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GOALS  

ÅDiscuss how forestry professionals help 

woodland owners meet their harvesting 

goals while operating and maintaining a 

healthy business 

ÅUnderstand and recognize the importance 

of communication and visual impact in 

timber harvesting 

ÅView completed timber harvests with an 

eye towards aesthetics 

 



Maine Healthy Forest Program 

ÅPlaceholder for brochure? 



What do we know about 

Maineôs family woodlands? 
 

 According to FIA/NWOS data, there are 

around 85,000 family woodland owners in 

Maine who own between 10 and 1000 acres 

of land, comprising > 4 million acres. 

 

Town & community forest include approx. 

150,000 acres 
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What do we (think we) know about 

Maineôs family woodland owners? 
Why People Own Woodland : 

The top three reasons why Kennebec County landowners own land 

are:  

 

ñPart of my primary homeò (62.3%),  

ñTo enjoy beauty or sceneryò (60.3%),  

ñFor privacyò (60.9%).   

 

 Firewood for own use is  #7 

Timber products is #12 (about 15%) 

 

From National Woodland Owners Survey: 

 Firewood is  #9 

Timber products is #10 
 

 

  



Family Woodland Ownership Objectives 

Maine, 2013 

Source: NWOS, Butler et al, 2015 
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What else do we think we know about 

Maineôs family woodland owners? 

Timber Harvesting 

Over half (51.2%) of respondents (in 

Kennebec County) have conducted a 

commercial timber harvest on their land, and 

of these, almost 75 percent were 

ñsomewhatò to ñvery satisfiedò with the 

outcome.  About 60 percent of these people 

said that they would be willing to conduct 

another commercial harvest in the future.  

 



Attitudes about timber 

harvesting 
ÅWoodland owners: based on experiences, 

expectations and goals 

ÅNeighbors and general public: often influences 

woodland owners, and vice versa 

ÅProfessionals: Maineôs Healthy Forests Program 

encourages logging professionals to become 

trained and certified as a means to be a trusted 

service provider for harvesting on family 

woodlands. 

 

 



Qôs for Resource Professionals 

ÅDo we have our blinders on, like the 

surgeon admiring his stitches while the 

patient is in pain? 

ÅHave we trained ourselves not to see 

some things? 

ÅAre we locked in to our story instead of the 

woodland ownerôs? 

ÅAre we acting like a welcomed guest who 

will be invited back? 

 



The importance of ñstoryò 

The professionalôs story: Harvesting is 

healthy for forests, just give it time, it will 

grow back/green up/increase in value. Trust 

us. 

 

Have we as professionals effectively 

 communicated our story? 
 

What is the ownerôs story for his or her 

woods? 



  
The Certified Logging Professional Program 

Board of Directors has added the following 

their Code of Ethics: 

 

ñThe professional logger implements a 

contracted harvest with the explicit intent of 

achieving goals of the forest landowner, or 

their agent.ò 

 



Business decisions 

ÅWho is the customer? 

 

ÅRisk management 

 

ÅService provider vs. commodities extractor 

 

ÅCommunications is always key 



Woodland owner decisions 

ÅWhy do I own my woods? 

 

ÅWhat is my vision for my land? 

 

ÅWhat are my specific goals and objectives?  

ïPriority order 

 

ÅHow does timber harvesting/tree cutting fit? 

 

ÅGoals for the harvest. 



DEFINITION OF AESTHETICS 

ÅWebster: ñAppreciation of the beautifulò 

 

 

 

 

 



PRINCIPLES OF LOGGING 

AESTHETICS 

Å Aesthetics are a form of Communication 

Å Since beauty is in the eye of the 
beholder, identify the beholder(s) and 
where they behold from. 

Å Landings have the greatest visual impact 
on most harvests. 

Å Harmony is pleasing to the eye. Waste 
and disorder are not harmonious. 

Å People like big trees. 
 

 



PRINCIPLES OF LOGGING 

AESTHETICS-2 

Å The most recent job gets the credit and 
the blame. 

Å Planning for aesthetics improves results 
and reduces costs. 

Å Time heals many wounds; how much do 
you have to work with? 

Å Rapid change can be upsetting. 

Å Work done for other purposes can yield 
aesthetic benefits. 

Å Aesthetic judgment is often based on 
expectation ,experience and story. 

 













FACTORS INFLUENCING VISUAL 

PERCEPTION 
Å FORM: Shape, Edge. Contrasts that objects create in 

relation to each other, or against space 

Å SPATIAL DEFINITION: perception of space  

                   within a border or frame 

Å LIGHT: reflecting surfaces that vary as to color, 
texture, form, etc. 

Å DISTANCE: Foreground, Middle Ground, Background 

Å OBSERVER POSITION: Inferior, Normal, Superior 

Å SEQUENCE: rhythm of repeating objects 
Leads to 

Å HARMONY: a combination of objects that creates a 
unified, orderly whole 

 

 



FORM: Shape, Edge. Contrasts that objects create 

in relation to each other, or against space 

 



SPATIAL DEFINITION: perception of space  

                   within a border or frame 



LIGHT: reflecting surfaces that vary as 

to color, texture, form, etc. 



DISTANCE: Foreground, Middle Ground, 

Background 

 



OBSERVER POSITION: Inferior, Normal, Superior 

 



SEQUENCE: rhythm of repeating object 



HARMONY: a combination of objects that creates 

a unified, orderly whole 

 




