Other Motor Vehicle Dealers																		4412						$746,748						$0								$746,748														100.0																		0

				Auto Parts, Accessories & Tire Stores																		4413						$391,363						$0								$391,363														100.0																		0

				Furniture & Home Furnishings Stores																		442						$698,805						$512,216								$186,589														15.4																		1

				Furniture Stores																		4421						$440,412						$512,216								-$71,804														-7.5																		1

				Home Furnishings Stores																		4422						$258,394						$0								$258,394														100.0																		0

				Electronics & Appliance Stores																		443						$687,828						$2,855,534								-$2,167,706														-61.2																		2

				Bldg Materials, Garden Equip. & Supply Stores																		444						$1,264,394						$0								$1,264,394														100.0																		0

				Bldg Material & Supplies Dealers																		4441						$1,175,447						$0								$1,175,447														100.0																		0

				Lawn & Garden Equip & Supply Stores																		4442						$88,947						$0								$88,947														100.0																		0

				Food & Beverage Stores																		445						$4,505,042						$11,459,371								-$6,954,329														-43.6																		8

				Grocery Stores																		4451						$4,129,439						$11,357,991								-$7,228,552														-46.7																		7

				Specialty Food Stores																		4452						$307,299						$0								$307,299														100.0																		0

				Beer, Wine & Liquor Stores																		4453						$68,304						$0								$68,304														100.0																		0

				Health & Personal Care Stores																		446,4461						$1,424,676						$26,015,456								-$24,590,780														-89.6																		4

				Gasoline Stations																		447,4471						$2,658,021						$3,806,663								-$1,148,642														-17.8																		1

				Clothing & Clothing Accessories Stores																		448						$1,172,000						$663,244								$508,756														27.7																		2

				Clothing Stores																		4481						$714,506						$315,492								$399,014														38.7																		1

				Shoe Stores																		4482						$224,742						$0								$224,742														100.0																		0

				Jewelry, Luggage & Leather Goods Stores																		4483						$232,751						$0								$232,751														100.0																		0

				Sporting Goods, Hobby, Book & Music Stores																		451						$1,320,579						$465,493								$855,086														47.9																		2

				Sporting Goods/Hobby/Musical Instr Stores																		4511						$1,222,839						$0								$1,222,839														100.0																		0

				Book, Periodical & Music Stores																		4512						$97,740						$465,493								-$367,753														-65.3																		2

				General Merchandise Stores																		452						$3,650,998						$286,855								$3,364,143														85.4																		1

				Department Stores Excluding Leased Depts.																		4521						$2,968,207						$0								$2,968,207														100.0																		0

				Other General Merchandise Stores																		4529						$682,791						$286,855								$395,936														40.8																		1

				Miscellaneous Store Retailers																		453						$999,391						$1,090,011								-$90,620														-4.3																		2

				Florists																		4531						$36,904						$0								$36,904														100.0																		0

				Office Supplies, Stationery & Gift Stores																		4532						$254,171						$0								$254,171														100.0																		0

				Used Merchandise Stores																		4533						$175,777						$0								$175,777														100.0																		0

				Other Miscellaneous Store Retailers																		4539						$532,539						$782,357								-$249,818														-19.0																		1

				Nonstore Retailers																		454						$169,405						$0								$169,405														100.0																		0

				Electronic Shopping & Mail-Order Houses																		4541						$82,677						$0								$82,677														100.0																		0

				Vending Machine Operators																		4542						$16,774						$0								$16,774														100.0																		0

				Direct Selling Establishments																		4543						$69,953						$0								$69,953														100.0																		0

				Food Services & Drinking Places																		722						$2,512,259						$6,612,054								-$4,099,795														-44.9																		14

				Special Food Services																		7223						$59,606						$138,191								-$78,585														-39.7																		1

				Drinking Places - Alcoholic Beverages																		7224						$41,654						$120,828								-$79,174														-48.7																		1

