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GOALS

A Discuss how forestry professionals help
woodland owners meet their harvesting
goals while operating and maintaining a
healthy business

A Understand and recognize the importance
of communication and visual impact in
timber harvesting

A View completed timber harvests with an
eye towards aesthetics




Maine Healthy Forest Program

Maine’s Healthy Forests Program is a
collaboration of:

Maine’s Healthy
Forests Program

A Guide for Loggers

THE UNIVERSITY OF

I MAINE

Contact us at:
800-367-0223
Or on the web at

www.mainehealthyforests.org

22 State House Station
18 Elkins Lane
Augusta, ME 04333-0022
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What do we know about
Mal neos family

According to FIA/NWOS data, there are
around 85,000 family woodland owners in
Maine who own between 10 and 1000 acres
of land, comprising > 4 million acres.

Town & community forest include approx.
150,000 acres



Landowners by Survey Unit

WR = Woodiand Refreat, WTL = Working the Land, S1 = Supplemental
Income, UN = Uninvoled

Land cover/owneiship
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A/ Survey unit :

A/ County

Sources: USGS and ESRI

1 - Aroostook

2 - Hancock and Washingfon

11008 woodland owners 13% of all landowners
Segmenfs: 46% WR, 33% WTL, 8% 51, 13% U

3 - Penohscol, Somerset, and Piscataguis

22024 woodland owners 26% of all landowners
Segmenfs: 52% WR, 31% WTL, 7% 51, 10% U
4 - Capifol Region

15601 woodland owners 18% of all landowners
Segmenfs: 52% WR, 24% WTL, 9% 51, 15% U

5-Casco Bay

20252 woodland owners 24% of all landowners
Segments: 45% wR, 30% wTi, 11% 51 15% U

£ - Western Maine

11282 woodland owners 13% of all landowners
Segments: 46% wWR, 32% WL, 14% 51 8% U




Southern megaregion and the rest of state,
all live and all species net growth to removals (%)
for 2006, 2010, and 2013 Inventory Years
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What do we (think we) know about
Mal neodos family wo

Why People Own Woodland :

The top three reasons why Kennebec County landowners own land
are:

Part of my primary homeo (62. 3%),
To enjoy beauty or sceneryo (60. 3
For privacyo (60. 9%).

i S ) -1

Firewood for own use is #7
Timber products is #12 (about 15%)

From National Woodland Owners Survey:
Firewood is #9

Timber products is #10




Nontimber Forest Products

Hunting and Fishing

Land Investment

Other Recreation

Privacy

Aesthetics
Forest Products (logs, pulp, firewood)
Family Legacy
Part of primary/secondary homesite
Protect Resources

0.0%

10.0% 15.0% 20.0%

5.0%
Percentage of the aggregate family woodland acreage in the responses

25.0%



What else do we think we know about
Mail neos family woc«

Timber Harvesting

Over half (51.2%) of respondents (in

Kennebec County) have conducted a
commercial timber harvest on their land, and

of these, almost 75 percent were
Ansomewhat o to nvery s,
outcome. About 60 percent of these people
said that they would be willing to conduct
another commercial harvest in the future.



Attitudes about timber
harvesting

A Woodland owners: based on experiences,
expectations and goals

A Neighbors and general public: often influences
woodland owners, and vice versa

AProfessional s: Maineos
encourages logging professionals to become
trained and certified as a means to be a trusted
service provider for harvesting on family
woodlands.



Qo0s for Resour c

A Do we have our blinders on, like the
surgeon admiring his stitches while the
patient Is In pain?

A Have we trained ourselves not to see
some things?

A Are we locked in to our story instead of the
woodl and owner 0s?

A Are we acting like a welcomed guest who
will be invited back?



The I mportance

The professional 0s st
healthy for forests, just give it time, it will

grow back/green up/increase in value. Trust
us.

Have we as professionals effectively
communicated our story?

Wh at ] S t he owner os S
woods?




The Certified Logging Professional Program
Board of Directors has added the following

their Code of Ethics:

N T mfessional logger implements a
contracted harvest with the explicit intent of
achieving goals of the forest landowner, or

their agent. 0




Business decisions

A Who is the customer?
A Risk management
A Service provider vs. commodities extractor

A Communications is always key



Woodland owner decisions

A Why do | own my woods?
A What is my vision for my land?

A What are my specific goals and objectives?
I Priority order

A How does timber harvesting/tree cutting fit?

A Goals for the harvest.



DEFINITION OF AESTHETICS

AWebster: fAAppreciati c



PRINCIPLES OF LOGGING
AESTHETICS

Aesthetics are a form of Communication

Since beauty Is in the eye of the
beholder, identify the beholder(s) and
where they behold from.

Landings have the greatest visual impact
on most harvests.

Harmony Is pleasing to the eye. Waste
and disorder are not harmonious.

People like big trees.
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PRINCIPLES OF LOGGING
AESTHETICS-2

The most recent job gets the credit and
the blame.

Planning for aesthetics improves results
and reduces costs.

Time heals many wounds; how much do
you have to work with?

Rapid change can be upsetting.

Work done for other purposes can yield
aesthetic benefits.

Aesthetic judgment is often based on
expectation ,experience and story.



















FACTORS INFLUENCING VISUAL
PERCEPTION

FORM: Shape, Edge. Contrasts that objects create in
relation to each other, or against space

SPATIAL DEFINITION: perception of space
within a border or frame

LIGHT: reflecting surfaces that vary as to color,
texture, form, etc.

DISTANCE: Foreground, Middle Ground, Background
OBSERVER POSITION: Inferior, Normal, Superior

SEQUENCE: rhythm of repeating objects
Leads to

A HARMONY: a combination of objects that creates a
unified, orderly whole

o To Do Po Do I



FORM: Shape, Edge. Contrasts that objects create
In relation to each other, or against space




SPATIAL DEFINITION: perception of space
~within a border or frame




LIGHT: reflecting surfaces that vary as

color, texture, form, etc.
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DISTANCE: Foreground, Middle Ground,
Background




Inferior, Normal, Superior

OBSERVER POSITION
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a unified, orderly whole
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HARMONY: a combination of objects that creates
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