				Restaurants/Other Eating Places																		7225						$2,411,000						$6,353,034								-$3,942,034														-45.0																		12

										Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars.  The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology Statement.
http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf



								Source: Esri and Data Axle.  Esri 2021 Updated Demographics.  Esri 2017 Retail MarketPlace. ©2021 Esri. ©2017 Data Axle, Inc. All rights reserved.
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																Retail MarketPlace Profile



																		81-199 High St																												Prepared by Esri

																		81-199 High St, Lewiston, Maine, 04240																																										Latitude: 44.10233

																		Walk Time Band: 10 - 15 minute radius																																										Longitude: -70.21776





				Summary Demographics

				2021 Population																																																										6,106

				2021 Households																																																										2,322

				2021 Median Disposable Income																																																										$19,797

				2021 Per Capita Income																																																										$12,833



						NOTE: This database is in mature status. While the data are presented in current year geography, all supply- and demand-related estimates remain vintage 2017.



																								NAICS						Demand						Supply								Retail Gap										Leakage/Surplus																		Number of

				2017 Industry Summary																										(Retail Potential)						(Retail Sales)																		Factor																		Businesses

				Total Retail Trade and Food & Drink																		44-45,722						$33,976,795						$51,006,445								-$17,029,650												-20.0																28

				Total Retail Trade																		44-45						$30,679,405						$45,453,223								-$14,773,818												-19.4																18

				Total Food & Drink																		722						$3,297,390						$5,553,221								-$2,255,831												-25.5																10

																				NAICS						Demand						Supply								Retail Gap																		Leakage/Surplus																Number of

				2017 Industry Group																						(Retail Potential)						(Retail Sales)																										Factor																Businesses

				Motor Vehicle & Parts Dealers																		441						$6,492,227						$933,292								$5,558,935														74.9																		1

				Automobile Dealers																		4411						$5,025,355						$800,262								$4,225,093														72.5																		1

				Other Motor Vehicle Dealers																		4412						$958,618						$0								$958,618														100.0																		0

				Auto Parts, Accessories & Tire Stores																		4413						$508,254						$0								$508,254														100.0																		0

				Furniture & Home Furnishings Stores																		442						$909,488						$300,825								$608,663														50.3																		1

				Furniture Stores																		4421						$574,526						$300,825								$273,701														31.3																		1

				Home Furnishings Stores																		4422						$334,962						$0								$334,962														100.0																		0

				Electronics & Appliance Stores																		443						$902,464						$2,581,681								-$1,679,217														-48.2																		1

				Bldg Materials, Garden Equip. & Supply Stores																		444						$1,634,532						$0								$1,634,532														100.0																		0

				Bldg Material & Supplies Dealers																		4441						$1,523,204						$0								$1,523,204														100.0																		0

				Lawn & Garden Equip & Supply Stores																		4442						$111,329						$0								$111,329														100.0																		0

				Food & Beverage Stores																		445						$5,868,070						$29,442,781								-$23,574,711														-66.8																		6

				Grocery Stores																		4451						$5,377,578						$28,854,551								-$23,476,973														-68.6																		5

				Specialty Food Stores																		4452						$401,500						$0								$401,500														100.0																		0																				$737,509		$0

				Beer, Wine & Liquor Stores																		4453						$88,992						$0								$88,992														100.0																		0

				Health & Personal Care Stores																		446,4461						$1,823,302						$5,059,318								-$3,236,016														-47.0																		2

				Gasoline Stations																		447,4471						$3,441,976						$1,619,166								$1,822,810														36.0																		1

				Clothing & Clothing Accessories Stores																		448						$1,561,709						$396,292								$1,165,417														59.5																		1

				Clothing Stores																		4481						$951,009						$157,793								$793,216														71.5																		1

				Shoe Stores																		4482						$299,646						$0								$299,646														100.0																		0

				Jewelry, Luggage & Leather Goods Stores																		4483						$311,054						$0								$311,054														100.0																		0

				Sporting Goods, Hobby, Book & Music Stores																		451						$1,754,351						$829,242								$925,109														35.8																		2

				Sporting Goods/Hobby/Musical Instr Stores																		4511						$1,625,191						$555,858								$1,069,333														49.0																		1

				Book, Periodical & Music Stores																		4512						$129,160						$273,384								-$144,224														-35.8																		1

				General Merchandise Stores																		452						$4,786,637						$1,364,002								$3,422,635														55.6																		1

				Department Stores Excluding Leased Depts.																		4521						$3,898,095						$0								$3,898,095														100.0																		0

				Other General Merchandise Stores																		4529						$888,542						$315,278								$573,264														47.6																		1

				Miscellaneous Store Retailers																		453						$1,278,898						$631,479								$647,419														33.9																		3

				Florists																		4531						$47,127						$0								$47,127														100.0																		0

				Office Supplies, Stationery & Gift Stores																		4532						$329,933						$167,426								$162,507														32.7																		1

				Used Merchandise Stores																		4533						$229,219						$0								$229,219														100.0																		0																				$420,926		$0

				Other Miscellaneous Store Retailers																		4539						$672,619						$193,112								$479,507														55.4																		1																				$1,254,491		$975,469

				Nonstore Retailers																		454						$225,751						$0								$225,751														100.0																		0

				Electronic Shopping & Mail-Order Houses																		4541						$109,034						$0								$109,034														100.0																		0

				Vending Machine Operators																		4542						$21,931						$0								$21,931														100.0																		0

				Direct Selling Establishments																		4543						$94,786						$0								$94,786														100.0																		0

				Food Services & Drinking Places																		722						$3,297,390						$5,553,221								-$2,255,831														-25.5																		10

				Special Food Services																		7223						$79,020						$0								$79,020														100.0																		0

				Drinking Places - Alcoholic Beverages																		7224						$54,525						$53,462								$1,063														1.0																		1

				Restaurants/Other Eating Places																		7225						$3,163,845						$5,459,163								-$2,295,318														-26.6																		9																				$5,792,119		$13,832,841

										Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars.  The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology Statement.
http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf



								Source: Esri and Data Axle.  Esri 2021 Updated Demographics.  Esri 2017 Retail MarketPlace. ©2021 Esri. ©2017 Data Axle, Inc. All rights reserved.





														March 02, 2022



										©2022 Esri																																																						Page 5 of 6



																Retail MarketPlace Profile



																		81-199 High St																												Prepared by Esri

																		81-199 High St, Lewiston, Maine, 04240																																										Latitude: 44.10233

																		Walk Time Band: 10 - 15 minute radius																																										Longitude: -70.21776







								Source: Esri and Data Axle.  Esri 2021 Updated Demographics.  Esri 2017 Retail MarketPlace. ©2021 Esri. ©2017 Data Axle, Inc. All rights reserved.





														March 02, 2022



										©2022 Esri																																																						Page 6 of 6





image1.png



image2.JPG



image3.JPG



image4.JPG



image5.bin



image14.bin

Area


State


USA


Trends 2021-2026Trends 2021-2026


A


n


n


u


a


l


 


R


a


t


e


 


(


i


n


 


p


e


r


c


e


n


t


)


2


1.5


1


0.5


0


PopulationHouseholdsFamiliesOwner HHsMedian HH Income




image15.bin

2021


2026


Population by AgePopulation by Age


P


e


r


c


e


n


t


14


12


10


8


6


4


2


0


0-45-910-1415-1920-2425-3435-4445-5455-6465-7475-8485+




image16.bin

   2021 Household Income   2021 Household Income


<$15K


30.4%


$15K - $24K


23.0%


$25K - $34K


11.1%


$35K - $49K


17.4%


$50K - $74K


10.1%


$75K - $99K


3.6%


$100K - $149K


3.8%


$150K - $199K


0.6%


$200K+


0.0%




image17.bin

2021 Population by Race2021 Population by Race


P


e


r


c


e


n


t


65


60


55


50


45


40


35


30


25


20


15


10


5


0


WhiteBlackAm. Ind.AsianPacificOtherTwo+




image6.bin

Area


State


USA


Trends 2021-2026Trends 2021-2026


A


n


n


u


a


l


 


R


a


t


e


 


(


i


n


 


p


e


r


c


e


n


t


)


2.5


2


1.5


1


0.5


PopulationHouseholdsFamiliesOwner HHsMedian HH Income




image7.bin

2021


2026


Population by AgePopulation by Age


P


e


r


c


e


n


t


14


12


10


8


6


4


2


0-45-910-1415-1920-2425-3435-4445-5455-6465-7475-8485+




image8.bin

   2021 Household Income   2021 Household Income


<$15K


38.2%


$15K - $24K


19.6%


$25K - $34K


18.1%


$35K - $49K


8.3%


$50K - $74K


6.9%


$75K - $99K


4.4%


$100K - $149K


3.9%


$150K - $199K


0.5%




image9.bin

2021 Population by Race2021 Population by Race


P


e


r


c


e


n


t


65


60


55


50


45


40


35


30


25


20


15


10


5


0


WhiteBlackAm. Ind.AsianPacificOtherTwo+




image10.bin

Area


State


USA


Trends 2021-2026Trends 2021-2026


A


n


n


u


a


l


 


R


a


t


e


 


(


i


n


 


p


e


r


c


e


n


t


)


2


1.5


1


0.5


0


PopulationHouseholdsFamiliesOwner HHsMedian HH Income




image11.bin

2021


2026


Population by AgePopulation by Age


P


e


r


c


e


n


t


14


12


10


8


6


4


2


0


0-45-910-1415-1920-2425-3435-4445-5455-6465-7475-8485+




image12.bin

   2021 Household Income   2021 Household Income


<$15K


28.9%


$15K - $24K


15.3%


$25K - $34K


13.8%


$35K - $49K


19.8%


$50K - $74K


9.0%


$75K - $99K


5.1%


$100K - $149K


7.6%


$150K - $199K


0.4%


$200K+


0.1%




image13.bin

2021 Population by Race2021 Population by Race


P


e


r


c


e


n


t


70


60


50


40


30


20


10


0


WhiteBlackAm. Ind.AsianPacificOtherTwo+




image18.bin

2017 Leakage/Surplus Factor by Industry Subsector2017 Leakage/Surplus Factor by Industry Subsector


Food Services & Drinking Places   


Nonstore Retailers   


Miscellaneous Store Retailers   


General Merchandise Stores  


Sporting Goods, Hobby, Book, and Music Stores   


Clothing and Clothing Accessories Stores 


Gasoline Stations   


Health & Personal Care Stores   


Food & Beverage Stores   


Bldg Materials, Garden Equip. & Supply Stores   


Electronics & Appliance Stores   


Furniture & Home Furnishings Stores   


Motor Vehicle & Parts Dealers   


Leakage/Surplus Factor


806040200-20-40-60-80




image19.bin

2017 Leakage/Surplus Factor by Industry Group2017 Leakage/Surplus Factor by Industry Group


Restaurants/Other Eating Places


Drinking Places (Alcoholic Beverages)   


Special Food Services   


Direct Selling Establishments   


Vending Machine Operators   


Electronic Shopping and Mail-Order Houses   


Other Miscellaneous Store Retailers   


Used Merchandise Stores   


Office Supplies, Stationery, and Gift Stores   


Florists   


Other General Merchandise Stores   


Department Stores (Excluding Leased Depts.)   


Book, Periodical, and Music Stores   


Jewelry, Luggage, and Leather Goods Stores   


Shoe Stores   


Clothing Stores   


Gasoline Stations  


Health & Personal Care Stores   


Beer, Wine, and Liquor Stores   


Specialty Food Stores   


Grocery Stores   


Lawn and Garden Equipment and Supplies Stores   


Building Material and Supplies Dealers   


Electronics & Appliance Stores   


Home Furnishings Stores   


Furniture Stores


Auto Parts, Accessories, and Tire Stores   


Other Motor Vehicle Dealers   


Automobile Dealers   


Leakage/Surplus Factor


806040200-20-40-60-80




image20.bin

2017 Leakage/Surplus Factor by Industry Subsector2017 Leakage/Surplus Factor by Industry Subsector


Food Services & Drinking Places   


Nonstore Retailers   


Miscellaneous Store Retailers   


General Merchandise Stores  


Sporting Goods, Hobby, Book, and Music Stores   


Clothing and Clothing Accessories Stores 


Gasoline Stations   


Health & Personal Care Stores   


Food & Beverage Stores   


Bldg Materials, Garden Equip. & Supply Stores   


Electronics & Appliance Stores   


Furniture & Home Furnishings Stores   


Motor Vehicle & Parts Dealers   


Leakage/Surplus Factor


100806040200-20-40-60-80




image21.bin

2017 Leakage/Surplus Factor by Industry Group2017 Leakage/Surplus Factor by Industry Group


Restaurants/Other Eating Places


Drinking Places (Alcoholic Beverages)   


Special Food Services   


Direct Selling Establishments   


Vending Machine Operators   


Electronic Shopping and Mail-Order Houses   


Other Miscellaneous Store Retailers   


Used Merchandise Stores   


Office Supplies, Stationery, and Gift Stores   


Florists   


Other General Merchandise Stores   


Department Stores (Excluding Leased Depts.)   


Book, Periodical, and Music Stores   


Jewelry, Luggage, and Leather Goods Stores   


Shoe Stores   


Clothing Stores   


Gasoline Stations  


Health & Personal Care Stores   


Beer, Wine, and Liquor Stores   


Specialty Food Stores   


Grocery Stores   


Lawn and Garden Equipment and Supplies Stores   


Building Material and Supplies Dealers   


Electronics & Appliance Stores   


Home Furnishings Stores   


Furniture Stores


Auto Parts, Accessories, and Tire Stores   


Other Motor Vehicle Dealers   


Automobile Dealers   


Leakage/Surplus Factor


100806040200-20-40-60-80




image22.bin

2017 Leakage/Surplus Factor by Industry Subsector2017 Leakage/Surplus Factor by Industry Subsector


Food Services & Drinking Places   


Nonstore Retailers   


Miscellaneous Store Retailers   


General Merchandise Stores  


Sporting Goods, Hobby, Book, and Music Stores   


Clothing and Clothing Accessories Stores 


Gasoline Stations   


Health & Personal Care Stores   


Food & Beverage Stores   


Bldg Materials, Garden Equip. & Supply Stores   


Electronics & Appliance Stores   


Furniture & Home Furnishings Stores   


Motor Vehicle & Parts Dealers   


Leakage/Surplus Factor


100806040200-20-40-60




image23.bin

2017 Leakage/Surplus Factor by Industry Group2017 Leakage/Surplus Factor by Industry Group


Restaurants/Other Eating Places


Drinking Places (Alcoholic Beverages)   


Special Food Services   


Direct Selling Establishments   


Vending Machine Operators   


Electronic Shopping and Mail-Order Houses   


Other Miscellaneous Store Retailers   


Used Merchandise Stores   


Office Supplies, Stationery, and Gift Stores   


Florists   


Other General Merchandise Stores   


Department Stores (Excluding Leased Depts.)   


Book, Periodical, and Music Stores   


Jewelry, Luggage, and Leather Goods Stores   


Shoe Stores   


Clothing Stores   


Gasoline Stations  


Health & Personal Care Stores   


Beer, Wine, and Liquor Stores   


Specialty Food Stores   


Grocery Stores   


Lawn and Garden Equipment and Supplies Stores   


Building Material and Supplies Dealers   


Electronics & Appliance Stores   


Home Furnishings Stores   


Furniture Stores


Auto Parts, Accessories, and Tire Stores   


Other Motor Vehicle Dealers   


Automobile Dealers   


Leakage/Surplus Factor


100806040200-20-40-60






Berlin Subdivision Rail Corridor – Portland, ME – Rail Service
 The Portland site will likely accommodate a platform
as opposed to a physical station. The site is densely
developed noting 1,470 businesses within the study
area – compared to 303 in Auburn as an example.

 While opportunities for residential development may
be limited in the near term, there are other benefits to
this location:

• An increase in passengers at this location could
introduce new consumer spending demand which
could translate to additional sales to area dining and
drinking establishments.

• Improved health conditions as a potential reduction in
automobile travel could translate to a reduction in
pollutants and emissions.



Commuting Patterns – Portland, ME as Place of Employment
 Commuting patterns as reported by the U.S. Census Bureau, indicates that approximately 55,730 workers commute
from outside of Portland for employment in Portland.

 Nearly 17,200 commute from distances greater than 24 miles or approximately 31.0% of the inbound commuters.

• Approximately 1,050 Portland residents commute to Lewiston and an additional 815 residents commute to
Yarmouth for their place of employment.

• Also, 469 residents commute from Lewiston to Portland; 336 residents commute from Yarmouth to Portland; and
393 residents commute from Falmouth to Portland for their place of employment.

 While Portland is a hub for business and employment, it is also an expensive housing market with estimated (2026)
median housing values of nearly $536,700 as compared against:
– $298,300 in Auburn

– $374,100 in Pineland (East)

– $450,900 in Yarmouth Junction



Berlin Subdivision Rail Corridor – Passenger Rail Spending – Rail Service
 NNEPRA provided data for on-board spending 

for passengers of the Downeaster which runs 
from Brunswick, ME to Boston (North Station), 
MA (9/2021 through 8/2022).

 On average, approximately 18.0% of the 
passengers made purchases in the café car, 
averaging approximately $8/passenger.

 Applying these metrics to potential rail 
passengers for this analysis:

Low Ridership Estimate – annual (2025) ridership of 
76,650 passengers with on-board spending of $114,455 
annually.

High Ridership Estimate – annual (2025) ridership of 
87,600 passengers with on-board spending of $130,805 
annually.

$211,800 

$93,688 

$132,701 

$242,055 

$107,071 

$151,658 

$50,000 $100,000 $150,000 $200,000 $250,000

Output
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Berlin Subdivision Rail Corridor – Potential Restoration of Rail Service

• Potential new job creation as related to the physical rail lines and activity such
as engineers and conductors.

• Potential additional construction and investment in related rail infrastructure
and maintenance facilities, as well as potential development that may arise
from station construction - such as fiscal and economic benefits from new
residential and non-residential activity.

• Service along the Corridor would potentially provide enhanced safety on public
roads through reduced heavy truck traffic, and a potential reduction of the
financial burden on public maintenance of the roadways.

• Enhanced affordable mobility as increased use of transit by low-income
individuals may free up money in their budget for other uses not transit and/or
commuter related.



Berlin Subdivision Rail Corridor – Summary Considerations
Interim Trail

• Relatively strong baseline socio-economic metrics among area population = usage and trips
• Additional consumer spending from $3.52 to $5.29 million annually = potential for increased consumer activity in area

establishments
• Offers a “nearby” facility for increased recreational activity = more active population and reduced health care costs
• Potential positive fiscal impact on neighboring residential property values

Restoration of Rail Service
• Potential development of passenger station(s) = opportunities for TOD with new housing, mixed-use and other =

positive fiscal and economic benefits to communities impacted on an ongoing basis
• Increased employment and economic activity specifically associated with rail services = freight or passenger
• Commuting alternative for the Lewiston-Auburn to Portland corridor = potential reduction in auto traffic, emissions,

transportation costs (commuters) and enhance live/work options

IMPLAN Modeling
• Regardless of scenario, all direct dollar costs have a ripple effect throughout the statewide economy = varies by

scenario and direct input dollars
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